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There is a growing number of research publications on corporate discaurse, focusing on how natural resource
corporations frame their discourses in corporate reports, includifngtheir reéspective discourses on corporate re-
sponsibility [1], environmental sustainability, and climate change [2;°306]. Presently, however, little research
is available on the discourse on climate change in corperatereports by Vedanta Resources (henceforth —
VR), a natural resources corporation that operates in the countries.of the so-called Global South, in particular,
in India, South Africa, Liberia, and Namibia [3].)Seeking to\Bridge the research gap, the article introduces a
qualitative study that examines VR’s climate changeidiscourse'in its corporate reports. Specifically, the study
aimed to establish how VR framed its climate change'diseaurse in its corporate reports associated with the is-
sue of climate change. To that end, a corpuSiof VR’s corporate reports on the issue climate change was col-
lected. The corpus involved VR’s corporate teports published within the time frame from 2019 to 2024. The
corpus was analysed qualitatively in linefwith the framing methodology developed by Entman [4]. The results
of the qualitative investigation of ghelgerpus revealed that VR framed its corporate discourse on the issue of
climate change via such frames as, for instance, Commitment, Governance, Mitigation, Optimisation, Recog-
nition, Responsibility, andiRisk.\Fhe findings were illustrated in detail in the article. Furthermore, the find-
ings were discussed from the\vantagespoint of the existing body of published research on the framing of cli-
mate change by corporateractors.lnglight of the literature, the discussion showed that VR’s framing of climate
change seemed to befaligned with the respective framings of climate change by the major international corpo-
rate actors. The articleoncluded with an outline of the findings and their relevance to corporate discourse
and communication assogiated with the issue of climate change.
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Introduction

There is a cornucopia of published research on corporate reporting associated with corporate social re-
sponsibility {CSR) [5], environmental sustainability [6], and climate change [7]. Indeed, starting from the
early 2010s, the issues of CSR, sustainability and, particularly, climate change have become an increasingly
important dimension for corporations [6], which address them in their corporate reporting [7]. To an extent,
the current focus of corporate reporting on the issue of climate change can be accounted by the stakeholders’
demands for disclosures [8] that provide relevant corporate performance and practices associated with cli-
mate change [9]. Additionally, the need for designated corporate reports on climate change has arisen due to
public pressure from several climate change protest movements, which demand greater transparency and ac-
countability regarding corporate responses to climate change [10]. Accordingly, it is not at all surprising that
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a score of corporate actors report on their climate change-related agendas and activities [11] in the form of
regular, typically, yearly reports [12].

Among a substantial number of international corporations that report on their climate change-related ac-
tivities regularly, one should mention Vedanta Resources [13]. It is a London-headquartered and mainly In-
dia-operated natural resources corporation that was founded and still owned by the Agarwal family [14; 13].
Vedanta Resources (further — VR) is one of the largest natural resources corporations in India and in some
African countries (for instance, Liberia, Namibia, and South Africa), where it is involved in oil and gas op-
erations, ferrous metals (for example, iron ore) and non-ferrous (e.g., silver) metals extraction, as well as in
the production of aluminium, steel, and electric power [15]. Importantly, it should be mentioned that VR op-
erates in the countries of the so-called Global South that is a region that is critically exposed to the negative
consequences of climate change [16]. In this regard, it would be imperative to elucidate how VR frames its
stance on the issue of climate change in its corporate reports. Presently, however, there are no published
studies that shed light onto the framing of climate change in VR’s corporate reporting. dnglinégwith Ent-
man [4], framing in communication studies is typically regarded as a strategic tool A p6litical and mass
communication [17], facilitating (i) the definition of the problem, (ii) the formulation ofimorahgudgments
related to it, and (iii) the presentation of potential remedies or solutions [18]. Seeking to_bridge the current
gap in research on VR’s corporate discourse on the issue of climate change, the articlespresents a qualitative
study that is grounded in the approach to framing in discourse and commufiicationafermulated by Ent-
man [4]. Specifically, the study aims at providing answers to the following researchiguestion (RQ):

RQ: How does VR frame climate change in its corporate reports?

In line with the RQ, the structure of article involves (i) an outline"ofysecholarly publications on the fram-
ing of climate change in corporate reports, (ii) the descriptiomyof the corpus of the study inclusive of the
methods of corpus analysis, (iii) the presentation and discugsion ofithe fesults, and (iv) a summary of the ma-
jor findings and a brief outline of future research that may, eventuate from the present study.

An Outline of Scholarly Publications on the Framing of Climate Change in Corporate Discourse

Prior we proceed to the literature outline, it should,befmentioned that whereas framing theory has origi-
nally been associated with mass communication and journalism studies, it, nevertheless, has found its way
into a multitude of studies that focus on different types of discourses, inclusive of corporate discourse and
climate change discourse, respectively [18]"%Ehe application of framing to a range of discourses helps un-
cover critically important layers assgCiatedywith the issue and/or issues that are represented and described in
the discourse under consideratieny[19]. In particular, framing is understood to shed light on (i) how a prob-
lem is selected, (ii) whether or fiotyit issalient, (iii) how the problem is defined, (iv) how its causes are inter-
preted, (v) what kind of moral*éwaluation is applied to it, and (vi) which solutions are proposed [4].

Now, let us outline the literature on the framing of climate change in corporate discourse, paying par-
ticular attention t@ycorporatekeports. It should be emphasised that there are several fairly recent studies that
employ framing methodelegy. in order to analyse how corporate reports on climate change are framed. In this
regard, Melchiadés,Soares [20] applies the framing methodology in order to examine climate change framing
in the communication,of CSR policies. She contends that the corporate framing of climate change is framed
in corporate regulatory and statutory acts by means of frames that are associated with ethics, efficiency and
effe€tiveness;"eommunication, and corporate law [20]. To be more precise, Melchiades Soares [20] has dis-
coveredfthat (i) ethics is represented by such frames as Fairness, Environmental and Economic Balance, In-
tegrity, and.Muman Rights; (ii) efficiency and effectiveness are manifested by the frames Innovation, Energy
Efficiency, Circular Economy, and Efficient Construction; (iii) communication is reflected in the frames
Concern of Humanity, Knowledge Sharing, Technology Transfer, Public Participation, and EU Influence;
and (iv) corporate law is rendered by the frames Environmental Legislation, Policies to Mitigate Climate
Change, Convention Regulation, EU Policies Contribute to the Green Deal, Road Map for Carbon Neutral-
ity, Innovation and Investment in Technology, and Green Deal [20].

In a similar fashion, Megura and Gunderson [21] examine the framing of climate change in corporate
sustainability reports by fossil fuel corporations. Megura and Gunderson [21] have established that the issue
of climate change is framed by fossil fuel corporations by means of four frames, such as (i) Techno-
optimism, which presupposes a belief in innovative technologies that can facilitate climate change mitigation
and amelioration; (ii) Necessitarianism, which indicates that fossil fuel corporations should provide the pub-
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lic with fossil fuel and fossil fuel products; (iii) Compliance, which involves the maintenance of regulations
and standards; and (4) Countermeasures, which mean “strategies that indirectly counteract harms done” [21;
1]. Notably, Megura and Gunderson [21] posit that fossil fuel corporations whose reports they have analysed
tend to avoid the framing of climate change via the frames that are associated with environmental risks of
using and/or extracting fossil fuel.

Analogously to Megura and Gunderson [21], a study conducted by Feeney, Ormiston, Gijselaers, Mar-
tens, and Grohnert scrutinises the framing of climate change in corporate reports by energy corpora-
tions [22]. Their study has revealed three types of frames, which render the framing of climate change as (i)
Deflecting, (ii) Stagnating, and (iii) Evolving types of frames. Furthermore, Feeney, Ormiston, Gijselaers,
Martens, and Grohnert [22] show that the Deflecting frame describes corporate actors with a gap between
their climate change discourses and climate change-related activities. According to the authorsg[22], the
Stagnating frame encapsulates those corporate actors that postpone climate change mitigation even though
they are actively communicating their positive image vis-a-vis the issue of climate change, Whereas the
Evolving frame pertains to the corporate actors whose climate change discourse and cltmate‘ghange-related
actions tend to be realised [22].

In a similar vein, Kapranov [9] investigates the framing of climate change by Eguinor (fakmerly known
as Statoil) in a corpus of annual reports published from 2001 to 2015. Kapranovs [QJsstudy has shown that
Equinor frames its climate change discourse by the frames Anthropogenic Cause, Battlem€orporate Respon-
sibility, Emissions Reduction, Emissions Trading, Energy Efficiency, CarbonsRricejplnternational Collabora-
tion, Natural Gas, Renewable Energy, and Government Policy. The aforementioned frames, however, are not
equally distributed diachronically. For instance, the frame Governmefit Pelicy©occurs only once in 2005,
whilst the frame Emissions Trading surfaces in the reports priogto 2006, but, thereafter, it seems to be super-
seded by the frame Carbon Price, which is identified in 2010 and@013=2015 reports [9]. Concurrently, there
are several recurrent frames, such as Energy Efficiency and Emissions Reduction, which are used by Equinor
quite regularly. Anthropogenic Cause is another regularly @€curring ffame, which is reflective of Equinor’s
stance on climate change that consists in Equinor’s explicitiacknowledgement of the man-made causes of
climate change [9].

To an extent, Kapranov’s findings resonate with a study conducted by Schlichting [23], whose scoping
review of the prior research on climate change communigation by corporate actors between 1990 and 2010
reveals that there was one dominant master frame in the early 1990s [23]. According to Schlichting [23], the
dominant framing of climate change by Amerigan fossil fuel corporations is manifested by the frame Scien-
tific Uncertainty. However, as noted by Schiiefiting [23], the dominant framing of climate change in the late
1990s shifts to the frame Socioecongmic Censequences of Mandatory Emission Reductions. Schlichting [23]
contends that in contrast to thelaferementioned frames, fossil fuel corporations in the EU frame their climate
change discourses in terms of industrial®leadership in climate protection.

We can infer from this#literatUredoutline that there is a line of prior publications that involve in-depth
studies on the framing of climate €hange in corporate reports by fossil fuel corporations. These publications,
however, focus onythe framing,of climate change by the major fossil fuel corporations in Europe and North
America and, quote‘oftengpay very little attention to the respective framing by fossil fuel corporations in the
Global South (fofinstance, India, South Africa, etc.). Given a deplorable lack of published research on the
framing of climate change by corporate actors that represent the Global South, the study, which is further
presentedin theyarticle, seeks to bridge the current gap in scholarship by concentrating on the framing of
climate changéby VR, one of the leading natural resources corporations associated with the countries of the
GlobaliSouth.

The present study: Corpus and methodology

As mentioned above, there is a paucity of studies that investigate the framing of climate change in cor-
porate reports by corporate actors that represent the Global South. In this light, the present study aims at
gaining insight into the framing of climate change in the corporate reports by VR, a major natural resources
corporation that operates in India, South Africa, and a number of other African countries. Concomitant with
the aim, the RQ of the study has been formulated (see introduction). The relevance of the study rests on the
importance of corporate communication concerning climate change in corporate reports by the corporate ac-
tor, whose operations stretch across several countries of the Global South, which are heavily exposed to the
negative consequences of climate change. Arguably, by means of elucidating the framing of climate change
by VR, we may enrich our understanding of corporate communication of the issue of climate change by a
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corporate actor, in our case VR, which operates in the Global South. Presumably, the findings of the present
investigation would be relevant to corporate discourse on climate change by other corporate actors that rep-
resent the Global South.

Taking into account the aforementioned considerations, the study sought to collect a corpus of VR’s
corporate reports on climate change published within the period of time 2019 to 2024 (i.e. five years), which
were freely available on VR’s official website https://www.vedantaresources.com/esg-reporting.php. The
website was searched for the reports associated with climate change by means of the following keywords:
anthropogenic climate change, carbon trading, carbon emissions, carbon cuts, carbon reduction, climate
change, climate change adaptation, climate change demonstration, climate change mitigation, climate
change policy, climate risk/risks, CO2 absorption, CO2 capture and storage, CO2 emission/emissions, CO2
emission reduction/reductions, extreme weather event/events, extreme drought, extreme rain/rainfall, global
warming, green energy, green technology, greenhouse gas, greenhouse gas(s)es, net zero, rise inisea lev-
el/levels, wind energy, and the (hegative) consequences of climate change. The applicatiomyofi thexaforemen-
tioned keywords was motivated by the prior studies, which used similar and/or identical keywords [2,\5, 9,
11]. The search of the website https://www.vedantaresources.com/esg-reporting.php, whi¢h wasgfacilitated
by the keywords, returned seven reports (five yearly reports and two specialized onefoff repotts), whose de-
scriptive statistics were summarised in Table 1 below.

Table 1
The Descriptive Statistics of the Corpus

# Report’s Title Year of Report’s Sectionsiand Number of Pages
Publication
1 |Energy and Carbon Policy 2020  |No separate sections

1 page in the pdf file

2 |TCFD Report. Task Force 2020 |Forward-Looking Statement;iNote from the Chairman’s Desk; CEO

on Climate Related Finan- Statement; AboutiLhis‘Report;”About Vedanta; Our Position of Climate
cial Disclosures Change; Governancey Strategy; Metrics and Targets; Future Roadmap;
Awards andhAccolades

44 pages in theypdf file

3 |Our Progress towards Zero| 2020  |Overview; Governance; Environment; Our People; Retaining our Social
Harm, License,to Operate

Zero Waste, Zero Dis- 1¥32ypages in the pdf file

charge. Sustainability Re-
port 2019-20

4 |Responsible Operations 2021, |Business Overview; Governance; Environment; Our People; Enabling Our
for Sustainable Future. Communities
Sustainability Report 132 pages in the pdf file
2020-21

5 |Transforming for Good. 2022  |Introduction; Introducing Vedanta; Sustainability Approach; Embedding
Vedanta Limited Sustain- Sustainability; Transforming Communities; Transforming Planet; Trans-
ability Report 2021-22 forming Workforce

76 pages in the pdf file

6 |TransformingyTogether for| 2023  |About this Report; In Conversation with the Chairman; In Conversation
alSustainable Futdre. Sus- with the CEO; Vedanta at a Glance; Sustainability Approach; Sustainabil-
taimability Report 2023 ity Action Plan; Message from Priya Agarwal Hebbar; Message from ESG
Committee Chairperson; Knowing Our Stakeholders; Materiality; Sustain-
able Mining; Transforming Communities; Human Capital Development;
Transforming the Planet

148 pages in the pdf file

7 |Lead. Sustain. Inspire. 2024  |About the Report; The Impact We Are Creating;

Sustainability report 2024 Driven By Our Purpose; Key ESG Highlights For 2024; Sustainable Gov-
ernance; Our Stakeholders; ESG Scorecard; Human Capital Development;
Supply Chain Management

119 pages in the pdf file

The corpus was analysed in accordance with Entman’s framing methodology [4], which involved the
following steps. The analysis commenced with a manual examination of each report summarised in Table 1
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for the presence of recurring words, phrases, as well as sentences that referred to the topic of climate change.
Thereafter, each report was processed in the computer program AntConc version 4.0.11 [24] in order to iden-
tify the most frequent words and lexical bundles related to the topic of climate change. Finally, facilitated by
the word frequency data yielded by AntConc, each report was analysed again in order to identify the way the
topic of climate change was problematized, how its causes and moral judgements were manifested and
evaluated explicitly. The results of the qualitative framing analysis were presented, discussed and illustrated
in the following subsection of the article.

Results and Discussion

The results of the qualitative framing investigation indicate that VR appears to frame its corporate dis-
course on the issue of climate change via nine types of frames, such as Combat, Commitment, Gawernance,
Leadership, Mitigation, Optimisation, Recognition, Responsibility, and Risk. They are further summarised
and exemplified in Table 2 below.

T.able 2

The Results of the Framing Analysis: The Framing of Climate Change in VR?s'Repokits

# Frames Examples
1 2 3
1 |Combat Combating the climate crisis At Vedanta, we believe that we have @fundamental responsibility,

alongside the government and communities, to address the glebal’challenge of climate change. In
keeping with India’s promise of Net Zero by 2070 and the ParisiAgieement, we have committed
to become a Net Zero carbon business by 2050 and inscribed this into our Energy and Carbon
Policy. We are driving innovations and adopting the,latestitechnologies to move towards a
greener business model. This includes targets togreduce,our absolute carbon emissions by 25 %
from a 2021 baseline along with achieving Nét water positivity by 2030. Towards this end, we
aim to spend US$5 billion over the nexty10 years to aceelerate our transition to Net Zero Carbon.
We are also committed to ensuring that 100,% of,our light-motor-vehicle fleet is decarbonised by
2030 and 75 % of our mining fléet,runs without fossil fuels by 2035 [28; 7].

2 |Commitment

Your company has also signed the “Beclaration of the Private Sector on Climate Change” — an
initiative by the MoEF & CC to pledgefaur commitment. Vedanta joins 24 other leading Indian
corporates in this endeavor “=\signaling corporate India’s commitment to decarbonize [26; 10].

3 |Governance

Climate change is considered acrucial governance issue at the Board level, and it is regularly
discussed in various contextsisuch as strategy discussions, business performance, investment de-
cisions, and the assessment of scenario triggers and signposts. The Board members bring diverse
expertise from sectors including resources, energy, finance, government, and public policy. At
Vedanta, we have implemented a comprehensive governance framework to effectively integrate
climate change considerations into our business operations and strategic planning. The Board as-
sumes respansibility for overseeing all sustainability matters, which includes the climate change
agentla [27; 55].

4 |Leadership

We are constantly transforming ourselves to take on this critical role. We are first Indian metals
and miningrcompany to release the Climate Change Report in line with the Taskforce on Climate
related Financial Disclosures (TCFD). We have signed the Declaration of the Private Sector on
Climate Change, a Government of India initiative, and Vedanta Aluminium this year became the
largest buyer of renewable energy from the Indian Energy Exchange [28; 6].

5 {Mitigation

To address business risks that are most likely to arise from environmental crises, Vedanta has
taken several strategic goals that act to mitigate climate change and nature loss. Our ambitious
targets for decarbonisation, practice of circularity and water positivity are in line with the UN’s
Sustainable Development Goals, and we continue to align our performance with sectoral and
global best practices [27; 11].

6 |Optimisation

Energy Management and Climate Change Energy Consumption Vedanta meet nearly 90 % of its
energy requirement from its captive power plants (CPP). Coal and natural gas are the dominant
fuels for our CPPs and the company makes significant effort to ensure that we optimize their per-
formance efficiency. In FY2020, the organization undertook more than 70 energy conservation
projects. These include: Improvement of boiler efficiencies at our power plant, Load balancing
measures dependant on demand for energy, Reduction in the use of furnace oil, upgrade of cath-
odes and process optimization in smelters [25; 50].
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Continuation of the table 2

1 2 3
7 |Recognition Vedanta is committed towards taking carbon reduction targets in alignment with the Nationally
Determined Contributions (NDC) of the Government of India. We recognise climate change sci-
ence as set out by the United Nations Intergovernmental Panel on Climate Change. We believe
that the global response to climate change should pursue twin objectives: both limiting tempera-
tures in line with the goals of the Paris Agreement; and supporting the United Nations Sustainable
Development Goals, which include universal access to affordable and clean energy [26; 44].
8 |Responsibility |Climate change is the single biggest challenge facing humanity today. From rising sea levels that
threaten catastrophic floods to searing heat waves that cause droughts and wildfires, the global
temperature rise has triggered a chain of events that is likely to change Earth forever. Caused by
human activities, the onus and responsibility for arresting climate change and mitigatinggts im-
pact also lies with us [27; 54].
9 |Risk Sustainability risks are part of the corporate risk register. These include: HealthySafetymEnviron-
ment, Climate Change, Managing relationship with stakeholders, and Tailings dam),Stability,
While some of these risks have the potential to pose an immediate threat to ouribusinessyand.op-
erations, a few like climate change have the potential to impact the businessioverthe next 5-10
years [25; 35].

Let us decipher the findings that are presented and epitomised in Table 2 fromythe perspective of corpo-
rate communication. The first frame in Table 2 is Combat, which is metaphoricallysed in VR’s corporate
discourse on climate change to foreground the idea of climate change as,@ serious challenge or, even, a
global battle that should be combatted and fought consistently. The second frame, Commitment, is employed
by VR to communicate that the corporation does not try to distance 1tSelf from the issue of climate change as
a serious problem, but, on the contrary, commits itself to its solvingyand mitigation. The third frame in Table
2, Governance, highlights an idea that VR regards the issue of Climate‘ghange strategically, which means that
the issue of climate change is discussed and communicated‘@n a consistent level by VR as a solid part of its
communication strategy. The fourth frame, Leadership, ‘€ncapsulates VR’s communicative strategy of por-
traying itself as a leader, at least in the countriesief the Glabal South, which holds a position of advantage
and leadership as far as its dealing with the issue of €limate/change is concerned. The fifth frame, Mitigation,
conveys VR’s communicative strategy of presenting and"disseminating its measures of climate change miti-
gation and amelioration, i.e. VR’s actions that\aim at preventing and compensating for the negative conse-
quences of climate change. The sixth frafiégpOptimisation, manifests VR’s communicative strategy of depict-
ing itself as an effective and efficiept®6@kporation that introduces and maintains such measures, as green-
house gasses reduction, technalogical solutions that minimise the negative consequences of climate change
and the like. The seventh frameiin Table2, Recognition, foregrounds VR’s communicative strategy of ac-
knowledging the anthropogeaig, origin,of climate change and aligning with a science-based account of the
origin of climate change. The gighth frame, Responsibility, emphasises VR’s communicative strategy of tak-
ing responsibility and holding itsglf accountable for its negative impact on the environment and its contribu-
tion to global warming. Finally,the ninth frame, Risk, features VR’s communicative strategy of dealing with
climate change asya risk facter that impacts negatively upon the corporate operation and functioning on vari-
ous levels.

Nowwglet ts,anchor our discussion in the existing literature on the framing of corporate discourse, repre-
sented by corporatefreports, on the issue of climate change. Prior to commencing our discussion, however,
let ustreiterate that VR is one of the significant corporate actors on the natural resources market in the Global
South. Seen in'this light, VR’s framing of climate change in its corporate reports is relevant not only to VR’s
strategic cammunication associated with climate change, but also is of relevance to other natural resources
corporations that are headquartered in the Global South. Quite possibly, they may adopt VR’s corporate dis-
course on climate change in their own corporate reporting on this matter. However, let us proceed to the dis-
cussion of the VR’s framing through the lens of prior research.

The present findings seem to resemble strikingly the literature on the framing of climate change, espe-
cially the study by Melchiades Soares [20]. Specifically, the results of the present investigation lend support
to Melchiades Soares [20], who has found that the corporate framing of climate change is routinely framed
by the frames that foreground corporate ethics. Identically to Melchiades Soares [20], the framing of climate
change through the prism of corporate ethics is manifested by the frames Commitment, Recognition, and
Responsibility (see Tabel 2 for the relevant examples). Being evocative of the study by Melchiades
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Soares [20], the results of the framing analysis of the present corpus point to the framing of climate change
as VR’s awareness and recognition of the anthropogenic causes of climate change that eventuate, among
other factors, due to VR’s business and operational activities (see Table 2 for the relevant illustrations). In its
turn, VR seems to take responsibility for its share of the negative consequences of climate change and seeks
to ameliorate its impact upon the environment and climate. However, unlike the findings described by Mel-
chiades Soares [20], VR does not frame its climate change discourse through the lens of the frames that Mel-
chiades Soares [20] refers to as Human Rights, Fairness, as well as Environmental and Economic Balance. In
the present corpus, the notions of human rights and fairness, and the environment are usually framed under
the aegis of the frame Sustainability, but not via climate change-related frames. Instead, VR frames the issue
of climate change by the frames Mitigation and Optimisation (see Table 2), respectively, which resemble the
results of the study by Melchiades Soares [20] in the sense that they are very similar to the framesghat Mel-
chiades Soares [20] identifies as Innovation, Energy Efficiency, Circular Economy, and Efficient Censtruc-
tion.

From the vantage point of the literature, the results of the present study also resembfe‘the framing of
climate change by big corporate actors described by Schlichting [23]. Particularly, the frames Mitigatian and
Optimisation in this corpus align with the respective framing that Schlichting [23] fermulates,as Socioeco-
nomic Consequences of Mandatory Emission Reductions. Also, the frame Leadership#(see Table 2), which
has been identified in the VR’s corpus, lends support to Schlichting [23], who p@sits thatsfossil fuel corpora-
tions tend to frame their respective climate change discourses via the frame efak.eadership in climate protec-
tion. As we can see (refer to Table 2), VR is also keen on presenting itself positively as a corporate leader
that offers and pursues the leading position in climate change mitigationiand amelioration. Concurrently,
however, the results of the present investigation do not seem t@,comoborate Schlichting’s [23] findings con-
cerning the frame Scientific Uncertainty, which encapsulates fos$il fuelagorporations’ scepticism associated
with the anthropogenic causes of climate change. Unlike the frame Scientific Uncertainty reported by
Schlichting [23], this study has discovered that VR is very gxplicityn terms of the framing of climate change
as a man-made (i.e., anthropogenic) problem. VR’s awareness and acknowledgment of the anthropogenic
nature of global warning and climate change is gvident fram the frames Recognition and Responsibility, re-
spectively (see Table 2).

VR’s acknowledgement of the man-made natuse @f global warming is in line with the study by
Kapranov [9], who demonstrates that Equinak (formerly — Statoil) frames its climate change discourse by
the frames Anthropogenic Cause. In this regard, we may argue that VR as a representative of the Global
South aligns its climate change discourse withythat of Equinor, which represents Norway, a highly developed
industrialised country. Furthermore 4the results of the present investigation are in unity with Kapranov [9],
who has established that Equinersframes its/climate change discourse via the frame Battle. To reiterate, VR
regards the issue of climate change as“ambattle and as a risk factor that needs to be combatted (see Table 2)
and frames it accordingly asstheyframedCombat. In this regard, it should be noted that the frames Combat and
Risk are recurrent frames that#esutface in, practically, each of the reports analysed in the corpus.

Discussed frem the pomt,ofview of the literature, the frame Governance echoes the results of the study
by Megura and Gundersen,[21], who have found that the issue of climate change is framed by big corporate
actors by means ofithedframe Compliance, which involves the maintenance of regulations and standards. In
the present carpus, the frame Compliance corresponds, essentially, to the frame Governance (see Table 2),
whichgpresupposes that climate change “is considered a crucial governance issue at the Board level, and it is
regularly diseussed in various contexts such as strategy discussions” [27; 55].

Judging from the corpus analysis, all of the frames that are summarised in Table 2 seem to resonate
with the“study by Feeney, Ormiston, Gijselaers, Martens, and Grohnert [22], who have identified the so-
called Evolving frame. Specifically, Feeney, Ormiston, Gijselaers, Martens, and Grohnert [22] show that
corporate discourse on climate change may involve the Evolving frame, which involves the adjustment and
calibrating of corporate communication on climate change with the respective corporate measures of climate
change mitigation. Judging from the data, VR seeks to portray itself in a positive light as a climate change-
aware corporation that implements a range of measures, such as greenhouse gasses emission reduction, better
and consistent governance, and responsibility in combatting the risks posed by climate change. Obviously,
the analogy between the Evolving [22] framing and the frames that have been identified in the present study
is based exclusively on VR’s corporate reports, which by default are designed to present VR as a trustworthy
and responsible corporation that is serious about climate change. It remains to be elucidated, however,
whether or not such a framing is actually reflecting the state of affairs objectively.
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Conclusions

The present qualitative study is aimed at identifying the way VR frames its climate change discourse in
the corpus of corporate reports published from 2019 to 2024. Based upon the framing methodology devel-
oped by Entman [4], the study analyses the corpus qualitatively and shows that VR employs nine types of
frames in its corporate communication of the issue of climate change. These frames are Combat, Commit-
ment, Governance, Leadership, Mitigation, Optimisation, Recognition, Responsibility, and Risk.

The subsequent comparison of the aforementioned frames with the prior studies on the framing of cli-
mate change in corporate discourse, especially in corporate reports, exhibits striking resemblance between
the findings in the study and research results that are discussed in the literature. Judging from the comparison
of the findings with the literature, it can be quite safely concluded that VR, being a corporation that operates
in the Global South, frames its climate change discourse in alignment with the respective framing that is pre-
sent in the corporate reports produced by corporations from the developed industrial countriesf the\Global
North. Based upon the findings and their juxtaposition with the literature, it could be positedithat VREs\fram-
ing of climate change discourse seems to be very similar to that of its counterparts from the Glabal North. In
other words, VR’s strategy of corporate communication Vis-a-vis the issue of climate.ehangeyis reflective of
the climate change-related concerns that are shared by analogous corporations from the dewveloped and indus-
trialised part of the globe. This finding provides a deeper insight into the discursive practices by one of the
major corporations in the Global South. Moreover, the finding contributes positively to the existing body of
research on corporate communication. In particular, the results of the present study may further be applied to
future research endeavours aimed at establishing the peculiarities of corgporate" communication and corporate
discourse on the issue of climate change.

Primary sources

https://www.vedantaresources.com/esg-reporting.php
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O. Kanpanos

KopnoparHBTiRSKBLIIBIK ecenTepaeri KIMMAaTThIH 63repyi
TypajiblAuCKypc: BeranTa pecypcrapbIHbIH Kar1aibl

CoHFBI XKBRIIApBI TAOUEK PECYpCTapMEH aifHAIBICAThIH KOPHOpPAIMsUIapAbIH KOPIOPATHUBTIK ecenTepinie o3
JCKYPCTapBIH Kajail TYKbIPbIMAANTHIHBIHA, COHBIH ILIIHAE KOPIOPATUBTIK JKayalKePIIIK, KOJOTHSIIBIK
TYPaKTHUIBIK JKOHC KJIMMATTBIH ©3repyi Macenenepi OOWBIHINA THICTI AWCKypCTapblHa Hazap ayAapaThlH
KOPIIOPaTHBEIK AHUCKYPC Typanbl 3epTTey OachUIBIMIApBIHBIH CaHBl apThIN Kedemi. JlereHMeH, Kasipri
yaKb{Ta FAIAMABIK OHTYCTIK A€M aTalaThlH eljepAe, aTan aiiTkanma, YHpmictanma, OHTyCTik Adpukana,
Jubepnsiia >xoHe Hamubusima sxymeic icreiitin Vedanta Resources (Oyman opi — VR) taburu pecyperap
KOPIOPALMSICEIHBIH ~ KOPIIOPATHBTIK €CENTEepiHeri KIMMATTBIH ©3repyl Typambl TUCKypc OOWBIHIIA
3epTToysiep a3. 3epTTeyliepAeri OJIKBUIBIKTHIH OPHBIH TOJTHIPY MakcaTblHAa Makana VR-AiH KIMMAaTThIH
o3repyl Typasibl JUCKYPCHIH OHBIH KOPIOPATHBTIK €CENTepiHJe 3epTTEiTiH camajibl 3epTTey/Al YCHIHAIBI.
Aman aiitkanaa, 3eprrey VR KIMMATTBIH ©3repyl Typasibl ©3iHiH KOPIOPATUBTIK €CenTepiHae KIMMATTBIH
e3repyi Typajbl JUCKYPCTBI Kajall TYKbIPBIMIAWTHIHBIH aHBIKTayFa OarbITTaiFaH. 3epTrey P. DHTMaH
azipnereH QpedMuHr omictemeciH KonmaHa oTwipbin, 2019-2024 sxemmapnarsl VR ecenrepin Tammayra
HerizgenreH. KOpHycThIH camaisl 3epTTEyiHIH HOTIbKenepi VR KIMMaTThIH —e3repyiHe KaTBICTHI
KOPIIOPAaTUBTIK AUCKYPCTHI, MEIcalsl: «MiHnerTemey, «backapy», «XKeHinmery», «OHraitnanaspy», «Tary»,
«Kayankepuriiik», «Toyeken» CHAKTBI (peiimaepai naiinanaHa OTBIPBIT KYpPacTHIPFAaHBIH KOPCETTI.
Hotmxenepi mMakanana erkeif-terkeini cunarranrad. COHBIMEH KaTap, OJap KOPIIOPATHBTIK CYOBEKTiiep
TapanblHaH KIMMATTBIH ©3repyiH (peldMuHr OOfbIHIIA JKapUsUIaHFaH 3epTTEYJIEPAiH KOJAaHBICTAFbI
JKUBIHTBIFBI TYPFBICBIHAH TaNKbLIaHABL. VR IHCKypC 91eTTe XanbIKapajblK KOPIOPATHBTIK KYPBUIBIMIAPIBIH
KIUMaT Macenenepi  QpediMurneH colikec KeleTiHi aHbIKTayabl. Makana KbICKala Ma3MyHJAJIFaH
KOPBITHIHABIMEH JKOHE OJIAPIbIH KIMMATThIH e3repyiHe OaiiIaHbICTBI KOPIOPATHBTIK AUCKYPC IeH
KOMMYHHKAIIHSIFA KATHICTBUIBIFBIMEH asiKTaJIIbL.
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Kinm ce30ep: KOpHOPaTUBTIK AUCKYpPC, KOPIOPATHBTIK ecen Oepy, KIMMATTBIH ©3repyi Typajbl JHCKYpC,
¢peitvunr, Vedanta Resources.

O. Kanpanos

JAuckypc 00 n3MeHeHNH KJIUMAaTa B KOPIMOPATHBHBIX I'OI0BBIX 0TYETAX: CJIyqai
Vedanta Resources

B mocnenHne rofpl pacTeT YMCIO MCCIEOBATENBCKUX ITyOIHKAIMA O KOPIIOPAaTUBHOM AUCKYpCE, KOTOpbIe
(oKycHpyYIOTCS Ha TOM, KaK KOPIIOpalWH, 3aHMMAIOLINEeCs NPHPOIHBIMU pecypcaMy, (pOpMYIHpPYIOT CBOH
JMCKYPCBI B KOPIIOPATHBHBIX OTHYETaX, BKJIFOYAs HX COOTBETCTBYIOIHE JHUCKYPChI IO BOIIPOCAM KOPIIOPATHB-
HOHM OTBETCTBEHHOCTH, 3KOJOTMYECKOW YCTOWYMBOCTH M M3MEHEHHUs KiuMmara. OIHAKO OCTAaeTCs HelocTa-
TOYHO HM3YYCHHBIM JUCKYpC 00 M3MEHEHHH KIIMMaTra B KOPIOpaTHBHBIX oTdeTax Vedanta Resources (.
— VR), kopriopanuu, 3aHUMAOIICHCS IPHPOIHBIME PECYPCaMH, KOTOpast paboTaeT B CTpaHax,Ta
Moro I'mo6aneroro IOra, B yactHoctH, B Muauu, FOxHoU Adpuke, Jlubepun u HamuOuu.

HOJHUTH NPOOET B HCCIEIOBAHMSX, CTaThsl MPEACTABISCT KAauYeCTBEHHOE HCCIEIOBaHUE, KOTOP

muckype VR 00 n3MeHeHnH KimMaTa B ee KOPIIOpaTHBHBIX oT4YeTax. B wactHocTH, mccie e Ha-
MPaBJICHO HA TO, YTOOBI YCTAaHOBUTH, Kak VR dopmymupyer cBoi quckypc 06 H3MEHeHH OUX
KOPIIOPATHBHBIX OTYETaX, CBA3AHHBIX C MPOOJIEeMON M3MeHeHus kiaumata. Hccnenos OCHOBaHO Ha aHa-
mm3e otaeToB VR 3a 2019-2024 roxsl ¢ mpuMEHEHHEM METOA0NIOTHH (hpeMuHTa, pa3paboran . DOHTMa-

HOM. Pe3ynbpTaThl KaueCTBEHHOTO HCCIIEAOBaHUS KOpITyca mokaszaid, 4To VR ¢p 0 CBOH KopIopa-
TUBHBIM TUCKYpPC IO BONPOCY M3MEHEHHUS KIMMaTa C IMOMOIIBIO TaKHX (peit anpumep: «O0s13a-
TENBCTBOY, «YmpasieHue», «Cmsrdenuey, «Onrumuzanusy, «[Ipu3Hann eTCTBEHHOCTH», «PHCK».
TTAJIMCh C TOYKH 3pe-
HUS CYLIECTBYIOLIETO KOPIYCa OMyOIMKOBAHHBIX HCCIenoBaHui §o N3MEHEeHUsI KIIMMaTa KopIio-
paTHBHBIMH CyOBEKTaMH. Y CTaHOBJIEHO, YTO AUCKypc VR B memom ¢ (pelMUHTOM KIMMaTHye-
CKO# MPOOIEeMaTHKN MEXIyHapOAHBIMU KOPIIOPATUBHBIMH CT), aMii. CTaTbsl 3aBepIIMIIACh KPATKHM U3-
JI0)KEHHEM PEe3yIbTaTOB M UX PEIEBAHTHOCTBIO IS KOPIIO B JIACKypca ¥ KOMMYHHKAIUH, CBS3aH-
HBIX C IPOOJIEMOI N3MEHEHHUS KIIUMaTa.

Kurouegvie croea. KOpIOpaTUBHBIA IUCKYPC, KQPIIOPATUB OTYEFHOCTb, AUCKYpC 00 U3MEHEHHH KJINIMATa,
¢peiimunr, Vedanta Resources.
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