
135 

Д.К.Кусбеков  

Роль и социальная деятельность государства в условиях рыночной экономики 

В статье рассматриваются такие социально-философские, политические категории, как социальные 
отношения, социальное развитие, социальная система, а также роль социальной политики в условиях 
реформирования рыночно-экономических отношений. Автор особое внимание уделяет компонентам 
государственной социальной политики, а также их реализации в современном казахстанском общест-
ве. Обязательным объектом реформирования автор считает социальный уровень, так как показателем 
экономического роста является благосостояние населения.  

D.K.Kusbekov  

The social activity and role of the state in market economy 

In the article «Social role and functions of state in trade economy» considered such philosophical categories 
as social relations, social development, social system, and also role of social politics in condition of reforma-
tion of trade-economical relations. The author pays special attentions for components of governmental-social 
politics, also their realization in modern society of Kazakhstan. The author thinks that compulsory object of 
reformation is social level of population, because index of economical development is prosperity of popula-
tion. The author underlines that reformation of society demands a deep reconsideration of law category. 
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Оn  the  socializing  impact  of  the  Internet  
(at the example of russian and kazakstan students) 

The article is dedicated to research deflected as the Internet on change a way of life of youth influences. As a 
result, there were determined 6 types of users Internet:  the sociable, beginners, qualified users, net users, 
searching for amusement, utilitarianisms. 

Keywords: types of users Interne, the sociable, beginners, qualified users, net users, searching for amusement, 
utilitarianisms. 

 
In 2006–08, in the metropolitan cities of Kazakhstan–Astana, Almaty; in the North-eastern region, in 

Karaganda, as well as in smaller cities of Kazakhstan a research «Impact of the Internet on the way of life of 
youth in Kazakhstan and abroad» was carried out. 

In the research were included the empirical data collected a year earlier in St.Petersburg and in 
Kazan, and given by the Faculty of Sociology of St.Petersburg State University and by the Center of 

Sociology and Culture of Kazan State University. The Total volume of selection is 595 students. 
Among the hypotheses of the research, there was a suggestion that the Internet has a socializing effect 

of any institute (or agent) depends on the time spent in it besides, we may speak of the Internet (or asocial 
institute, agent) influences the behavior and the structure of personality. 

First of all, some words about studying and living conditions of students we may characterize material 
position of students in Kazakhstan as humble — the majority has enough, money to meet only primary de-
mands (see сhart 1). 
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Frequency
Have lack of
money,always have
debts
Have enough money to
buy only food

Can buy food and
clothes

Can buy articles of long-
term use

Deny myself nothing

 

Cart 1. Material position of the respondents (Kazakhstan only) 

That’s why many them earn on the side. According to the generalized data (see table 1) material posi-
tion of Russian students is not much better in comparison with that of Kazakhstan ones. 

Table1. Material Position (Consolidated table on cities, percentage) 

Material position St.Petersburg Kazan Astana Almaty Karaganda 

Have lack of money, always have debts 3,5 10,4 3,1 2,5 2,2 
Have enough money to buy only food 25,6 20,8 14,6 14,0 17,1 
Can buy food and clothes 54,2 52,1 65,7 61,2 66,3 
Can buy articles of long-term use 12,3 10,4 12,2 11,6 13,7 
Deny myself nothing 4,4 6,3 4,3 10,7 6,1 
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Cart 2. Social status of the students ho use the Internet (in points, 1 point — low status, 3 — high status) 

The table shows that the larger the city is the better the material positions of students have. To find out 
the social self-determination of the students, we asked them a question about their own social position, about 
their parents’ status and about their own status now and after the graduation (see cart 2). 
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Most respondents subjectively estimate their material position at the present day as «average». Social 
self-determination of the students is characterized rather as optimistic than as pessimistic Russian students, in 
general, are somewhat more optimistic in comparison with Kazakhstan ones, but Kazakhstan students are 
more optimistic about their future social position after the graduation from the higher education institute. 
This shows that, in Russia, students, probably, count less on their parents help after the graduation from the 
higher education institute, that` s why they are more independent. Therefore, they have more realistic expec-
tations. If we try to formulate the generalized conclusion about the selection as whole, we may affirm that a 
respondent — Internet user, in our research, is rather a girl that a young man, whose average age is 20,9, who 
is a full time student of a big institute of higher education, of the Faculty of Economics (students of this fac-
ulty are in the lead among the Internet users according to the data of the questionnaire), native of the city 
where she does her studies, not married. In addition, we may say that she gets «good» and «excellent» 
marks, doesn’t earn on the side. Her material position is now very humble — she has enough money to buy 
food only. She estimates her parents` and her own position as «average». In the future, after having graduat-
ing from the university, she expects her social status to grow. This is the general social-demographical por-
trait of an average Internet user. We may already see the potential of going up the social ladder. Time will 
show whether it will be realized. 

According to the principal criterion of the socializing effect-the time spent on the Internet, the students 
were allocated in the to following order: 

Table 2. Han much time a student spends on the Internet, depending on the city (percentage) 

№  
 

Time per week St.Pt. Kazan Astana Almaty Karaganda Other 
(KAZ) 

1  Up to 2 hours 47,6 26,5 51,7 37,3 61,8 52,5 
2  Up to 8 hours 40,4 59,2 34,5 44,1 31,8 30,0 
3 Up to 24 hours 7,7 8,2 10,5 16,9 4,0 17,5 
4 Up to 48 hours 1,4 2,0 1,7 1,7 1,2 0 
5 More than 48 hours 2,9 4,1 1,7 0 1,2 0 

 
As shown in the table an overwhelming majority of the users spend on the Internet up to 8 hours per 

week. A big part of those who spend on the Internet up to 2 hours, in Karaganda, attracts attention (61,8 %). 
The group that spend more than 24 hours a week (inclusive) and more than 48 hours a week counts from 
6,4 % in Karaganda up to 18.6 % in Almaty. These groups are also presented below in a graphical form. 

Then data let us suggest a big part of ginners and of enthusiastic «networks» who spare no time to 
spend on their hobby. This suggestion was verified by the methods of factor and duster analysis to determine 
the types of Internet users on the bans of real combination of different factors in the structure of the Internet. 
Such factors arc: orientation in the Internet; using the Internet as working tool; as a means of communica-
tion, as a means of entertainments, and, at last, as an alternative to mass media. The scales of Likert were 
calculated for each of the six factors; the validity of the scales was verified. On the degree of display of each 
of the above-mentioned factors was given on the basis of the indexes. 

Table 3. Types of Internet users (average meaning of the factors on the marked types) 

Types of users 1 2 3 4 5 
Orientation 2,94 2,23 3,47 3,25 3.51 
Working tool 2,12 2,75 3,23 3,33 3,10 
Means of 
communication 

3,10 2,18 3,05 2,23 2.00 

Entertainment 1,75 1,92 1,40 3,29 1.70 
Advertising 2,11 2,20 2,27 2,51 1,76 
Alternative to mass 
media 

1,75 1,87 2,59 2,36 1,77 

 
As a result, there were determined 6 types of users, specific gravity of which is indicated in Table 1, 

and allocating according to the cities — in table 4. 
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Table 4. Various specific gravity in the selection of types of Internet users 

 
Types of Internet users 

Percentage from  
the whole quantity 

1.The sociable 11,5 
2. Beginners 18,1 
3. Qualified users 12,9 
4. Net users 17,6 
5. Searching for amusement 24,0 
6. Utilitarianisms 15,9 

 
Here are the social behavior characteristics of the determined types with illustrations from the inter-

views with representatives of the types, who undergo the greatest socializing effect of the Internet (no doubt, 
they are «net users»; the impact of the Internet on whose personalities is undoubted; as well as «qualified 
users» in the sense of professional socialization by the means of the Internet). As an example of smaller im-
pact of the Internet on personality, some extracts from the interviews with a representative of the second type 
(«Beginners») are cited here. Besides this, the technique of the analysis of «natural orientation» in the sense 
of P.Berger and T.Loocman [1, 123–155] was used when working with the materials of the interviews. 

1. The sociable (Type 1) — for this type of Internet users, the communicational aspects, of the Internet 
appear to be the most important. This is the smallest group, which includes, as a rule, students of first and 
second years (11,5 %). They are attracted to the communication in the cyberspace with the help of such 
means as, for «instance, chats, and conferences, ICQ. As a rule, the «sociable» have not les than 2 e-mail 
addresses. On-line, a representative of this type, as a rule, meet, becomes acquainted with many people. Vir-
tual communication is the key aspect of their personal interest in the Internet. Computer games also attract 
them. This directly influences their attitude towards there studies Representatives of this class, on an aver-
age, use the Internet very little for pragmatic aims: for studies or work. 

2. Beginners (Type 2). This is the most passive and inactive parts of the Internet users, most of them 
are girls. They have relatively recently begun to use the Internet, so they are acquainted with a limited num-
ber of the spheres of the Net. Though, they do not try to increase the sphere of their use of the Internet and 
information technologies. They have bad understanding of them. For them, the most attractive thing about it 
is an opportunity to find necessary information to solfe their practical tasks, including work and studies. 
Though, because of weak habits of work on the Internet, they cannot use all those opportunities, which the 
Internet gives them. So they spend not much time on the Internet. There are many of them among young us-
ers of the Net This is one of the largest groups (17,7 %). 

Aziza, a student in Kazakhstan, can be an example of «a beginner», Aziza was brought up in a well-to-
do family. So the has not had significant material limitations, concerned with the access to the Internet see is 
well-educated –graduated from an English gymnasium, which is very important for work and communica-
tion on the Internet. 

The first meeting with the Internet happened when there appeared need for correspondence with the 
friend who had left. But such type of communication was not sufficient and she stuck to chats. 

And later she sometimes communicated with those people in real life. 
When she began to work in public organization of Kazakhstan, Aziza had to work daily with the infor-

mation, which can be easily found on the Internet. As Aziza is a full-time student the Internet helps her to 
combine her work witl study: it helps to get prepared to seminars and to write course 

Papers much quicker. When she takes some information on the Internet she doesn’t think of its low 
quality. 

Though the Internet is still a very important means of communication with Friedens for Aziza, now she 
has no purpose to get acquainted with yawing people with the help of chats. She has made her choice al-
ready; she has a real boy friend. In other words, real communication for her is moiré important than virtual 
one. 

Speaking on the place of the Internet in Aziza`s life one can’t say that it place the first fiddle, though it 
is rot her important. Today Aziza is oriented on the personal life that is why the Internet is used as the means 
of Labour, assistant in study and, to the smallest degree, for amusement and communication. 

On the whole, the sollowing statements can characterize her main aim connected with the Internet: 
The Internet implies a great variety of opportunities for communication, for getting in formation, a job 

or study: 
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- The Internet is a personal, not a public (or a political) space. (Political life by means of the Inter-
net… I don’t want even to think about it — states Aziza) [2]; 

- The Internet has a nice future as it is the realization of the principle of the universality of life (ex-
cluding politics); 

- At the same time the attitude to the Internet is emotional, not very critical. (The words Aziza often 
says are: «The Internet is the happiest future, if will be always demanded, asked for and needed»). 

So, the interview with Aziza is a common example of the world outlook of the Internet usage beginner. (A 
job, study, communication) and at the same time it is a common example of the emotive colored attitude to it. 

3. The qualified users (type 3, the job is on the 1st place). 
The most qualified users make up 12,7 %. Computers are the essence of their way of life. Knowledge of 

the information technologies makes them the persons of a special type. Most of the time they spend on the 
Internet. They possess the skills of the work on the Internet that help them to have good earnings. Some of 
them create their own web-sights; work in firms, which are engaged in information technologies. These peo-
ple use the Net not only for their work but also as the means of communication. As a rule they have several 
e-mail addresses and use all of them actively. 

They are not interested in entertaining possibilities of the Internet. They feel themselves at ease on the 
Internet, like to search for new sights and to keep their references. The Internet For «the professionals» is 
interesting as the independent object. Here is an alternative to the traditional means of mass media. They 
spend on the Internet most of the time. 

A student Alexey (St. Petersburg) is an example of a person who is going to become a professional of 
the work on the Internet. Alexey drew up in St. Petersburg, completed his study at school, and entered to St. 
Petersburg University. He has been working in the Net for 5 years during this time he has learned 6 lan-
guages of programming (C#, Visual, Basic. Net, HTML, JavaScript, SQL) and knows all, or almost all pos-
sibilities of the Internet, as «he works in this field as a professional». 

He uses the Internet in his study searching for information. According to his words, in his work «every-
thing is though the Net» — from the search for information needed for a creation of a programming product, 
till of a programming product and the turnover of the documents. 

«I life on earnings from my job. It is very well for a student, so I am not complaining», adds Alexey. 
Speaking of the influence of the Internet on his life Alexey uses only modest wordings. «In fact, one 

can hardly unique ways for self realization and for fulfillment of some things which are impossible in the 
real life. 

Perhaps, the Net really leaves too little time for communication and work off-line, i.e. in real life. But as 
for me (anyway, now), it gives me the possibility to feel myself confident even in real life». Alexey doesn’t 
use chats and even decided to leave question of an interviewer on this topic without answers — it is not his 
element. 

Unlike a «beginner», Alexey has a very good idea of meaning of Internet for youth. And he shares his 
thoughts: «I don’t think that the Internet has changed somehow the youth’s society». 

All the changes that can be noticed in the youth’s life go together with the common «time spirit», where 
the Internet plays an important, but not the main role». And further: «Evidently, the Internet has great future, 
mainly, as the means af communication, delivering information and electro-commerce. Now, when there are 
clear plans on the Internet technologies integration into everyday life of society (e.g., conception of Micro-
soft company on extending the human possibilities at the expense of information accessibility at anytime and 
at any place), we can expect greater, if nit absolute changes in the way people work, study and have rest ». 

4. Net users (Type 4. Work, commutation and entertainment are at the first please at the same time). 
This type of users is characterized by high-developed skills of work on the Internet. Judging by this charac-
teristic this type outnumbers all the others, excluding the professionals. 

They compose a ratter active part of users. The Internet for them, so as for majority of the Internet us-
ers, is the possibility to satisfy the requirements of personal character, to set the questions connected with job 
and professional work. The users of this type consider the Internet sufficient and one of the most effective 
sources of information. Here the Internet substitutes for traditional ways of receiving information (TV, 
newspapers). But not in such a degree as professionals do it. In comparison with other groups they actively 
use the Internet for job and study. Usually they do well at school, unlike entertainments, communication is 
not interesting to them. Among all the groups this one is the most susceptible to the Internet advertisement. 
They use every chance to ramble on the Internet, which became their way of life. 

A student Nikita (St. Petersburg) is a person with clearly outlined features of this type of the Internet 
users. 
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Nikita grew up in the family with good financial position, so he did not have financial problems with 
buying a computer. He received good education — an English school. This is rather important for work and 
communication on the Internet. He got acquainted with the Internet when he was 15. It was in the beginning 
of his teens, in the period of life, which is very important for socialization. 

This happened at the same time with the beginning of spreading in St. Petersburg computer clubs. In 
one of such clubs he began to work as a manager assistant on the terms of a volunteer. By this time he has 
experienced the Internet dependence, stuck up to the Net. He says: «Real life meant not much tome. I spent 
on the Internet more than 6 hours a day. There were all features of the Internet dependence. I still put 
«smiles» even in business correspondence. It is like a reflex. Today the Internet for me is just the means of 
communication, as well as in the Internet. He began to work as an assistant of a student’s professional bureau 
president. That is why he began to use the Internet in business, formal correspondence and for communica-
tion with active members of student’s professional bureau of the other Universities. Besides, the Internet 
serves him as the environment and the means of communication with friends. On the second place, the Inter-
net is of great assistance in work. On the third place, it is a source of information. But he has rather doubtful 
information on distance education: «Well, imagine that the chat is damaged. And there is a professor who 
teaches a lecture in the chat. Let’s say «Yadov». You can listen to his course on the Internet, put questions 
and get answers on them at once. It is like a seminar. » 

So, the Internet came into Nikita’s life and occupied there a very large place. Bu this time the principles 
of the attitude to the Internet have been set: communication, job, and amusement in the Net — much time is 
spend on it. The Internet made a great impact on Nikita’s personality and his social appearance. He is a pro-
fessional of communication on the Internet, he goes to Moscow to meeting of the chat participants, and his 
speech is full of specific slang. Utterances. He can show many shades of his mood with the help of «smiles» 
— sings adopted in correspondence via e-mail to transferee emotions. 

But Nikita`s relations with the Internet are not the same always, they change from year to year to the 
side of gaffing a critical distance. It appears on the basis of comparison the Internet dependence period with 
now–a –days. 

5. Searching for amusement — the greater part (5). This group consists of users with the aim to have 
fun there are about 24 % of users. This is the most numerous, rapidly developing. But not so technically ex-
perienced part of the Internet users. But subjectively they feel no embarrassment being on the Internet. First 
of all the Internet for them is a play, entertainment and the sphere of spending the spare time. They have 
positive feelings to the Net, but at the same time they scarcely visits chat, conferences and so on. 

The use the Internet regularly but not long. They suppose that they’ve got more important things to do 
than study of the cyberspace using the method of fests and mistakes. They do not dream of being an expert in 
this sphere. Sometimes they are rather skeptic towards the Internet, but they understand its practical useful-
ness for their work and study. Though their level of professional usage of the Internet is much level that the 
Net users` or professionals? 

For example, usage of the Net doesn’t change their way of receiving information. The main sources are 
still newspapers, TV, radio. They are not interested of the Internet as of a separate phenomenon. It is just one 
more means of media for them. 

6. Utilitarianists (Type 6). They compose nearly 15,6 % of respondents. As a rule, they are men. They 
are confident being on the Internet. They load software, search for information gaining their pragmatic aims. 
The interests of these hard-working people are concentrated on deep specialized information on definite 
questions. Virtual amusements and communication are of no interest for them. It is interesting that this is the 
most prosperous part of users. 

So, as it can be seen in the investigation materials, the Internet has a socialization effect on youth. But it 
shouldn’t be exaggerated. Those who got acquainted with the Internet it much more. There at the age of 14–
15 feel self identification is impossible with out the Internet. 

Another group of users who are social sized on the Internet are «the professionals». But their socializa-
tion is supposed to be professional. The impact of the Internet on the other types of users has no socialization 
effect, which can be evident. 
 

The list of the literature 

1 See: Berger P., Loocman T. Social Organizing of Reality. — M.: Academia, 1995. — 236 с. 
2 Here and further in quotation marks are the quotations of the interview with respondents. 
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А.А.Инджиголян   

Интернеттің əлеуметтендіру ықпалы туралы  
(қазақ жəне орыс студенттері мысалында) 

Мақалада Интернеттің жастардың өмірінің өзгеруіне ықпалы туралы айтылады. Зерттеудің 
қорытындысы бойынша Интернетті қолданушылардың 6 түрі анықталды: тіл табушылар, жаңадан 
келушілер, маманданған қолданушылар, желісті қолданушылар, көңіл көтерушілер, утилитаристер. 

А.А.Инджиголян   

О социализированном влиянии Интернета  
(на примере русских и казахстанских студентов)  

Статья посвящена исследованию влияния Интернета на изменение образа жизни молодежи. В 
результате были определены 6 типов пользователей Интернета: общительный, начинающий, 
квалифицированный, Интернет-пользователь, ищущий развлечений, утилитарный. 
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К  некоторым  проблемам   
модернизационных  процессов  в  Индии  и  Китае  

Сравнительный анализ 

В статье рассмотрены успешные модернизационные процессы в Индии и Китае, которые носят 
уникальный характер, что делает их опыт притягательным для многих стран тоталитарного 
социализма вообще и Казахстана в частности. Сравнительный анализ процессов модернизации в 
Индии и Китае  был сделан по следующим критериям: модели политического развития, роли 
политических элит в жизни сообщества, роль образования, а также перспективы последующего 
развития. 

Ключевые слова: модернизация, политическая элита, образование, внешнеполитическая парадигма, 
социально-культурная среда. 

 
В Азии, как известно, обозначились 2 мировых лидера — Китай и Индия. По прогнозам извест-

ных футурологов Д.Несбита и Р.Холлорана, именно модернизации КНР и Индии «лишат Запад моно-
полии на мировое могущество, переделают весь мир» [1; 43]. Так, они утверждают, что к 2050 г. на 
долю Азии придется, если эктраполировать современные тенденции, примерно 57 % мировой эконо-
мики. Из шести величайших экономик мира пять будут азиатскими. Согласно прогнозу ЦРУ к 2025 г. 
после Китая второе место займут США, далее Япония, Индия, Индонезия, Южная Корея и Тайланд. 
По мнению многих авторов, альфой и омегой успеха Азии в ХХI в. станут работа, семья, дисциплина, 
авторитет власти, подчинение личных устремлений коллективному началу, вера в иерархию, стрем-
ление избежать конфронтации и достичь консенсуса, господство государства над обществом, равно 
как и предпочтение умеренного авторитаризма западной демократии. Появились даже идеологи «ази-
атского превосходства», призывающие отойти от канонов американского образа жизни и порочной 
практики западничества, выдвигающие программу духовного возрождения, «азиатизации Азии», в 
противовес западному индивидуализму — более низкому уровню образования, неуважению старших 
и властей. Современные азиатские лидеры совмещают передовые технологии со стоическим упорст-
вом, трудолюбием, законопослушанием и жертвенностью населения. 

Очевидно, что успешные модернизационные процессы в Индии и Китае носят уникальный харак-
тер, что делает их опыт притягательным для многих стран тоталитарного социализма вообще и Казах-
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