The specificity of the formation of business models in the conditions of digitalization is formed
under the influence of global factors, and its dependence on the level ofdevelopment of the national
economies of countries requires additional research.

However, technological solutions that contribute to changing the business model of enterprises
from product-oriented to service or client-oriented have the greatest potential for creating added
value [1].
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The modern world is characterized by the dynamics of significant changes and the
transformation of all economic and social processes into the digital space. The introduction and
development of modern technologies allows us to talk about the formation of a metauniverse, which
allows large companies and brands to attract new audiences and receive additional income.

The formation of the metauniverse stimulates the development of new marketing tools for
promoting brands, which are unique only to the digital economy. In this context, the technologies of
gamification, streaming services and NFT are gaining popularity. All these technologies are used as
marketing promotion tools. NFT is a special tool because it allows you to create digital products
only for the conditions of functioning of the digital economy. NFT is based on the use of
blockchain technologies, along with this, it is the result of creative solutions aimed at obtaining
additional income. The value proposition of an NFT is based on the expectation that buyers will be
willing to pay more for a digital artifact because they belong to a network of people with similar
values and interests. Thus, NFT is a technology that provides the opportunity to create‘communities
of consumers who share common needs and are united by a common way oflife. Through NFT
technology, it is possible to form digital brands and convert already existing brands into a.digital
format.

It is predicted that by 2024, around 50% of publicly traded companies:will'have something like
an NFT supporting their brand. NFT will become a powerful marketing tool to support the effect of
digital ecosystems and increase the value of enterprises in the digital.economy.

The main trends in NFTs over the past year have been their steady growth, as well as the rising
interest in them and their ever-expanding uses. The future made possible by NFTs is paving the
way—a future that bridges the gap between consumers and creators, adds value and security to
digital assets, and may even change the world entirely [1].

So, according to Gartner forecasts, by 2026, the gamification of non-fungible tokens (NFT)
will bring the company to the top ten most valuable.companies.

NFT technology is closely related to information systems and blockchain, as an environment in
which the creation of digital assets becomes possible.” Therefore, NFT itself refers to a type of
digital asset that is created on the blockchain and allows you to obtain ownership of a product that
exists exclusively in the digital economy, such as an image, animation or video. From a
technological point of view, an NFT assetiis a digital certificate attached to any "digital good" such
as an image, video, audio, etc. This certificate (token) will contain all information about this
product. Thus, the token is the right of ownership of this digital asset, which was created on the
basis of NFT technologies. At the same time, the token performs the marketing functions of
informing about a digital product orasset and promoting it in the digital economy.

The token certifies the exclusive right to the product, so owning it, buying, selling or
exchanging it, all these operations are carried out with the product itself. Thanks to this, it is always
possible to find out who created this product, who is its owner. This becomes possible thanks to the
fact that tokens are stored in an open blockchain, and precisely because of this, information about
the product, the history of its operations will always be available and reliable.

So, at the same time as marketing functions, it is an ideal opportunity to secure the ownership
of any unique object in the digital economy.

Potentially, the use of NFT tokens allows any product to be digitized or transferred to the
blockchain. They can apply to both real/tangible assets (original artwork) and fully digital products.
But it is worth noting that there are many difficulties with this, since the field has only recently
gained popularity and is just beginning its active development. And if there are difficulties with the
transfer from the physical world to the virtual one, then digital objects are simply ideal for this [2].

Digital art, game items such as weapons and other in-game character inventory are already
actively tokenized. It is even possible to purchase land in one of the virtual universes.

It should be remembered that literally anything can become a digital asset and NFT token. Any
digital footprint on the network can be tokenized using NFTs. For example, on the Valuables
platform, it is possible to create, sell and buy NFTs based on tweets (the first tweet of Twitter
founder Jack Dorsey is already sold for $2 million).
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The token, being a unit of account in the blockchain network, with the help of which you can
create digital values, is at the same time a marketing tool for creating and promoting a brand.

Blockchain, in turn, enables a digital asset to function, as it is a decentralized network that
operates on the principle of a sequential chain of blocks that contain information about token
transactions. Entries in the blockchain are immutable and public, so it avoids manipulation of data
and ensures its security.

Tokens in such networks are of two types: fungible tokens and non-fungible tokens. Here is a
simple example: the well-known cryptocurrency Bitcoin is a fungible token, since any Bitcoin has
the same value as another and can serve as an object for exchange with other cryptoassets.
"Irreplaceable™ in this context means that it is unique, both in terms ofthe object it describes and in
value. That is, a collectible picture, which is represented by a token and is the only one of its kind,
cannot be replaced by another similar one, because another such picture no longer exists in nature.
That is why NFT is the non-fungible token that is able to create original digital“products by
converting them into digital assets.

Successful examples of creating digital assets in metaverses are the following companies that
promote their brands using NFT technology:

1)Nike releases virtual sneakers for digital avatars.

In the fall of 2021, Nike signed an agreement with the Roblox platform to ‘create a full-fledged
Nikeland virtual world. It has numerous stadiums, sports fields and shops where users can buy
branded clothes and shoes for their avatars.

2)Adidas is mastering the Sandbox universe

Adidas also promotes products under its own brand in the digital world. For this, he had to
become a partner of the game platform Sandbox and the crypto exchange Coinbase. In the near
future, the manufacturer plans to launch its adiVerse universe, within which it will start producing
branded NFT collections.

3)Louis Vuitton has launched a digital puzzle game.

The user is invited to go on ajourney through colorful locations, where he can learn about the
history of the luxury luggage manufacturer-and find a collectible NFT from the famous crypto artist
Beeple.

4)Gucci celebrated its birthday in the'metaverse.

For this, a virtual exhibition *Gucci Garden™ was opened on Roblox. Digital avatars of users
will be able to walk around: the luxurious showrooms and explore the company's fashion
collections, which were released in different years.

5)The Gap brand launched the sale of NFT hoodies, Victoria's Secret - NTF underwear.

Digital artist Brandon Sainz worked on the creation of fashionable digital hoodies. The cost of
an NFT-skinny varies from $8 to $415. In turn, Victoria's Secret filed four patent applications
related to metauniverses at the beginning of 2022. It is known that the company plans to engage in
the creation and sale of NFT collections ofunderwear and various accessories.

6)Procter & Gamble engages in eco-advocacy through metaverses.

The retailer has developed its virtual world BeautySphere, which broadcasts the principles of
inclusivity and responsible beauty.

7) McDonald's has opened a virtual restaurant, and Domino's is already selling digital pizza in
Decentraland, "entering" it absolutely free, thanks to enthusiastic developers.

8)Samsung and Dyson have created home appliance stores in Decentraland[3]

The given examples confirm the growing interest of well-known global brands in the creation
of digital brands as one ofthe forms of digital assets.
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AHHOTauus: Ha CerofHslWHWIA feHb MNpouecc  UMgpoBM3aLM: IKOHOMUKM  SIBNSIETCS
(hyHOaMEHTaNbHO BaXKHbIM [/11  Pa3BUTUA KOHKYPEHTOCMOCOGHOCTU  Pecny6ankyu KasaxcTaH.
LindpoBas 3KOHOMMKA MpeAHasHauyeHa AN TpaHC(hopMauun 1 YCUAEHUU MPENMYLLECTB BO BCEX
cthepax 3KOHOMMWKM, HeceT B cebe ¥ ONpedeneHHble PUCKWU, PaHee KOTOpble He BO3HUKaIM U He
MMenu MecTa ObiTb. BHefpeHVe HOBEMLLMX TEXHOMOTUA HeceT B cebe HOBble BWAbl  PUCKOB
KOTOpble ABNATCA NPSMOIA Yrpo30ii Ans 3KOHOMUYECKO GE30MACHOCTM NPEANPUATUS, YTO B CBOIO
ouepefb TPeOYeT U3yUyeHMs 1 NepecMoTpa.

KntoyeBble  cnoBa:  UM(poBM3aLMs,  IKOHOMMUYECKask 6e30MacHOCTb  MpeAnpusTHs,
39KOHOMMYECKME PUCKM, LUKDPOBbIE PUCKM Ha NPeANpUSTUN.

B HacTosLee BpeMs LUDPOBU3ALUA SIKOHOMUKMN ABNAETCA OLHUM U3 OCHOBHbIX MPUOPUTETHBIX
HanpaeneHuii Pecny6nukmn KasaxctaH. B pamkax JaHHOro Harnpas/ieHus 6blia NpuMHATa nporpamMmmMa
« UndpoBoin KaszaxctaH»[1] , KoTopas HanpaBfeHa Ha rno6anbHble WU3MEHEHMS 3KOHOMMUKM
MOCPEACTBOM BHeAPEHUS UU(DPOBbIX N KOMMYHWUKALNOHHbIX TEXHOMOMMIA B pas/inyHble chepsbl
Takue KakK 3KOHOMUYEeCKue, NOAUTUYeCKue 1 coumanbHble. Lindposas sakoHOMKKA nofpasymeBaeT
CO3JaHnsA LUM(DPOBOrO pbiHKA W BHEAPEHME LM(POBLIX PELUEHWIA BO BCeX 06/1aCTAX 3KOHOMUKM, B
4aCTHOCTW Ha npeanpuATuaX. C OAHOW CTOPOHbI 3TO [aeT HeOrpaHWYeHHbIE BO3MOXHOCTU [A/1S
PELUEHNS 3KOHOMMUYECKMUX NPO6IEM, C APYrOil CTOPOHbI, B CMY HEXBATKW OMbITa, 3TO BbI30B A4
NPeofoNeHNs HOBbIX < BEPWWH B rnobanbHON undpoBor cpege. TakMMm 06pa3oM CUCTEMHOE
n3yyeHune cneunukA LUPPOBOIA 3KOHOMUKM, a TakKXKe WMHCTPYMEHTOB U CMoco60B, MpOLEeccoB
CTaHOB/NeHUs B Pecnybnvkuy KasaxctaH, fBNSeTCA akTya/bHOW npo6iemMoit nccnepgosaHus. CTomt
OTMETUTb, YTO C BHEAPEHUEM LM(PPOBOA 3KOHOMUKM BO3PacTatoT pas/iMyHble BUAbl PUCKOB A/1S
LeATeNlHOCTU NpeanpuaTusa. Takue HeraTUBHbIE ABMIEHUA KakK XakKepCKWe ataku, BHefpeHue B
CUCTEMY MPOFPamMM BMPYCOB M MNpPOrpamMm LUMWOHOB, MOTEPA KOHTPONA Haj NpPorpaMMHbIX
obecrieyeHnem BNAeTCA MPAMOMA 3KOHOMWUYECKON Yrpo30i LeATeNIbHOCTU MPeanpuaTus, UMEHHO
NMoaToOMy  WUCCNefoBaHWE [aHHOrO acrekTa ABMAETCA aKTyalbHbIM W TpebyeT [AeTanbHOro W
BCECTOPOHHEro M3y4eHus.

Mpo6nemammn 3KOHOMMYECKO 6e30MacHOCTM MPeanpUAaTAS B YCN0BUAX LMGPOBOV 3KOHOMUKM
3aHMMAlOTCA pAL COBPEMEHHbIX OTEYECTBEHHbIX U 3apybexHbiX yueHbiX[2]. M.A. TonoxunxumHa
SBNSETCA MUCCNefoBaTeNem LU(ppPoBOA 3KOHOMUKN U AeSATeNbHOCTU NPeAnpUATAS U ONUCbIBAET 3TO
KaK CouManbHO-3KOHOMUYECKNA (PeHOMEH, O6O0/NbLUION akKUeHT fenasg Ha eBpPOMnenckom onbiTe
BHEAPEHUS HOBbIX TexHonmorui. Takue yueHble Kak J1.[.KanpaHoBa, 0GbLEKTOM MCCNeLOBaHMS
CUMTAIOT COCTOSIHME W NEepPCrneKTMBbl PasBUTUA LUPPOBOA 3KOHOMUKK. Tak Xe CTOUT OTMETUTb
TakuMx aBTOpoB Kak I'.U. AbgpaxmaHoBa, K.O BuwwHesckuin n J1.M. ox6epr KOTOpble ABAAKTCS
NPUBEPXXEHLAMUN TPEHAOB M KOMMNETeHUMI B Ludposoi akoHoMuke, I.C. barimyxamenos n M. ®.
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