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Platform presence of audio guides by regions of Kazakhstan: quantitative and qualitative analysis

Abstract

Object: Qualitative and quantitative research of audio guides in the context of the regions ofiKazakhstan, present-
ed on the izi.Travel platform.

Methods: Bibliographic analysis, methods of systematization and grouping, a contenti analysis method, a qualita-
tive research of the content of audio guides, audiovisual content and routes.

Results: The main results of the research can be conditionally divided into two maimygroups: the first is the results
of a bibliometric analysis, which showed that the number of publications directly’ related %o, the izi.Travel platform is
small, while there are more than 70 for the query “audio guides”. In general, this suggests that the scientific direction
under study is a new economic phenomenon that is gaining momentum and 1§ relevaunt and necessary for the further
development of excursion activities and the tourism economy; the se€onddis,thegesults of a qualitative and quantitative
research of audio guides presented on the platform by regions: for examiple, theimtotal number is 94, tours are presented
by types - 53 units and audio guides for museums - 41 units; speakimgyof languages, the majority of audio guides are in
Russian (81 audio tours), English (58 audio tours) and Kazakh (53faudio‘guides).

The following locations are presented on the platform: Gamyushkino, Naurzum, Sarayshyk, Uralsk, Akkum,
Aktau, Aktobe, Alma-Ata (Almaty), Arystanbab, Atyrau, Zhympityy Kabanbay, Karaganda, Kokshetau, Kostanay,
Mikhailovka, Nur-Sultan, Petropavlovsk, Rudny, Satpayev, Semey, Taraz, Turkestan, Shymkent. Qualitative analysis
showed that, in general, many audio guides are presented‘in,a standard way, but, as a rule, they contain quite capacious
and complex information about objects; at the same time, there are routes that are creative and unique, including: the
city of Almaty — “Museum of rare books”, “SPUE Wuseum of Folk Instruments named after Ykhlas”, “Excursion to the
Museum of Arts named after. A. Kasteyev withyaudio descriptions*”, “Metro Almaty”, “Tourist bike route”, “Multime-
dia center of traditional music”, “Womenofithe Great'Steppe”; the city of Kostanay — “Museum of computer technolo-
gy”, “In the footsteps of the teacher-educator Ibray Altynsarin”; the city of Karaganda — “Murals of the city of Kara-
ganda”, etc.

Conclusions: Despite the available atudiovisual routes through tourist sites and territories of the country, their
number is small; at the same tifne, severalftours have not been developed sufficiently, which affects the overall quality
of the content listened to by, the teurist.

Keywords: tourism, audio guides, audiovisual excursions, digital solutions in tourism, platform solutions in excur-
sion activities, izi.Traveljregions’of Kazakhstan.

Introduction

Inghe context, ofiwidespread digitalization, the transition of countries to the formation and active devel-
opmeit of digital economies, tourism activities have for a long time reflected and applied a variety of infor-
mation ‘afid communication technologies, including platform solutions that have become an excellent com-
municationt@0l that allows tourists / sightseers / the visitor at any convenient time to get acquainted with the
display objects in the territory of a particular destination. Examples include:

— international: izi.Travel, TravelMe, VoiceMap, Tours&Travels, PocketGuide Audio Travel Guide,
AZBO, World Tour Audio Guide, Qwixi Tour and others;

— country and city: Dubai Travel Guide, Audio Guide Israel, Paris Travel Guide, Czech Audio Guide,
New York City Travel Guide, Istanbul Travel City Guide, My Rome — Tourist audio-guide, Discover Scot-
land, Venice offline audio guide, Audio Guide Georgia: offline, Audio Guide Bulgaria and many others;

*Corresponding author’s e-mail: dina2307@mail.ru
* Laconic description of objects / phenomena for the blind with special verbal comments
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— created for special objects (tourist places), museum and events: Louvre Museum: Audio Guide, Hagia
Sophia Audio Guide, Hermitage Museum, Uffizi Museum, Bosphorus Cruise Audio Guide, Stonehenge Au-
dio Tour and others.

It is important to note that izi.Travel is one of the largest platforms containing audio guides for different
countries and regions of the world. It combines routes of different thematic focus, offering high-quality con-
tent content for show and story objects.

The platform was created in 2011; its uniqueness lies in the ability not only to use ready-made excur-
sion offers, but also to develop your own in places and objects that were not previously known to travelers,
but definitely of tourist interest.

For today, izi.Travel is presented in the desktop version, as well as in the PlayMarket and AppStore,
and you can notice an annual increase in the number of downloads. The main advantage of the platform is
the ability to use the audio guide at any time convenient for the tourist, as well as for those objeets that the
tourist would like to visit the most.

It is important to note that some of the developed routes are freely available, sonie are presented in the
form of paid content, the price of which varies depending on the number of objects incliided 1h,the route, as
well as on the quality of the content and the presence of additional interactive elemefits thatjaccompany the
tour (several languages, VR and AR - technologies, maps, etc.).

Given all of the above, it should be noted that the purpose of the article isea qualitative and quantitative
research of audio guides in the context of the regions of Kazakhstan, presented.on‘the izi.Travel platform.

The following tasks were defined: conducting a scientometric fanalysis for the search queries
“izi.Travel” and “audio guides” in the Web of Science database (ClariyatefAnalytics); research the number
and content of audio guides on the izi.Travel platform in the gontgxt ofithe regions of the Republic of Ka-
zakhstan.

The hypotheses of the research are the following: 1. on theyizi.Bravel platform there is at least one audio
guide in the context of each region of the Republic of Kazakhstan, which includes the most famous sights
and show/story objects; 2. the contents of the audio guides ‘are presented with high-quality audiovisual and
textual information.

Literature Review

The conducted scientometric / bibliometgzic analysis'showed that the number of publications that direct-
ly consider aspects of izi.Travel is small, while there are more than 70 of them in the search query “audio
guides”. This is partly due to the applied hature of the platform itself, which is little studied from a scientific
point of view. The main period whensthéte was“an increase in articles on the issues under study was 2018-
2019 (Table 1). The explanation for this is the popularization of platforms of this kind in the world, the tran-
sition of many forms of tourismeagtivitiesg(primarily museum business) to the active use and offer of various
audio guides, the use of variems,information and communication technologies that reduce costs, accelerate
interaction between serviceproyiders and the client, as well as to expand the presence in the market (24/7).
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The general characteristic of citations for the search query “izi.Travel” shows that the total number of
citations was 9, while the average index per article is 1.5. The h-index is fixed at 2: this means that 2 articles
have been cited at least 2 times (Table 2).

Among the most cited publications are the following:

1. Promoting historical irrigation canals as natural and cultural heritage in mass-tourism destinations
(Ricart et. al, 2019) // Journal Of Cultural Heritage Management And Sustainable Development;

2. Participatory Storytelling, 3D Digital Imaging and Museum Studies: A case study from Sicily
(Bonacini et al., 2018) // 2018 3rd Digital Heritage International Congress (Digital heritage) Held Jointly
With 2018 24th International Conference On Virtual Systems & Multimedia (VSMM 2018);

3. The Regional Archaeological Museum Paolo Orsi of Syracuse: from traditional fruition to digital
platforms (Santagati, 2019) // Capitale Culturale-Studies On The Value Of Cultural Heritage;

4. Participatory digital storytelling as a didactic tool in cultural dissemination (Bonacini and Marangon,
2021) // Cuadernos De Filologia Italiana;

5. New Technologies In Smart Tourism Development: The #lzitravelsicilia Experience (Giaceone and
Bonacini, 2019) // Tourism Analysis;

6. Managing The Geography Of Complexity, From Data To Stories: The Biggtaphi¢al Paths Project
Between Public Archeology And Urban Regeneration (Mariotti, 2019) // Archeologia EgCalcolatori.

Also we can see that some surnames are repeated several times. For example, Bonagini, Elisa is the au-
thor of more than 15 publications in the field of the use of modern information téehnologies in tourism and
museum activities, one of the few foreign experts studying the aspects df using the capabilities of various
platforms for creating audio guides, primarily izi.Travel.

Similarly, consider citations for the search query “audig, guides”\Here one can notice that the total
number of citations for the entire body of work was 385; 1 article, onvaverage, accounts for 5.35, while the
Hirsch index is 12, which indicates a fairly high level of citations ‘of the studied materials. Table 3 presents
the authors and titles of publications that are most often cited (TOR,- 10), among them are:

1. An Augmented Reality Museum Guide (Miyashita‘et al., 2008) // 7th IEEE International Symposi-
um On Mixed And Augmented Reality 2008, Proceedings:

2. User experience of museum technologiesjthe phenomenological scales (Pallud and Monod, 2010)
// European Journal Of Information Systems.

3. Engaging Visitors in Museums withiTechnology: Scales for the Measurement of Visitor and Mul-
timedia Guide Experience (Othman et al., 201 19)// Human-Computer Interaction - Interact 2011, PT IV.

4. Impact of Mediation Devices_on theaMuseum Visit Experience and on Visitors' Behavioural Inten-
tions (Jarrier and Bourgeon-Renault,2012)J/ International Journal Of Arts Management.

5. Deep Artwork Detection and Retrieval for Automatic Context-Aware Audio Guides (Seidenari et
al., 2017) // ACM Transactions OniMultimedia Computing Communications And Applications.

6. Effect of AR-based online Wearable guides on university students' situational interest and learning
performance (Yu et al., 2019)4/ Universal Access In The Information Society.

7. Combinifig, traditionalsand indirect augmented reality for indoor crowded environments. A case
study on the Casa Batlle miseum (Gimeno et al., 2017) / Computers & Graphics-UK.

8. Enhancingjyisitors' experience in art museums using mobile technologies (Tesoriero et al., 2014) //
Information Systems Krentiers.

9¢" EngagingyConstable: Revealing Art with New Technology (vom Lehn et al., 2007) // Conference
On HumanfFactors In Computing Systems, Vols 1 And 2.

10.“Ehe Art of Pervasive Eye Tracking Unconstrained Eye Tracking in the Austrian Gallery Belvedere
(Santini, 2018) // Pervasive Eye Tracking And Mobile Eye-Based Interaction (PETMEI 2018).

It should be noted that, as in the first case, a large array of publications concerns the development and
use of audio guides in museum activities, including the use of virtual reality technology, which became a
popular digital tool during the COVID-19 pandemic among millions of online users of tourist and excursion
services.

" According to the portal Web of Science (Clarivate Analytics): https://www.webofscience.com/wos/author/record/3451635.
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Methods

As research methods were used:

— bibliographic analysis, which made it possible to update information on publication activity within
the framework of the scientific problem under consideration, through the creation and analysis of search
queries for such masks as: 1. “izi.Travel”; 2. “audio guides” as part of the scientometric database Web of
Science (Clarivate Analytics); the depth of the array was 47 years (from 1975 to 2022);

— methods of systematization and grouping, which made it possible to quantify the presence of audio
guides on the izi.Travel platform in the context of the regions of Kazakhstan;

— content analysis method, which made it possible to comprehensively research the composition of
the audio guide, its audiovisual content, route thread and content (including in several languages, if the
audio guide was presented on them).

Results

Analysis of the izi.Travel platform showed that the total number of audio guides mfthe Republic of
Kazakhstan is 94 units. In terms of types, there are: tours - 53; museum audio guides - 41; quests argymiss-
ing. Based on this, it can be seen that in total izi.Travel includes three types of audiegtours, which are sys-
tematized and conveniently presented on the platform. The main languages of all @audienguides analyzed in
the Republic of Kazakhstan are Russian (81 audio tours), English (58 audio téurs) and/Kazakh (53 audio
guides). The general characteristics of all audio tours in the Republic of Kazakhstan on the izi.Travel plat-
form are presented in Table 4.

Table 4. Quantitative characteristics of audio routes in the Republic of Kazakhstan presented on the izi.Travel plat-
form

The number of audio guides by type is

94 units, including: Language distsibution of audio guides

museum in Ger- in Eng- in Ka- in Rus- in Turk- in Chi-
tours audio quests . . .
. man lish zakh sian ish nese
guides
53 41 - 3 58 53 81 3 4

Note - compiled by the authors according to the portdhizi. Travel.

The locations presented on the platfosm ate as follows : Ganyushkino, Naurzum, Sarayshyk, Uralsk,
Akkum, Aktau, Aktobe, Alma-Ata,#AFystanbab, Atyrau, Zhympity, Kabanbay, Karaganda, Kokshetau,
Kostanay, Mikhailovka, Nur-Sultan, Petropavlovsk, Rudny, Satpaev, Semey, Taraz, Turkestan, Shymkent.
The number of audio guides within thesesegions and sites, as well as their examples, are presented in ta-
bles 5-9.

Table 5. General characteristi€s df audio guides in Western Kazakhstan presented on the izi.Travel plat-
form

Name of tours ' / who provided,
developed

Number of audio
guides

Name of the region,
object / region

1 2 3 4
Western Kazakhstan

Route thread * (example)

Ganyushkino #Atyrau 1 “Kurmangazy district museum” / )
region Museum of Kurmangazy district
“Saraishyk™ State Historical and

Sarayshyk / Atyrau 1 Cultural Museum-Reserve / )
region “Saraishyk” State Historical and

Cultural Museum-Reserve
Aktau / Mangistau re- 4 1. “From the sea to the sea briefly 1. Yacht Club “Breeze” -
gion studying the history of the city” / Akbota Park - Astana Square —

* The names of locations are presented in accordance with the names on izi.Travel, which should be recorded in the original style to
ensure correct search on the platform

T The names of the first 5 tours available on the izi. Travel platform are presented

! Presented only for those audio tours that include several objects
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1 2 3 4
Yessenov University “SHUM” shopping center - T.G.
2. “Historical places of the city of Shevchenko alley - Mangistau
Aktau” / Yessenov University Regional Philharmonic named
3. “Caspian State University” / Stu- after Murat Oskinbayev - De-
dent of the Yessenov University scent to the sea.

4. “Hello, CUTE (Caspian Univer-
sity of Technology and Engineering
named after Sh.Yessenov)!” / Stu-
dent of the Yessenov University

Hall of nature - Hall of archeol-
ogy - Hall of rare andyprecious
metals - Hall of the Kazakh

“Aktyubinsk Regional Historical Khanate - Hall of'€thnography -
and Local Lore Museum” / De- Hall “History.of the region in
partment of culture, archives and 1869 — 19402 - Hall-’Hetoism
documentation of the Aktobe region | and Gleny” -‘Hall “History of
the(Akteb@region in 1945-
1991”"- Hall *The Road to In-
dependence”
Akkum - sandy oasis - Land-
Akkum / Aktobe region 1 “Akkum” / School (no name) scape of Akkum sandy valley -
Zhumbakkol - Kunyskerey cave
1. Atyrau region - Hall “Mys-
tery of the century” - Hall
“Culture and literature of the
region” - Hall “Ethnography” -
Hall Archeology - Hall “Great
Patriotic War” - Hall of Inde-
pendent Kazakhstan - Hall his-
tory of the region, covering 12-
20 centuries - Historical and
local lore museum of Atyrau
region - Kulpytasy - Nature of
the region - Fauna of the fourth
period on the territory of the
Caspian Sea
Alash museum — “Alash
arystary” alley - Muslim
mosque

Aktobe / Aktobe region 1

1. “Historical and local 1ote, muse-
um of the Atyrau region? / Ayrau
regional museum,of local lore
2. “Atyrau regional att,and applied
arts‘@amed after’Sh. Sariyev” /

Atyrau / Atyrau region 3 Atyrautegional/museum of arts
and crafts named after Sh. Sariyev
3. ¥Saraishyk” State Historical and
Cultural Museum-Reserve / State
Historical and Cultural Museum-
Reserve “Saraishyk”

Zhympity / West Ka- “Zhympity is the capital of West-
zakhstan region ern Alashorda” / NIS

Note - compiled by thelauthors according to the portal izi. Travel.

According to“the ‘data presented in Table 5, it can be seen that there are only 12 audio guides for
Western Kazakhstan ‘on the izi. Travel platform, covering such objects of the region as: the museum of the
Kurmangazy districtsthe historical places of the city of Aktau, the Aktobe Regional Museum of Local His-
tory, the State Historical - cultural museum-reserve “Sarayshyk™ and others. So, for example, a tour of the
local history muiseum of Atyrau region contains a fairly detailed route and interesting content: Atyrau re-
gion - hall*Mystery of the century” - hall “Culture and literature of the region” - hall “Ethnography” - hall
of Archeology - hall of the Great Patriotic War - Hall of Independent Kazakhstan - the hall of the history
of the region, covering the 12th-20th centuries. - Museum of History and Local Lore of Atyrau region -
Kulpytasy - Nature of the region - Fauna of the Quaternary period on the territory of the Caspian Sea. At
the same time, of course, the presented guides are not enough, since the tourist and recreational potential
of the region is quite high.

Table 6 reflects the quantitative characteristics and threads of routes for tourist sites in Northern Ka-
zakhstan.
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Table 6. General characteristics of audio guides in Northern Kazakhstan presented on the izi.Travel platform

Name of the region,
object / region

Number of
audio guides

Name of tours/ who provided,
developed

Route thread (example)

Northern Kazakhstan

Naurzum / 1 “Nauryzyn nature reserve” / |
Kostanay region Nauryzyn nature reserve
Kokshetau / 1 “History of Kazakhstan” (mu- | Kazakh national instruments - Kazakh na-
Akmola region seum) / History of Kazakhstan | tional clothes - Kazakh national handicrafts
1. “Sacred objects of Kostanay | 5. City school of children's creativity - Re-
region” / Branch of the Li- | gional universal scientific library named
brary “Yuzhny” after L.N. Tolstoy - Arch in Kostanay Park
2. “Health and medical institu- | of Culture and Recreation - History of
tions of the Kostanay region in | Kostanay Square - Kazakh-French{Center -
the years of the Great Patriotic | Monument to  Ahmet) gBaitussynov -
War” / Zatobolskaya school- | Kostanay State UniverSityy named)) after
Kostanay / gymnasium Akhmet Baitursynov - Foemerdmen' school,
Kostana rz ion 12 3. “Roads of heroes” / Excur- | new art school - Kostanayatower hours -
yres sion bureau BESTkz Square in front, ofthe regional akimat -
4. Excursion to the historical | Former people!s house, #ow - new Depart-
places of Kostanay / Students | ment of culturctof Kostanay region - House
of Kostanay State Pedagogical | of the merchant of the Kostanay region -
Institute Stadium \MMemorial Museum of Ibrai
5. “Kostanay, which you did | Altynsarin®@ssCentral Department Store -
not know” / Excursion bureau | Shopping and Entertainment Complex
BESTkz MART="Marala Ishchan Mosque
5%Building of the city administration - Gym-
« . nasium - Monument to Kerey and Zhanibek
1. “Walking tour“ef monu- . .
. ) khans - Museum of the First President of the
ments and objects of higtorical .
& . Republic of Kazakhstan - Monument to Abay
and cultural significance 'of the . .
-~ « b, Kunanbayev - Monument of Justice - Build-
city” / LLP “Astana Invest . .
# . ing of the Military Court - Museum of Saken
2. “Walking tour of#Nurzhol > 1 n
" Seifullin - Monument to Saken Seifullin - The
Boulevard?) / Astana Invest .
house of Dr. Fyodor Ivanovich Blagovesh-
Nur-Sultan / LLP -
. 8 chensk - Monument to the victims of the
Akmola region 3. _Embankiment -Central Park
Holodomor of 1932-1933 - School of
[ Astananvest LLP .
A, y Baimukhamet Koschegulov - House of Petr
4 Pavilion Nur Gricorievich Moi Buildi ¢
Alem?Astana EXPO-2017" / rlgo'rlevw olseev - BUICINg o @ mer-
chant's house Matvei Konstantinovich Kubrin
JSE NC Astana EXPO-2017 o .
# . - House of merchant Vasilii Matveyevich
5. “Walking through the old . o
city” / LLP “Astana Invest” Kubrin and outbuilding - Arbat - Monument
to Khan Kenesary - Pedestrian Bridge
“Atyrau Bridge” - Old Poplar
Residence of Abylai-Khan - Building of the
merchant club - Ganshin and Ovsyannikov
“Petropaviovsk at the end of Universal store - House of merchant
Pétropavlovsky/ the XIX - beginnine of the XX Kazantseva - House of merchant
North'K@azakhstan 1 v gining . Cheremisinov - Cinema “New World” - Wa-
\ century” / Tatiana Rogozina, oo . S
region. Nikolai Kleschev ter tower - Siberian trading bank - Bride's
house - Arkel and Strelov shops - Church of
the Sacred Heart of Jesus - Central Park of
Culture and Leisure
Ostrovsky Lane - Pushkin Street - Ulitsky
“Streets of the city of Rudny” | Lane -  Saltykov-Shchedrin  Lane -
/ GSI “School No. 1 of the | Shevchenko Street - Gastello Lane - Abay
Rudny / Kostanay 1 education department of the | Lane - Krupskaya Lane - Dzhambul Lane -
region city of Rudny” of the educa- | Chernyshevsky Lane - Sverdlov Street -

tion department of the akimat
of the Kostanay region

Gogol Street - Altynsarin Lane - Taran
Street - Kirov Street, etc. Total — 69 facilities
covering almost the entire city.

Note - compiled by the authors according to the portal izi. Travel.
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So, according to the table, there are about 24 audio guides in the region, each of which has its own
uniqueness and interesting content. One of the most detailed is: “Streets of the city of Rudny”, created by
students of the secondary school No. 1 of the education department of the city of Rudny, which includes 69

route points (Figure 1).

g Yaumer mpn,n,a Py;l,Hnm

ek 00

Kapra  CmyTHHK

L E yrvgs Heanza Gorgle

Picture 1. Thread of the route of the audio guide “Streets

Note - according to the izi. Travel platform.

Table 7 audiovisual routes in East Kazakhstan were ana

() Toneks e Byoce

d on the izi.Travel platform

Number of Name of to

audio guides

Name of the region,
object / region

Route thread (example)

Uralsk /

1. The School of Zhangir Khan — The
Mausoleum of Syrym — Khan’s copse —
Sculpture “Glorious daughters of na-
tion” — The statue of Makhambet and
Issatay — The Museum of History and
Local Lore — Square of First President
— Monument and Culture center named
after Kadyr Myrza Ali

t Kazakhstan oblast's
East Kazakhstan 2 s» / NIS PMD, Uralsk
region
Branch of the Regional Museum of
Kabanbay / Eas ¢ History and Local Lore of Semey in

1 the village of Kabanbay Urzha /
Museum of the village of
Kabanbay, Urzhar district

Kazakh I n

Hall 1. Princess of Urzhar - Hall 2.
Archeology - Hall 3. “Sacred places”
of the East Kazakhstan region - Hall 4.
Independence of Kazakhstan - Hall 5.
Ethnography - Hall 6. Culture of the
nomadic people - Hall 7. Nature - Hall
8. The unique nature of the East Ka-
zakhstan region.

1. “Semey is the historical center of
Kazakhstan” / SGI “Special library
for the blind and visually impaired
citizens of Semey”
2. “Literary Memorial House-

3 Museum of Abai” / LLP “Kazakh
Research and Design Institute of
Material Culture” - design and re-
search company
3. “Regional Local History Muse-
um of Semey” / Museum of Semey

Semey / East Ka-
zakhstan region

2. Audio tours: Boreli - Zhidebay -
Literary and Memorial Museum

Note - compiled by the authors according to the portal izi. Travel.
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Only 6 audio guides are presented on the territory of East Kazakhstan, 5 of which are for the objects of
the cities of Uralsk and Semipalatinsk, 1 - the branch of the regional local history Museum of Semey in the
village of Kabanbai Urzha. The region, having a very high tourist and recreational potential, unfortunately,
does not actually develop and place on one of the most popular platforms in the world - izi.Travel digital au-

diovisual tours of its attractions.

The leading region in terms of the number of audio guides presented on izi.Travel is South Kazakhstan
- 50 units, some of which are presented in several foreign languages at once (Table 8).

Table 8. General characteristics of audio guides in South Kazakhstan presented on the izi.Travel platform

Name of the region, | Number of Name of tours / who provided, Route thread (example)
object / region audio guides developed P
1 | 2 | 3 4
South Kazakhstan
I Museum;;)stgtt};elgi;}tlyof Almaty™/ 1. Touristdnformation Center -
2. “Monuments of the city of Almaty” / Musegm OfM.u R NGt -
Visit Almaty M.lhtary Histoty Museum -
3. “State Museum of Arts of the Repub- lﬂfggge%ﬁ?e;? i\/li(;zlsl;l\g?i}e;e
lic of Kazakhstan named after A. . Y
Alma-Ata (Almaty) v History of the City of Almaty -
. 43 Kasteyev” / SMA of the RK named
/ Almaty region after A. Kasteyev Museumlef Rare Books - Museum
4. “Old center of Almaty is a mirror of fgegiofg}ééﬂgllssetiuizugé Onilflg
the history” / Center Smart Tourism thi: IZ{e blic of Kazakhs tzn _uM )
5. “Museum of the History of the City. seum I:i s named after Ab lkhali
of Almaty” / State Museum of the,His- Kastevey y
tory of Almaty Y
Arystan Bab mausoleum - Otrar
Arystanbab / “Sacred places of SoutlhKazakhstan” / settlement - Mgusoleum of Khoja
. 1 . Ahmed Yasawi - Ukash Ata mau-
Turkestan region Center)lSmart Tourism
soleum and well - Underground
cave Ak Mosque
RegionaliMuseum of Local History of Hall of Ethnography - Hall of the
Mikhailovka / 1 Bayzak District of Zhambyl Region/ | history of the region - Hall of Fame
Zhambyl region RegionaliMuseum of Local History of - Hall of culture and art - Hall of
Bayzak District of Zhambyl Region archeology
Karakhan Mausoleum - Aisha Bibi
Mausoleum - Tole Bi Monument -
Zhambyl Zhabayev Monument -
Koigeldi Batyr Monument - Kairat
Ryskulbekov Monument - Mu-
“Taraz Visit” / Zhambyl Regional Li- hammad Khaidar Dulati Monument
Taraz / Zhambyl . . - Turar Ryskulov Monument -
. 1 brary for the Blind and Visually Im-
region aired Citizens Bayzak Batyr Monument - Bayzak
p Batyr Mausoleum - Monument to
the Victims of Political Repres-
sions and Holodomors - Karimbay
Koshmambetov Monument - Mon-
ument to the soldiers of the Great
Patriotic War - Rock paintings
1. “Visit Turkistan” (includes 100 show
and story objects) / Visit Turkistan
2. Azret Sultan Historical and Cultural 2. Audio guides: historical monu-
Reserve-Museum / Provided by Azret ments - Rooms of the mausoleum
Turkestan / Turke- 3 Sultan of Kh.A. Yasawi (the recording is
stan region 3. The memorial complex of the Ka- available, but the audio guide is
zakh Khanate / provided by LLP “Ka- | missing) - the mausoleum of Khoja
zakh Research and Design Institute of Ahmed Yasawi
Material Culture” - design and research
company
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1 2

4

Shymkent / South
Kazakhstan region

“Visit Shymkent” / provided by the
State Institution “Department of Tour-
ism of the City of Shymkent”

Monument “Baidibek Bi” - Muse-
um of Local Lore - Nauryz Square
and park area “Zhailaukol” - ZOO -
Installation “Tulip - Heritage of the
South” - Arboretum named after
Asanbay Askarov - Memorial
complex “Kasiret” - Kazakh Aca-
demic Drama Theater named after
Zh. Shanin - Ethnographic Muse-
um “Kyluet” — “AQ MESHIT”
named after Sheikh Khalifa bin
Zayed Al Nahyan and ofhers (total
- 33 objects on the route).

Note - compiled by the authors according to the portal izi.Travel.

Table 9 presents the characteristics of audio guides in Central Kazakhstan, the numaber ‘of which does
not exceed 2 at the time of the analysis, one of them is the development of a researeh¥teamyand students of
Karaganda University named after academician Y.A. Buketov — “Murals of the citylefdaraganda”. It should
be noted that within the framework of the project of the university research team “Dey€lopment of urban
tourist routes in Central Kazakhstan based on using of smart technologies ingthe‘¢ontext of digitalization of
tourism” in 2023, routes such as “Geometry of the city” (sightseeing tours oftheqdisplay facilities of the cit-
ies of Karaganda, Temirtau, Zhezkazgan), “Where? Where? In Karagafida®?(a walk through the famous and
unusual monuments of Karaganda), “Karaganda is a forge of knowledge®) “Shady alleys, fountains and parks
of Karaganda”, “Balkhash - the pearl of Central Kazakhstan”.

Table 9. General characteristics of audio guides in Central Kazakhsfan‘presented on the izi.Travel platform

Name of the region, Numb'er of Name of tours / wheyprovided,
. . audio Route thread (example)
object / region . developed
guides
Central'Kazakhstan

Karaganda / Karaganda
region

“Murals of the city of Kara-
ganda®/ Karaganda Buketov
Buketov University

Mural dedicated to huntsman Yerlan
Yergaliyev - Mural dedicated to the
memory of pilot Nurken Abdirov - Mural
uniting portraits - Mural uniting land-
scapes - Mural uniting contemporary art
paintings - Mural with a nest of storks

Satpaev / Karagafida
region

Museum of Bauyrzhan
Momyshuly in School-
gymnasium No. 1 of the city
of Satpayev / School-
gymnasium No. 1

Exhibits with voiced history: “Biog-
raphy”, “Memories of the daughter-in-
law”, “Tragic pages”, "Legendary divi-

sion”, “Thinker and strategist”, “Ernesto

Che Guevara's idol”, “Layout 17, “Layout
27, “Struggle for Kryukovo”, “Assess-

ment of fighting qualities”, “Bauyrzhan's
writing”, “Volokolamsk highway - the

story of Alexander Bek”, “Monument in

the city of Almaty”, “In memory of
Bauyrzhan”, “Combat journal 17, “Com-
bat journal 2”, “End”

Note - compiled by the authors according to the portal izi.Travel.

In general, we can distinguish the following number of audio guides in the context of regions:

1. Almaty - 43;

2. Kostanay - 14;

3. Akmola - 9;

4. East Kazakhstan - 6;
5. Atyrau - 4;

" This tour was developed as part of a grant project AP09261199 “Development of urban tourist routes in Central Kazakhstan based
on using of smart technologies in the context of digitalization of tourism”
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6. Mangystau - 4;

7. Turkestan - 4,

8. West Kazakhstan - 2;

9. Aktobe -2;

10. Zhambyl - 2;

11. North Kazakhstan - 1;

12. South Kazakhstan - 1.

It should also be noted some non-standard and, of course, interesting, unique routes available on the
platform, by regions:

1. Almaty city”: “Museum of Rare Books”, “SPUE Museum of Folk Instrumentsnamed after Ykhlas”,
“Excursion to the Museum of Arts named after A. Kasteyev with audio descriptions”, “Metro Almaty”,
“Tourist bike route”, “Multimedia center of traditional music”, “Women of the Great Steppe”;

2. Kostanay city: “Museum of Computer Technology”, “In the footsteps of the teagher<educator Ibray
Altynsarin”.

In general, it should be noted that in the context of regions there is a small number ofjaudio guides.
Their increase, qualitative improvement would increase the tourist attractiveness of objects and regions, form
a favorable image, and enhance their recognition through free placement and open, ac€ess. As the analysis
showed, only a small part of all audio tours on the platform is presented in sevegal languages at once, basical-
ly, many of them are posted using one or two languages, usually Kazakh / Russianjor English.

The analysis also showed that there is no system for the unified development and upload of audio
guides to the izi.Travel platform by the regions and the state. Many ofheideveloped and analyzed routes in
tables 5-9 were created by schools, universities, directly by museums and memorial complexes, only a small
part - by professional companies (Center Smart Tourism, Kazakl,Research and Design Institute of Material
Culture LLP), tourist information centers, offices and departmentsifor tourism development. In this regard,
the regions need to intensify their work on developing,audio toursjand’uploading them to izi.Travel, creating
high-quality content in several languages (including for€ign ones), since, given the huge audience of the plat-
form, this can become a powerful driver for popularizingiebjeets among potential, and real foreign and do-
mestic tourists and sightseers.

Discussions

The most important aspect of the functioning of the modern tourism industry, as mentioned above, of
course, is the use of a variety of moderfindigital tools and technologies that reduce costs, the period for
providing services to the client, and als@"Significantly improve the quality of the provided excursion services,
adding interactivity and increasing the tounist experience. interest in the objects of display and story on the
territory of tourist destinations.

At the same time, a smallsnumbes, of publications devoted to the problem analyzed in the article, first,
due to the novelty of the scientifisissues under consideration, and, secondly, the complexity and versatility
of the phenomenon, undér consideration, allows us to talk about the emerging new and relevant scientific di-
rection in the tourismyeconomy, the study of which requires comprehensive and timely research. In this re-
gard, the scientifietnovelty of the work is beyond doubt since no developments related to the research of the
quantitative and qualitativeé content of audio guides in the context of the regions of Kazakhstan were found.
This work'is, of ‘@ypronounced theoretical and practice-oriented nature, as it gives a succinct idea of the cur-
rent sfate of eXeursion activities from the standpoint of the presence of audio guides on various platforms,
includingfone of the most popular and developed in the world - izi. Travel.

At theysame time, the question of further content filling of systems with audio guides, their numerical
quantity, which is “sufficient”, remains open, since excursion activity is a dynamically developing industry
that requires not only serious technological and methodological solutions, but also an integrated approach to
develop the thematic orientation of routes, which are new and capable of attracting an increasing number of
potential and real consumers to the regions where they are represented.

Conclusions

In general, the research made it possible to obtain a quantitative description of the audio guides present-
ed on the izi.Travel platform in the context of the regions of Kazakhstan. In particular, it was determined that
the total number of interactive routes with relevant content is 94, while most of them are presented in Rus-

*

“Alma-Ata” on the izi.Travel platform
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sian, English and Kazakh languages; there are also audio guides in Turkish, Chinese and German, but not so
many. The leading regions in terms of the number of developed audiovisual online excursions are Almaty,
Kostanay and Akmola regions.

In turn, a qualitative analysis of the content of audio guides made it possible to conclude that there are
photos and videos accompanying the tourist on the route, while not all content is up to the mark; also, for
some audio guides, the thread of the route and the textual accompaniment of the objects of the show and sto-
ry were not fully worked out.
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KazakcTaHHBIH aliMaKTaphl GOiibIHIIA ayTHOTHATEPAIH MIATHOPMAJIBIK KAMTBLIYbI:
CaHJBIK JKOHE CANANIBIK TANIay

Anoamna

Maxkcamur: izi.Travel nnardopmaceinna ycwiHbpuFaH KazakcraH aiiMakTapbl KOHTEKCTIHZIET] ayJHOTHATEPi
calablK XOHE CaHJIBIK 3E€PTTey.

O0dici: 3epTreyaiH Herisri auictepi petinae «izi.Travel» xone «audio guides» i3ney cypanbictapsl yiriH WoS
nepekrep 0Oa3achlHAaH MaTepHamapibsl HaiganaHy HETi3iHIE 3epTTeNeTiH FBUIBIMH Mocelenep OOWBIHINA OachUTBIM
KBI3METIHIH CHIIATBIH 3EpTTeyre MYMKIHAIK OepeTiH oOubiuocpaghuinvliy manday, T1uaThpopMmana OpHAIACKAH
aymuorunrep aiiMakrapra (Conrycrik, OHTyCcTik, Batsic, IIsFpic sxoHe Opransik Kazakcran) OipikTipinireH orcyiieney
JICOHe Monmacmulpy 20icmepi, ayIAOTUATEPAIH, ayAWOBH3YaIbl TONTHIPHIMBIH JKOHE MAapIIPYTTHIK aEbIHAAPABIH
Ma3MYHBIH Camajbl 3epTTeyre MYMKIHIIK OepeTiH Koumenm-manoay 20ici KONAaHBIIIbL.

Kopeimpinowl: 3epTTeyIiH HETi3ri HOTHXKENEPiH MIAPTTHI TYpJe €Ki HEeTi3ri Tomnka Oeiyre O@uiaaBL, OipiHuici —
OMONMOMETPUSUIBIK  Taliay HoTkeyepi Oonbin TaObutansl, on izi.Travel maTdopmaceiHa J Tikeneil WKaTHICTHI
XKapusUTaHBIMIAp CaHbl a3 €KeHIH KepceTTi, an «audio guides» cypaysl OoiibiHIIa 70-TeH acTaMQHOTHMKE AHBIKTAJIJIBI.
Tyracraii anranna, OyJ1 3epTTENETIH FHUIBIMU OAFBITTBIH JKaHAa YKOHOMHKAJIBIK KYOBUIBIC OQJIBHT TAOBUIATHIHBIH JKOHE
9KCKYPCHUSUIBIK, KBI3MET II€H TYPHUCTIK 3KOHOMHKAHBI OJIaH Opi JIAMBITY YIIiH ©3€KTi )KoHE KaXKETEl KAPKBIH aJFaHbIH
KepceTesi; exinwici — aiiMakTap OolbIHIIA Tu1aTGopMaia YCHIHBUIFAH ayAHOTHITEp.Il cANalbIK jKaHe CaHMABIK 3epTTey
HOTMKENIEPi: OChUIAMIIA, OJap/blH XKalmbl caHbl — 94, Typnep OemiHiciHae Typnap — 93, OipfiK jkoHe Mypakaiigapra
apHanrad. Ayauorunrep — 41 Oipiik; YCHIHBUTY T OOWBIHIIA ayAHOTHATEPIIH Hackiv Oeuiri opsic (81 ayano Typ),
arpUTIIBIH (58 ayamomapmipyT) *oHe Kaszak Tinmepinze (53 aymmorun). Ilmat@opmanalMbHa OopeIHAAD YCHIHBUIFAH:
lartomkuHo, Haypeiemv, Capaiimbeik, Opan, AkkyMm, Akray, AkreOe, AnMarsl, AppicTan0ad, Atsipay, JKeIMIHTEL,
Kab6an0aii, Kaparanner, Kexmeray, Kocranait, Muxaiinoska, Hyp-Cynram, [1ezponasiosck, Corbaes, Cemeit, Tapas,
Typkicran, lIsmvkenT. Cananslk Tanaay, *Kajlbl alfaHia, KONTeTeH ayJHOTMATED CTaHAAPTThI TYPAE YCHIHBUIFAHBIH
KepceTTi, ajaija osapia OOBEKTLIEp Typasibl SKETKUIIKTI KeJeMdi SK9HE KypAedl akmapaT 0ap; COHbIMEH Oipre
KpeaTHBTI JKOHE epeKile OarbpITTap KesJeceii, COHBbIH iminHje: AIMaThl KalackiHaa — «CHUpeK Ke3geceTiH KiTanrtap
Mypaxaibl», «blkbutac areiHmarbl XaiblK My3bIKIBIK Qacramrap wMyseii» KMM, «Tudnorycinikremenepmen
cydlemengenren O. KacTeeB aTblHIarbl ©HEp MypakaibIHABKCKYPCHs», «ANMarsl MeTpochkl», «Typucrik Beno-
MapupyT», «/JocTypii My3bIKaHBIH MYJIbTHMEIMSUIBIKROPTANBIFBY, «¥JIbl Haia oiennaepi»; Kocranail kamacelHoa —
«KoMITBIOTEPIIIK TEXHOJOTHSIAp Mypakaibl», «¥cra3-agapTydibl blObipait AnTeiHCapuHHIH i3iMeH»; Kaparanmbl
KasaceiHia — «KaparaHpl KaachbIHBIH KaOBIpFa cypeTTepindkeHe T.0.

Tyorcvipvimoama. YKanmbl eniMi3fiH TYPUCTIK, OPBIHAAPBI MEH ayMaKTapbl apKbUIbl KOJDKETIMII ayAnOBU3Yya/Ibl
MapHIpyTTapra KapamacTaH, OJap/IblH CaHbl a3 COHBIMEH KaTap OipKaTap Typiap KETKUIIKTI Typae o3ipiaeHOereH, Oy
03 Ke3eTiHIe TypUCT THIHAAUTHIH OHIMHIH KaJIIbl CAACHIHA dcep eTei.

Kinm ce3dep: Typu3M, ayauoTHOTEp, |ayAWOBH3Yaabl SKCKYpCUsUIap, TypuaMmueri mudpiplk mremimMaep,
9KCKYPCHSUIBIK KbI3METTer IiatdopMaibiuuentiMaep, izi. Travel, Kazakcran aimakrapsbl.

JA.I". Mampaena, JI.B. TamenoBa, M.II. Aaranosa

IInatdopMenHoe npucyTcTBHE ayANOTHI0B B pa3pe3e pernoHoB Ka3axcrana:
KOJINYeCTBeHHBII M KauecTBeHHbII aHAJIN3

Annomauyus:

Lens: Kau@CTBEHHOC U KOJIMYCCTBEHHOE U3YUYCHHE ayIWOTHIOB B pa3pe3e pernoHoB KazaxcraHa, mpeacTaBieH-
HBIX Ha gitatrdopmeyizi. Travel.

MemoQul OCHOBHBIME METOJIAMH HCCIICIOBAHUSAME BBICTYIMWIA OUOIHOTpaUeCKUil aHanmu3, KOTOPBIA MO3BO-
JIAT M3Y9HTh XapaKTep MyOJHKAIIMOHHON aKTUBHOCTH IO MCCIICyEMOW HAyYHOU MPOOIIeMaTHKE Ha OCHOBE HCIIOJIB30-
BaHUs MaTepuadioB 6a3wl MaHHBEIX WOS 1o morckoBeIM 3anpocaM «izi. Travel» u «audio guidesy; MeTO bl cUCTEMaTH3a-
UM ¥ TPYNIAPOBKH, OJIaromapst KOTOPEIM ayAHOTHABI, TIPUCYTCTBYIOIIKE Ha MIaTdopme, ObUTH 00BEIUHEHBI B PETHO-
uel: CeBepHbiid, KOxHBIH, 3anaaneiii, Boctounsiii u [lenTpanbHeiii KazaxcTan; MeTO KOHTEHT-aHAIM3a, TIO3BOJIUBIITHI
MIPOBECTH KaUECTBEHHOE MCCIIEJOBAaHUE COEPIKAHHA ayJUOTHOB, ayAHOBHU3yaIbHOTO KOHTEHTA 1 HUTKH MapIIpyTOB.

Pesynomamei: OCHOBHBIE Pe3yNIbTaThl MPOBEICHHOTO MCCIEIOBAHNS YCIOBHO MOXKHO Pa3leNUTh HA JBE OCHOB-
HBIE TPYIIIBL: TIepBasi — UTOTH OMOIMOMETPHYECKOTO aHANIN3a, KOTOPHIHM MOKAa3all, 9YTO YHCIIO MyONnKaIui, Hermocpen-
CTBEHHO Kacarommxcs miatdopmsr izi. Travel, HeBenmnko, B TO BpeMs, Kak 1o 3ampocy «audio guides» ux 6omee 70. B
L[EJIOM, 3TO TOBOPHUT O TOM, YTO U3y4yacMOEC HAYYHOE HAIPABICHHE — HOBOE PKOHOMHYECKOE SBJICHHUE, HaOHMparolee
00OpOTHI U SBJISAIONICECS AKTyaJbHBIM U HEOOXOIUMBIM VIS JabHEHIIIETO Pa3BUTUS IKCKYPCHOHHOMN NESTEIbHOCTH U
9KOHOMUKH TYPHU3Ma; BTOpasi — PE3yJIbTaThl MPOBEICHHOTO KAYeCTBCHHOTO M KOJMUYCCTBECHHOTO UCCIICAOBAHUS ayAHO-
THJIIOB, MPEJICTABICHHBIX HA TIATQOPME B pa3pe3e PErMOHOB: TaK, UX 00IIee KoMmdecTBo — 94, B pa3pese THIIOB Ipej-
CTaBJICHBI TYPBl — 53 EAMHUIBI U ayJAUOTUBI IO My3esiM — 41 eWHHIIA; TOBOPS O SI3BIKAX, TO OOJIBIIE BCETO ayIUO-
rHI0B Ha pycckoM (81 aynuoTyp), anrmiickom (58 ayanoMapiypToB) U Ka3axcKoM s3bikax (53 aynuornna).
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Ha mnatdopme mpencraenensl cinenyromue tokammu: Ganyushkino, Naurzum, Sarayshyk, Uralsk, Akkym, Akray,
Axkrto0e, Anma-Ata, Apeictan0ab, Ateipay, XKeimnuter, Kaban6aii, Kaparanna, Kokmeray, Kocranaii, MuxaiinoBka,
Hyp-Cymnran, IlerponaBnosck, Pyausrii, Carmaes, Cemeit, Tapas, Typkecran, [lIsimkent. KadecTBeHHBIIH aHaIH3 TOKA-
3aj, 9TO, B IEJIOM, MHOTHE ayAHOTHABI IPEACTABICHB CTAaHIAPTHO, HO, KaK MPAaBHIO, CONEPKAT JOBOIBHO €MKYIO U
KOMIUIEKCHYIO HHpopMannio 00 00BEKTax; B TO K€ BPeMs BCTPEYAIOTCS MapIIPYyTHI, HOCAIINE KPEAaTUBHBIN M YHUKAIIb-
HBIA XapakTep, cperu KOTOphIX ropon AnMaTtel—«My3elt penkux KHUT», «[' KKIT My3ei HapoJHBIX HHCTPYMEHTOB HM.
blxmacay, «9Oxckypcus mo Mysero uckycctB uM. A. KacteeBa ¢ TudmoxommenTapuamMm», «Metpo Ammateny, «Typu-
CTHYECKUH BeTIoMapmpyTy», « MyIbTHMEIUITHBIA IEHTP TPaIuIImOHHON MY3bIKI», « Women of the Great Steppe»; ropon
Kocranaii—«My3eli koMnbroTepHOl TexHUKH», «Ilo ciemam memarora-npocBeTutens MOpas AnThIHCApUHA»; TOPOX
Kaparanna—«Mypans! ropona Kaparanasi» u np.

Buisoowl: B 11e110M, HECMOTPSI Ha UMEIOLIMECS ayAMOBU3yaIbHbIE MapIIPYThI 110 TYPUCTCKUM OOBEKTaM U TEPpH-
TOPHSM CTPaHBI, UX YHCJIO SIBISICTCS HEOOJBIINM; MIPU 3TOM DS TYpOB NMPOpadOTaH B HEAOCTATOUHOM CTENEHH, 4To,
0€e3yCIIOBHO, OTpa)kaeTcsl Ha 00IIeM KauecTBe IPOCIIYIIUBAEMOr0 TyPUCTOM KOHTEHTA.

Kuiouesvle crosa: TypusMm, ayquOTHABI, ayIHOBHU3YaJbHbIC SKCKYypPCHH, LU(PPOBBIC PEIMSHHS B, TypH
(hopMeHHBIE penIeHns B 9KCKYPCHOHHOM AesITeIbHOCTH, izi. Travel, pernonsr Kazaxcrana.
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