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Innovation activity of the company: essence, assessment and increase problems 

It is noted that the innovative capacity of the enterprise is characterized by its ability to develop and introduce 
innovations in various fields of activity. It is emphasized that the assessment of innovative potential is neces-
sary for determination of Innovation activity of the enterprises. The essence of the category «Innovation ac-
tivity» reveals. The role and the maintenance of an indicator of Innovation activity are considered. Need of 
use of system of indicators for an assessment of Innovation activity of the enterprises locates. The special at-
tention to innovative behavior and distribution of employees of the company on types of Innovation activity 
is paid. 
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Estimation of innovative potential as the basis for determining the innovation activity of enterprises 

Innovation theory, as any other theory, has its conceptual apparatus, including both its own system of 
concepts, and basic concepts of innovation for the fundamental disciplines: 

 Theory of science and technology, organization of production functions; 
 Strategic management (mission and values, goals and medium capacity, basic and preferred strate-

gies); 
 Project management (mono-, multi-mega-projects and programs, matrix structures); 
 Financial management (investment, financial flows, risks, discounting); 
 Marketing (competitive environment, competitive advantage, competitive forces) and others. 
The system of categories of innovation primarily involves the following categories [1–3]: 
1. Innovation activities (IA) are the conversion of innovative ideas into commercially viable result to 

achieve this goal. This is done in the course of the innovation process, i.e., serial conversion of ideas into 
commodities through the relevant stages of the innovation mind. The innovation process is most successful 
when carried out in the course of development of complex innovations. Every innovation process requires 
the creation of factors and conditions necessary for its implementation, i.e., innovation capacity. 

2. The innovative potential of the company is characterized by its ability to develop and innovate in var-
ious fields of activity — production, management, marketing, finance, etc. Innovation potential provides the 
flexibility of production and economic system, its ability to respond to external stimuli, reconstructed in ac-
cordance with the requirements of the market, changes in legislation. 

3. The basis of the innovation potential of innovative infrastructure companies, together with innovative 
features that are created by other components of the building. Hence the urgent need to measure the initial 
parameters of innovation potential, to determine its potential for the company in general because of its capa-
bilities and the level of use is largely dependent on the final result of the production. 

Estimation of innovative potential is needed to determine the innovation activity of enterprises, and as a 
condition for effective management of the innovation process. 

The essence of the category «Innovation activity» 

Innovation activity is a complex characteristic of innovation, including the degree of intensity of actions 
and for their timeliness and the ability to mobilize the potential of the organization [4; 64]. 

Innovation activity (IA) — is an independent category. Its importance lies in the fact that with the agen-
cy to evaluate the nature of innovation. Innovation activities (IA), just like any other activity (marketing, cre-
ation and implementation of the strategy, and others.), is primarily characterized by the content of a particu-
lar action committed by a specific technology, procedure. On this basis one type of activity is different. For 
example, the actions for the implementation of marketing and production functions will be different. 

All activities, including innovation, should be focused on any result that is characterized by certain ef-
fectiveness and efficiency, as they require overhead and lead to some results. 
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The activity of the firm (company) is a characteristic that should show the link between the content of 
the planned activities and their results. 

At the same plans, strategies, objectives, potential leaders of different companies reach different results, 
due to their unequal activity. It is the differences in innovation activity explain the different innovative re-
sults with the same initial assumptions. 

At the same time a sign of «innovation activity» has the following features innovation firms (enterpris-
es, companies). 

Firstly, IA must be strategic and to be controlled in real-time (as the sharply increased volatility of the 
external environment). 

Secondly, IA should be efficient both in sequence and in their timing, which will provide the dynamism 
required by the situation IAs defined the pace of the necessary actions and changes. Otherwise, the IA is 
simply unnecessary and gives negative effects (inefficient depleted reserves of time and resources). Figure 1 
and 2 shows a diagram of such an approach. 

 

 

Figure 1. Purpose of the category «Innovation activity» (Note - the data [5; 246]) 

 

 

Figure 2. The role and the content of the «Innovation activity» indicator (the data [6; 247]) 

Innovation activity of the economy and individual economic entities is determined by several factors: 
 Presence of scientific and technical potential; 
 The degree of its use; 
 Demand for the results of scientific activities. 
The formalization of these factors in the economy is carried out by the groups of economic indicators. 

For the most complete evaluation of Innovation activity of the company, as stated in [7; 200, 201], you can 
use the following indicators: 

1. The proportion of employees (PE) engaged in research and development (RDW) and development 
work (DW). 

These are employees of the company directly linked to the development of new products and technolo-
gies. Determined by the formula: 

The subjects of innovation environment involved in the innovation process 

Innovative activities subjects, including NTO and innovative characteristics of the object 

1. IA Content 2. Place of IA in the structure of the 
IC (innovative company) 

3. IA Activity 

4. IA Effectiveness 5. IA Performance 

Indicator, reflecting the com-
pany's strategy and determining 
the qualitative form of IA 

Indicator, reflecting the strategy of 
the company and determining the 
direction of the dynamic IA 

Indicator, determining the ration-
ality of the scale of activity 

- The quality of the innovation strategy of the firm. 
- The level of mobilization of the innovation potential. 
- The size of investment. 
- The quality of the methods used in conducting strategic 
changes 

- Compliance with the nature 
of the competitive reaction of 
the strategic situation. 

- The rate of change of strate-
gic innovation 

- Conformity of the realized 
level of innovation activity 
of the environment 

Innovation Activity IA: Strategy 
and Tactics IA 

The source potential 
and the content of IA 

Mobilized potential: the impact of IA 
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 ( / ) 100%,E E AP N N   

where NE — number of employees engaged in RDW; NA — average number of employees. 
Naturally, the higher the score, the more the company corresponds to the position of market leader in 

innovation. 
2. The level of development of the new technology (PNT): 

 %,100)/(  AVNNT FAFAP  

where FAN — the cost of new (ie, as a rule, introduced in the current year) of fixed assets, thous. Tenge; 
FAAV — the average annual value of fixed assets of the company, thous. Tenge. 

This indicator characterizes the company's ability to acquire and develop new techniques and technology. 
3. The degree of development of new products PN: 

 %,100)/(  TSPP NN  

where SPN — the proceeds from the sale of new products or products made with the use of new technology, 
thous. Tenge; T — total revenues from the sale of all products, thous. Tenge. 

4. The share of the material resources of the company, used for RDW (M): 

 %,100)(   MMM N  

where MN — the cost of material resources (mainly equipment, tools, etc.) used for R & D, thous. Tenge; 
M — the total cost of material resources, thous. Tenge. 

5. The degree to which the intellectual property of the corporation (PC). 
This indicator shows the availability of the company's patents, inventions, copyright certificates, com-

puter software, trademarks, etc. Flip the share of such property in the total amount of intangible assets (AIA), 
you can use the formula 

 %100)/(  IAIC ÀPP  

where PI  — the intellectual property of the company, thous. Tenge. 
6. The innovative potential of the company (PI). 
This indicator reflects the share of the value of investment projects of innovative character (IPI) in the 

total value of investment projects (IP): 
 ( / ) 100%IPI IP IP   

In the calculation of the following indicators should focus on their dynamics, that is, whether to in-
crease innovation activity of the corporation or not. 

Innovative behavior and distribution of the company's employees by the types of innovation activity 

The important role played by implementing innovations innovative behavior. Therefore, the quality of 
the behavior of the employees of the company of a group must be assessed in terms of the performance of 
the functions assigned to it. If workers are passive, avoiding innovations, the innovation are not implemented 
at all or give a little feedback. It is therefore important to identify the prevalence of different strategies 
(types) of innovative behavior. 

There are several possible strategies for innovative behavior, each of which is characterized by its re-
sults and consequences. This behavior is a choice of an employee of a strategy in accordance with the state 
of his consciousness of innovation (value system and attitude of people to the renewal of the pro-production) 
and the implementation of the chosen strategy in a particular work situation [5; 290–292]: 

1. Self-development of innovations and their active implementation are the highest form of innovative 
behavior and involve, as a rule, at great expense of time, effort and energy. According to sociological re-
search of the Institute of Economics and Industrial Engineering (Novosibirsk, Russian Academy of Scienc-
es), the strategy, as shown in Figure 3 implements a very small number of employees — less than 1 % of the 
participants in the introduction. 

Their share among top executives and professionals was 6.3 %. 
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Figure 3. Distribution of employees by type of innovation activity (the data [5; 291]) 

2. Self-activity in the implementation of innovations — the strategy of behavior, suggesting some ele-
ments of creativity. It contributes to the high quality of innovation. The result of its implementation is an im-
plementation of innovation until the end, according to the technology and the introduction of relatively high 
socio-economic impact. Employees exhibit independent activity, do not spare neither the time nor the energy 
to overcome the difficulties of implementation, tend to do everything possible to use any chance for success 
in the implementation of innovations. According to the same study of the line of conduct followed by 20 % 
of employees are involved in innovation. Among managers and senior staff of about half among middle 
managers — 25 %, among the rank and file workers to 10 %. 

3. Participation in the implementation of innovations without causing self-activity is to implement the 
executive function at a moderate level of activity, which may well disappear as soon encounter any difficul-
ties. Under normal circumstances, the strategy of innovative behavior leads to innovation, giving a certain 
socio-economic results. This strategy is not like the previous one, since in the presence of difficulties could 
lead to the introduction of innovations in progress. Termination of innovation and introduction of innova-
tions in progress may be due to lack of material resources and invigorating on the implementation of the in-
dividual participants. This strategy implements innovative behavior of the largest group of workers related to 
the implementation of — 55 %. 

4. The passivity of the implementation of innovation means that behavior when workers shun act and 
take decisions, disclaim responsibility, involving a novelty, although not discourage. 

The share of employees in the passive aggregate sample study mentioned above is 21 %. They are dom-
inated by ordinary workers and middle managers. 

5. Resistance innovation can manifest itself in a variety of forms: criticism of useful innovations for the 
company as an unwanted, ineffective and even harmful; innovators in charge of adventurism and selfish con-
siderations; in praise of the usual order as having an advantage over innovation; in decisions that hamper 
implementation and prohibiting it (directly or indirectly). According to the same study, resistance for innova-
tion have 4 % of workers, among them there are representatives of all professional groups of officials, but is 
dominated by ordinary workers and middle managers. 

Paradoxically, the latter two strategies of innovative behavior are not only negative but also positive ef-
fects. First, resistance and passivity of workers may be an indication of the real unwillingness to introduce 
the company and rawness of innovation. Secondly, to the criticism of the proposed innovation can serve as 
an impetus to improve it, to adapt to the peculiarities of the company, i.e. a factor in a successful develop-
ment and utilization to obtain additional social and economic benefits. Third, resistance and passivity in rela-
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tion to innovation on the part of individuals and groups can serve as an indicator of the negative social im-
pacts of innovation, and justice demands resisting and passive workers. In this case, for the success, innova-
tion needs to consider the interests, the search for some form of social compensation (increase of wages, 
benefits, housing, and so on). 
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С.Ш.Мамбетова, Г.С.Ақыбаева 

Кəсіпорынның инновациялық белсенділігі:  
мəні, бағалануы, арттыру мəселелері 

Мақалада кəсіпорынның инновациялық қызметі оның əр алуан салаларға арналып жасалып енгізуге 
болатын қабілетімен сипатталатындығы айтылған. Инновациялық əлеуетті бағалау кəсіпорынның 
инновациялық белсенділігін анықтау үшін қажет болатындығы көрсетілген. «Инновациялық 
белсенділік» қағидасының мəні ашылған. Инновациялық белсенділіктің рөлі жəне мазмұны 
баяндалған. Кəсіпорынның инновациялық белсенділігін бағалау үшін қажет көрсеткіштер жүйесін 
пайдалану қажеттігі негізделген. Компания қызметкерлерін инновациялық құлшыныстары жəне 
инновациялық белсенділік типтері бойынша бөлу қажеттілігіне айрықша көңіл бөлінген. 

 

С.Ш.Мамбетова, Г.С.Акыбаева 

Инновационная активность компании:  
сущность, оценка, проблемы повышения 

В статье отмечено, что инновационный потенциал предприятия характеризуется его способностью 
разрабатывать и внедрять инновации в различных сферах деятельности. Подчеркнуто, что оценка ин-
новационного потенциала нужна для определения инновационной активности предприятий. Раскрыта 
сущность категории «инновационная активность». Рассмотрены роль и содержание показателя инно-
вационной активности. Обоснована необходимость использования системы показателей для оценки 
инновационной активности предприятий. Уделено особое внимание инновационному поведению и 
распределению работников компании по типам инновационной активности. 
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