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Abstract The article presented a study of the phenomenon of success in
the context of Kazakh, American, and Russian linguistic cultures, from
socio-psycholinguistic perspectives. The choice/of these linguistic cultures
was conditioned by cultural interaction, internationalization process, and
geographical location. The aim of thewarticle was to highlight the ethno-
specific features of the phenemenon of success through associative
experiments. The respondents were 161 Kazakhs, 153 Russians, and 58
Americans. The results of the research allowed us to identify 6 associative
groups in Kazakh, 20 groups in Russian, and 9 groups in English. The
general perception of success in the minds of representatives of all three
ethnic groups and the peculiarities of success perception related to the
historical and:eultural background, philosophical foundations of thinking,
and ethnic traditions of each culture were identified. The results of the
analysis showed how national-cultural values influence the perception of
success.and are reflected in the linguistic consciousness.

Keywords: Linguistic culture, Ethnospecificity, Success, Associative
experiment, National-specific values

1. Introduction

he phenomenon of success has always attracted philosophers,

psychologists, and linguists. Success is a broad and sometimes

subjective concept, as understanding is conditioned by both the
sociocultural practices of a person and values accepted in this or that society.
According to Yakutina (2011), success has different facets in different
spheres of social existence and in different types of human activity. In
philosophy, the concept of success was first of all correlated with human
activity, which was understood as a peculiar personal property closely
connected with self-organization, self-fulfillment, and life path, as well as
with human activity in cognition and activity (Descartes, 1641; Heidegger,
1962; Jung, 1960; Leibniz, 1714). In psychology, success comes from the
position of personal well-being, the objective and subjective success of human
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life. Success is an experience of joy and satisfaction from obtaining a positive result, which is what the
personality strives for (Baturina & Chernyayeva, 2018). Sociological studies of success are relatively
“young studies”; in which the phenomenon of success is considered as society’s value orientations that
shape life success. For successful self-actualization in life, the external and internal obstacles in the
social environment are explored (Bakshtanovskiy & Sogomonov, 1997; Tulchinskiy, 1990). Specialists
from different fields of knowledge agree that success is related to personal and social state. It brings an
individual social recognition and satisfaction and is a logical outcome in professional, intellectual, and
creative activity.

Thus, the idea of the American dream of success has spread and been adopted by many cultures
(Askarzadeh Torghabeh, 2019). Closely related to the notion of the American dream is the “Yuppie”,
the cultural trend of the 1980s in America (Gottlieb, 2021). In this era, the entire generation of people
was focused on material goals and professional advancement. Elizabeta Biernat, Monika Piatkowska,
and Justyna Krzepota (Biernat et al., 2020) reported in their article that this trend is still the lifestyle of
the new generation. The topic of success has become actively discussed in Kazakhstani society,
including mass communication media, psychological, philosophical, and other:areas.of humanitarian
literature. Several publications (e.g., “Ekinshi Bolma” (“Do not be the second”) Shoenbay (2019),
“Tabys Kilti” (“Key to Income”) Nurpeissov (2020), “Baylykka Jet” (“Get rich”), etc.) Bukarbay (2018)
as well as the spread of translated foreign literature were devoted to this issue (“How to Succeed”
Adams (1985), “Keys to Success” Rohn (2013), “The Language of Success” Sant (2008), “The life,
lessons & Rules of Success” Musk (2017), “48 Laws of Business Success” Wood (2020)).

However, despite the considerable number of publications, success attracts the special attention of
linguists who consider this phenomenon from the point of view of its interrelation with society,
linguistic consciousness, peculiarities of the mental-linguistic complex, and the national picture of the
world. In this regard, the objective of this study is to identify.the peculiarities of the representation of
the phenomenon of “success” in the linguistic consciousness of Kazakh, Russian, and English speakers
on the basis of modeling and analysis of its associative field. The issue under study is related to the way
success is constructed in social practice and finds its expression in the linguistic context. It provides a
deeper understanding of the social processes that influence people’s behavior and thinking. This research
carries practical significance and can be useful in the study of intercultural communication issues.

2. Theoretical Framework
2.1. Social Approach to Success

The concept of success is universal and of great value in society. It undoubtedly influences the formation
of social values and.expresses individual aspirations to achieve goals. It is important to realize that high
goal aspirations can have positive and negative effects. This is supported by Merton’s (1998) theory of
the “syndrome of lofty aspirations”. It looks at the concept of motivation and effort to achieve success
in relationship to the goals that each individual sets for themselves. In the context of his theory, people
set exaggerated and.difficult-to-fulfill goals for themselves (Merton, 1998). All of these can lead to
unrealistic expectations.

People suffering from this syndrome may face feelings of dissatisfaction and disappointment if they are
unable to achieve their inflated goals. It can also lead to stress, anxiety, and even psychological
problems. However, in the context of motivation and goal achievement, this syndrome can also
stimulate people to achieve their goals. Sociologists have identified age as one of the factors influencing
success or failure in society. One of the studies examines the responses of “successful” respondents
about “success” based on interviews with people born between 1970 and 1978 in Estonia and Latvia
(Nugi & Onken, 2010). Gerontological studies of success take a behavioral approach, focusing on
successful aging and social contacts (Depp & Jeste, 2006). In this context, success is viewed through
the lens of adapting to age-related changes, maintaining physical and mental health, and actively
participating in socially meaningful activities. Research suggests that social engagement and
maintaining social connections are key factors in successful aging.



Research on understanding success considers the evaluation of the dominant value system as well as
possible class differences (Katz, 1964). For example, in one society success may be associated with
financial success, in another with education and intellectual achievement, and in a third with good
personal relationships and family harmony. In addition to class differences, the “pattern of cultures”
may also influence perceptions of success. According to Hofstede et al. (2010), masculine cultures are
characterized by a greater focus on success and achievement, while feminine cultures place a strong
emphasis on caring, empathy, and cooperation. At the same time, the variability of cultural phenomena
and changes in social structure can modify the perception of the concept of success.

In turn, their perception and the establishment of social norms are influenced by cultural pluralism
(Gordon, 1975). Social norms and values, as well as their change and revision, play a significant role
in determining success criteria in society (Koilybayeva et al., 2023). In the process of societal evolution,
perceptions of what is considered successful, what achievements are valued above all else, and what
qualities are valued in successful people may change. At the same time, language, as'a means of
communication and thought formation, reflects these changes in the sociocultural environment
(Koilybayeva et al., 2023). Changes in language can reflect changes in the values and priorities of
society, including with regard to the understanding and interpretation of the concept of success, which
is confirmed in almost all studies devoted to the study of the phenomenon of success, where the
positioning of an individual as a successful person is determined by a certain status, great ambition,
diligence, and high level of energy.

2.2. Linguistic Approach to Success

In linguistics, the phenomenon of success is most often considered from the positions of sociolinguistics
and psycholinguistics. The sociolinguistic understanding of success implies the study of human
communicative-speech activity in close connection with the social context. Context, in this case, is
considered as a source for analyzing a certain socio-cultural situation. According to linguists, the system
of statements reflects the system of relations in social projection (Chernyavskaya & Zharkynbekova,
2019). This means that linguistic expressions and formulations not only convey information but also
reflect social roles, statuses, and relations between communication participants.

Sociolinguistics emphasizes language resources when sociocultural practices and speech structure are
the subjects of study (Chernyavskaya.& Zharkynbekova, 2022; Zharkynbekova & Aimoldina, 2023;
Zharkynbekova & Loginova, 2021). Sociocultural values and norms influence speech practices; thus,
language functions differently in different social groups. The notion of success can vary in different
sociocultural situations while-being associated with different strategies of achievement, as well as
having different meanings. For instance, in the cognitive-linguistic aspect, the concept of success was
radiated in the media discourse.of the American dream (Lyubimova, 2021). The study confirms that
media discourse exerts. its-great influence and produces its ideals of success. The present study has
shown how media discourse shapes and broadcasts the ideals of success, emphasizing the cultural and
cognitive patterns. characteristic of American society. The analysis of media discourse allows us to
understand how:the concept of success is integrated into public consciousness and how it influences the
behavior and perception of individuals. Carrying out a definitional analysis of the lexeme “success”
using a systematic methodological approach made it possible to identify common semantic patterns
(Eremina, 2022). The lexeme “success” is considered from the internal semantic structure and also in
the context of its use. This approach to the study reveals how the lexeme correlates with other units of
the language based on associations. The lexical meanings of native speakers’ words contain the main
values of society.

The analysis of the concept of “successful person” has become important in the field of the study of
success by linguists (Zenkova, 2019). In this research, the author uses a linguistic-axiological approach
to establish a value picture of the American worldview, analyzing etymological, explanatory, and
phraseological dictionaries. The study revealed vivid evaluative characteristics, which made it possible
to establish that the concept of a “successful person” embodies the peculiarities of American culture
(Zenkova, 2019). This research contributes to a better understanding of cultural specificity and its
impact on the formation of social and personal values associated with the concept of success. It was
studied in comparison to American and Russian linguistic cultures (Goncharova, 2016). Common
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features and differences in the understanding of success were identified, which contributed to a better
comprehension of the cultural specifics of the interpretation of success.

Based on the reviewed studies, it can be concluded that an integrated approach is needed to investigate
cultural conditioning in linguistics, which helps to understand sociocultural and linguistic processes
more meaningfully. It is important to note that based on the results of associative experiments,
component analysis and comparison of lexicographic data, it is possible to establish the ethnic group’s
ideas about the phenomenon under study. The cognitive and cultural structures underlying the
understanding of success in different ethnic groups can be identified with such a multidimensional
approach. For example, the details of the structure of meanings are revealed in the component analysis,
and their reflection in the language is revealed by the analysis of lexicographic data.

2.3. Psychological Approach to Success

The study of success is based on associative experiments and interviews and is mainly based on a
psychological approach. This approach connects sensory and mental knowledge, which are the
characteristics of certain ethnic groups (Ufimtseva, 2001). Associative experiments.allow us to establish
cultural and cognitive features of understanding success, and identify which images are associated with
it. Linguistic mechanisms of association creation are considered in the work “Word Associations and
linguistic Theory” by Herbert Clark (Clark, 1970). The paper presents specific and universal
associations for certain cultural meanings. In the formation of some abstract concepts, such as success,
associations perform a key function.

This approach was used in the study of the relationship between professional and emotional intelligence.
Thus, after conducting a survey of project managers, it was revealed that the level of emotional
intelligence affects the increase in the level of professional success (Obradovich et al., 2013). The
importance of the influence of cognitive abilities and emotional intelligence on achieving professional
success is confirmed by research in this area.

The influence of fear of success is also a frequent aspect of the psychological approach to the study of
the concept of “success”. Research among students has shown that the fear of success can lead to failure
and become an obstacle to self-realization and achieving desired results (Stanculescu, 2013). Fear is
explained by increased responsibility and social expectations. Self-realization has been important since
adolescence. The concept of social success is laid down from an early age, which affects self-esteem
and quality of life in the future (Kobzeva & Tuzova, 2020). A study of students’ academic performance
has proven the relationship and influence of their intellectual abilities and the quality of motivation on
learning outcomes (Busato et al.,.2000). A complete understanding of such a voluminous concept as
“success” is possible due to the psychological approach to its study, which involves the analysis of
linguistic data, interviews, and associative experiments. This approach makes it possible to take into
account both objective and subjective aspects of success, as well as cultural and cognitive features of
its perception.

3. Methodology

For this research, the authors of the study conducted an associative experiment in Kazakh, Russian, and
American linguistic cultures, with the help of which the activity of linguistic consciousness is studied
and the perceptions of the world picture in different linguistic cultures are revealed. With the
establishment of the anthropocentric paradigm, this method has acquired special methodological
significance for linguistic sciences as well. Descriptive, comparative methods, method of quantitative
characteristics, interpretation and generalization, categorization, classification, and ranking were
applied in the analysis of the obtained associations.

3.1. Participants

The experiment was conducted between February 2023 and May 2023 using Google Forms. The first
experiment included 161 Kazakh-speaking participants (Figure 1) from various cities and villages
across Kazakhstan, including Astana, Almaty, Pavlodar, Semey, Kyzylorda, Aksu, Ekibastuz, Atbasar,
Shchuchinsk, Aktau, Turkestan region, Aktobe, Makinsk, Taraz, Shymkent, and Kokshetau. The age



distribution among the participants was as follows: 28% were aged between 25 and 30, 30% between
30 and 40, 22% between 40 and 50, and 20% between 50 and 60. Female respondents constituted 56%,
while male respondents accounted for 44% of the sample.

Figure 1
Kazakh Respondents

161 Kazakh respondents Gender of Kazakh respondents
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The second experiment involved 153 Russian participants (Figure/2).-The study was conducted in
September-October 2023 among individuals undertaking a research internship at the Pushkin State
Institute of Russian Language. The age distribution was asfollows: 25-30 - 29%; 30-40 - 31%; 40-50 -
20%; 50-60 - 20%. Female participants constituted 52%, while male participants made up 48% of the
sample.

Figure 2
Russian Respondents
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The third experiment included 58 participants from the United States of America (Figure 3). The study
was conducted among residents of Florida, Miami, Houston, and New York City, comprising 53.6%
male and 46.4% female respondents. The age distribution of the participants was as follows: 28% were
aged between 30 and 40, 27% were between 25 and 30, 25% were between 40 and 50, and 20% were
between 50 and 60.

Participants were instructed to generate an unrestricted number of associations in response to the word-
stimulus “success”. The age spectrum of the participants ranged from 25 to 60 years, with the lower
boundary corresponding to the stage of conscious development and the articulation of formulated life
goals to varying extents (Klimov, 1996; Kraig & Bokym, 2005; Markova, 1996; Povarenkov, 2014;).
Research suggests that the age bracket of 25-44 years is indicative of achieving a certain professional
status (Kotovskiy & Krasnoschechenko, 2012; Povarenkov, 2014). To explore the dynamics of
linguistic consciousness further, data from older age groups (50-60 years) were incorporated, offering
valuable insights for comparative analysis of generational worldviews.
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Figure 3
American Respondents
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Based on the analysis of the received reactions to the word-stimulus “success”, the authors of the study
identified thematic groups corresponding to each linguistic culture under consideration and arranged
them with the indication of frequency and in descending order of frequency.

3.2. Materials

The material of the study is the linguistic data of the associative experiment (associations to the word-
stimulus success), obtained by the authors personally in the course of processing 372 questionnaires of
the subjects. Special questionnaires were developed for the experiment. The questionnaire consisted of
two parts: in the first part, respondents indicated their data (age, gender, place of work, region of
residence). In the second part of the questionnaire, the subjects were presented with a word-stimulus of
success, to which the respondents had to respond with any:verbal reaction. In this way, it was supposed
to activate the corresponding fragment of the world image in the consciousness of the subjects and
‘trigger’ the processes of ‘meaning creation’.

The questionnaire presented several questions/tasks on the topic of the research:

1. Describe the associations related to the word “success”.
2. Who in your environment do you.consider successful and why?
3. What does success mean in your understanding?

The results of the associative experiment.conducted among representatives of three linguistic cultures -
Kazakh, Russian, and American - became the material for analysis. The respondents’ answers were
indicators of the attitude of representatives of different ethnic cultures to success.

3.3. Procedure
3.3.1. Data Collection

The method of the associative experiment was selected for data collection as it is one of the most
promising. methaods of studying this or that cultural phenomenon, as it allows us to actualize the
attributes characteristic of the consciousness of native speakers at a certain stage of society
development. Its purpose is to identify the associative series of an average respondent, build and analyze
associative relationships between words, and search for regularities (Zalevskaya, 2010). It is the
associative experiment that reflects cultural stereotypes of this or that nation as clearly and accurately
as possible, which allows us to understand more fully what meaning is put into the content of a concept.
In our study, we chose the technology of chained associative experiment, which was used to verify the
cognitive attributes that form the semantic content of the phenomenon of success in the minds of modern
speakers of Kazakh, Russian, and English, as well as to identify the most relevant associates obtained
as a reaction to the stimulus -- the word success.

3.3.2. Data Analysis

Counting the frequency of associations revealed 611 reactions. Of them, 65 reactions were in Kazakh,
285 were in Russian, and 261 were in English. It should be noted that Russian and American



respondents gave extended and detailed answers, and in this regard, there was a difference in the number
of responses received. The associations were categorized as a result of semantic analysis, division by
topics, and synonymous concepts. After all, associations were divided into thematic groups: 6 in
Kazakh, 10 in Russian, and 10 in English.

To analyze speech acts represented by the combinations of stimulus and response, quantitative
indicators are effective, which include the total number of reactions, the number of unique and separate
reactions, the total number of stimuli, and the interrelations between stimuli and reactions. These
features determine the structure and content of the associative field, providing the most accurate analysis
of the semantic relationships between the words within it. The linguistic features reflect the
understanding of the success and development trends of this phenomenon in the conditions of modern
sociocultural situations in Kazakhstan and other countries.

It should be taken into account that the occurrence of this or that connection between a word-stimulus
and a word response depends on the situation. Connected associations with certain concepts are
conditioned by people’s age, place of residence, and professional activity. People from different cultures
may have a variety of associations with the same words, as these words embody unigue concepts based
on individuals’ life experiences. In accordance with Zolotova (1991), we accept the statement that
linguistic and cultural pictures of the world are different among different peoples‘and are caused by the
diversity of living conditions, historical peculiarities, and differences in the development of collective
consciousness. Age, geographical conditions, and people’s professional activity play a certain role.
Representatives of different cultures may have different associations with the same word because words
have concepts behind them, and concepts contain people’s life experiences (Zolotova, 1991).

4. Results
4.1. Results of Associative Experiment among Representatives of Kazakh Linguistic Culture

Analyzing the associations received from Kazakh respondents for the word “success” allowed us to
categorize the results into the following groups:

1. The first group of reaction words is related to “material prosperity, wealth” and is represented by the
lexeme axwal/money (21 reactions). There is a positive attitude towards money, which is represented
by the following word combinations:arcaxcer akwa | mon akwa, which means good money/much money.
The definition “>xakcei/good” means, in this case, the presence of a sufficiently large amount of money.
This group also includes such reactions‘as maé6wic/income (12), 6aiineig/wealth (5), xapacwi/finances
(5), in combination xaporcer ma6wicwilfinancial income (5), arcanaxpi/wages (5), the lexeme morwwiivix/
wealth, affluence (4) is represented in a smaller number. The same group included the names of material
values and expensive attributes-associated with success: yaxen yu/big house, xkoimbam xeonixlexpensive
car, sorcexe busnec . own business.

2. The nextmost frequent group, “goal achievement” is represented by 25 associations. The core of the
group is'the word maxcam/goal (15 reactions), the presence of which, according to the respondents,
plays an important role in achieving success: maxcamxa acemylachieve the goal, maxcamxa scemyee
muipoicylattempt to achieve the goal, arovina xouizan maxcamxa scemylachieve the goal set for oneself,
makcamuirna dcemy lachieve the goal, to fulfill the goals set for oneself, arza xoiizan maxcammapowviy
opwinoayni/fulfillment of the goals set for oneself, aoam kezoezen maxcamoina srcemylachievement of
the goals one has set for oneself, maxcamvina xon scemxizylachieve the goal, and xarasanviva xon
acemxizylachieve the desired goal. For Kazakh respondents, it is important to achieve the goal, which
is confirmed by the frequency of use of the linguistic unit maxcam/goal in combination with the verb
arcemylachieve (10 reactions): maxcamra scemylachieve the goal, maxcamga scemyee moipwicylattempt
to achieve the goal, anodwina xoiizan maxcamxa scemylachieve the goal set before me, maxcamoina
acemylachieve the goal, to fulfill the goals set for oneself, adam ke3z0ecen maxcamvina scemylachieve
the goals one has set for oneself, maxcamwina xon scemxizylachieve the goal, and xarasanviva xon
acemxizylachieve the desired goal. This group also includes the lexeme oswcemicmix/achievement,
occurring mainly in the statements ey6ex emy apxuiLibt srcemicmixke scemyilachievements obtained as
a result of labour, arzan swcemicmizilachievements obtained, ez enbecimniny apkaceinoa oscemren
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arcemicmixlachievements obtained through own labour, oxywst orcemicmizifachievements of the pupil,
oxyubLIaposiy acemicmexmepilachievements of pupils, mexmenmiy ocemicmizifachievements of the
school, waxipmmepoin scemicmizilachievements of pupils, Ozivniy scexe 6usnecim ... Byn scemicmik
nen mabvicka anvin keaedi oen oinatimoin/My personal business ... | think it will lead to achievement
and profits, orcymoicormnviy ocemicmicilmy work’s achievements, and eeuivivu orcemicmik/research
achievements. As it can be observed from the participants’ answers, achievements are often related to
the professional sphere, to the specifics of the activity: for example, for teachers - it is an achievement
of their pupils or school; for scientists - it is scientific achievements, i.e., something they can be proud of.

3. The third group of words-stimuli is connected with the presence of “a well-paid job”, which is
represented by the lexeme arcymoic/work (12 reactions). Kazakh speakers see success in having a good
job. This lexeme was found in the responses not only as a single lexeme but also in statements and word
combinations orcymsic icmeylto Work, srcaxcer menenemin scymoiclwell-paid work, kozament natioanw
arcymuiclwork useful to society, srcymbicoimnoiy ocemicmizifachievements of my work, and zhumysym
tabyska zheteledi/when my work leads to success.

4. Achievements come only at the cost of one’s own “en6ex /hard work™ (11 stimulus words). Success
is impossible without hard work; moreover, honest hard work is seen as an important step in achieving
success, as evidenced by the following expressions of the respondents: adax eybex/honest hard work,
enbex emylwork hard, owcaxcor enbexmenylwork well, mabvicmor enbex emylwork successfully
(profitably), and eybexmen nomuoicecin kopylsee the results of labor.

5. According to the results of the analysis, the group “possessing the qualities of a successful person”
was singled out. Respondents believe success requires: ocyuenix/systematicity, enbexwin /labor,
mabanoviieix [perseverance, vuxwop oulintelligence, xonindin orcatineiivizvi/life cheerfulness, osin o3i
gammamacwiz emylself-sufficiency, esine cenimoinix/self-belief, and oszine cenimoi atien/woman’s
confidence. We note that the answers of female respondents stand out by emphasizing women’s
independence and self-confidence. This is confirmed by the results of global sociological studies, which
indicate that in modern society women are able to successfully build their careers and do business on
an equal footing with men (Tamang, 2014).

6. Representatives of Kazakh linguistic_culture perceive success as an “upward movement”, which is
confirmed by such responses of respondents.as mabwsicmoly komepinyilincome increase, mopmebeniy
xomepinyilstatus increase, owcozaper aayeizeiml/high position, azodesiea ymmuoimeic/striving forward,
enbeziniy cozapel 6asananysilhigher _evaluation of labor, and swcozaper oenzerilhigh level. Some
responses are represented by metaphorical statements: may wwiysr/mountain top, pyxer 6uix/high spirit,
and ouixke wwizy/climb to the'top. The metaphor occurs during the evaluation of various social and
natural phenomena-and continues to influence them (Bochina et al., 2021).

It should be emphasized that for Kazakh respondents, achieving success is accompanied only by
positive emotions, which are manifested in such lexemes as zazzaml/enjoyment, xypmem/honor,
kyanviuljoy, gyarnylenjoy, sinmalenthusiasm, 6epexelblessing, and epxinoix/freedom. Some respondents
associate  success with oamyl/development, epmenei kymnee oezen cenimoinix/belief in tomorrow,
momusayusimotivation, demansiclrest, manan/demands, izoeny/search, and cyitikmi icnen atinanvicyl
doing something they love. Despite the fact that these responses are singular, they create a certain
thematic circle related to the feelings that respondents associate with success.

So, as the analysis of the material shows, for Kazakh-speaking respondents, the key factors for
achieving success are the availability of money, a well-paid job, running their own business, and hard
work. The results of the experiment confirmed that in the Kazakh language, the concept of success is
formed by two lexemes at once: arcemicmix (achievement/success) and mabwic (income/success). Self-
confidence and love for one’s work are also important. Success is perceived in a positive way.
Metaphorical description of success is often carried out through lexemes denoting “height”, “growth”
and “upward movement”. The lexemes in the group “having the qualities of a successful person” were
represented by respondents aged 25-30 and 30-40, while the group “labor” was represented by 73% of
respondents aged 50-60. It is interesting that the young and middle generation (25-40 years old)
associate success with belief in oneself and the ability to be self-sufficient. But for the older generation



(50-60 years old), success is achieved only by hard work. As we can see, different values may be
relevant for people of different ages.

4.2. Results of Associative Experiment among Representatives of Russian Linguistic Culture
The received word-responses from Russian respondents were categorized into the following groups:

1. This group is represented by the lexeme “noctmxkenne/achievement (of a goal)” (54 reactions), which
is characterized by high frequency and is used in the statements docmuorcenue yenu/goal achievement,
nuunsle oocmudicenuslpersonal achievements, docmuoicenus yuenuxos/achievements of students, and
oocmudiceHue mamepuanbHo2o u dyxoerozo daazononyqusl achievement of material and spiritual well-
being, which allowed us to assume that Russian-speaking respondents perceive success as the
realization of some specific thing and associate success with achievements in various spheres, whether
it is the achievement of personal goals, success in education, or achievement of material and spiritual
well-being. Among the participants’ reactions, there are whole comments given to explain their answer
more precisely: /Jocmuoicenue nocmaenenuvix yeneii, noaydenue MOPAIbHO20 U - MAMEPUATLHOO
yooesremsopenus [Achievement of goals, obtaining moral and material satisfaction; Keeoa mot ueco mo
xouewvs u odocmuzaews 3mol/When you want something and achieve it; Kozoa uenosex uemro
noHumaent ceou yeau u ducuunﬂuHupoeaHHo BbINOJIHACN eAHCeOHeBHbIe 3a0altu, oenas MajeHvKue wacu
07151 0ocmudicer st GOILULO20 Pe3YIbMAma, OMKPbIM 00YYeHUIo U HO8bIM Memodam 6 oeticmeusx/\When
a person has a clear understanding of their goals and is disciplined in.completing daily tasks, taking
small steps to achieve a big result, open to learning and new methods in action; and Momenm
O0CIMUIICEHUA NOCNABICHHOU yeiu, 6blCOKO 3HaUUMoOU 05 cebs JAUYHO, cemblU, KoJlrekmuea uiu
obwecmea ¢ yenom/The moment of achieving a set goal that is.highly significant for oneself, family,
team or society as a whole.

2. Statements with the word-response “pesynbrat/result” were obtained (21 responses): moctuxeHue
pesyasraros/achievement of results, xopommii pesyasrar/good result, and momokUTEIBHBIE
pesynbTatsl /positive results. This indicates that for this group of respondents, success is closely linked
to specific, measurable productivity and positive outcomes in various areas and activities: results of
systematic work, good results; good results in your favorite activity, while enjoying the process;
achieving the desired result at the cost of one ‘s own efforts; the ability and practice of performing tasks
with a high degree of efficiency; success is:the result of purposeful human activity; when a person
clearly understands his/her goals and is disciplined in performing daily tasks, taking small steps to
achieve a big result, is open to learning and new methods in actions; quietly contemplating the results
of one’s endeavors at sunset;the opportunity to do what you like, the demand for the results of your
work (usefulness); and obtaining financial and non-financial results for its activities. The reaction
nonoxcumenvroll pezyiemamlpositive result coincides with the meaning of the lexeme “success”
recorded in lexicographic sources (Ozhegov & Shvedova, 2003). Let us note the difference in the
associations given by the representatives of the young and older generation. More detailed and in-depth
answers were given by men aged 30 to 40, employees of large companies, who hold managerial
positions and perform managerial tasks. There is a chain reaction among the proposed associations, i.e.,
when giving an association to the word “success”, respondents continued their reasoning and used other
important lexemes, so most often, the lexeme “achievement” is combined with the lexeme “goal”.

3. The group “cuactbe/happiness” (44 reactions), represented by the lexeme of the same name in the
respondents’ answers, is characteristic mainly for the female half of respondents (75% of the total
number of respondents). Note the fact of frequent use of the word combination “happy family”.
Individual responses from women indicated that happiness is in solitude and surrounded by different
societies. This indicates that the perception of happiness for this group of respondents may be related
not only to personal but also to social aspects. The male half of respondents emphasized that it is
important for a man to be engaged in something he is interested in to be successful in this sphere, and
this makes him happy: Yenosex dondicen nowumams, umo oH 3aHUMAEMC mem O0eloM, KOMOPbIM
3auHmMepecosan, ycneuler 8 Smom oeie u smo oeiaem e2o cuacmausoim [A man should understand that
he is engaged in the business he is interested in, is successful in this business and this makes him happy.
In other words, men associate happiness with successful achievements in the sphere of activity they are
interested in.
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4. The group “marepmaiapHOE MpOIBETaHME, OiarococTosHue/material prosperity, wealth” includes
lexemes and word combinations related to financial remuneration and material well-being (37 reactions).
Provide examples of lexemes and expressions used in the responses: oerseu/money, 6oeamcmsolwealth,
obecneuennocmolendowment,  6racococmosnuelwelfare, npubeirs/profit, oocmamox/prosperity,
@unancwilfinance, mamepuansnoe yoosnremeopenuelfinancial satisfaction, ¢unancosasn nezasucumocms/
financial independence, mamepuansusii oocmamox/financial prosperity, 6ocamcmeo mamepuanvroel
material wealth, gunancosas cmabunonocmslfinancial and stability, npubesire xomnanuu/company
profit. The phrase A secure old age, good health insurance, a car not petrol-powered but electric, a
good home of your own indicates that material values for respondents include not only monetary
resources but also provisions for later life, including health insurance and environmentally friendly
transport.

5. The lexeme “peanmzarus/realization” (30 answers) in different contextual combinations indicates
that for the majority of respondents, the importance of realization is considered key on the way to
success: realizing their talents and potential, realization of plans, creative fulfillment; realization of
potential; success is the result of purposeful activity, through the realization-of his talent and
personality traits noted by others; realization of one’s potential and the opportunity for continuous
development; realization of your plans; everyone who s self-realized; and idea realization. Successful
implementation of one’s own talents, plans, and ideas, as well as constant striving for self-actualization,
play an important role in a person’s life. Realization is seen as a process that contributes to personal
and professional development.

6. The “cmocobuocTr/ymenus/abilities/skills” group of 27 responses emphasizes the importance of
having certain abilities and skills for success: job satisfaction; be.able to convey their thoughts, make
quick decisions, respond to tasks in a timely manner, show creativity in solving issues, ability to find
the right way out of difficult situations; the ability and practice of performing tasks with a high degree
of efficiency; developed ability to cope with any level of stress, ability to set goals and achieve them,
the ability to maintain excellent physical shape, and ability to interact productively with people. These
expressions indicate the need to possess a wide range of abilities and skills for successful development
and achievement of goals. They include.both personal qualities (e.g., enjoyment of work) and
professional skills (ability to make decisions and interact effectively with people). The responses also
included lexemes covering various aspects of personal and professional traits that respondents associate
with success: competence, diligence, responsibility, self-education, punctuality, honesty, and integrity.
These valuable qualities are seen as constituent elements of a successful personality capable of
effectively coping with life’s challenges.

7. Success is represented in-the respondents’ responses as “rpym/labor/hard work™ (21 reactions).
Success is 1% talent and 99% labor; comfortable working environment; and success is about
perseverance and hard work. These statements reflect the respondents’ belief that successful results are
related to intensive work and striving to fulfill the set tasks. In other words, success is perceived as a
result of efforts invested in work and activities.

8. The next group, marked by the quantitative advantage of the words “ynaua, Bezenue/luck, good
fortune” (23 answers). The statements of Success for me is luck and The element of good fortune, being
in the right place at the right time with the right people, indicate that luck plays an important role in
achieving success, which is perceived as the result of a happy coincidence.

9. The “npusnanue/recognition” group consists of the following statements (15 response words): Self-
and socially recognized achievements in a particular field; Understanding of one ’s value and usefulness
in society, family, and friendship environment; be respected by colleagues; social status, social
recognition; and social recognition and profit. These expressions emphasize the importance of
appreciation and recognition of one’s contributions in a particular field or society for a sense of success.

10. The core of the group “no6exna/victory” (10 reactions) is the lexeme of the same name, which means
successful realization of something (victory over oneself), self-improvement, and overcoming personal
challenges.



It should be noted that lexemes with negative connotative meanings were recorded in the answers of
Russian-speaking respondents: urgoysicanelinfotsygans, nomoxul/streams, and wungho-6usnec/info-
business. The following definition was found in Internet search engines: Infotsygans are people who
sell courses, training, books, and other educational materials that carry no real value. Info-business is
selling knowledge online through training courses (Online dictionary). These people gather their
streams or groups of learners to tell them how to become successful and rich, but in most cases, success
does not come simply from listening to such courses. Obviously, the respondent had such a negative
experience.

4.3. Results of Associative Experiment among Representatives of American Linguistic Culture
Based on the results of the associations obtained, the following groups were identified:

1. The group “goal achievement” is represented by the thematic words goal (17), target (12), achievement
(12), accomplishment (11), and fulfillment (10). The goal can be achieved or fulfilled. It is important to
note that this group coincides with the lexicographic meaning presented in explanatory. dictionaries
(Hornby, 2018). English-speaking respondents see a successful person as someone ‘who achieves their
goals: A person who has achieved his or her goals; A successful person is someone who has set out
what is important to them personally and has achieved those important objectives;it.is not based purely
on material possessions; a person that is achieving with clear set goals, healthy, virtuous, provides wise
counsel and has a fulfilling personal life that is positively impacting the world.

2. The group “material prosperity, wealth” is represented by lexemes money (35), wealth (17), and
financial status (8). The level of income, according to Americans, is directly related to a person’s
success; in other words, the higher the income, the more successful.the individual.

3. The thematic group “family” includes the lexemes family (15), happy family (9), love (4). Strong
family ties, personal happiness, and love are viewed by Americans as essential components of a
successful individual. The associations related to the theme “family” were given by female respondents;
not only career achievements but also the presence of a happy family is noted, and children’s successes
are perceived as their own successes: My mother she'raised five kids on her own as my father passed
away when we were kids. Each one of us is doing great things, and our successes in life are down to
her sacrifices, as a result, she is successful'by default of our successes; My mother —she is a homemaker,
and due to her ability to provide us‘with a comfortable home and life that, 7'm able to achieve what I
have in my life. In other words, asuccessful person is also successful in his personal life, the criterion
being the presence of a happy family: someone who is not only successful in his/her career but also
with family and other aspects of his/her life; a person who is able to support himself and his family. For
instance, one American woman wrote about her husband: My husband. Best at what he does at work,
great family, wonderful person. Another noted her sister: “l know there are many others, but | could
think of one at the moment, my sister. Career — she reached the helm of her organization as the director.
Family — Her daughters are both successful in the work they are currently doing as managers. Now she
has retired, she continues to extend her assistance to those who need them.

4. The word combination “hard work/ labor” occurs 26 times in the answers, which made it possible to
identify a separate thematic group. Obviously, hard work plays a key role in achieving results, as a lazy
person rarely achieves success.

5. The core of the next group is the word “fame” (19 reactions). Success brings fame, which in turn
influences others; a successful person has power over others, he/she is listened to, his/her advice is
followed. It is a person recognized by others for professional merit and renowned in his or her field: A
successful person is one who is loved and respected by others.

6. Also, the word “commitment” often appears in the responses of Americans, which was singled out
because of the frequency of use of this lexeme in the respondents’ answers (17 responses).

7. The group “contentment” (9 reactions) also included the synonym satisfaction (5 reactions).
Achieving success is always accompanied by a sense of accomplishment. A successful man, doing what
he loves: Someone who has the ability to do what they want, when they want, with whom they want; the
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person who wants to do what ‘she is doing. One who is recognized for the work they do and enjoys what

they do.

8. The answers presented language units describing the qualities necessary for success; they were
presented in relatively smaller numbers than lexemes of other groups, but we considered it important to
single them out into a separate group. So, let’s review the responses we received: resilience (4 times),
doggedness (6 times), and determination (3 times). Note that other lexemes were included in the same
groups presented in Kazakh and Russian languages. This may indicate differences in linguistic
perceptions and associations that are formed in different cultural and linguistic environments. Such
differences in lexeme groupings may reflect cultural specificities and unique contexts that influence the
perception of the concept of success in different languages.

9. For American respondents, one of the key aspects of success is the ability to influence the opinions
or choices of others. The word “influence” (11 responses) may reflect the widespread societal
perception that having influential connections and the ability to make an impact on others are considered
important components of achieving success.

For US interviewees, “power” is also considered to be a significant element of success, which is
confirmed in 7 responses. Understanding power as a key element of success may mean recognizing that
making important decisions and being able to influence others play a significant role in achieving goals.
This may indicate that power is considered an important criterion for success.in society, perhaps within
cultural and social stereotypes.

It should be noted that in the questionnaires of English-speaking informants, there are also negative
reactions to the word-stimulus “success”: “sacrifice and fail”’. This.may indicate that in the American
linguistic consciousness, success is also accompanied-by failure. This refers to the difficulties
encountered on the way to success. Success in the. minds of English-speaking respondents comes to
those who overcome difficulties and even illnesses, do not give up, and continue to work hard: My boss
has lived through a heart attack and still shows up for work after bypass surgery. He wants to instill
performance success in students and has made it his life’s purpose. | just saw a good friend of mine
from high school for the first time in about 10 years. He’d gone through a painful divorce and struggled
with alcoholism and depression in the_.time between. My friend found, over those difficult years, a
capacity to grow and change for the better-and to be more patient with himself. He is a leader in his
industry and a good father, stepfather, and husband in his second marriage. It was a joy seeing an old
friend in such a warm and successful place.

The lexeme’s “positive vibe” and “challenge” indicate a positive attitude and willingness to accept
challenges as part of the path to success. Perhaps respondents see positive thinking and overcoming
challenges as key elements of a successful journey. A person who accepts the challenges of life develops
in different ways and.is successful in the eyes of others. A person fully enjoying the challenges they face
and growing from themvis successful. In the education profession, we’d rather have them have an «i+I»
life, in which the variable «i» represents one’s current station in life. The pursuit of that «+I»
experience, in which challenges are motivating and engaging but never overwhelming or unnecessarily
dangerous, makes a successful person.

In American respondents’ answers, there was a mention of belief in God and higher powers that helped
them achieve their intended goals: My aunty is a high school principal by profession. She is married to
a medical doctor and has three children. Two of them are medical doctors in Fiji, and one is a lecturer
at the University of Auckland in New Zeeland. | consider this a success because she was raised in my
village and lived a simple life. With sound counsel, she was able to excel in School, marry well, and
raise her kids well. She was raised in a hard, simple life and now enjoys being financially stable and
comfortable with a loving family. She owes it to God (Jesus), and | know it’s God plus determination
and discipline.

Among the adjectives characterizing the qualities of a successful person, the following were most
frequently encountered: hard worker, happy, charismatic, determined, positive, financially stable,
balanced, wealthy, confident, and proud. The associate happy occurs the most times.



4.4. Comparative Analysis of Experimental Results

The results obtained during the associative experiment allowed us to identify 6 groups of perceptions
of success in Kazakh, 10 groups in Russian, and 10 groups in English. The groups were ordered
according to the frequency of lexemes and reactions (Table 1).

Table 1
Groups of Reactions in the Three Languages

No

Kazakh respondents

Russian respondents

American respondents

1

material prosperity, wealth

goal achievement

goal achievement

2 goal achievement result material prosperity, wealth
3 well paid job happiness family
4 hard work/labour material prosperity, wealth hard work/labour
5 possessing the qualities of a successful realisation fame
person
6 upward movement abilities/skills commitment
7 hard work/labour contentment
8 luck/good fortune qualities for success
9 recognition influence
10 victory power

The results of the experiment indicate that for all subjects, the key components of the psychological
content of the word “success” are material prosperity, wealth,goal achievement, and labor. Success is
associated with obtaining a result; it comes to those who, first of all, set a goal for the realization that it
is necessary to work hard, and this, in turn, entails a monetary reward. These aspects are considered
universal, as they manifest themselves to a certain extent in the reactions of the participants of all three
linguistic-cultural groups under consideration.,

As follows, the first place in the understanding of success in Kazakhs is represented by income. In the
case of Americans, income is in the second place, while in the answers of Russian-speaking
respondents, a similar group of material values is presented in the fourth place. In Kazakh and American
answers, there were no answers with the word luck, while in Russian responses, this lexeme was found
23 times. It is important to note that luck acts as one of the basic elements in the Russian linguistic
picture of the world. In Kazakh reactions, the frequent use of metaphorical expressions comparing
success with height and upward striving was noted.

For Kazakh-speaking respondents, for instance, there are often combinations of “success — axwal
success — money, success. — maxcamxa scemylsuccess — goals achievement, success — natioanst
arcymbicISUCCESS — profitable work”, “success — aoan enbex/success — honest work”, and “success —
AHCYMBICHIMHBIY Hcemicmi2i/SUCCeSS — my work’s achievements”. For Russian-speaking people, success
is, first and foremaost; oocmuoicenue u pezynomamlachievement and result, yers u cuacmoelgoal and
happiness, samepuansnvie yennocmu u pearusayus/ material wealth and realization, cnoco6rnocmu u
ymenuslabilities and skills, mpyodomobue u yoaualhard work and luck, and npusnanue u noéeoal
recognition and victory. Among the American responses, ethnocultural responses such as fame, which
respondents believe is a component of success, are prominent. Among the representatives of Russian
linguistic culture, the reliance on luck is also significant, and in Kazakh linguistic culture, the concept
of “being on top” is associated with success. The concept of success is positively colored for the
respondents of all three linguistic cultures and is accompanied by emotions conveying a sense of
happiness, joy, and satisfaction. Nevertheless, representatives of American linguistic culture believe
that success is accompanied by sacrifice, failure, and challenge that people face on the way to achieve
their goals.

The stage of the life cycle an individual is in also influences the formation of success. Diffserences in
the choice of lexemes and emphasizing certain qualities in these groups may be due to sociocultural and
generational peculiarities. Young people represented by the age group of 25-40 years old rely on modern
trends and values relevant to their generation. Determination, perseverance, resilience, and belief in
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oneself are important qualities in the pursuit of success in modern society, where the emphasis is often
placed on self-development and achieving personal goals. On the other hand, the theme group “hard
work”, based on responses from the 50-60-year-old generation, may reflect the values and experiences
of the older generation. At this age, people may value hard work, perseverance, and systematic work
more, as these qualities may have played an important role in their career and life paths. Shifts in
priorities and values from generation to generation are associated with changes in the social and
economic environment.

In the group “qualities of a successful person” represented in the three linguistic cultures under
consideration, the lexemes (determination, perseverance, stability, systematicity, self-sufficiency, and
belief in oneself) were obtained from the respondents of the young generation of 25-40 years old.

In Russian and American responses, the expressions “happy family” and “happiness” were received
mainly from female respondents. A society that emphasizes individual achievements and career success
may result in men expressing their ideas about success in the context of a career, while women
emphasize the importance of family and personal happiness more. Kazaskh-speaking respondents do
not associate success with happiness and family. For them, family and loved ones are the.most important
values in life, and they associate success more with career achievements.

5. Discussion

The purpose of this research is to study the peculiarities of the perception of success in three cultures,
to identify the reflection of this concept in language, and to conduct a comparative analysis of cultures
and their interaction. It was based on the material of associative experiments in Kazakhstan, America,
and Russia. The selection of cultures under consideration was determined by historical circumstances
(Alpysbayeva & Ashymkhanova, 2021). The topic of “sucecess™ was chosen because it is a component
of the idea of the “American Dream” (Askarzadeh Torghabeh, 2019) and appears to be a relevant study.

The influence of Kazakh’s perception of success can be viewed through the prism of the historical and
contemporary context of Kazakhstan, as well as the interaction of cultural, ethical, and socio-economics
factors, which is supported by the theory of “cultural pluralism” (Gordon, 1975). As Kazakhstan creates
a multicultural environment, different ethnic groups bring their own perceptions. Exciting early studies
of Kazakh culture show that there was no concept of success in “it’s pure form” (Zimanov, 1958). As
of today, three lexemes are present in the Kazakh language to denote “success”: “achievement”,
“victory”, and “income/profit”, all of which are used depending on the situation. Under the influence
of globalization and cultural pluralism, the criteria for success are changing. As the results of the
experiment revealed, Kazakhs do not associate success with family as American and Russian
respondents do. In this context, the family is the core of society, and its well-being is taken as self-
evident rather than as an.achievement. However, changing social norms are gradually leading to a
revision of traditional attitudes (Koilybayeva et al., 2023).

In American culture, the English word “success” covers a wide range of meanings, including financial
well-being, career advancement, self-fulfillment, having a family, fame, recognition, power, and hard
work. The detailed responses of American interviewees reflect the greater importance of the concept of
success in their lives. According to Askarzadeh Torghabeh (2019), success is the most significant
compound of the American Dream, so success is an integral part of their lives. In this regard, so many
reactions to the word “success” were received by American respondents, which explains their cultural
values. The perception of certain concepts is formed under the influence of historical, cultural, and
religious traditions. Thus, the lexemes “luck” and “good fortune” were obtained from the responses of
Russian participants. This implies that in Russian culture, success is seen not only as the result of one’s
own efforts but also as the presence of factors beyond people’s control (Goncharova, 2016).

We agree with Chernyavskaya and Zharkynbekova (2019) that the system of statements reflects the
system of relations in social projection; the results of associative confirm this position. Allocation of
thematic groups in the conceptual field of “success” made it possible to identify the most important
issues related to the understanding and perception of the phenomenon in question. The number of
received reactions and the conducted analysis showed that success in the linguistic consciousness of the



representatives of the three linguistic cultures under study is a creative, dynamic, and diverse
phenomenon, which opens wide prospects for further in-depth studies. The differences in the
characteristic of one or another linguistic culture may be the result of the evolution of values,
experience, and cultural peculiarities, as well as adaptation to modern sociocultural trends. In addition,
individual experiences and personal values may also influence how respondents define their success.
Understanding these differences is important for creating more accurate and contextualized approaches
to studying the concept of success across cultures and among different groups of people.

According to Hofstede’s cultural dimensions theory (Hofstede et al., 2010), “masculine” and
“feminine” cultures have different values; in this regard, it seems interesting to investigate the
perception of success in such cultures and to better understand the relationship between linguistic
consciousness and cultural values. Conducting a study among different socio-economic strata and
regional representatives will provide a better understanding of how regional characteristics and living
standards affect perceptions of success. Such research studies can help develop strategies to increase
intercultural understanding and cooperation.
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