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Key determinants and trends of development of youth entrepreneurship

Abstract. In article are investigated key determinants and trends of development of youth business, analytical
data on development of business activity among youth are provided. Results of such indicators as the index of
early enterprise activity in Kazakhstan in a section of age groups, the index of business activity in Kazakh-
stan, levels of origin of youth business, distribution of early business activity by sectors of economy are giv-
en. Authors recognize that development of business initiatives of youth is that vanguard which is capable to
bring domestic national economy to new boundaries. Support of youth business which is necessary for effec-
tive realization of social modernization of Kazakhstan becomes the major task. Youth business in today's Ka-
zakhstan, though experiences considerable difficulties, - already come true fact. In article are reflected mod-
ern trends of youth business in Kazakhstan. The general analysis of operating conditions of the Kazakhstan
business has shown that development of youth business faces a number of the serious problems containing
growth of business activity among youth. At the same time, the main measures of elimination of the existing
problems reveal. In article are offered mechanisms of regulation and stimulation/of business activity of youth.

Keywords: main trends, entrepreneurship, business sector, small business, youth entrepreneurship, business
activity of youth, youth innovative entrepreneurship.

In market economy the role of small and medium business is defined by their real contribution to social
development. Small business is that today «a development cornerstone» and locomotive of all those economic
processes which result in economy today, and a basis for sustainable development of economy of any country.

The special segment of business activity — youth business to which the role of the driver of development
of innovative economy as entry into the market without profound knowledge of his laws, the economic rela-
tions of subjects of business, motives of behavior of the buyer and competitor, progressive production tech-
nologies, laws of logistics is ineffective is predetermined is the least protected in the conditions of tough
rules of modern business. It is known that business activity assumes the high level of individualism, a self-
assessment, determination and responsibility for the work and also creation of certain reference points of
functioning of business — results of developmentunder the influence of certain factors on condition of effec-
tive use of resources. Respectively possession of relevant knowledge, free orientation in an information field,
ability of fast adaptation to unstable economic operating conditions of business, high mobility — uncondition-
al competitive advantages of the younger generation of businessmen which form his enterprise potential.

Young businessmen are that vanguard which is capable to bring domestic national economy to new
boundaries. Support of youth business which is necessary for effective realization of social modernization of
Kazakhstan becomes the major:task. Youth business in today's Kazakhstan, though experiences considerable
difficulties, - already come true fact. It is protected by the law and will develop.

Youth business.is the-potential (a strategic resource) for development of small and average business
promoting the<solution. of such objective problems as fragility of small business and aging of enterprise
shots. His allocation as a special segment of business happens because it has the specific signs, strong and
weaknesses.

Besides, youth business is capable to perform a number of socially important functions (inherent in
spheres of youth policy), such as:

— formation of the new mentality of the nation based on the positive relation to a private property insti-
tutionand business;

— increase in economic activity of young people;

— organization of employment of youth;

— carrying out vocational guidance and training of young people;

— providing realization of rather high educational potential of young people to an opportunity, their self-
realization and self-affirmation;

— increase in living standards of young people;

— formation of an active social position of youth;

— strengthening of social security of youth [1].
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Strengths of a youth entrepreneurship:

— high innovative activity, innovation of thinking;

— high mobility, flexibility of approaches, speed of reaction on development of the new markets;

— high level of opportunities of systematic updating of the entrepreneurial knowledge and skills accord-
ing to the changing requirements of production and market;

— the potential capability of young people to maintain the increased labor and nervous tension accom-
panying business activity, especially at its starting stage;

— predisposition of youth to risk.

Weaknesses of a youth entrepreneurship:

— insignificant social experience;

— lack of business reputation;

— weak practical skills of application of economic laws and mechanisms;

— problem of forming of the start capital.
According to the National report «Youth of Kazakhstan 2017», in Kazakhstan in age structure of busi-

nessmen aged people from 25 to 34 years (16.5%) prevail (Table 1).

Table 1

The index of early enterprise activity in Kazakhstan in a section of age groups, %

Age 2014 2015 2016

18-24 12 10,1 9,4

25-34 16,8 15,9 16,5

35-44 14,1 8,2 7,4

45-54 11,1 10,6 9,6

55-64 6,9 7,6 8,4

Notes. Sources [2].

It is remarkable that aged people of 45-54 years wishing to begin the business more (9.6 %), than the
people seeking for business at the age of 35-44 years (7.4 %) and 18-24 years (9.4 %) (Fig. 1).

1824 =2534(®3544) = 4554 = 5564 =18-24 ®2534 w3544 =4554 w5564

*»18-24 ®25-34 35.44 =4554 =55-64
Figure 1. The index of early enterprise activity in Kazakhstan in a section of age groups, 2016 (sources [3])

The index of early business activity (TEA) is a key indicator which measures percent of adult popula-
tion (from 18 to 64 years), being in process of start or only begun the business. This indicator unites people
who are in one of two initial processes of enterprise process: the arising young businessmen and new owners

of business.
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TEA indicators in Kazakhstan have a little decreased during the period from 2014 to 2016, perhaps, be-
cause of economic shock after adoption by the government of the decision on a floating rate of tenge. (11,3)
was lower than TEA of Kazakhstan in 2016, than in the resource (14,2) economies focused (16,8) and effec-
tive-focused and is a little higher, than in the innovative focused economies (9,1). This indicator is also low-
er, than on average in the region of Asia and Oceania (11,3), but is very close to indicators of India (10,6)
and China (10,3). It should be noted that the TEA value in Kazakhstan is still much higher, than in Russia
(the 6,3 and 55 place).

This dynamics is explained by two main reasons. First, Kazakhstan - the industrial country; therefore, it
is quite natural that the TEA value in Kazakhstan will be closer to indicators of the innovative focused econ-
omies. Secondly, falling of a rate of tenge has influenced closing of many small enterprises. For example, the
sphere of trade was reduced as the goods bought abroad, steel unreasonably expensive to the Kazakhstan
consumers. It causes unwillingness to overcome the arising obstacles (Table 2) in businessmen.

Table 2
Business activity in Kazakhstan

Indicator 2014 2015 2016
Business origin (up to 25 years) 8,1 8,0 6,9
Early stage of business (TEA) 13,7 11,0 10,2
Possession of the registered business 7,4 2,4 2,4
Business closing level 2,9 3,1 3,4
Index of business activity 0,7

Notes. Sources [4].

The index of the registered and settled business in Kazakhstan are characterized by other dynamics. In
2016 the index of the registered business in Kazakhstan (2,4) was much lower, than in resource focused
(11,2), effective-the focused economies (8,6) and the innovative focused economies (6,7). This indicator was
lower, than an average value on the region of Asia and Oceania (8,3) and Russia (5,3) (Fig. 2). Such data
show that new business in Kazakhstan is insufficiently stable and quickly stops the existence. In spite of the
fact that indicators of the index of the registered business in the Republic of South Africa (2,5) are at the
same level, as in Kazakhstan, this indicator'is considered low in comparison with other countries and re-
gions. It should be noted that the index.of closingof business shows other picture. According to this indica-
tor, business in Kazakhstan isn't so often closed [5].
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Figure 2. Comparative indicators of Kazakhstan: early business activity, 2016 (sources [4])

TEA indicators in Kazakhstan decreased during the period from 2014 to 2016, perhaps, because of eco-
nomic shock a little after adoption by the government of the decision on the floating rate of tenge. (11,3) was
lower than TEA of Kazakhstan in 2016, than in the resource economies oriented (16,8) and effective-
oriented and is a little higher, than in the innovative oriented economies (9,1). This indicator is also low-
er, than on average in the region of Asia and Oceania (11,3), but is very close to indicators of India
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(10,6) and China. It should be noted that the TEA value in Kazakhstan is still much higher, than in Russia
(the 6,3 and 55 place) [6] (Table 3).

Table 3
Distribution of early business activity by sectors of economy
. Kazakhstan, | Kazakhstan, Asia and RFE, EFE,

Indicator 2015 2016 Oceania, 2016 | 2016 | 2016 | 152016
Agriculture 11,4 7,5 5,8 11 7 4
Mining industry 3,8 2,8 4,5 5 5 6
Production and 8,9 10,6 9.8 14 12 10
transport
Trade 46,6 51,5 53,8 47 52 33
IT / Finance / Service 242 27,5 26,2 22 24 46

Notes. Sources [4].

It should be noted that indicators of Kazakhstan in mining branch below averages. So, in 2015 they
were equal 3,8, and in 2016 values were 2,8. Perhaps, such situation is connected with prevalence in the
market of the large companies. All average values in this category are higher in the Compared groups: the
average value in 2016 was equal in the resource focused economies 5, and in effective-the focused econo-
mies, it was 6. By analogy with the other resource focused and effective-focused economies, in Kazakhstan
much less startups in the field of ICT/finance/services in comparisen with the innovative focused economies
are noted.

As of 7/1/2017 years in Kazakhstan 120 067 individual entrepreneurs up to 29 years are registered,
from them 95 888 are acting. The main share of the acting individual entrepreneurs - in Astana (13450), in
the Southern Kazakhstan area (12682), in Almaty (10353),.in Almaty region (7873) and Karaganda (7578)
regions (Table 4).

Table 4
The number of individual entrepreneurs aged up to 29 years, 2017
. Registered IE u Acting IE u;
Region %0 29 years P to 29 ygears (]I;)) B-A

Republic of Kazakhstan 120067 95888 -24179
Akmola 4633 3510 -1123
Aktyubinsk 6563 5501 -1062
Almaty 9899 7873 -2026
Atyrau 4972 4301 -671
The West Kazakhstan 4441 3453 -988
Jambyl 4571 3466 -1105
Karaganda 9172 7578 -1594
Kostanay 5957 4175 -1782
Kyzylorda 4895 3853 -1042
Mangystau 5705 5359 -346
Thesouthern Kazakhstan 14619 12682 -1937
Pavlodar 3852 3075 =777
The North Kazakhstan 2665 1982 -683
East Kazakhstan 7498 5277 -2221
Astana city 16927 13450 -3477
Almaty city 13698 10353 -3345

Notes. Sources [4].

Youth business - one of the priority directions of development of small and medium business in Ka-
zakhstan. Today there is a large number of programs of support of youth business.
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The general analysis of operating conditions of the Kazakhstan business has shown that development of
youth business faces a number of the serious problems containing growth of business activity among youth

(Fig. 3).
Form of Number of
Ownership Owners Liability Advantages Disadvantages
Sole proprietorship  One owner Unlimited personal 1. Owner retains all profits 1. Unlimited financial liability
liability for business 2. Easy to form and dissolve 2. Financing limitations
debt 3. Owner has flexibility 3. Management deficiencies
4. Lack of continuity
Partnership Two or more Personal assets of 1. Easy to form 1. Unlimited financial liability
owners any operating part- 2. Can benefit from complemen- 2. Interpersonal conflicts
ner at risk from tary management skills 3. Lack of continuity
business creditors 3. Expanded financial capacity 4. Difficult to digsolve
Corporation Unlimited Limited 1. Limited financial liability 1. Difficult afd costly to form and
number of share- 2. Specialized management skills dissolve
holders; up to 3. Expanded financial capacity 2. Tax disadvantages
100 shareholders 4. Economies of large-scale 3. legal g@skrictions
for S corporations operations

Figure 3. Difficulties of the beginning of business in Kazakhstan, 2016 (sources [7])

When opening business potential businessmen estimate the reasons of difficulty of the beginning of
business higher than 50 %. For the potential and acting businessmen the main-barriers it is the shortage of
material resources and experiences/knowledge in business.

Thus, today youth business is one of the priority directions of development of small business in Ka-
zakhstan [8].

For support and development of a youth entrepreneurship in the country it is necessary to designate key
tasks which need to be solved:

1. Promoting of business activity among youth, by means of holding training and educational actions,
meetings with the acting entrepreneurs, informing on-forms of the state support and also distribution of the
promotional materials propagandizing the ideas of fair and socially responsible entrepreneur. Promotion in
media of a youth entreprencurship, approaches to effective business and also promotion of organiza-
tions/funds with various form of business, commercial and non-commercial, rendering assistance in business
activity to the beginning/acting entrepreneurs [9].

2. Mass involvement of young people in business activity, through carrying out questioning of potential
entrepreneurs, database compilation of the young people ready to become entrepreneurs.

3. Selection of the youth having capabilities to maintaining entrepreneurial activities through holding
expert sessions for further training and escort of the beginning entrepreneurs [10].

4. Training and instilling in young people of skills of business. Knowledge of business activity needs to
be begun with a school bench, ‘at the universities. In educational institutions it is recommended to create the
most realistic to reality of the entreprencurial environment conditions that young people could be prepared at
earlier stages of the formation morally and consciously choose a way of the entrepreneur. In this regard crea-
tion in educational institutions of the corresponding ecosystem aimed at development of business initiatives
of the studying youth is key.

5. Creation in regions of associations/consolidations/funds/business incubators the rendering assistance
to entrepreneurson initial stage of formation of their business, a so-called mentoring, a mentorship [11].

6. Creation/development of institute of venture funds which could take and develop the youth business
ideas with the subsequent sale to the interested organizations.

7. Creation of the general portal where all programs / organizations / funds which participate in devel-
opment of a youth entreprencurship in Kazakhstan will be accumulated [12].

8. Creation of the micro credits and conditions of preferential crediting or grants, without compulsory
provision of mortgage property. Thus, which youth has no possibility of provision of mortgage property in
case of registration of the credit, will be able to realize the business ideas.

9. Transfer of the empty / reserve rooms which are in state-owned property without the right of the fur-
ther redemption, in trust management to young entrepreneurs for development of business activity, business
incubators [13].

10. Development at the national level of the special program and road map for development of a youth
entrepreneurship [14].
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Proceeding from the above-mentioned, in analytical aspect innovative animation needs reasons for ef-
fective model of sustainable development of a youth entrepreneurship based on post-industrial dominants,
first of all. In applied aspect it is necessary to develop model of support and activization of a youth entrepre-
neurship on the basis of sociological poll, deep interviews, statistical selections. In the strategic plan based
on expert evaluations development of the corresponding mechanism and tools on management of develop-
ment of a youth entrepreneurship, forming of forsight-model of its development and the road map is neces-
sary. Development of forsight-model of development and activization of a youth entrepreneurship in the
mechanism of industrial and innovative growth of the Republic of Kazakhstan will allow will increase effi-
ciency and targeting of measures of support of business activity of youth that will promote eventually expan-
sion of a share of a youth entrepreneurship (including innovative) and to the general growth of the business
sector, increase in public welfare, expansion of the middle class [15].

How it is possible to make business popular? First of all, the motivation of the young man is necessary.
Promoting of occupation business, for example through communication with successful businessmen,
creation of networks and a kommyunita of the beginning young businessmen has to become the main idea.
The young man has to be convinced that the business — it profitable, interesting and harmless. In our
opinion, it is nearly main task. How many not to give opportunities for crediting and support, but if the
young man doesn't want to risk and prefers quiet prosperity as hired personnel, you won't convince him to
open the business. The second moment is an informing on opportunities which are given by state programs,
projects of public organizations and the private companies [15-17].

Youth business as the social and economic phenomenon takes place a way-of an institutionalization as it
is at a stage of streamlining so far, organizational registration, a standartizirovaniye and demands legislative
fixing and settlement.
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K.C. Xycannosa, /|.E. bextneena, XX.M. XKapraii

Kacrap kocinkepJliriHiH 1aMybIHbIH Heri3ri
AeTEPMHHAHTTAPBI KIHE TPeHATepi

Makasazia xacTap KoCIMKepIIiriHiH JaMybIHbIH HETi3Ti 1eTepMHHAHTTAPbI XKSHE TPEHATEP] 3epTTelIiII, JKacTap.
apachlH/la KACINKEpIK KbI3METTI AaMbITy OOMBIHIIA AaHAIUTHKAIBIK MOTIMETTep YCHIHBUIFaH. JKacThIK
tonTapbl merinae Kaszakcranmarbsl epTe Kocimkepiik OenceHalTiK HMHIEKCi, Ka3zaKcTaHHBIH KoCiMKepirik
KbI3MET MHJEKCI, jkacTap OM3HECIHIH Tyy AeHreiiepi, SJKOHOMHKA CEKTOpJapbl OOMBIHIIA epTe KOCIHKepIIiK
KbI3METTi 00Ty CHSKTHI KOPCETKIIITep HOTIIKEIepl capaianabl. ABTOpIIap jKacTapAblH OM3HEec-0acTaManapbiH
JIaMbITy Oy MEMJIEKETTiH YJITTHIK 3KOHOMHUKACBIH KaHa OejiecTepre IIbIFapa anaThlH aBaHTapi pPeTiHIE
HETI3ri ana OTBIPBIN, 3epTTeMeliepiH JKypri3ai. Maupiasl Minger Oonbin Ka3akcTaHHBIH QIeyMETTIK
MOZAEPHH3ALMACHIH THIM/II JKy3ere achIpy YIIIH Ka)XXeTTi jKacTap KocilmKepiiriH Kosigay tadbmiazel. Kazipri
Ka3zakcranmarbl jkactap KOCIIIKEpIiri YJKEH KHBIHIBIKTapFa yIIbIpaca [a, JKy3ere achIpbUFaH (akT.
Makamana Ka3zakcraHmarbl skacTap KOCIITKEpIITiHIH HeTi3ri TpeHATepl KapacToIpbuinbl. KazaKcTaHIBIK
KOCINKEPIIKTIH KbI3MET €Ty TaJlalTapbIHBIH JKaJIbl TajJaybl KacTap apachblHAA iCKepiliK OeICeHIUIIKTIH
ocyiH ycram TypaTelH Oipkarap MacenenepMeH Oerne-Oer OonaThiHBIH kepcerti. CoHBIMEH Karap Oap
MoceJeNiep/ii JKOIOBIH HeTi3ri mapajapbl ambuinbl. Makanajga KacTapIblH Ou3Hec-0acTaMalapblH peTTey
JKOHE BIHTANAH/BIPY TETIKTEPI YCHIHBUIFAH.

Kinm ce30ep: nerisri TpeHATep, KICIMKEPIiK, OU3HEC-CEKTOp, Kili OU3HEC, jKacTap KACIIKepJIiri, xacTap/bH
KOCIITKEPITiK KbI3METI, )KacTapAblH MHHOBALMSJIBIK KOCIMKEPIiri.

K.C. Xycaunosa, /|.E. bextneena, XK. M. XKapraii

KawuyeBble ACTEPMHUHAHTBI M TPCHADI PAa3BUTHUA
MOJIOACKHOTO IIPpeANIPpHHUMATEC/IBCTBA

B cratee  uccnenoBaHbl  KIIOUEBBIE . JETEPMMHAHTBI M TPEHABl  Pa3sBUTHA  MOJOAEKHOIO
NpeINpUHAMATENbCTBA, TPUBEJICHBl aHATUTHYECKHE [AaHHbIE 110 Pa3BUTHIO MpPEANPHHUMATENBCKOM
JEATENIbHOCTH CpEeJu MOJOJEKH, a Talkoke pe3ylnbTaThl TaKMX IIOKasaTeNnell, Kak MWHIEKC paHHeil
NpeNpHHUMATeIbCKOW — akTMBHOCTH B Kasaxcrane B paspe3e  BO3pacTHBIX TIpyINI, HHAEKC
MIpeANPUHUMATENECKON JesitensHOCTH B KasaxcraHe, ypoBHH 3apojKIeHHS MOJIOAEXKHOTO Om3Heca,
pacipesieIcHUe paHHEH NpeANpPUHUMATEIILCKON AEATEIbHOCTH 10 CEKTOpaM SKOHOMHKH. ABTOPBI HCXOAAT
W3 TOTO, YTO Pa3BUTHE OM3HEC-MHHUIMATHB MOJIOAEKH — 3TO TOT aBaHTap]], KOTOPHIH CIOCOOCH BEIBECTH
OTEYECTBEHHYIO Y)KOHOMHUKY CTPaHBI Ha HOBBIE pyOeku. BaxkHelielt 3a1aueii CTaHOBUTCS MOJAEPIKKA MOJIO-
JIe)KHOTO TPeINPUHUMATENIbLCTBA, KOTOpask HeoOxoauma 1uist 3GGEKTUBHON peanu3aliu COLUAIbHOW Mojep-
Hm3anuu Kaszaxcrana. MonoaexHoe npeanpuHUMaTebcTBO B ceroansnHeM Kazaxcrane, XOTs ¥ UCIIBITHIBA-
€T 3HAuUTEINbHBIE TPYJHOCTH, — YK€ CBEpUIMBIIMiicS (akT. B cTaThe OTpa’keHbl COBPEMEHHBIC TPEHBI
MOJIOICKHOTO  IIPeAIPUHIMATENILCTBA B cTpaHe. OOmuMil aHanmu3 yciaoBHH (yHKIIMOHHPOBAHUS Ka3aXCTaH-
CKOr0 TIpeIIpUHUMATEIbCTBA [I0KA3aJ, YTO Pa3BUTHE MOJIOJEKHOIO MPEAPHUHUMATENILCTBA CTAIKUBACTCS C
HEIBIM PAAOM CEPHE3HBIX MPOOJIeM, CAEPKHUBAIONIMX POCT IETOBOI aKTHBHOCTH MOJIOJEKH. ABTOpaMH B
CTaTbe PACKPBHITHI OCHOBHBIE MEpHl YCTPAHEHUs CYMIECTBYIOIMIMX IPoOIeM, IpPEeUIOKeHBl MeXaHU3MbI
PerynupoBaHus U CTUMYIHPOBAHHS OU3HEC-aKTUBHOCTH MOJIOJIEXKH.

Kniouesvie croséa: 0CHOBHBIE TpEeHAbI, NPEANPUHUMATEIILCTBO, 6I/I3HeC-CeKTOp, MaJIOC NPEATIPUHUMATEILCT-
BO, MOJIOJACKHOE NPEANPUHUMATEIILCTBO, MNPEANPUHUMATEIBCKAA ACATCIILHOCTE MOJIOACKU, MOJIOACIKHOE
WHHOBAITMOHHOE NPEANIPUHUMATEIIBCTBO.

References

1 Kubayev, E., Kyrbasov, E., & Bordousov, O. (2016). Sostoianie i napravleniia razvitiia maloho biznesa i predprinimatelstva
v Kazakhstane [A state and the directions of development of small business and business in Kazakhstan]. Ekonomika i statistika —
Economics and Statistics, 4, 56—60 [in Russian].

2 Natsionalnyi doklad «Molodezh Kazakhstana—2017» [National report «Youth of Kazakhstan 2017»]. elzhastary.kz.
Retrieved from http://elzhastary.kz/index.php/ru/news/39-astana/454-prezentatsiya-natsionalnogo-doklada-molodezh-kazakhstana-
2018 [in Russian].

Cepusa «3koHoMuka». Ne 3(91)/2018 151



Zh.S. Khussainova, D.Ye. Bektleyeva, Zh.M. Zhartay

3 Dannye s saita Komiteta po statistike Ministerstva natsionalnoi ekonomiki RK [Data from the website of Committee on sta-
tistics of the Ministry of national economy of RK]. stat.gov.kz. Retrieved from http://stat.gov.kz [in Russian].

4 Natsionalnyi doklad «Hlobalnyi monitorinh predprinimatelstva: Kazakhstan 2016/2017» (2017) [National report «Global
monitoring of an entrepreneurship: Kazakhstan 2016/2017»]. Astana. gsb.nu.edu.kz. Retrieved from https://gsb.nu.edu.kz/wp-
content/uploads/2018/01/GEM_RUS.pdf [in Russian].

5 Reitinh Vsemirnoho banka «Doinh Business—2018» [Rating of the World Bank «Doing Business—2018»]. rus-
sian.doingbusiness.org. Retrieved from http://russian.doingbusiness.org/data/exploreeconomies/Ka3axcran [in Russian].

6 Global Entrepreneurship Monitor Consortium (2017). gemconsortium.org. Retrieved from
http://www.gemconsortium.org/report.

7 Moskovskaya, A.A. (Eds.). (2013). Opyt raboty orhanizatsii sotsialnoho predprinimatelstva v raznykh stranakh mira [Experi-
ence of the organizations of social business in the different countries of the world]. Sotsialnoe predprinimatelstvo v Rossii i v mire —
Social business in Russia and in the world, 76—-83. Moscow: Izdatelskii dom «Vysshaia shkola ekonomiki» [in Russian].

8 Kiruse, T.P. (2015). Youth social entrepreneurship advancing the field. Sundance Family Foundation. — St. Paul.
9 Chigunta, F. (2002). Youth Entrepreneurship: Meeting the Key Policy Challenges. Egypt: Education Development Center.

10 Lewis, K., & Massey, Cl. (2003). Youth entrepreneurship and government policy. New Zealand Centre for SME Research,
Massey University.

11 Schoof, U. (2006). Stimulating Youth Entrepreneurship: Barriers and incentives to enteiprise start-ups by young people. EED
Working Paper No. 76, Series on Youth and Entrepreneurship, Geneva.

12 Clercq D., & Honig B. (2011). Entrepreneurship as an integrating mechanism for disadvantaged persons. Entrepreneurship &
Regional Development, 23(5-6), 353-372.

13 Tirziu, M.A., & Vrabie, C. (2017). Stimulating youth entrepreneurship in the public sector’s organizations [Stimulating youth
entrepreneurship in the public sector’s organizations]. Global Journal of Sociology: Current Issues, 7(2), 110-115.

14 Liventsova, E.Yu., & Savelyeva, M.V. O zarubezhnom opyte razvitiia molodezhnoho sotsialnoho predprinimatelstva [ About
foreign experience of development of youth social business]. elibrary.ru. Retrieved from https://elibrary.ru/item.asp?id=27244131&.
[in Russian].

15 Petrosyan, S.G. (2011). Napravleniia i formy hosudarstvennoi podderzhki.molodezhnoho predprinimatelstva [Directions and
forms of the state support of youth business]. Upravienie ekonomicheskimi sistemami.— Elektronnyi zhurnal — Management of eco-
nomic systems. Retrieved from http://uecs.ru/uecs36 [in Russian].

16 Ivanova, A.V. (2012). Biznes-inkubirovanie v universitete kak kliuchevoe uslovie formirovaniia maloho innovatsionnoho
predprinimatelstva v rehione [Business incubation at the university as a key condition of formation of small innovative business in
the region]. Ekonomika rehiona — Economy of the Region, 3, 47-55 [in Russian].

17 Mezentseva, E.V. (2014). Sovremennoe molodezhnoe predprinimatelstvo: formy podderzhki i pokazateli otsenki razvitiia
[Modern youth business: forms of support and indicators of assessment of development]. Nauchno-metodicheskii elektronnyi zhurnal
«Kontsepty. Sovremennye nauchnye issledovaniia. Vypusk 2 — Scientific and methodical electronic journal « Concept». Modern sci-
entific research, Issue 2. Retrieved from http://e-koncept.ru/2014/54452.htm [in Russian].

152 BecTHuk KaparaHguHckoro yHusepcuTeTa





