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The article deals with tourism development in the Czech Republic, which is one of the leading and most dy-
namic economic sectors in many countries and is recognized as an‘€conomic phenomenon of the century. The
main objective of the study is to identify a dynamic demand for tourism and the usage of its potential in the
country. Applying the random method, the authors found out tourist vacation preferences, what criteria they
take into account when choosing a country for leisure, what goals are pursued and how the service in that
country is assessed. Comparing the tourist potential of thetwo countries, the authors believe that Kazakhstan
with a great uniqueness of the natural and historical component, has all the necessary conditions for the tour-
ism cluster development to meet world standards. Developing this economic sector ensures an opportunity to
develop and make the country appealing to the world.

Keywords: the Czech Republic, the Republic of Kazakhstan, tourist cluster, tourism, random research meth-
od, UNESCO, recreation, Schengen visa, entertainment industry, health resort tourism, cultural and cognitive
tourism, business tourism, sports (active) tourism, religious tourism, beach tourism.

The main objective of the research was to identify positive experience in satisfying tourist demands and
generated tourism potential in the Check Republic.

According to the CzechsStatistical Center in 2013, the Czech Republic was visited by more than 13.9
million tourists. The most visited region of the country was Prague, the capital is visited annually by more
than 5 million people. Thecity was founded in the 9th-10th centuries, but only in 1992 it was included in the
UNESCO World Heritage List. It is popular for cultural diversity and cognitive features. A large number of
castles, churches, monasteries and museums in the city make it no place parallel in the world. A religious-
pilgrimage, business, gastronomic, romantic, wedding and even extreme kinds of tourism have advantage of
appealing to people of all ages. In addition, shopping and sex tourism as a separate type of tourism is devel-
oped as well. More than 600 thousand tourists annually suburban areas of Prague.

In the course of the research, the task was to find out the tourist vacation preferences, what criteria they
took into account when choosing a country for recreation, what objectives were pursued and how the service
in that country was assessed. Respondents were selected by random selection, i.e. We interviewed 25 people
of different ages, nationalities and genders.

It'is known as a country with an ancient culture and history which dates back to 1000 years. The coun-
try attracts its tourists both with magnificent landscapes, and a fascinating centuries-old culture. It can be
noted that the most popular types of tourism are the following (Fig. 1).

Data of the Figure 1 reflect main objectives of vacationers, and they are rather various, i.e. suit different
category of people.
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Figure 1. Types of tourism in the Check Republic

The main objective of the tourists visiting the country is for leisure or cultural-cognitive tourist trips.
Other category of people focus more on recreation and less targeted to study cultural potential. Further it is
possible to note business travel and shopping tourism. Shopping has become a motive to travel and is now a
major tourist activity. Visitors are increasingly choosing shopping as a ‘way to| experience local culture
through an engagement with local products and local craftspeople, and some-destinations provide special
tourist shopping activities for tourists to shop for goods which is especially attractive to tourists from Ger-
many. Sports Tourism is defined as a specific travel outside of 'the usual environment for either passive or
active involvement in competitive sport where sport is the prime motivational reason for travel and the tour-
istic or leisure element may act to reinforce the overall experience. Another definition worth noting explains
sport tourism as a combination of sports activities and travel. Sports tourism is optimum in winter when tour-
ists come to ski resorts for the purpose of skiing and other sports leisure [1].

A prolonged stay in a vising destination, the study-of its tourism potential, the characteristics of tourists
have also been examined, i.e. the visitors who arrived for recreational activities to the Czech Republic. It
should be noted that the research was conducted during the summer period excluded the respondents who
visited country for sports activities. 25 tourists from the different countries of the world have been polled.
The age and gender category of tourists are presented (Fig. 2, 3).

10%
| 18-25
H males 26-32
females 33-40
m4l<
40%
Figure 2. Gender of tourists Figure 3. Age category of tourists
visiting the Check Republic visiting the Czech Republic

Fifty-six percent of all pollees are male respondents. The analysis of the conducted research allows to
draw a conclusion that the most number of tourists is a category of people aged from 26 to 33, and another
category is under these ages. This is due to the fact that the Czech Republic is a country with a rich nightlife.

Prague is also very popular for its nightlife after Amsterdam in Europe. In addition, there are many uni-
versities and colleges, since education in the Czech Republic is relatively cheaper if to compare to other Eu-
ropean countries. According to the results of the analysis, 16 % of respondents, who made up 4 people from
the total number of respondents, answered that they got the invitation from friends who study in Prague.
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There are many beautiful landmarks for sightseeing. It takes approximately 7—8 days. Then it may be-
come boring and the soul will ask for new impressions. It is easy to travel around the country: kiosks are in-
stalled at all stations and almost in every square in Prague, where you can buy a ticket for a bus or train to
the most remote corner of the country [2].

If we talk about the representatives of other ethnic groups, it is difficult to give an unambiguous answer,
because we could not interview tourists from different Asian countries, because of a language barrier.

The results of the survey conducted at the local airport, auto and railway station showed that the majori-
ty of respondents were from the CIS. They turned out to be 17 out of 25 people, they account for 68 %

(Fig. 4).

4% 8% m from Russia
from Ukraine
m from Kazakhstan
from Canada
B from the USA
H from Germany
from the Czech Republic

from other counties

Figure 4. Citizenships of tourists

If to take into account the fact that a large number of flights was carried out by Ukrainian airlines, thus
it is possible to assume that dominant number of tourists from this country. In the top list there were also cit-
izens from Russia 24 % and Kazakhstan 12 %. The visitors from Georgia, Germany and Canada (8 % each)
come in at a close second place. The least number of tourists from the United States (4 % each).

In terms of service quality, 100 % of respondents answered «excellent», which is not surprising, be-
cause tourism is one of the main economic branches of the country, therefore the service is presented at the
highest level and meets international standards.

According to the local Internet portal, the number of arriving tourists to the Czech Republic only for the
summer of 2016 exceeded the number of 1 million people. The annual income from tourism in the country is
more than 200 billion kroons.

Variable weather in the summer of 2016 did not reduce the interest of tourists to travel to the Czech Re-
public, but the attendance of pools. fell more than twofold. The Czech hoteliers said that the current summer
season is very successful one.

During the summer of 2016, the number of Czechs staying in local hotels has significantly increased.
Instability in the world, including Europe, a deterioration of security environment cause an obstacle for tour-
ists from the Czech Republic to other countries. A regular stay at campings, although most often they used
more lodges than tents for overnight stays. During the period under review, because of the very changeable
weather, tourists visited more than before. The most visited sight was the Prague Castle. The less visited was
pools.because of weather conditions [3].

According to hoteliers, in the summer of 2016 tourists rented hotel rooms for a longer time than last
year,/and there was a certain increase of interests in additional services, for example, to wellness. At this
time, tourists actively visited the mountains. The summer flow of tourists to the Krkonose Mountains was the
same as in winter season. The same situation was in the Jizera Mountains. The funicular on Mount Jeshted in
Liberec hardly handle the influx of visitor

In comparison with the last tropical summer, the season of 2016, as already noted, became a failure for
swimming pools in Prague and throughout the Czech Republic. Their profits fell by tens of percent. For ex-
ample, in Hultschin in 2015 43,000 visitors were counted, and in 2016 — only 13,000. In Jihlava city where
you can find Aquapark Vodni r4j (Water Paradise) suitable for rest and relaxation after a hard day. In hot
season 25,000 visitors were registered. The water park saw an attendance slip in twice. A similar situation
has been noticed in other Czech basins.
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Prague hotels called last summer season successful. In 2016 Prague attracted more tourists and because
it is considered a safer place to relax. The number of tourists who stayed in Prague in 2016 grew by 2 %, that
was, by 50,000 people. Czech tourists grew by 9 % in number.

All the respondents put security aspect to the first place in the list of the criteria to choose a visiting
country. From this we can conclude that the Czech Republic meets consumer demands and attracts more and
more new tourists.

The conducted analysis helped to identify the categories of tourists by gender, age and other criteria.
Taking into account the tourists’ needs, it is possible to monitor the tourist potential of any country, deter-
mine its level and imprive tourism development programs.

In 2016 the Czech Republic was visited by a record number of foreign tourists — 8.69 million people.
This is 7.3 % more than in 2014. Such data was defined by the Czech Statistical Office.

So many foreign guests the republic has never taken before. And the statistics department takes into
consideration only those who stayed overnight in hotels, hostels and other hotel rooms for at least one night.
The most popular destinations for foreigners were Prague (5.68 million), Karlovy Vary (541 thousand) and
South Moravian Region (492 thousand).

In 2016, the number of tourists from Russia and Ukraine decreased significantly — by 37.4 % and
10.7 %. In total, Czech hotels registered 432,768 Russians.

However, more guests came from other countries: from Germany, tourist flow grew by 12.6 %, from
Slovakia — 14.6 %, from the USA — 14.9 %. The number of travelers from China (by 35.3 %) and South
Korea (by 31.8 %) increased even more. On average, each foreigner spent about three nights in Czech hotels.

The number of local people vising national landmarks in the Czech Republic over the past year in-
creased by 13.3 % to 8.49 million people. The most popular regions are the South Moravian Region (1 mil-
lion), the South Bohemian Region (928,000) and Prague (893,700 visitors).

As for the Czech capital, it also boasts a new record. In 2016 the city was visited by 5.68 million for-
eign tourists, which is 6.9 % more than in the previous year

As for the Czech capital, it also breaks a new record. In 2016 the city was visited by 5.68 million for-
eign tourists, which is 6.9 % more than in the previous'year.

The survey was conducted among tourists, during which it was possible to establish the most popular
tourist routes (Table 1).

In addition to Czech cities and major tourist destinations, many tourists who have a Schengen visa also
travel outside the Czech border. First of all, this is due to the economic and geographical situation of the
Czech Republic itself. The country borders Poland in the north (658 km), Germany — in the northwest and
west (646 km), with Austria — in the south (362 km) and Slovakia — in the east (214 km). The total length
of the border of the Czech Republic with.neighboring states is 1880 km.

The largest number of people who visit the Czech Republic is from Germany. The Germans come the
Czech Republic on weekends, as a usual leisure place or for the purpose of shopping.

Table 1
The percentage of tourists visited cities of the Czech Republic

A number of people
City visited cities given %
in the list

Prague 25 100
Kutna Hora 21 84
Plezn 12 48
Cesky Krumlov 18 72
Drno 10 40
Karlovy Vary 3 12
Olomouc 2 8

Note. Made by authors.

Since the survey was held in the city of Prague, all respondents those who were visiting the city of Pra-
gue. Kutna Hora has been found as the most popular tourist destination. This is not surprising: Kutnd Hora,
the city of silver, is deservedly attributed the other name «national treasury». This is to say that its wealth
helped to ensure the boom of the Czech Kingdom. The centre of the city was included in the UNESCO world
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heritage list. All of the streets, houses and churches exude a long history full of important events. The sym-
bol of Kutna Hora is the unique late Gothic Cathedral of St. Barbara. It attracts lots of tourists with a mysti-
cal legend and atmosphere. The least visited city was Olomouc, this can be explained by it is situated far
away from Prague.

The next important information is the travel purpose of all respondents. Usually, the tourism potential
of the Czech Republic meets the tourists’ needs who came for the purpose of resort, health, cultural, educa-
tional, business, sports or active tourism, religious and just few for beach activities (Fig. 5).

Due to the fact that the questioning took place in the summer season, the absence of tourists who came
for sport activities does not indicate to the country’s unattractiveness from this aspect. This type of tourism
becomes popular in winter or in special places, near rivers and mountains.
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Figure 5. Travel purpose of the respondents

The cultural-cognitive form of tourism turned out to be predominant, ubiquitous along with other types.
This shows the unique recreational potential of the Czech Republic, where different consumer services can
be simultaneously given. Two respondents took a tour to Karlovy Vary for the purpose of treatment, and af-
ter the course of treatment they went to Prague for cultural tourist tracks. Three other respondents answered
that they came to relatives which live in Prague. So one family came to the wedding of their niece who re-
ceived Czech citizenship after her graduation, but that was not a single reason for their trip. Among the re-
spondents who came to the city for business trip were Czech and a young family from Germany that com-
bined business trip with shopping.

An important factor is what motivates the holidaymakers of their choice. We tried to find out what a
fundamental criterion was used in choosing a place for pleasure in the Czech Republic. For simplicity of the
survey, the respondents were offered several options to one question, which was the main travel reason to the
Czech Republic: security, popularity, price, close to home, culture and history, friends' recommendations.
Respondents were asked to evaluate the criteria on a 5-score scale, where 5 score corresponds to «yes, im-
portanty», 4 — «pay attention,» 3 — «indifferent», 2 «unimportant», 1 — «did not take this factor into ac-
count when choosing a visiting place.» In the course of this survey, the respondents answered many ques-
tions, answered for a long time, as if they did not know themselves what attracted in this country most (Ta-
ble 2).

Table 2
Motivations to travel in the Czech Republic
. A number of questions
Criteria
5 scores 4 scores 3 scores 2 scores 1 score
High safety measure 21 3 1 — —
Popular tourist spot 5 5 5 8 2
Prices 12 6 3 3 1
Close to home 5 4 10 —
Culture and history 12 8 — 5 —
Friends’ recommendations 4 13 3 3 2

Note. Made by authors.
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The most important criterion for visiting tourists was the criterion of «safety», even for amateurs of ex-
treme leisure, however, but they prefer completely different places for tourism. The criteria «price» and «cul-
tural and historical heritage» came out to equal positions. As for the price of a 10 days tour to Prague for a
tourist from Kazakhstan is about 220,000 tenge, including visa registration, flight and accommodation. Simi-
lar tour to Germany is about 240,000 tenge, but services and entertainment in Munich are several times more
expensive than in the Czech Republic, a tour to Vienna for the same number of days — 310,000 tenge, tour
to Amsterdam — 400,000 tenge, tour to Paris 290,000 tenge (Fig. 6).

Amsterdam 400000
Vienna
Munich

Paris

Prague

0 50000 100000 150000 200000 250000 300000 350000 400000 450000

Figure 6. Cost of tours to popular tourist cities in Europe (tenge)

The criterion of «on neighborhood» is out of question, because the majority of respondents from the
CIS, and European culture is found to be attractive for people from these countries. As you know, the Czech
Republic is a member of the Schengen group, the rules of the Schengen visa apply and the Czech visa
holders are entitled to unimpeded movement across the borders of all Schengen countries.

When you get a Schengen visa to the Czech Republic, you should remember that you can enter the
country only if you follow all the conditions, the Schengen agreement: it is necessary to confirm the main
purposes of the trip, as well as the conditions for foreign citizens in the country and the availability of
sufficient funds for living on its territory.

According to the results of the study, the following conclusions can be made about the use of the tour-
ism potential of the Czech Republic:

Firstly, the Czech Republic, as<a tourist country, is a single integrated system interconnected by
transport networks; Each part (tourist city) exists both separately and together; Each landmark, the region
with its economic potential has its own history and will be of interest to any tourist, depending on his/her
preferences, and in combination with other cities it broadens the image of the country and shows its true life
and people's history.

Secondly, a thoughtful strategy in the entertainment industry is a big advantage and covers the whole
range of tourist serviges; high quality of life, high rates of development of the country provide stability on
the political map of the world in external relations between countries; Western model of development, and as
a basis, compliance with all international standards, both in social and economic spheres, stipulate a high
level of service, and as a consequence of a high degree of attractiveness [4].

Thus; a wide range of services, the full use of recreational resources, historical heritage, proper invest-
ment-and an‘approach to tourism industry development make the Czech Republic diverse. What important is
the attitude of the Czech people to tourist resources. Regular restoration work and careful attitude to re-
sources as to a precious stone can help to preserve them in their original form.

The conducted study shows that the main criteria for choosing a visiting country are security. In addi-
tion to security, respondents also noted that the Czech Republic is attractive for its history and culture. If to
comparing our states, we can note the following. Kazakhstan has a great uniqueness — it originated at the
junction of the Eastern and Slavic cultures, went a long way to its independence and managed to maintain its
territorial integrity in peace and harmony among the people living in it, and the ancestors were able to con-
vey the traditions and culture of the Kazakh people to the present. Every Kazakhstani today can be proud of
the historical heritage of his country. Considering the above, one can affirmatively state that in our country,
as in other developed countries of the world, including the Czech Republic, there are all the necessary condi-
tions for the developing a tourist cluster in accordance with world standards. Developing this economic sec-
tor, there is an opportunity to become an even more developed and attractive state in the world.
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I'.H. Yuctakosa, XK. Xyctsu, A.P. XKyHnycosa

Yex Pecny0IMKACBIHBIH KAaFPAQUIIBIK epeKIIeJiKTepi MeH TYPU3MHIH 1aMYybl

Makanana oJeMHIH KONTereH eiepiH/e )KeTeKIi )KoHe eH CepIiHAl cajaiapblHbH 0ipi Goybll TaGbLIATEIH
Typu3M canachl Hexus eiHze AaMybl KapacThIpbLIAbl. 3epTTeyAiH Herisri Makcatbl UYex PecityOnukachIHbIH
TYpPHUCTIK CEIMEHTTI KaHaFaTTAHIbIPAThIH CYPAHBICTBI JKOHE eJOiH TYPHUCTIK oJeyeTiH IaiganaHy
epeKUIeTIKTepAl aiKpIHaay OOoJbIl TaObUTambl. PaHITOMIBI OmiCTI KONAAaHA OTHIPHIN aBTOpIAp ACMallyFa
aTTaHATBIH TypHUCTEp €N/ TaHxayla KaHIail MakcaTThl Ke3Zeiii, KeJareH enleri KpI3MeT KopCety CamachlH
Kanail Oaramaiiipl, KaHmail kepcerkimrepxai Kamaiinsl. Exi ennmiH TypHCTIK @leyeTiH cajbICThIpa Kele,
aBropsap Kaszakcran kem Oipereli TaOWFM )KOHE TapHXH KOMIIOHEHTTEPI,  XaJlbIKapajbIK CTaHJapTTapra
CoiiKeC TYpPHUCTIK KacTepii JaMbITy YIIiH OapiiblK KaXKETTI »Karjaiiiap jkacanfFaH 0a COHBI 3epTTEi.
OKOHOMHKAHBIH OCBI CEKTOPBIH JAMBITY QJIEMIEri O3BIK JKOHE TapThIMABI enjep Oipi peTiHne jkaH-)KaKThl
TaHBLIyFa MYMKIHIIK Oeperi.

Kinm co30ep: Yex Pecniy6nukacsel, Kasakcran PecriyOnukachsl, TypUCTIK KacTep, TypU3M, FBUIBIMH 3€pTTEY,
IOHECKO, nemansic, meHreH BU3achl, OHBIH-CAYBIK, KYPOPTTHIH JKOHE JACHCAYIBIK TYPU3M Ke3IEHCOK ofici,
MOJEHH TypH3M, OU3HEC TYypH3Mi, CTIOPT (OeIceH 1) TypHu3Mi, AIHU TYPH3M, JKaFaKalIIbIK TyPH3M.

I'.H. Yuctsakosa, XK, Xyctsu, A.P. )Kynycosa

I'eorpajguueckne ocodeHHocTH U-pa3surue typusma B Yenickoii Pecnybsmke

B craTtbe paccmaTpuBaroTcsi 0COOCHHOCTH pa3BHTHS Typu3Ma Ha mpumepe Uexun. TypusMm siBisieTcss OXHOMN
U3 BEyIIMX M Hanboiee AWHAMHUYHBIX OTpaciicl SKOHOMUKH MHOTHX CTpaH MHpa M IPH3HAH IKOHOMH-
4yeckuM (peHOMeHOM crosieTHs. OCHOBHOM LIeNbI0 UCCIICNOBAHUS SBUIIOCH BBISBICHHE CIIPOCA, YIIOBJIETBO-
PSTIOIIEro TYPUCTCKHN cerMeHT UeXuu, 1 0COOEHHOCTEH MCMONIb30BaHUs TyPUCTCKOTO MOTEHIHANA CTPAHBL.
ITpumeHsis paHIOMHBIH METOA, aBTOPbI BBIACHUIN MPEANOYTEHUS Y OTABIXAIONIUX TYpPHUCTOB: KaKHe KPHUTe-
pHU OHH YYUTBHIBAIN IIPH BBIOOPE CTPAHBI IS OTAbIXA, KAKUE LEIH MPECIeI0BAIN U KaK OLIEHUBAIOT CEPBHUC
B JaHHOH cTpane. CpaBHMBAs TYPHUCTCKHI NMOTEHIWANI ABYX CTPaH, aBTOPHI CUMTAIOT, 4To KaszaxcraH, nMes
OOJIBIIYI0 YHUKAIBHOCTD NMPUPOJHOH M MCTOPHUYECKOH COCTABIIIONICH, UMEeT Bce HEOOXOIMMBIC YCIOBHUS
JUIs Pa3BUTHUs TyPUCTCKOrO KJacTepa B COOTBETCTBUU C MUPOBBIMU CTaHAapTaMH. PazBuTue 3TOro cexropa
9KOHOMMKH J1a€T BO3MOYKHOCTh CTaTh ellle 0oJiee Pa3BUTHIM U IPUBIIEKATEIBHBIM FOCYIapCTBOM B MHPE.

Knrouessie cnosa: Pecnybnuka Uexus, PeciyOimka KazaxcraH, TypuCTCKHMH KilacTep, TYpHU3M, PaHIOMHBIH
meto( uccinepoBanus, FOHECKO, otTaplx, LIEHreHcKass BH3a, WHAYCTPUS pPa3BICUEHUN, KypOpPTHO-
03[0POBUTEIBHBIN TYPU3M, KYJIbTYPHO-II03HABATENbHBIN TYPHU3M, AETOBOH TYPU3M, CIOPTUBHBIN (AKTUBHBIN)
TYypU3M, PEIMTHO3HBINA TYPHU3M, IJISDKHBIA TypU3M.
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