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The main concern of the current empirical reseatch 1s't0 examine the role of management
accounting techniques in determining the felationship between purchasing and supplier
management in the retail sector of Kazaklistan, which during the last four years, has grown
significantly. This study is based ofi"the, premise that managerial accounting is aligned with
many factors such as quality, reliability, and price along with make-or-buy analysis, supplier
certifications, value analysis,hand“gertification as well. Besides, planning and sharing of
information and holding ethicalistandards can also be aligned with managerial accounting.
Employing a survey-based methodology, the SEM-PLS technique is used as a statistical tool
to test the hypothesized telationships and answer the research questions of this study. The
findings of the study providesupport to the theoretical framework and a ground to examine the
hypotheses of the current study. The results reveal that the cost of purchased goods did not
represent ondy the purchasing element but also such factors like quantity and quality of goods
and delivery timeythat can significantly influence any organizational operations. The study
reiteratés thatithe basic purpose of managerial accounting with reference to purchasing is the
formulation and execution of a purchasing plan for goods with the supporting operation
strategiess These findings will be helpful for policymakers and practitioners to understand the
issuegyrelated to management accounting techniques and determine the relationship between
purchasing and supplier management in the retail sector.

© 2020 by the authors; licensee Growing Science, Canada.

1. Introduction

In purchasing, suppliers are selected and relationships are established for mutual benefits. For this
reason, supplier management and purchasing have become an important concern for organizations.
There is a need for superior purchasing techniques and authentic goods suppliers for surviving in the
marketplace. From product designing to product development, purchasing is involved in every aspect.
By involving key suppliers in designing and development of products through purchasing, the quality
of product can be improved by reducing manufacturing costs and innovating new products for
consumers. The implementation of e-commerce systems also involves purchasing (MacDonald, 2017).
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In business organizations, managerial accounting is concerned with the purchasing function which has
become highly crucial because of outsourcing in supply chain management. Moreover, efforts are made
for improving quality, reducing price and high-speed delivery of products. The factors such as quality,
reliability, and price are supported with managerial accounting along with make-or-buy analysis,
supplier certifications, value analysis, and certification. The planning and sharing of information can
also be supported with managerial accounting as well as maintenance of ethical standards.

A network of entities for flow of materials, information, and money is referred to as supply chain
(Sweeney et al., 2018). It involves producers, manufacturers, suppliers, retailers and consumers
(Yunitarini & Santoso, 2018). The management of supply chain is related to strategic and systematic
coordination of traditional functions of business in an organization. The relations are established across
the organizational supply chain for improving long-term performance of supply chain (Borghoff, 2014).
Inter and intra organizational processes delivering products and services at fair prices are iivolved in
supply chain management (Ralston et al., 2015). The effective flow of informatjongfinances, and
materials across the network partners determines the superior supply chain perfogma
capabilities can also be supported with information systems-enabled supply chain faan ent for an
effective flow of products from primary producers to consumers and flo &rmation from
consumers to manufacturers (Lai et al., 2015). The ability of an organizatio ing, employing,
and assimilating the internal and external resources as well as informatiofi acro e supply chain is

chain

and consequently changing the purchase habits. The local retail sector of Kazakhstan is facing an
intense pressure from the international players. The most cha mong them is the installation of
new technologies and being more innovative in reachin mer. The supply chain of the retail
sector is different from the manufacturing sector. THe,retail sector normally acts in the middle of supply
chain receives the processed or finished goods and d em to the end users. The purchasing and
delivering seem to be the main functions of th r (Urbinati et al., 2017).

referred to as supply chain capability.
The increasing consumer purchasing power of Kazakhstani peopl@ isifaising their standard of living
gl

In Kazakhstan during the course of last four years, t tail sector has witnessed a tremendous growth.
The growth is visible from the facts presentediin Table 1, according to which the retail sector has grown
approximately 125 percent in year 2017, 018. There are over 100 international retail brands in
Kazakhstan. At the same time, the ill a need for brands targeted at mass market consumers, for
example, H&M, Marks & Spe , New Look, FG4 and Quiz. Retailers’ interest to Kazakhstan
and further expansion of international brands will increase in coming years due to the presence of such
well-known brands as Zar , Monsoon, Accessorize and New Yorker. The entrance of new
international players to Ka will also depend on development of the new high quality shopping
centers which will on world standards (Stadtler, 2015)..

il sector in GDP

Percentage of GDP
-9
4
10
7

To give a more detailed insight we have mapped this change in percentage and shown in Fig. 1.
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Fig. 1. Percentage change in the contribution of retail sector in GDP
Previous research studies have categorized the capabilities of supply chain into e?'l iciency
er
pp

related capabilities (Leuschner et al., 2013). Organization can achieve low cost logist ance
through efficiency-related capabilities (Chen et al., 2009) and maintain relati N chain
partners as well as fulfill consumer requirements through efficacy related ics (Chen et al.,
2009; Hendayani & Alviyan, 2019; Mahrinasari et al. 2019). According teyMora d Lynch (2002),
supply chain capabilities are regarded as capabilities related to cust ice and logistics. The
supply chain capabilities have been conceptualized as a second orde tauct, which include supply
chain relations, logistics performance, and supply chain agility (Ch 09; Ibrahim et al., 2015).

i
between managerial accounting techniques such as relev ing and supplier management and the
study has also examined the effect of managerial chniques on the relationship between

The study is aimed to investigate the relationship betwegx\ ng and supplier management,
0

is conceptualized in three categories namelyghe a) value costing; the true value analysis of supply chain
activities which leads us to decision of costireduction and performance improvisation, b) Relevance
costing: identification the most relevan and calculating the cost, ¢) the true costing of purchase
price. Lately, the supplier management is operationalized
ection and a supplier partner. Generally the study is interested
in answering the following ns (Busse et al., 2017).

e How the purchasin ect the supplier management in the retail sector of Kazakhstan?

e Does the m ial unting have any effect on the supplier management in the retail sector
of Kazakhsgan®
e Does the m

gerial accounting technique have any effect on the relationship between
upplier management in the retail sector of Kazakhstan?

0 presents a critical review of literature carried out to answer the above-mentioned

2. Literature review
2.1. Purchasing

Purchasing is a term used for acquiring materials, parts, inputs, suppliers and other services for the
production of a product or service. By considering that 60% cost of finished products is accounted by
the purchased input materials, the importance of purchasing can be understood. For wholesale and retail
companies, this percentage is higher as purchased inventories may even exceed 90 percent. However,
the cost of purchased goods does not just represent the purchasing but several other factors like quantity
and quality of goods and delivery time that can significantly influence the organizational operations.
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The basic purpose of managerial accounting with reference to purchasing therefore is the formulation
and execution of purchasing plan for goods supporting operation strategies (Baumgartner & Rauter,
2017).

Interfacing purchasing

There are interfaces between purchasing and managerial accounting with several functional areas
including the outside suppliers. An organization is connected with its suppliers through managerial
accounting as it supports the information sharing with these functional areas and suppliers (Parwati et
al., 2016). For fulfilling the requirements of functions like timely delivery, quality, and quantity, there
is a need for constituting the main source for purchasing input materials and coordination of these units
with purchasing. For instance, immediate communication should be done in case of order cancellations,
changes in requirements pertaining to quality, quantity, or specifications in order to ensure effective
purchasing.

support is required by the purchasing and accounting department for negotiatio%

making big specifications for purchases other than routine. Moreover, legal

explaining the legislation regarding liability of a product, pricing, suppliers’ tsyand any disputes
related to payments made to suppliers after the receiving goods. The ageou department also
handles processing of data in a number of activities such as managi ry records, preparing
invoices and monitoring performance (Feng et al., 2014). Material afions are however prepared
by design and engineering departments but are communicated to purch through use of accounting

information system. Information regarding the developme tx aterials and products is shared
g 1

with the design personnel through purchasing and accoun rst place. A close collaboration may
occur between purchasing and the design, and aceou for identifying strategies such as
reduction in cost through changes in specifications materials, and design.

In the case of incoming shipments of purchase receiving department evaluates the shipment
in terms of quality, quantity, and time of receiv d storing goods. In case of late shipment, a
notification was issued to purchasing depaftment so that payments are made accordingly and vendor

evaluation is done. Hence, the work i in collaboration between suppliers and accounting and
purchasing personnel for better learnimigyabottithe specifications regarding quality, quantity, and time.
Purchasing is thus supported by,acc @ department for evaluating suppliers based on the cost factor,
quality, and reliability. When supplictsprovide good information related to the improvement of product

or materials and manage wi rders as well as changes, good relations are established (Apiyo
& Kiarie, 2018).

Purchasing cycle

fapurchasing cycle. It starts when a request is made within the organization
ment or other material from suppliers. The cycle ends when the shipment of
ceived with satisfying specifications. However, at every phase of the purchasing
accounting is involved in an active manner. The following are the main steps of

There are different p

The material to be purchased and its description

The required quality and quantity

The required time of delivery

The information about the supplier of the purchased goods

The suppliers should be identified by the purchasing department based on the ability of supplying the
goods required. If no suppliers is found suitable from an existing list, new ones should be identified.
An evaluation or rating of vendors should be executed while making a choice for purchasing. The rating
information can be communicated to the vendor for expected increase in the performance. When a large
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order is made in terms of investment, suppliers are asked for bidding the required material. In this way,
negotiations can be made with the vendor. Blank purchase orders can cover orders of large volume and
can be used for long-term use. This includes the price negotiations for year-long deliveries. Blank
purchase orders can also be made for moderate volume, but they must be dealt with individually. Small
volume purchases can also be directly handled by the operating unit requesting for the required item.
However, purchasing department should have some control over these purchases as well (Slack &
Brandon-Jones, 2018).

2.2. Managerial accounting techniques for monitoring an order

The purchasing department projects the delays and communicates this information to the operating
units through a routine follow-up on all orders. Any changes in delivery and quantity requirements are
also communicated by the purchasing department to the suppliers for allowing them time %o plan the

change. The incoming shipments are also checked for the quantity and quality asp%
ita

them. In case of satisfied purchased material, the accounting, purchasing and operatin
however, if the goods are not satisfactory, these are sent back to the suppliers for iw .

Value analysis %

The evaluation of the functioning for the purchased materials in terms“ef reducing the cost and
improving performance is referred to as value analysis. The evaluati beymade by comparing it
with any other cheaper material with similar functioning, if avail h¢ analysis can be made by
posing several questions related to the use of a single partyforgwoer more parts, simplification of a
part, relaxing the product specifications and expected reducti@n 1 price. The investigation cannot
be done by the purchasing or managerial accounting everystime:3However, value analysis can be done
periodically. Purchasing and managerial accounti: not Rave the authority to execute changes.
However, suggestions can be made by them in the su in comprising purchasing and accounting,
designers, suppliers, and operating units for i i formance through cost reduction. (Leonidou
et al., 2017). A different perspective can also be y the purchasing and accounting department
to conduct a cost analysis. The purchasing gersonnel and accountants have enough knowledge about
negotiations because of their relation withgsuppliers. However, for evaluating a part or material,
technical knowledge is required. In this.c team composed of representatives from operations and
design can be formed to do a techni ysis.

Relevant costs
Not all the resources are o u@ byabusiness organizations nor can they provide all the activities required
for the production ef a good ice (Padoa-Schioppa & Conen, 2017). It may become expensive to
if all the actions are on its own. Several organizations keep their focus on a specific part of
the production pro outsource other functions. This results in expertise and efficient delivery of
act of purchasing goods or services from outside the organization rather than
i @ m n as outsourcing. Some companies prefer to do most of the production functions
by themse @ d do very little outsourcing while some are involved in extensive outsourcing. For
instance, ateompany manufacturing personal computers outsources most of its parts and assembles
them. Outsourcing of services can also be done such as outsourcing of data processing, maintenance,
payroll and related benefits, food services, etc. There are various reasons behind taking outsourcing
decision by a company. The most important reason is cost effectiveness. In other words, the company
may find it expensive to produce some parts by itself while these are available at cheaper rates from an
outside source. A large-scale producer of a product or service can offer it at a low price because of
large volumes of scale. Knowledge and expertise is another reason for taking the outsourcing decision
since a supplier may possess a patent for a part or material which necessitates outsourcing (Waters &
Rinsler, 2014).
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A company becomes flexible because of outsourcing. Similarly, when a company downsizes, it
increases outsourcing because of its focus on some key activities. There are benefits as well as risks of
outsourcing. The benefits are many as discussed above like low cost, ease of maintenance, and
accessing knowledge and expertise of the suppliers. The risks include dependency on the suppliers, loss
of control and inability to perform in-house activities.

The following factors are considered by an organization while making a decision for outsourcing.

The cost for in-house production (Startup costs) vs. outsource cost
Seasonal Demand

Quality factor

Idle capacity within the organization

Lead times

Patent rights and expertise

Technological stability TS
Strategic considerations, etc. \1

ant to assign

Every make or buy decision does not have strategic implications. Howeve

make-or-buy decisions into tactical, operational, and strategic categomi€s a r treating them
accordingly. The decision for outsourcing can be based on such . An organization can
outsource some of tasks while handling specific parts of production to in its expertise. This offers
flexibility and evades the loss of a subcontractor. It also acts as a bargainisg tool in negotiations with

the supplier as well as a head start for conducting the entirefo ion\ by the firm (Busse, 2016).
Price determination \

t ways, viz. negotiation, published lists of
mlich, 2015). Products and services are

The prices are determined by organizations in three
prices, competitive bidding (Anand et al., 20
always bought by organizations with pre-dete s. This is the case for standard items, which
are purchased in small quantities and infrequently. of large orders, prices are determined through
competitive bidding. A request is sent by the purchasing department to potential suppliers. They are
asked to quote their price for the req ality and quality of the items. Competitive bidding is
preferably done for standard goods ic in the government sector. In case of special purchasing,

when the specifications are n e customized products are required, negotiated purchasing can
be used. Some myths have be e d by Tersine (1994) related to negotiated purchasing such as
it is a win-lose confrontati se is to get lowest possible price and every negotiation is done
independently. Moreov sonable profit is required by the suppliers and contractors for survival.
This win-lose appr ased on weakness of the other party can sometimes have detrimental
effects and do not long-term benefits.

2.3. Manage

ly chain management, there is a need to find trustworthy and reliable suppliers who
es on time and with superior quality. In order to ensure effective supplier operations,
purchasing and accounting managers can coordinate and act as external operations manager. The
important aspects of management of suppliers are selection of suppliers and partnership with them.

Selection of Suppliers

Several factors are considered while selecting a supplier before making a big purchase. Different factors
are involved including quality, price, and reputation of suppliers, previous experience and after sale
services. Suppliers provide detail specifications of the required goods and materials rather than
depending on shelf purchase. This makes a difference for organizations in terms of standard and
requirements. The company takes into consideration factors like price, location, flexibility, financial
stability, on-time delivery, and lead-time. These factors are crucial with respect to circumstances. The
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importance of each factor is determined by the purchasing department with the help of operations. After
getting convinced of all factors of suppliers’ selection, the potential suppliers are rated according to
their expected performance. This is referred to as vendor analysis, in which suppliers are evaluated
before selecting for purchasing (Hashemi et al., 2015). The process of vendor analysis is periodically
conducted or when there is a change in the weightage assigned to selection factors.

The suppliers can also be evaluated by auditing their production capabilities, delivery services, quality,
and other performance criteria. When problem areas are revealed in an audit, the solution can be found
by the buyer without allowing any more serious issues. Other aspects like quality assurance,
management style, management of materials, and process of designing, improvement policies,
corrective procedures, and actions along with follow ups are involved in supplier audit. In the
certification of suppliers, the first step is to conduct supplier audits. In the process of certification of
suppliers, the policies and capabilities of a supplier are also examined in detail.

Partnership with Suppliers

¢

Many organizations aim at establishing partnership with suppliers and vendors acro &p chain.
Long-term relationships are sought with suppliers through cooperation and information sharing over
issues such as sales data, and forecasts. The expected benefits include im entin delivery time,
quality, reliability, low level of inventories, high profits and low costs as %‘s‘ proved operations
(Lemon & Verhoef, 2016). Good supplier relations can also be bui ization by taking the
chance of working with these ideas and offering valuable inputs to pliers. The partnerships with

d

suppliers yield best results only when savings in inventor'@s e enyis along with planning and

stabilization of operations.

There are also several obstacles in building supplier partfier \fbeneﬁts are received by the buyer
and the supplier is still uncertain about establishin ership. The cash flow can also be strained
when suppliers make more investment on the gquipmeng with less profit. The difference in the culture
of buyer and supplier can also lead to issues. strategic partnerships are made, this should result
in strategic benefits for both parties involved. example is of computer industry in which
companies including Dell does not have the resources for designing and building computers and depend
on strategic partnership with suppliers. rt-up companies also take advantage of resources and

expertise by building a partnershipgWith, bigger companies. Benefits are also gained by companies
through locking in buyers, wh eir business growth (Hahn et al., 2018).

2.4. Hypothesis Developme

Luzzini et al. (2015) e d the relationship between purchasing and supplier management. The
sample of 498 firm hosen from around the world. They findings of the study argued that the
Interfacing purchasi s a firm in strengthening the supplier relationship. Recently, Maestrini et al.
(2018), argueddthat supplier and buyer collaboration in an interfacing purchasing function helps
firm in j vin performance. Bag (2016) claimed the purchasing as an antecedent of supplier
relatio indings of the Bag (2016) are consistent with the findings, as they claimed the
purchasingyas addeterminant of supplier management. Based on the literature review and the findings

discussed ave developed the following hypothesis explaining the relationship between interfacing
purchase and supplier management

Hi: Interfacing purchase has significant positive impact on the partnership with supplier.
H»: Interfacing purchase has significant positive impact on the selection of supplier.

The purchase cycle has significant impact on the supplier management as the supply chain
management. According to the Christopher et al. (2013), the supplier first should be identified by the
purchase department to ensure that either they will be fit in the purchase cycle of the company.
Similarly, the Liu et al. (2015) argued that the in case of any large order, which as the significant impact
purchase cycle is significantly affected by the supplier management. Many prior studies (Christopher
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et al., 2013; Monczka et al., 2015; Nair et al., 2015) argued that the purchase cycle has significant
impact on the supplier relationship. Based on the literature reviewed, the study has hypothesized the
following relationships between purchase cycle and the supplier management.

Hs: Purchase cycle has significant positive impact on the partnership with supplier.
Ha: Purchase cycle has significant positive impact on the selection of supplier.

Many prior studies have suggested that the supply chain comprising purchasing and accounting,
designers, suppliers, and operating units for improving performance through cost reduction (Grotsch et
al., 2013; Hopwood et al., 2010; Maskell et al., 2017). A different perspective can also be offered by
the purchasing and accounting department to conduct a cost analysis (Maskell et al., 2017). The
purchasing personnel and accountants have enough knowledge about negotiations because of their
relationship with suppliers, therefore true value costing is required, and it has significant impact on the
supplier management. (Romano & Formentini, 2012). According to Tukker (20 levance
costing results in expertise and efficient delivery of goods and services. They Sont
that the act of purchasing goods or services from outside the organization rath amyproducing them

is known as outsourcing. According to Grotsch et al. (2013) many compani 0'do most of the
production functions by themselves and do very little outsourcing while somi€ are aolved in extensive
outsourcing. For instance, a company manufacturing personal comp urces most of its parts

such as outsourcing of data processing, maintenance, payroll and enefits, food services, etc.
There are various reasons behind taking outsourcing decisi company. In any outsourcing

and assembles them. Supply chain management is all about outsour of'services can also be done
&
decision the valuation, cost relevancy, and price determ% e significant impact so the study has
a

hypothesis the following relationships,

Hs: Relevant cost has significant positive im ership with supplier.

He: Relevant cost has significant positive impactien the/selection of supplier.

H7: Value analysis has significant positive i e partnership with supplier.

Hg: Value analysis has significant positive impact on the selection of supplier.

Ho: Price determination has significant‘pesitie impact on the partnership with supplier.

Hio: Price determination has signifi ositive impact on the selection of supplier.
Based on the literature reviewedyan: indings discussed the study broached an argument that the

managerial accounting tec@ erates the relationship between purchasing cycle and supplier
t
tes

management and based on ature reviewed the study has drawn the following hypothesis

Hi1: Relevance cos e relationship between Purchase cycle and partnership with supplier.
Hiz: Value analysi ates the relationship between Purchase cycle and partnership with supplier.

His: Price detemmination moderates the relationship between Purchase cycle and partnership with
His: Rele pst moderates the relationship between Purchase cycle and selection of supplier.
His: Valueianalysis moderates the relationship between Purchase cycle and selection of supplier.
Hie: Price determination moderates the relationship between Purchase cycle and selection of supplier.

3. Methodology

This research was formulated based on hypothetic-deductive approach, which is a scientific method. It
consists of seven steps including problem identification, problem statement, and hypotheses
formulation, establishing measures, gathering data, data analysis and interpretation of findings. The
main constituent is the deductive approach, which involves formulation and application of a general
theoretical framework for a certain practical case. Using previous researches, a theoretical foundation
was designed. In addition, a quantitative survey approach was also employed. In this approach, it is
required to determine the research objectives, develop a research design, determine a valid and reliable
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instrument of research, conduct a survey, collect data and analyze and interpret the findings. The nature
of present study is cross-sectional i.e. the research took place at a specific time period, since it is
convenient for the academicians. An email-questionnaire survey was also developed for data collection,
which was then further used for statistical testing to assess the formulated hypotheses. This method was
chosen because it requires less time and cost and covers wide geographical area (Snyder et al., 2016).

In addition, the survey research method involved collecting data from the people for a particular case.
Since the current study is a field study conducted under a natural setting, a correlational study was an
ideal fit which is usually carried out in an environment where researchers do not interfere and let the
events happen in a normal setting. The survey conduction was done for generalizing outcomes. The
population already had high validity since the items of the questionnaires were quite relevant and direct
to address the items of a dimension (Hair Jr et al., 2016).

The Likert scale 1-5 was used as a measurement scale, where 1 represented Strongly Disagree, 2 for
Disagree, 3 for Neutral, 4 for Agree, and 5 for Strongly Agree. The Accounts and opetationalmanagers
from Retail firms of Kazakhstan were selected as final respondents or sample of the, study. The cluster
sampling was used for the survey research. A Five-technique approach was adeptedyfor-sample size
calculation (Gay & Diehl, 1992). While estimating sample size, firstly the tofal population and
population sample size was calculated, the present study determined botheof these uSing a (Krejcie &
Morgan, 1970) table. Therefore, a sample size of 310 was obtainedgn a¥field of social sciences,
researchers mostly employ SEM, since it is a powerful tool fof teSting multiple associations,
simultaneously (Hair et al., 2016). Previously, several researcherSihave argued to use a co-variance
approach, i.e. AMOS, but PLS-SEM has unique features fhaking it\a potential replacement for CB-
SEM approach the response rate of the study was 63.2 percent:

4. SEM-PLS Analysis

For several reasons, PLS-SEM is a popular @nd a robust ‘approach which has gained considerable
attention among researchers and scholars. Urbagh and Ahlemann (2010) observed arguments by
researchers in favor of this approach. In addition, Hair et al. (2016) also suggests that PLS is beneficial
when it is adopted solely for the explanationyand predictive relevance of constructs. Thus, this paper
employed PLS-SEM due to its flexibility, Ie8s testriction about the sample size, and proper handling of
multiple regressions. Furthermore, the PLLS-SEM consisted of formative and reflective constructs.

The SEM-PLS analysis involves outer and inner model estimation. The outer model includes measuring
of its elements or compongntssassessing the degree of indicators with their theoretical loadings and
correlating with the cortespondifig constructs. Putting differently, the outer model analysis verifies
whether the survey ttemsgare measuring the constructs as they are expected. Thus, confirming the
validity and reliability ofithe model, which are the two commonly used criteria under -PLS-SEM for
analyzing ¢ghe measurement model (Hulland, 1999; Ramayah et al., 2011). The outcome regarding the
relationf"between constructs is determined through the measures of validity and reliability. The
measuremént model’s suitability is analyzed by; 1) observing the convergent validity for the measures
of indicatorsyusing average variance extracted, 2) discriminant validity by following the outer loadings
and Fornell and Larcker (1981) criterion, and 3) individual reliabilities of items, such as internal
consistency reliability and indicator reliability by estimating composite reliability.

Whereas, the relation among the latent and observed variables is exhibited in the measurement model,
changes in items of the model can also occur while estimating the measurement model. To confirm its
validity, the confirmatory factor analysis was employed by taking first and second order constructs.
Through the formative, structural, and reflective modeling, each element of the measurement model
was estimated separately.
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Fig. 2. Measurement Model

Internal consistency of a model determines the result cons1s‘en¢1g e same test items. Hair Jr et
al. (2013) suggest to measure internal consistency when si s are obtained by the construct
measuring items. Therefore, composite reliability (C mlned to assess the reliability or
internal consistency of the model. CR does not takeyinteyaccount constructs’ equal indicator loading
(Hair Jr et al., 2013). The range of composite reliability'should be 0-1, where 0.60 is the threshold level
(Henseler et al., 2009), but the most desirable level i r above. If the value of CR lies between 0.6-
0.7, it represents average internal consistency, whe n adequate level of internal consistency occurs
between 0.7-0.9 (Nunnally & Bernstein, 1994). Hence, to comply with this, the convergent validity for
the study was also examined, which degree to which same construct measures, and are
theoretically related to each other ( eler et al., 2009). Thus, convergent validity reflects the extent
of correlation between the sa % t measures (Hair Jr et al., 2013). While considering the

convergent element of meas onstruct, average value extracted (AVE) was employed, having
0.50 or above as the thres e (Henseler et al., 2009). The 0.5 value shows an adequate level of
convergent validitys There cording to B. Hair Jr et al. (2013) half of the indicators’ variance is
explained by the late ct and it also determines the adequate convergent validity.

Table 2
Reliabili

Cronbach's Alpha rho A Composite Reliability Average Variance Extracted (AVE)

IP 0.950 0.952 0.960 0.799
PC 0.948 0.951 0.960 0.829
PD 0.923 0.925 0.945 0.813
PWS 0.874 0.896 0.915 0.730
RC 0.926 0.928 0.944 0.773
SOS 0916 0.920 0.941 0.799
VA 0.933 0.934 0.949 0.789

In empirical researches, a Fornell and Larcker (1981) criterion has been widely used and an effective
measure is used to assess the discriminant validity. Whereas, the discriminant validity shows whether
the reflective variables are related to their constructs. Thus, Fornell and Larcker (1981) criterion was
used as a threshold. Therefore, the Reliability index must exhibit value equal or higher than 0.70. The
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outer and cross-loadings exhibited same values. The cross loadings in a study determines any

correlation existing between the constructs. The values of discriminant validity are presented in Table
2.

Table 3
Discriminant Validity
IP PC PD PWS RC SOS VA
IP 0.894
PC 0.892 0.911
PD 0.674 0.671 0.901
PWS 0.686 0.664 0.900 0.855
RC 0911 0.916 0.725 0.731 0.879
SOS 0.670 0.691 0.892 0.884 0.710
VA 0.691 0.649 0.920 0.867 0.695

construct. The value for outer loadings must be equal to or above 0.50 thregho
2010). Hair Jr et al. (2013) suggest to carefully examine the outer loading&
in th

1 (Hair et al.,
are above 0.40
values of AVE and

but not above 0.70 then it is recommended to be omitted if it causes increa:
CR.

Table 4
Outer loadings ¢
P PC PD W RC SOs VA
1P2 0.894
1P3 0.899
1P4 0.883
1P5 0.916
1P6 0.883
PCl 0.917

PC2 0.870

PC3 0.930

PC4 0.9

PC5 0

PD1 0.896
PD2 0.862
PD4 0.915

PD5 0.931

PWS1 0.920

PWS2 0.895

PWS3 0.879

PWS4 0.708

RCl1 0.877

RC2 0.839

RC3 0.902

RC4 0.909

RC5 0.867

SOS1 0913

SOS3 0.913

SOS4 0.897

SOS5 0.851

VAI 0.926
VA2 0.898
VA3 0.883
VA4 0.892
VA5 0.841
IP1 0.887
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In structural modelling, coefficient of determination or R? explains the predictive power of endogenous
variables. Closer to 0 value for path coefficients indicates insignificance of coefficients. Value for R?
also lies between 0-1, value closer to 1 indicates greater predictive accuracy and vice versa. The value
of 0.75 indicates substantial predictive power, 0.50 indicates moderate predictive power, while 0.25
indicates weak predictive power.

Table 5
R-square
R Square
PWS 0.832
SOS 0.831

After checking and reconfirming absence for collinearity problem, the next step ess the
structural model. According to Hair Jr et al. (2013), the key criteria for assessiné’t cturalkmodel
in PLS-SEM are the significance of the path coefficients, and coefficient determina
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Fig. 3. Structural Equation

Moderating Effect
5

The bootstr ng procedure was also employed to check the level of moderation and to assess the role
of moderat ndirect impact of variable. The bootstrap method is recommended for a sample size
up to 1000 for analyzing the significance of a relationship. Except for Hz, all other hypotheses exhibited
less than 0.05 p-value which is the threshold level for hypotheses acceptance. The results of moderation
explained that t and p values were significant for all hypotheses. The t and p values for Hi1 to His were
above 1.96 and less than 0.05, respectively, thus satisfying the threshold level, and resulted in the
acceptance of the hypotheses.
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Table 6
SEM results
Original Sample Mean Standard T P

Sample (O) ™M) Deviation Statistics Values
IP —» PWS 0.096 0.100 0.087 3.105 0.000
IP — SOS 0.093 0.084 0.107 4.875 0.000
Moderating Effect I — SOS 0.035 0.039 0.055 3.642 0.000
Moderating Effect 2 — SOS 0.051 0.041 0.077 5.657 0.000
Moderating Effect 3 — SOS 0.049 -0.041 0.083 4.591 0.000
Moderating Effect 4 — PWS 0.021 0.023 0.039 3.538 0.000
Moderating Effect 5 — PWS 0.145 0.143 0.052 3.793 0.005
Moderating Effect 6 — PWS 0.081 0.081 0.047 3.733 0.000
PC — PWS 0.164 0.162 0.086 4.9 0.000
PC — SOS 0.218 0.217 0.096 68 .023
PD — PWS 0.513 0.502 0.100 Xz .000
PD — SOS 0.439 0.431 0.095 4. 0.000
RC — PWS 0.388 0.393 0.123 161 0.002
RC — SOS 0.036 0.050 0.120 4.298 0.000
VA — PWS 0.162 0.161 6.375 0.000
VA — SOS 0.390 0.374 8 3.998 0.000

5. Summary and conclusions

Purchasing function is gaining importance in busin
importance is the increase in outsourcing activities,
management. Moreover, efforts are being
outsourcing. The important variables in this re
delivery. Suppliers are selected by past purghasing

suppliers may include cooperatien,
of product designing and manufa

The findings of this stu est that one of the duties of purchasing is to identify supply sources, to
n, and to maintain suppliers’ database, obtaining goods and services,
of operations with cost and time efficiency. Therefore, suppliers are

gotiated, and alliances are established in purchasing. The concept of

purchas of increased importance with the increased emphasis of management
accoun chain management, lean production, quality improvement, and outsourcing
(Porter . 1985). Moreover, changes are occurring in business-to-business buying. A major

share of buying relationships is accounted by the traditional relations but reductions are expected in the
mid of decade. Meanwhile, it is expected that relationships of web-based auctions and managed
inventory are likely to increase. Further, purchasing will be influenced due to the increased
globalization.

The study is of the view that that there are many factors that affect the supplier management and these
factors include quantity and quality of goods and delivery time that can significantly influence the
organizational operations. The basic purpose of managerial accounting with reference to purchasing is
the formulation and execution of purchasing plan for goods supporting operation strategies.
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