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Tendencies of Travel Industry development in Kazakhstan 

This scientific article is devoted to questions of development of the industry of tourism and hospitality in the 
Republic of Kazakhstan, their problems and development prospects are considered. Some regularities of de-
velopment of the industry of hospitality from the tourism industry are shown. The picture of the Kazakhstan 
consumer and his feature is considered, preferences of the Kazakhstan consumers in rest in foreign countries 
are published. The medium-term prospect of development of tourist activity and its main component industry 
of hospitality, in the conditions of market economy is given. 
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The rapid development of the Commonwealth of Independent States travel industry leads to coherent 

development of the hospitality industry. Nowadays, the hospitality industry has a significant value. In the 
context of increased globalization the main task of hotels is to satisfy all the needs of its customers, ranging 
from the provision of accommodation, and the last holding of business conferences. 

Meanwhile, the concept of «corporate travel» was formulated in 1970–80's, but the root of this phe-
nomenon goes deep into time. So, the migration related to business dealing reaches the impressive propor-
tions. Therefore, the industry of corporate or business travel has been gaining momentum. 

According to the World Business Council for Travel and Tourism (WTTC), in 2012 the range of busi-
ness trips around the world amounted to $819 billion, by 2020 WTTC predicts a figure of $1.589 trillion, 
which means an annual increase on 4.3 %. The share of non-residents visited the republic with an aim of 
business and a professional purpose is 33 %, the share of Kazakhstani is higher and amounts to 50 % [5, pp. 
55–56]. Predominance of this segment in the structure of demand for hotel accommodation is specific. So, 
business demand is stable and less subject of other differences even in times of crisis [1]. 

Business travel includes business trips, participation in conferences and seminars, training, incentive 
travel, holding of newsworthy events. 

In Kazakhstan, business travel market began to grow from the beginning of the 2000s. The market 
growth of inbound business travel is mainly due to Almaty. Astana is the next challenger for the title of busi-
ness center in the country. As so the Republic is located in the heart of Eurasia, it has common borders with 
five countries, such as: China, Kyrgyzstan, Turkmenistan, Uzbekistan, Russia. Most of the major cities of 
Kazakhstan are geographically close to large centers of neighboring countries than to each other. Also, travel 
to foreign border regions accessible enough. Evidence of business travel development in Kazakhstan can be 
presented not only by the conference «Abacus Corporate Travel ACTC 2013 «, which was hold in October 
2013 in Almaty, which main idea was to introduce Kazakh market with international practice, the develop-
ment and implementation of business trips policies; but International Youth exhibition of innovative projects 
«Expo CAMP – 2013 «; and upcoming exhibition «Astana Expo – 2017 «, which will be held in Astana, and 
for organizing the exhibition Kazakhstan offered the theme as «Energy for the future». Kazakh authorities ex-
pect that about five million people will visit exhibition in Astana. The president of the republic Nursultan 
Nazarbayev declared the year of the EXPO – 2017 as the year of China's tourism in Kazakhstan [2]. 

All this will give a powerful boost to further development of business tourism. Despite all the available 
prospects for the development of travel industry in the country, Kazakhstan ranks 81st place in the world in 
income from tourism, such data are published by World Tourist Board. Russia is on the 22th place in the 
ranking of countries by income from international tourism, Ukraine occupies 48th place, Belarus is on 104th, 
Armenia is on 121st, Azerbaidzan is on 97th, Kyrgyzstan is on 133rd, Moldova is on 140th place [3]. The 
main reason why our country is back from developing tourism in the whole world is the lack of long-term 
prospects of tourism development. Ministry of Industry and New Technologies (MINT) of the Republic of 
Kazakhstan has developed a long-term program «Tourism 2020» of tourism development, which will cover 
all related sectors of the tourism industry (hospitality industry, infrastructure and also development of ski 
cluster, business, medical tourism is planned etc.). 

International tourism in the world in 2012 is increased to 6.7 % compared to 2009 and amounted to 935 
million people. In the period of crisis, in 2009 this figure decreased by 4 %. Such data were published by the 
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secure positive results made in last two years. So, tourism developing brings the development of related in-
dustries, leads country to a new economic level, enhances the integration between the countries, and pro-
motes the exchange of experience. 

InterContinental Hotels Group held in September of 2013 global survey, which brought 7000 tourists 
from around the world, and identified key needs and preferences of modern tourist, which are presented in 
Table 1 [4]. 

T a b l e  1  

Results of InterContinental Hotels Group research* 

* Compiled by the author on the base of research by InterContinental Hotels Group 

InterContinental Hotels Group research (September 2013), 7000 from different countries took part  
Two priority 
development 

service: 

The concept of 
«personal 

touch» is de-
fined by the 

tourists in dif-
ferent ways 

Demands of 
tourists in the 

personalization 
of the different 
countries of the 

world 

Aspects of person-
alization of inquir-

ies in hotels 

Category select 
placements by 
tourists from 

different coun-
tries 

Accounting for 
tastes, custom, 

traditions. 

1. Conformity 
to international 
standards of 
service 
2. Compliance 
to national tra-
ditions and fea-
tures of each 
separate market. 
 
— 59 % of re-
spondents feel 
comfortable 
stay, taking into 
account person-
al preferences 
 
— 54 % of the 
respondents 
think that the 
personal ap-
proach creates 
the impression 
of the value of 
every customer 

— Visitors 
between the 
ages of 18 to 34 
years old inter-
ested in access 
to personal 
content 
 
— Older peo-
ple are worried 
about the avail-
ability of 
healthy food 

— 64 % of tour-
ists from China 
and 
 
— 62 % of re-
spondents from 
Brazil believe 
that staying in 
hotels must be 
adapted to their 
individual pref-
erences 
 
for tourists from 
America 
amounted to — 
43 % 
 
for tourists from 
the UK — 42 % 
 
for tourists from 
the UAE is —
46 % 

— For Americans, 
one important fac-
tor is the ability to 
select the exact 
time of arrival and 
departure from the 
hotel. 
 
— For British the 
important role is 
played by any 
pleasant trifles. 
 
— For Russians 
quite important 
existence of guides 
in Russian lan-
guage 
 
— For residents of 
China an im-
portant factor is 
the availability of 
interactive appli-
cations, in which 
they easily could 
find the most in-
teresting attrac-
tions. 

No matter in 
which direction 
the tourists keep 
your way, in any 
case, the quality 
of service ex-
pected from ho-
tels. 
 
— 71 % of tour-
ists are absolute-
ly sure that the 
service can be 
guaranteed only 
hotels brands. 
 
— about 60 % of 
the respondents 
claim to prefer 
predictability 
when traveling. 

Travelers against 
the traditional 
stay. 
 
Intelligent choice 
of large hotels, 
are sure what 
exactly in similar 
hotels national 
tastes, customs 
and cultural fea-
tures are consid-
ered. 
 
So consider: 
— 68 % of re-
spondents from 
Brazil 
 
— 60 % of the 
respondents of 
the UAE 
 
— 58 % of re-
spondents from 
China 
 
And the more the 
brand shows 
respect to the 
local culture, the 
more tourists 
will trust this 
brand. 

 
Thus, we can generalize the results of the research. It is important to note, that travelers expect personal ser-

vice, not only in the tourism industry, but also in all spheres of life. These results also show that travelers 
impose high requirements to hotel accommodation, prefer authentic local color, unforgettable atmosphere, 
and high level of comfort. The paradox is that tourists choose innovation too, and the immutability of the 
fundamental things. 
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Studying domestic tourist, you must look at the statistics of the tourism industry of the Republic of Ka-
zakhstan. The dynamics of the tourism industry is represented in Figure 3 [5; 39]. 

 

 

Figure 3. Dynamics of tourism industry (2008 to 2012, thousand people)  
(based on the data provided by the Agency for Statistics of the Republic of Kazakhstan) 

It is important, that annual growth of each of tourism structures. So, the most share belongs to outbound 
tourism in 2012 (it's about 64 %), as for domestic tourism — 31 % and inbound tourism is 5 %. The total 
number of residents leaving country in 2012 is more than 9 million people, about 8 million people of them 
move to CIS countries and more than 1 million moves outside the CIS [5; 12]. 

This specificity of Kazakhstan tourists in 2012 we can observe with the help of following picture 
(Figure 4). Accordingly, we shall specify that the main purpose is entertainment, and also shopping, and third 
place is related to professional activities, as a rule, it is a business trip, in order to maintain and grow of your 
business. 

 

 

Figure 4. Number of people who went abroad, thousand people  
(based on the data provided by the Agency for Statistics of the Republic of Kazakhstan) 

If we consider the duration of tourists' stay abroad, the trend toward a long vacation every 5th person is 
ready for a long vocation. Compared to the Europeans, for whom long vacation is 6 months, for Kazakhs 
enough 1.5–2 months. This time is enough to spend with family, visit historical sightseeing, hiking, visiting 
cultural events. There is a tendency among Kazakh's who spend their vacations abroad. It's according to 
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Head Hunter Research Service survey conducted in July 2013 among 2790 Kazakhs and revealed that 46 % 
spent their holidays abroad, as well as 42 % of citizens who their upcoming holidays going to spend abroad 
[6]. From the survey is also known hat 45 % of citizens in Kazakhstan, who had been abroad, spent 1–2 
thousand dollars, in average, per one family member. As for hotels preferences of Kazakhstan tourists varied, 
ranging from 3 star hotels and ending 5 stars with «luxury» class rooms. Just again according to the CTA 
survey, we note that traditionally popular countries among Kazakhs such as: Turkey, China, and the United 
Arab Emirates. 

If we consider the structure of residents traveling outside the CIS in 2012, we can distinguish five coun-
tries most frequently visiting by our tourists. China is on the first place, followed by Turkey, UAE, Germany 
and Thailand [5; 10]. The dynamics of visits these countries by Kazakhstan tourists is represented on Figure 
5 (Fig. 5). 

 

 
 

Figure 5. Dynamics of tourist flows in 2008–2012 to leading countries, by the number of trips for travel purposes  
(based on the data provided by the Agency for Statistics of the Republic of Kazakhstan) 

Actually we shall see that five of these countries attract our tourists. That's why it is necessary to consid-
er the conditions in each of these countries, and highlight some of the criteria that guide Kazakhstan tourists. 
The main criteria of choice for visiting China are: 

1. Visa-free travel; 
2. An opportunity to make a bargain; 
3. Variety of placements. 
China has always attracted a lot of tourists from all over the world, Kazakhstan tourists are not excep-

tion. First and most important thing is the island of Hainan, as well as Hong Kong, because of visa-free trav-
el up to 14 days, which is very beneficial for tourists. There are direct flights from Kazakhstan to Hong Kong 
and Urumchi, where most of the shopping is done. Many Kazakh businessmen visit China for purchasing of 
various wholesale products, such as clothing or digital appliances, in order to implement it in our country. 

There are some hotels of different class and rank, from 5-star hotels to simple hostels. There is a street 
in China, it calls Dazhalan, where a lot of different hostels of various price categories are situated, which is 
really convenient for the budget traveler. But besides the luxury class hotels are these hotels: Aegean Conifer 
Suites Resort Sanya, Banyan Tree Sanya, Cactus Resort Sanya, etc. This confirms the possibility of accom-
modation in every price category. 

China is a huge mysterious country with an ancient history and of a great potential for tourism and en-
tertainment. Everyone can find a way to spend the time with pleasure. The main purpose of Kazakhstan tour-
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Lira is weaker than U.S. dollar and the euro in relation to purchasing power. This creates an advantage for 
the tourist, who does payment in dollars and euro’s. According to the data of VISA company, the share of 
Turkey is over 7 % of transactions on plastic cards issued in Kazakhstan. Thus, Turkey is ranked 4th place in 
the list of transactions [9]. 

3. Visa-free travel. The attractiveness of Turkey for Kazakhstan tourists is also in visa-free travel up to 
30 days. When buying a tourist package, the price includes encounter of passengers at the airport and arriv-
ing by bus to the hotel complex. This not only simplifies the steps in the movement of tourists, but also acts 
as a plus when choosing Turkey as a holiday destination. 

4. System «all inclusive» is a huge advantage, as it eliminates the problem of food and entertainment for 
children. Such support of state travel industry annually attracts large number of tourists, which significantly 
increases the income from this industry. It is important to note that Turkey does not have a strictly estab-
lished rule of «all inclusive» and every tourist can pick up an appropriate stay on his budget. We can confi-
dently say that our tourists prefer to travel backpack system «all inclusive», as well as willing to pay for a 
stay in comfortable surroundings. Because of this, travel package with already pre-booked hotel room is 
more popular than the organization of independent travel, taking into account the fact that for the finished 
and formed travel package is paid a higher price. Domestic tourists prefer a comfortable stay in a good pri-
vate room and all other services for relatively expensive price. So, tourist resorts are popular among Kazakh-
stan travelers. 

Back to 2008, the flow of Kazakhstan tourists to Egypt was over 8865 people, ant the peak is 2010, the 
quality of tourists was reached to10, 498 people. In 2012 the tourist flow has decreased to 2678 people 
[5; 20]. First of all, this is due to an acute political situation in the country. Despite the fact that the last peri-
od the internal situation in Egypt is stable. The emergency state and curfew are cancelled. In the resort areas 
and on the coast of Red Sea, Egyptian authorities provide the necessary level of safety and security. Howev-
er, in some major cities, including Cairo, the situation remains complicated. Based on the above it is logical-
ly explained the decrease of tourists flow to Egypt, as well as the increase of tourist flow of Kazakhstan tour-
ists in countries such as Turkey, UAE, Thailand. 

The main reason of tourists flow in the UAE is the tourist season, which remains open during the winter 
months. Most hotels in the country are more expensive than in Turkey, but the deficit of economic hotels in 
the UAE is slowly leveling. Among the tourists from Kazakhstan possessing VISA plastic cards, the UAE is 
on the 2nd highest place on the quantity of operations. Share of these operations is 10 %, but is showing 
signs of rapid decline. This indicates a gradual loss of interest in shopping in this country. This trend is con-
firmed by MasterCard company. Country's share in 2012 was 8.58 %, which is 13 % less than in 2011 [10]. 

Thailand is a competitor of the UAE, as well as tourist season begins in November and lasts until Feb-
ruary. The main advantages of Thailand to the UAE are lower prices for hotels and entertainment and the 
opportunity to obtain short-term visas at Thai airports. According to MasterCard, in 2012 this proportion was 
1.08 %, which is 26 % more than in 2011 [11]. 

After spending some observations and analyzing the statistic data, the motivation for the trips, the num-
ber of sold packages with all of the services, media news and available official sources of information, as 
well as various literature, the portrait of Kazakh consumers was drawn (Fig.10). 

As it was mentioned before, Kazakhstan tourists prefer staying abroad than staying in the country. 
There is a tendency of integration between nations. Planning the vacation every citizen of Kazakhstan take 
into account variety of factors, ranging from the budget, accommodation, conditions finishing more specific 
requirements. There is the specific feature of Kazakhstan tourist staying abroad, such as broaden the mind, 
good and proper rest, study the motives in choosing a specific package of services, geographic features, so-
cial, demographic and economic characteristics of the economy of the country (region) will reveal all the 
details in preparation of tourist package, develop more suitable travel packages for Kazakhstan consumers, 
because every citizen of Kazakhstan wants to visit not only countries that are available to him on the budget, 
but also the whole world. Interaction of Kazakhstan tourist agencies with foreign partners (hotels, organiza-
tion of entertainment and leisure activities, etc.), allow to send Kazakhstan tourists in any corner of the world 
to extend knowledge, allows to raise the country's travel industry to a higher level, improve country's econ-
omy in whole, as well as to attract tourists from other countries. 
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Figure 10. Portrait of Kazakhstan consumers (compiled by the author) 

Kazakhstan in 2010–2012, according to the World Tourism rankings improved their indexes on five 
points and took 88th place [12]. Some of the experts from the World Economic Fund, who conducted the 
study, evaluate countries due to 14 criteria: national, human and cultural resources, the development of 
communications, pricing, infrastructure of land and air transport, tourist infrastructure, security, health and 
the environment, and tourism priority. 

The first place among the most attractive countries for tourists the third year is Switzerland. Worst place 
for tourists among 140 countries recognized Burundi, Chad and Haiti. Followed by Switzerland in the list of 
the most attractive countries for tourists experts put Germany, Austria, France, USA, Sweden, UK, Canada, 
Singapore and Spain. Russia in the ranking of the most attractive countries stands at the 59th place. To 
achieve the same performance, Kazakhstan will have to put a lot of effort. 

We plan to develop tourism in Kazakhstan by the experience of countries such as Turkey and Malaysia. 
Close relationships with these countries help to recognize their experiences. As well as taking into account 
the peculiarities of the economy of Kazakhstan, it is not easy to adopt the skills. As reported by the press in-
dustry and innovative technologies (MINT) tourism in Turkey and Malaysia increased in the short term and 
provides a steady GDP growth, and stimulates the development of many related industries. 

The developed program «Tourism 2020 « provides travel products such as «Cultural tourism and tour-
ing « and «Short stay — Weekend tours «, proposes the creation of five travel clusters. According to prelim-
inary results of the program in 2020, it is projected that only the nearest neighbors as China and Russia, as 
well as India and the Middle East will increase the flow of tourists more than 200 million annually. It is pre-
dicted that the development of tourism in 2020 will bring an income of at least $9.9 billion, including the 
profit from the activity of catering, transport, retail and not only, whereas the contribution to GDP in 2020 
from tourism should be equal to $6.9 billion [13]. 

At the Vith Astana Economic Forum, held in May 22d, in 2013, and it was decided to create a project, 
in order to attract tourists to the «Baikonur», the city will provide the opportunity for comfortable stay. For 
these purposes it is planned to allocate 600 apartments, to continue the development of roads and the airport, 
it also planned to build a planetarium, entertainment centers, and viewing platform for observing starts. It 
also was mentioned that more than 15 thousand unique exhibits keep the museum complex of Baikonur. And 
at the launch site located 12 launch pads from which the Gypsies legendary «East», «Union», «Buran». So, 
Baikonur is the future center of attraction for tourists from all around the world, which should become a 
brand of tourism in Kazakhstan. 
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Press-service of KazRDICE («Kazakh Research and Design Institute of Civil Engineering and Archi-
tecture») branch announces the establishment of tourist-recreational and food side as 3T «Taraz-Turkestan-
Tashkent» with its heart in the city of Shymkent, which will revive cultural tourism on great Silk Road [14]. 

For the development of modern, competitive tourism industry in Kazakhstan an important role is in ef-
forts of management and tourism business cooperation, in improvement of legal framework for its develop-
ment that enables us to determine the economic and social outcomes and to ensure their effective cooperation 
in application process [15]. 

All of the mentioned above, this gives the evidence of strong prospects for the development of tourism 
activities in the Republic of Kazakhstan. With timely support of all sides of the travel industry in the country, 
will bring this industry to a higher position, which contribute to the development of economy as a whole, an 
increase in the rating on the global market, as well as commensurate growth of related industries such as 
hospitality and leisure industry, transport, safety, environment, and also to attract tourists from other coun-
tries. 
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Ж.М.Шаекина, Е.Ю.Васляева 

Қазақстанда саяхат индустриясының даму тенденциялары 

Мақала Қазақстан Республиқасында туризм жəне қонақ үй индустриясының даму мəселелеріне жəне 
əлеуетіне бағытталған. Сондай-ақ қонақ үй бизнесінің даму заңдылықтары көрсетілген. Қазақстандық 
тутынушының ерекшеліктері жəне олардың шет ел мемлекеттерінде демалуға деген қалаулары 
қарастырылған жəне туристік индустриясының, оның ішінде нарықтық экономикадағы осы саланың 
негізі құраушысы — қонақ үй бизнесінің орта мерзімдік əлеуеті көрсетілген. 
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Ж.М.Шаекина, Е.Ю.Васляева 

Тенденции развития индустрии путешествий в Казахстане 

Статья посвящена вопросам развития индустрии туризма и гостеприимства в Республике Казахстан, 
рассмотрены ее проблемы и перспективы развития. Показаны некоторые закономерные отличия 
индустрии гостеприимства от индустрии туризма. Изучен казахстанский потребитель и его 
особенности. Обнародованы предпочтения казахстанских потребителей при отдыхе в зарубежных 
странах. Дана среднесрочная перспектива развития туристской деятельности и ее основного 
компонента — индустрии гостеприимства — в условиях рыночной экономики. 
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