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Tourism industry of Kazakhstan: current state, problems and
prospects of development in the conditions of COVID-19

Abstract

Object: The tourism industry of Kazakhstan in the context of the development of COVID49.

Methods: The authors used methods of comparative analysis, methods of systemfanalysis,/methods of statistical
processing of empirical data. The axiomatic method and the method of generalizationtand classification were taken as
the basis of scientific research methods. The expert evaluation method was used agthgyanalysis tool.

Findings: The results of the study revealed the problems of the developmentgof the tourism industry in Kazakh-
stan, which have become limiting factors. Based on the results of the evaluation ofidata characterizing the infrastructur-
al development of the tourism industry, the availability of personnelginvestment potential the authors proposed mecha-
nisms to enhance the development of business processes in the conditiohs of C@VID-19.

Conclusions: The tourism industry of Kazakhstan is one of theypriotity areas for the economy of our state. Con-
sidering it, this industry carries a significant potential for develgpmentWithin not only our country but also beyond its
borders, a large number of institutional instruments have beemdeveloped and accepted for execution by the state. Nev-
ertheless, the tourism industry, despite the positive pace of dewelopment, still does not give a qualitative structural
change. We can say that the number of tourists and industry entities is increasing, but the industry itself has not yet un-
dergone qualitative development. Thus, based on the resultsyef.eur research, we prove that the tourism industry requires
not only a change in the basic infrastructure valuesfbut also a transition to a higher level of service. This should become
a catalyst for the development of the tourism industrysas a whole.

Keywords: tourism, economy, tourismsbusinessi €OVID-19, tourism infrastructure, investments.

Introduction

The tourism industry of Kazakhstan™ias recently become one of those areas of the economy that carries
a significant development poténtial. [t%8 connected with the fact that the tourism industry relies on a multi-
plicative effect in its development: Having a large number of goals and objectives allows to involve literally
all other sectors of theynational*eée@nomy in the work. Thus, the tourism industry itself is paramount, because
it allows to give an impetus testhe development of many other areas of the country’s economy. At the same
time, noting the current tremds in the development of tourism not only in Kazakhstan, but also around the
world. It camsbe nated that this sector of the economy is incurring significant losses. First of all, this is due to
COVIDA9, whieh hasidisrupted all business chains without exception.

As anyanalysis of the development of the tourism industry has shown, over the past 15-20 years, it has
developed rapidly. According to some reports, the tourism industry has become one of the leading industries
in terms of growth rates. As the forecast of the World Tourism Organization shows, by 2030, the number of
tourist arrivals will be at least 1.36 billion people. More recently, the tourism industry accounted for about
10% of world GDP, and 6% of world exports. About 330 million people were employed in the tourism in-
dustry. At the same time, 1.5 more jobs were created indirectly for each workplace. (Travel & tourism eco-
nomic impact 2019 world).

The new coronavirus pandemic and the strict anti-epidemic measures introduced by different countries
have accelerated the transformation of world tourism. The industry is losing hundreds of billions of dollars
and millions of jobs. At the same time, digital travel tech startups are entering the market, new opportunities
for individual tours and formats of international cooperation are emerging. Experts of the Organization for
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Economic Co-operation and Development (OECD) are confident that the current crisis is an opportunity to
create a more sustainable tourism economy.

Tourism itself has become one of the leading service industries on development topics over the past
decade. It began to have a significant impact not only on individual countries, but also on the economy of
many regions. For many countries, tourism is a system-forming factor of economic growth. It contributes to
an increase in the volume of gross domestic product production, strengthening cross-country ties, and allows
creating new jobs. Today, the tourism has a multiplicative effect. In some countries, it affects all sectors of
the economy. This can include transport, communications, construction, maintenance service, agriculture,
production of consumer goods and so on. However, for the successful development of tourism, the country
also needs to have a number of other factors. These include demographic, natural, geographical, climatic,
socio-cultural, historical, etc.

Kazakhstan is one of those countries in the world where the degree of tourism development is not yet
high enough. Compared to the pace of development of the economy of Kazakhstan as a whole, tourism does
not show good growth rates. This is especially evident with regard to inbound tourism. Noneétheless, Kazakh-
stan has a good tourist potential: the openness of the socio-cultural sphere, nature, Histarigal and“innovative
potentials.

At the same time, a number of other factors have a negative impact on the @evelopment of tourism in
Kazakhstan. One of these factors is the tourist infrastructure. The level and qualitysef itsidevelopment is still
low. If there are no problems with the elements of tourist infrastructure in large citiessof Kazakhstan, then in
small towns and rural areas this problem is relevant. The main problem remaips the low level of investment
activity of tourism entities. Infrastructure development requires a constant”and significant flow of invest-
ments. Despite the fact that the tourism industry is one of the priority Seetors of the development of the
economy of Kazakhstan, the investment flow is still insufficient. It‘isseoncentrated in large settlements.

A negative factor in the development of international tourism, in Kazakhstan is the low level of infor-
mation activity of tourist operators. The imperfection of taxfandhtourism legislation has a bad impact on the
development of tourism in Kazakhstan. In particular, there are no €lear standards for the provision of tourist
services, as well as requirements for accommodation“elements that meet high international standards
(Denisov I., et al, 2020).

If we consider the indicators of tourism development in Kazakhstan in recent years, it will show that
outbound tourism is constantly developing, bdt not local and inbound. In addition to the above reasons re-
garding infrastructure, it is important thatssometimes Kazakh travel companies are agents of foreign large
companies (Daubaev K., et al, 2019). Jhey aréxtrying to promote external travel packages. Moreover, such
packages have a large profitable,valué. Before the coronavirus pandemic, the main focus in their work was
on outbound tourism. At the samgitimeythere were situations when Kazakh travel companies did little work
in the field of prevention of vielations of foreign legislation, rules of conduct in another country, etc. The
facts of violation of local legislation in the field of registration and accommodation of foreign tourists on the
territory of Kazakhstan were ‘also noted. According to the requirements, the tourist operator must provide a
full package of related'senvices: accommodation, registration, meeting and escort of foreign tourists. Howev-
er, sometimes there Were'situations when domestic travel companies did not provide the required services in
good quality. Allghis beeame a factor of inhibiting the development of tourism in Kazakhstan. Thus, tourism
is an importantisector, of the economy of Kazakhstan. However, in recent years, there has been no qualitative
growth.“Bhere 1S quantitative growth, but it does not give us the opportunity to say that tourism in Kazakh-
stan is moving to@ new level of development. The coronavirus epidemic has largely changed the structure of
the tourism industry, including in favor of domestic tourism. This can become a window of opportunity for
the development of not only domestic tourism, but also inbound tourism.

Most travel companies are travel agents of foreign travel companies; this explains the predominance of
the number of citizens of Kazakhstan traveling abroad on vacation over the number of foreign citizens visit-
ing Kazakhstan. At the same time, the work of Kazakhstani tourist enterprises on prevention, instruction,
explanation of existing legislation, rules of conduct adopted in the countries of visit is extremely poorly or-
ganized, which often leads to the fact that some tourists violate the laws of the host country (Daubaev K., et
al., 2019).

Under the current regulatory framework, to control the regime of stay and ensure the personal and prop-
erty security of foreigners, travel companies are obliged to inform the internal affairs bodies in advance of
the place of the expected arrival of foreign citizens, about the duration of their stay, place of residence and
routes of movement.
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However, tourist organizations, which, in accordance with the legislation of the Republic of Kazakh-
stan, are responsible for foreigners' compliance with the rules of stay in the country, do not properly fulfill
their duties. The meeting of foreign tourists at the points of arrival, their provision with accommodation and
sightseeing services, registration at the place of residence in hotels or law enforcement agencies is not orga-
nized.

The list of data and other problems in the development of Kazakhstan tourism determines the relevance
of the topic of this study, during which the author made an attempt to comprehensively analyze the features
of tourism development in Kazakhstan and develop specific practical recommendations for its improvement.

Literature Review

Currently, tourism is the subject of many scientific studies and attracts the attention of specialists work-
ing in various fields — management, marketing, economics, culture. A comprehensive science is being
formed, combining diverse studies of the tourism sector.

So, in the field of theoretical and methodological scientific research, a number of areas can be distin-
guished. The tourism industry, like other sectors of the economy, requires an effective anagement system.
Such a system can be created at different levels. Both at the macro level and at the microdlevel. Therefore,
scientific works in the field of the management system for the development of tourism within‘the framework
of management are of interest. These authors include M.B. Birzhanov (2000), N{. Kabushkin (2002), V.A.
Kvartalnov (2002), Harris, G., Kennet, M.Kac (2021) and others.

A number of authors (V.N.Vukolov (1999), V.l.Ganopolsky (2014), etc. )*have studied the tourism in-
dustry from the process side. The scientific interest of these authors is basedson, the very process of organiz-
ing a hiking trip. The theoretical and methodological provisions of its\organization, the features of the pro-
cess and its implementation, as well as risks and ways to reduce, them are considered.

Due to the fact that the tourism industry is one of the mostémportant economic spheres of many coun-
tries, some authors consider it as a socio-economic phenomenen.“S.A.Shcherbakova (2006), Chan Phuong
Mai (2017), Bernecker P. (1997), M.A.Morozov (2014), SiB.Boldyreva (2018), etc. assess the degree of in-
fluence of the tourism industry on the economy of individualgerritories and the state as a whole. These au-
thors in their research substantiate the importange of thejtourism industry as a locomotive of economic
growth, and sometimes as a basis for cluster development of regions of a certain country.

A number of authors, including Kazakhstani ones, consider the tourism industry as an object of state
administration. Such authors include E.Petrehko (2019), A.T. Tleuberdinov (2019), |.Kabirov (2016),
A.M.Dauletova (2019), D.G.Mamraeva (2019),°L..V.Tashenova (2020), etc. These authors tried to analyze
the development of the tourism industry in'the context of state policy. As a rule, studies have been conducted
on systemic and institutional méasures to support the tourism industry as one of the spheres of the state's
economy.

Methods

To achieve analytical results/we used a number of methods: To substantiate the theoretical concepts
and practical significanee ef the tourism business economy, we used a systematic and structural-functional
analysis; when studying ‘the statistical parameters of tourism business development in global and domestic
conditions, we used systematic and comparative approaches.

The nethods of, expert opinion based on the results of processing indicators of the development of the
tourism9ndustry 1, Kazakhstan and abroad were used as an analysis tool.

Results

Infrastructure remains one of the most important factors limiting the development of tourism. Although
in the conditions of the coronavirus pandemic, tourist flows have shifted to domestic tourism, the number
and quality of infrastructure entities have changed little. The tourist infrastructure is an interdependent com-
plex of elements that carry an industrial, social, recreational, cultural purpose. In general, researchers identify
2 large groups of infrastructure elements.

The first group is the elements of the hospitality system. It incorporates accommodation and catering
companies.

The second group is the infrastructure component comprising three levels. The first level of the infra-
structure component is a set of elements of the productive system. It includes existing buildings, structures,
transport network, communications, insurance, energy, finance. These elements do not have a direct impact
on the tourist product. However, without their qualitative development, it is impossible to provide tourist
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services. The second and third levels of tourist infrastructure are directly enterprises and firms providing
tourist services. The second level is organizations that can exist without the active participation of tourists,
but have a greater potential for development in the tourist area. This may include catering enterprises, enter-
tainment services, transport, museums and cinemas. The third group incorporates enterprises and organiza-
tions that directly provide tourist services. Thus, as our analysis shows, depending on the regions in Kazakh-
stan, there may be a failure in development at each of the three levels. In large cities, all three levels are well-
developed. In rural areas, there may not be high-quality accommodation, food, transport and communication
services. Also, tourists are faced with the problem of obtaining a high-quality integrated tourist product. This
is often the main limiting factors of domestic and inbound tourism.

The tourism infrastructure is a significant part of the infrastructure complex of Kazakhstan. It has im-
portant functions:

- Security function. It lies in the fact that the provision of high-quality services requires the creation of
the necessary conditions.

- Integration function. It carries the process of combining the activities of all partigipants,in the creation
of a tourist product.

- Regulation function. Tourism is important for regulating the economic potential"ef cextain territories.
For example, tourism can impact on the number of new jobs. It can influence theddegree ‘of development of
related industries: transport, healthcare, culture, food, construction, etc. Thusgtourism has the function of
regulating the development of the economy of territories. Therefore, we can sayithat thetourist infrastructure
and the level of its development are an important component of the states"€¢enomy. This becomes relevant
in the coronavirus pandemic when international tourism is not developing.#Thérefore, tourist flows are con-
centrated inside Kazakhstan. It is necessary to use this period for the development of domestic tourism.

The availability of placements all over the world plays a key rélewhen choosing a destination for a trip.
Their sufficiency and level of service significantly affect the voltme of tourist flow both within the country
and from outside.

According to the official statistics of the Bureau of National Statistics of the Agency for Strategic De-
velopment and Reforms of the Republic of Kazakhstan,“the number of placements in Kazakhstan in 2020
amounted to 3,514 units (growth rate compared toithe pre;.COVID 2018 — 5.8%), in which there were 77.1
thousand rooms (growth rate compared to the pre-CQ\VID 2018 — 7.3%), while the one-time capacity was
183.6 thousand beds (IFO — 108.9%) (Table 1). These indicators of the development of the tourism industry
in Kazakhstan showed positive growth compared to the pre-pandemic period.

Table 1. Main indicators by locations of the'Republic of Kazakhstan

2020/2018,
2018 2019 2020 in % growth
Number of placements, units 3322 3592 3514 5,8
Number of rooms 71 858 75913 77 131 7.3
One-time capacity, beds 168 603 181 201 183 619 8,9
Provided a bed-day 9602 762 10520133 5679 651 -40,9
Served visitors byjplacements 5526864 6 266 563 3581 340 -35,2
Occupangy of beds in% 23,2 20,7 17,3 -25
Average eost0f a bed-day, tenge 7990 7504 8 500 6,4
The volume of pravided services, in millions of tenge. 103948,30 | 120527,20 | 66860,30 -35,7

Note — compiledidy the authors based on (Statistics Committee of the Republic of Kazakhstan. Tourism of the Republic of Kazakh-
stan.2016-2020 www.stat.gov.kz)

At the same time, the indicators characterizing the number of tourist services rendered in 2020 have
significantly decreased. Beds were provided by 40.9% less, visitors were served by 35.2% less in accommo-
dation places, occupancy of accommodation places decreased by 25%. The most illustrative example of the
development of a crisis situation in the tourism industry is the volume of provided services. In 2020, it de-
creased by 35.7% with a pre-COVID period. It indicates that the average cost of a bed-day has increased by
6.4%.

The development of tourist infrastructure remains one of the most important factors limiting tourism
(Table 2).
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Table 2. Placements and their categories

Placement categories 2018 2019 2020 2020/2018, in % growth

Total 3322 3592 3514 5,8
including:
5 - star 23 24 26 13,0
4 - star 79 71 64 -19,0
3 - star 120 85 49 -59,2
2 - star 24 15 7 -70,8
1 - star 14 10 4 -71,4

without categories 1753 1890 1936 10,4

other placements 1309 1497 1428

9,1
Note - compiled by the authors based on (Statistics Committee of the Republic of Kazakhstan. Tourism of the Republic of Kazakh-
stan.2016-2020 www.stat.gov.kz)

As can be seen from Table 2, the total number of placements in 2020 increaséd @pared to
2018. At the same time, the growth in the number of accommaodation facilities fell onl % sawvell as on
non-categorical and other placements. This suggests that the owners of the placeme e adjusted their
business model. As outbound tourism has significantly decreased due to the ba erpational travel, tour-
ists have begun to pay more attention to domestic accommaodation facilities. & , because the creation
of high-class accommodation facilities requires significantly more time a businessmen develop the

lower price segment. Therefore, tourists began to buy cheaper permit places. This is confirmed by statistics.
So, in 2018, the main share of visits fell on 3- and 4-star hotels (11.2 ercentage points, respective-
ly), as well as in places without categories — 39.5% of placements. 0, the share of star placements de-

creased by 9.4% on average, and the share of placements withoutycategories, on the contrary, increased by
15.9%.

The decline in the pace of development of the t
characterizing the number of tourists. According
2020/2018 decreased by 73.1%. The number of
76.8% (Figure 1).

industry is also confirmed by direct indicators
number of visitors for outbound tourism in
r inbound tourism in 2020/2018 decreased by

10707,3

8515,0

2019 2020
B domestic tourism ®inbound = outbound

Figure 1. The number of visitors for inbound and outbound tourism, thousand people

Note - compiled by the authors based on (Statistics Committee of the Republic of Kazakhstan. Tourism of the Republic of Kazakh-
stan.2016-2020 www.stat.gov.kz)

Domestic tourism has decreased by only 23.8%. Bans on visiting places of accommodation and enter-
tainment during the lockdown of spring-summer 2020 were of great importance. This trend was observed
throughout 2020 all over the world, not only in Kazakhstan. According to the World Tourism Organization,
in 2020, the number of international arrivals worldwide decreased by 74% compared to 2019 — from 1.5 mil-
lion to 384 million. The losses in the tourism sector in 2020 are estimated at $1.3 trillion.
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The third problematic area of development of the tourism industry, which Kazakhstan has faced in the
conditions of COVID-19, is the personnel issue.

According to a survey of members of the Kazakhstan Tourism Association (KTA), many tourist com-
panies have closed their offices, reduced staff, personnel were sent on leave without payment. The trend of
staff reduction began in April 2020. According to a survey conducted by the Association, about 9 thousand
people were left without work at that time. From April to June 2020, this figure increased to 18 thousand
people. Considering that not only workers but also their families suffered, about 60 thousand people were
left without income. The most affected by the reduction in the volume of tourist services provided can be
considered employees who carry out their professional activities in places of accommodation. In other posi-
tions, we can note an increase in the number of employees. However, many travel companies have not fired
their employees, but only sent them on a long-term vacation. Thus, such employees are not reflected in the
statistical accounting system as dismissed. They stopped carrying out their work activities, thereby remaining
without wages (Table 3).

Table 3. The number of people employed in the tourism sector, thousand people.

The sphere of employment 2018 2019 2020 2020/2018,,in % growth
Activities of tour operators, travel agents and
other organizations providing services in the 7,4 74 7,8 54

field of tourism

Provision of temporary accommodation ser-

. 29,2 30 26,3 -9,9
vices
Activities of sanatorium-resort organizations 8 8,8 816 7,5
Activities for the organization of recreation, 74.9 75 75,3 05

entertainment, culture and sports

Note - compiled by the authors based on (Statistics Committee of the Republic ofiKazakhstan. Tourism of the Republic of Kazakh-
stan.2016-2020 www.stat.gov.kz)

In the context of the COVID-19 pandemic, . domestig,travel companies began to take several measures
that could compensate for the current losses. Accorging to KTA, travel companies have refocused on domes-
tic tourism, to open new destinations, such as “Sacred,Turkistan”, “Mysterious Mangystau”, “Ice Volcano”
in the Kegen district of Almaty region, as well\as glaciers on Kapshagay. There is a great demand for beach
tourism on Lake Alakol and independent hikingiin the mountains of the Trans-Ili Alatau near Almaty.

The World Tourism Organization deglare@h2020 the Year of Tourism and Rural Development. Ecotour-
ism already accounts for 25% of world tourism, 20% is the annual growth in the number of eco-tourists. Ac-
cording to the representatives of the K A4 this trend is actively developing in the republic, as ecological
tourism with visits to speciallygproteeted areas (national parks, reserves, reserves, nature reserves) has be-
come popular. In 2020, the statesnational parks of the Almaty region were visited by: Altyn-Emel — 9,798
people, Kolsay Lake - 83@53people, lle-Alatau — 212,218 people, Charyn — 16,105 people.

As stated by “@Global_ Competitiveness Index in the field of tourism and travel (T&T
Competitivenessindex, 2019 OverallRankings), Kazakhstan ranks 80th among countries such as Ukraine,
Armenia, Namibia, Kenya. On the one hand, these countries are well-developed countries in the field of at-
tracting ta@rists. Omythe other hand, if we consider this rating from the point of view of the position of Ka-
zakhstaf,thesrouricountry is in about the middle of the list of other countries. This suggests that the domes-
tic tourismindustry still needs to carry out comprehensive, including institutional, reforms. According to the
results of the foresight conducted by DAMU RG in 2020, the tourism industry of Kazakhstan has a number
of weaknesses that have a negative impact on the development of the industry as a whole. So, experts have
identified the following problems of the tourism industry:

- high level of competition with the nearest countries;

- poor quality of the education system in the field of tourism and a shortage of highly qualified personnel;

- low level of investment attractiveness of the tourism industry;

- high possibility of natural disasters and the spread of disease foci;

- weak work in the field of promotion of the Kazakh tourist product to international markets and weak
recognition of the Kazakh tourist product;

- imperfect visa and migration regime;

- low quality of service;

- low infrastructure development (Vechkinzova E. et al., 2021).
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Thus, the development of the tourism industry in Kazakhstan carries systematic problems, most of
which are of an institutional nature. COVID-19 pandemic has only exacerbated these problems.

Based on a survey of experts conducted by UNWTO, by the beginning of the summer season, the situa-
tion began to improve slightly. First of all, this is facilitated by widespread vaccination in many countries-
suppliers of tourists, as well as digital green certificates that the European Union introduces for travelers.
Nevertheless, 60% of experts expect the restoration of international tourism only in 2022, another 40% ex-
pect the beginning of growth in the industry in 2021.

To improve the investment climate of the tourism industry, the threshold for recognizing an investment
project in the tourism sector as a priority has been lowered from 2 million MCI to 200 thousand, MCI, which
makes it possible to obtain investment preferences. For example, investors are exempt from customs duties
and value added tax on imports, from paying corporate income and land taxes for 10 years, and receive in-
kind grants.

As the analysis of statistical data shows, over the past few years, the volume of investment\in fixed as-
sets has been growing. In 2020, the volume of direct investment in fixed assets amountedute 624.7 billion
tenge. Compared to 2019, this figure increased by 30%.

At the same time, the investment activity of private investors in the top 10 tourist'destinations’is grow-
ing according to the adopted State Program.

82 investment projects worth 30.8 billion tenge were sent to the top 10 tourist®destinations in 2019. In
2020, 92 investment projects worth 138.3 billion tenge were introduced. Sincé'the begifining of 2021 36 pro-
jects worth 141 billion tenge were introduced. These figures show an incrgaSeiin inyestment activity.

The types and possibilities of preferential financing instruments, far the industry have become larger.
The work of sanatoriums, accommodation facilities, cable car services, weresincluded in the list of priority
state programs “Business Roadmap” and “Economy of Simple"Things” i’ hese indicators are included in the
general classifier of economic activity of tourism.

Within the framework of the state program “Economy of'Simple Things”, about 50 projects received
funding. The total amount of financing is 22 billion tenge.“Ehe location of these projects is as follows: the
cities of Turkistan and Aktau, the Medeu Regignal Nature Park and the lle-Alatau GNPP, Shchuchinsko-
Borovskaya and Imantau-Shalkar resort areas, theishores of the lake. Alakol and Balkhash, Bayanaul, Al-
maty mountain cluster (Talgar, Enbekshikazakh, Uygur,Rayymbek, Karasai districts of Almaty region).

During the period of implementation of the Business Roadmap 2025 program, 120 projects worth more
than 52 billion tenge received funding.

Today, the national tourist portal wwaw.kazakhstan.travel.kz is continuously operating, which covers all
significant objects of tourist interest (with the provision of complete information in 8 languages (Kazakh,
Russian, English, as well as Freneh, German, Chinese, Arabic and Korean). In the tourist section, one can
search for route, get useful infermation, inspiring articles about attractions, a calendar of events, etc. For
business representatives, registers of travel agencies, tour guides, artisans were included with the ability to
filter by region and type of tourisms 1t is also possible to search and purchase travel offers in the Marketplace
section, and submit complaints about travel services in the Shagym section.

Discussions

In theamorld;ithe totirism was one of the dynamically developing industry. Before the coronavirus pan-
demic, there wassan increase in tourism by 7-9% per year worldwide. In some countries, this figure was even
higher. Under the)conditions of the coronavirus quarantine, the growth rate of the tourism industry has sig-
nificantly decreased.

These trends in the development of tourism are also inherent in Kazakhstan. The importance of the tour-
ism industry for our country is recognized at the highest level. And in many strategic state program docu-
ments, the tourism industry is given great attention. The State Program for the Development of Tourism for
2019-2023 was developed. At the regional level, within the framework of this program, their own program
documents were developed. Strategic growth points were identified. These include Zhana - lle, Aktau City,
Kapshagai. Mechanisms for attracting investors have been developed. The importance of the influence of
tourism on the adjacent sectors of the economy of Kazakhstan is undeniable.

Describing the tourism of Kazakhstan, we can say that all the elements of the industry are present.
There are roads, communications, accommodation facilities, tourist application facilities. But at present, the
current state of tourism and related infrastructure is becoming a hindering factor in development. Despite the
announced new points of application and creation of modern tourist products (Zhana-lle, Kenderli, Aktau
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City, etc.), tourists are faced with an almost complete lack of high-quality infrastructure. Today, new tourist
centers are being created from scratch. As long as there is no high-quality and complete infrastructure, these
new points of tourism will not become points of growth. A new comprehensive approach is required to stim-
ulate tourism development at the state level.

According to the analysis of barriers to the development of tourism in Kazakhstan, there is a shortage of
highly-qualified personnel. Despite the fact that specialists in the field of tourism are trained in educational
institutions of the country, their level of qualification is low. The main problem remains the lack of practical
experience. There is no opportunity to improve their skills in the regions. Knowledge of foreign legislation,
foreign languages, management in the field of management of tourism business entities, etc. is required. To-
day, such training can be carried out by individual educational institutions.

There is also a factor of image attractiveness of Kazakhstan tourism. The tourist image is a whole com-
plex of factors: Providing a high level of service, security, the quality of the associated infrastructure, the
degree of development of the information base, and so on. This image has been created for many years. It is
the result of the comprehensive work of the state and the subjects of the tourism business,

In general, for the development of tourism in Kazakhstan, it is necessary to solve 3"main tasks: Devel-
opment of high-quality infrastructure, staffing and information support.

As our analysis has shown, the coronavirus pandemic has become one of the"mast tportant catalysts
for infrastructure development. This is due to the fact that the subjects of thegtourism business during the
guarantine paid more attention to domestic tourism. There is an increase in“placements and so on. At the
same time, the problem of integrated infrastructure development and its qualitative,development remain. For
example, one can build rest houses on the lake. However, if they do nat have any communication, electricity,
roads, sewerage, then tourists will not come to these rest houses.

Therefore, the issue of developing high-quality tourist infrastriieture is a joint issue of the state and en-
trepreneurs. To increase it, one can use different tools to stimulate entrepreneurial activity. For example,
public-private partnerships, government contracts, outsourcing, etc.

Recently, a large number of tourists are interestedtin Visiting western Kazakhstan. Here the main task is
to create high-quality road infrastructure and places of acGemmedation. To do this, it is necessary to use the
opportunities of cluster development and mechanisms of public-private partnership. It is also important on an
ongoing basis on the part of the state to use the principle.@f phased development of tourism infrastructure.

The use of the principle of continuing education is essential for quality staffing. This education should
be based on local tourism business practices. The training system itself can be divided into two groups. The
first group is specialists in the field of creating'and providing a tourist product. The main emphasis should be
placed on the system of high-quality Services The second group of specialists is employees of related indus-
tries who create an additional prodict fer. the tourism industry.

Conclusions

With the transition to,a post-industrial society in highly-developed countries, services are becoming im-
portant. The real ecoigmy sectomi§ secondary in many countries. The service sector began to create a signif-
icant volume of productsy Tedrism is no exception. Its growth rate in recent years is significant. Tourism has
a great multiplier effeet, Kazakhstan's economy is not yet post-industrial. However, it is clear that the service
sector will seen beeome an important area of economy in any case. Therefore, today it is necessary to create
the necesSary basis forquality growth. Tourism can become one of the important sectors of the economy.

Currently, the)COVID-19 pandemic has a significant impact on tourism in all across the world, includ-
ing KazakhstangFor many countries of the world, COVID-19 has become a negative factor. The volume of
tourist flows has sharply decreased. This negatively affected not only the tourism industry, but also related
industries. A similar situation is also noted in Kazakhstan. The volume of exit and entry tourism has sharply
decreased. Due to the fact that a significant part of domestic tourism operators provided services in the field
of foreign tourism, they left the market. Nevertheless, COVID-19 provides an opportunity for the develop-
ment of domestic tourism. Today, it is necessary to use this period to stimulate the development of domestic
tourism. It requires a comprehensive work of the state and entrepreneurs. After the borders are opened, for-
eign tourist operators can return to the Kazakhstan market again. Domestic entities of the tourism business
require protectionist measures to protect their interests. To do this, it is necessary to qualitatively increase the
tourist service and its availability.
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I'.C. Axbi0aeBa, H.b. XacenxanoB, b.X. Paumoexos, 2K.M. Kapraii, H.H. I'e1amBuiau

Ka3zakcTranubig TypucTik canacel: COVID-19 karnaiibinaarsl Ka3ipri cunarsl,
npodJieMaiaphbl jK9He JaMy NMepCcrneKTHBAIaAPbI

Anoamna

Maxcamuvr: COVID-19 namy xarnaiipiagarsl KazakcTaHHBIH TYPUCTIK CaJachlH 3€pTTEY.

O0ici: Ka3zakcTaHHBIH TYPUCTIK CaJIaChIHBIH AaMYBIH 3epTTey OOWBIHINA FHIIBIMU )KYMBIC XKYPri3y OapbIChIHIA aB-
TOpJIap CaJBICTBIPMANbl TallAay, )KYHENIK Taljay SAICTepiH YKOHE SMIHMPHKAIBIK JEPEKTep/i CTaTHCTHKAJBIK OHJACY
omicTepiH KONIAHABL. 3epTTEYHiH FBUIBIMH OIICTEpiHIH HETi3i peTiHAe aKCHOMAaTHKAIBIK OIC JKOHE JKajlIbuiay MeH
KiKTey oxici anmsiHAbl. CapantaMalislK Oaranay o[ici Tangay Kypaibl peTiHze maiiiataHbUIFaH.

Kopvimeinovr: AnbpIHFaH 3€pTTEY HOTIDKENepi ImekTeymn ¢akropiapra aifHanraH KasakcTaHHBIH TypHCTIK
calacelH JaMBITy IpoOJjeManapelH aHBIKTayFa MYMKIiHIIK Oeperni. Typusm camacsIHBIH HHOPAKYPBUIBIMIBIK, TaMYbIH,
KBI3METKEpJICPMEH, HHBECTHIMSIIBIK QJIYeTICH KaMTaMachl3 eTiLMyiH CHIMATTalTBIH NepeKTepai Oaranay HOTIDKeIepi
Herizinze apropaap COVID-19 xarnaiibiHaa icKkepIik NpouecTepi AaMbITYAbI XKaHAAHABIPY TETIKTEPiH YEhIHFaH.

Tyorcoipimoama: KazakCTaHHBIH TYPHCTIK cajlachl MemJiiekeTiMmi3miH KaszakcraH sKOHOMARACHHBIH OackiM
OarbITTapbIHBIH Oipi 6ok TaOblIaasl. by cana Tex Oi3AiH eTiMi3IiH FaHa eMec, COHBIMEH KaTap ©aaH ThICYKepIepe
Jie TaMy[bIH alTapibIKTall ojeyeTiHe Me eKeHIH TYCIHY YIIiH MeMJIEKeT TaparblHaH MHCTHTYRMOHAIEBIK CHUIIATTAFbI
KOITereH Kypanaap 93ipieH[l KoHe KaObUinaHabl. JlereHMeH, Typu3M cajachkl AaMy/blH @AVKapKBIHbIHA KapaMacTaH,
oJli e caralibl KYpbUIBIMJBIK e3repicTep Oepin oThIpraH koK. Typucrep MeH eHepKacil CyOBEKTIICPiHiH CaHbl apThII
Kenexi nem aiTyra Oomazapl, Oipak calaHbIH €31 camaibl JaMyJaH O©TKeH KOK. Ocplilaiing, 3epTTey HOTHXKEIepiHe
CYHEHE OTBHIPHIN, TYPU3M CallachblHA HETi3r1 MH(PAKYPBIIBIMIBIK KYHIBIIBIKTAP/IbL ©3TCPEY FAaHA €MEC, COHBIMEH KaTap
KbI3MET KOpCETY/IH >KOFaphl JICHIeHiHe Kellly KaKeT €KeHi JoJelieHTreH. byfskalimbl TYpHU3M calachlH JaMbITYIbIH
KaTaJM3aTOpbIHA aifHaIyFa THIC.

Kinm ce30ep: TypusM, s5kKoHOMUKA, TypuCTik 6uzHec, COVID-19, Typuctixk HHGPaKypsUIEIM, HHBECTULHSLIIAP.

I'.C.Axbi0aeBa, H.b.Xacenxanos, b.X.Panmo6exon, .M. 7Kapraii, H.H.I'enramsuin

Typuctuueckas orpacib Kazaxcrana: coBpeMeHHOe COCTOsIHHE,
npoodjeMbl U MePCHEeKTUBBI pa3BuTHsEB ycidosuax COVID-19

Annomauyusn

O6vexm nccneIoBaHNA: TypucTHIecKast oTpacys Kagaxcrada B ycnoBusx passurus COVID-19.

Memoou uccnenoBaHus: B X0Jie POBEACHHS, HAyYHOMIPAOOTHI 10 W3YyYCHUIO PA3BUTHS TYPHUCTHUECKOI OTpaciu
Kazaxctan aBTopaMu OBIIH HCHOJIB30BAHBI METOMBICPABHUTEIBHOTO aHATN3a, METO/IbI CHCTEMHOIO aHAJN3a, METOIBI
CTaTUCTHYECKOH 00pabOTKH IMIUPHUIECKUX AAHHBIX.\3a OCHOBY HAyYHBIX METO/IOB MCCIIEAOBAHMS OBITH B3SITHI aKCHO-
MaTHYECKUI METO/ U MeTo]1 00001eHN s gknaccuPuKanyy. B kauecTBe HHCTPYMEHTOB aHaIM3a MCIOJIb30BaJIH METO/
SKCHEPTHOU OLIEHKH.

Pe3ynbmamei: momy4deHHbIe pe3yAbTaThl NECIICTOBAaHNS TO3BOJIIIIN BBIABUTH IPOOJIEMBI PA3BUTHS TYPUCTHUECKOM
orpaciu KazaxcraH, KOTopble CTaJId OIpaHHYNBarONMMHy dakropamMu. Ha ocHOBe pe3yiapTaToB OIEHKH AaHHBIX, Xapak-
TEpU3YIOMNX NWHPPACTPYKTYPHOE PAZBUTHAE OTpacid TypH3Ma, 00ECHEeYeHHOCTh NEPCOHAIOM, HHBECTHIIMOHHBIM I10-
TEHINAJIOM, aBTOPaMH ObLIM MNPENIOKEHBI MEXaHU3Mbl AKTUBH3ALMKM Pa3BUTHUS JIENOBBIX IPOIECCOB B YCIOBHAX
COVID-19.

O6cyarcoenue: TyprcTaTeekas otpacib KasaxcraH sBiIseTcs OJHOW M3 MPUOPHUTETHBIX chep SKOHOMHUKH HaIIero
rocyaapcTsa. [loHnMaHue TORE, YTO JaHHAs OTPACIb HEeceT B ceOe 3HAUMTEIbHBIN MOTEHINAN Pa3BUTHS B paMKax He
TOJIBKO HAIICH,CTPAHbI, HO W32 ee MpeieslaMH, CO CTOPOHBI TOCYAapCcTBa OBUIO pa3paboTaHO M MPUHATO K HUCIIOJTHEHHUIO
OoutbIII0e KOTMIECTBO MHETPYMEHTOB HHCTUTYLIMOHAJIBHOTO XapakTepa. TeM He MeHee, OTpacib TypU3Ma, He CMOTpPsI Ha
MTOJIOKUTEJLHBIE TEMITHI Pa3BUTHS, BCE €Ille He JaeT Ka4eCTBEHHOI'0 CTPYKTYPHOTO U3MEHEHH. MBI MOXEM TOBOPHUTH O
TOM, YTO KOJHUECTBO TYPUCTOB U CyOBEKTOB OTPACIH yBEIMUMNBACTCA, HO KAYECTBEHHOTO PAa3BUTHS caMa OTPAcib MOKa
He npeTepnena:FakumM o0pa3oM, Ha OCHOBE Pe3yJIbTaTOB HAIIETO HCCIIEAOBAHMS, MBI JOKAa3BIBAEM, YTO OTPACIH TypHU3-
Ma TpeOyeTcsi He TOJIBKO U3MEHEHHE OCHOBHBIX MH(PACTPYKTYPHBIX 3HAYCHUH, HO U TIepexo Ha OoJiee BEICOKHH ypo-
BEHb CEPBUCHOI'0 OOCITY)KMBAaHHUS. JTO JIOJDKHO CTAaTh KaTalM3aTOPOM PasBUTHS OTPACIIU TypH3Ma B LIEJIOM.

Knrwouesvie cnosa: typusm, S3KOHOMHKa, Typuctuueckuii 6usnec, COVID-19, typuctiueckas nHppacTpyKTypa,
MHBECTULUH.
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