Bapnelk TaHBIMA QIEMIIIK TYPHCTIK OarbITTap 63 OarbITTApBIHBIH CAHIBIK MapKETHHTIMEH OeJICeH.Il
aitHanmeicagel. OTM  Digital Days 2018 koHdepeHUHMsACH Ke3iHAEC IeCTHHAUUSAIApAbl 0OacKapy >KoHE
MapKeTHHT >KOHIHJAET YWBIMIApIbIH OKiIjepi YChIHFAH aknapaTka coiikec, M3pawnb jkapHaMabIK
OrouKeTTIH 25% - BIH CaHABIK IrepineTyre >kyMcaiapl.

[llerenaik TYpUCTIK XoHE travel-koMmaHUWsUIap alTapibIKTail TaOBIC ama OTHIPBIN, ©3 KBI3METIH
MUDKATAIM3ANMsIAY bl OCJICCH II XKOHE HOTHIKEI KYprizeai. DKOHOMHMKAChIHA TYPU3M €JICYII yiiec KocaThiH
A3us ennepi YKIMETTIK JieHreine canaslk Tpancopmanusra Kipicti. 2018 sxpuisl pu Jlanka tapTeiMab
TYPHUCTIK OaFBIT PETiHIE SNIiH ayKbIMIIBI CAHIBIK TPOMOCKHIH YHBIMIACTHIPIBI.

Wunonesust «Airbnby» XanbIKapajblK SKCIaHCHUACHIHA jkayan perinae 2000-HaH actaM Typii yiaepicH
TYpaTbIH recrxayctappl xoHe «Indonesia Travel Exchange» (ITX) Buinacbin Oponaay &emliciH icke KOCTbI [2].

OJemjie Typu3M CalachblHIa OHJaFaH TEXHOJOTHSIBIK CTapTanTap >KYMbIC icTeiimi. MbIcasl,
Kam6omxusuisik CamboTicket muaTdopmachl 3JeKTpOHIBI molTa apkelibl Kamboka, Jlaoc, BbeTHam jkoHe
TawnanATTEIH aBTOOYCTapBIH/IA, TAPOM/IAPHIH]IA YKOHE KEKE TAKCH KhI3METTEpiH/Ie Oip MEe3TiI/ie OPBIH alyFa
MYMKIiHJIiK Oepei.

Kaszakcran 2018-2022 »xpuiap apaibifbIHAA ICKe achipybl Kyprisinerin «lludpisik. Kazakcran
MEMJICKETTIK Oarmapiamachin a3ipieni. «L{udpasik Kaszakcran» MemilekeTTiK Oapfapiamachl CaHIbIK
TEXHOJIOTHSIAPII €HTI3y apKbUIBI 3KOHOMUKA CallalaphIHBIH OoceKere KaOuNeTTUNTiH apTThIpyFa KoHE
XaNIBIKTBIH OMIp Cypy camachlH apTThipyra OarbiTTanraH. "Kazakh Tourism" » YITTBIK KOMITAHHUSACHI
uudpiaHaplpy OolbIHIIA OipkaTap >xobamapabl iCKe achIpFbIChl Kenemi. OmapabiH Oipi - "e-Typuzm"
nopTaibl. ¥ CHIHBUIBI OTBIPFAH €-TYPHU3M MOPTajbl, COHAAH-aKk MOOWJIBA1L KOCBIMINIA KOPHEKTI JKepiepre,
COHBIH iIIiHAEe Kuemi xepiaepre Oapy yiin Kazakcranra TypucTepai TapTyFa BIKHAI CTei.

Ocburaiitia, Typu3M HHIYCTPHUSCHIH JAMBITHII JKATKAH MEMIICKETTED YIIIH CaH/IBIK KOHE CaHJBIK eMec
apHasnap OOWBIHIIA ONepauusuIapIbl KY3ere achlpy eTe KaxKeT, OYTiHrl KyHi ©3iHIH TEeXHOJIOTHSIIBIK
MYMKIHJIKTEpiH KEHEUTYre MHBECTUIUS CANATHIH €JJIEp OHBbI TYTHIHYIIBUIAPFA XKOFaphl JACHIEHIEe KhI3MET
KOpPCETY YIIiH XOHE TYPUCTIK HapbIKTa Oocekere KabineTTi 60y YIIIH Kacalabl IeTeH KOPBITHIH/IBI XKacayFa
Oomanpl.
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RESEARCH ON THE DEVELOPMENT OF THE TOURISM INDUSTRY IN KAZAKHSTAN

The development of tourism can significantly improve the economic situation of the country, create
conditions-for- the creation of mixed industries and is a successful, reliable and authoritative source of
investment.

We know that tourism is one of the promising and dominant clusters for the economy of Kazakhstan.
The implementation of the tourism industry is based on the Strategy "Kazakhstan-2030", the Concept of
tourism development in the Republic of Kazakhstan and the Law of the Republic of Kazakhstan "On
Tourism Activities", based on the development and use of tourism business. High-quality tourism industry is
a source of different levels of replenishment of the state budget, which is the financial basis for investment in
various social and environmental programs.

Kazakhstan is the largest Central Asian country that tends to present its touristic opportunities globally.
The contribution of tourism to GDP, according to World Travel and Tourism Council annual statistical
report, was around 5.7% (about 9.3 million US dollars) in 2018. The number of tourists and income are
increasing yearly, for example, 2 million foreign visitors spent 2.275 million US dollars in 2018 [1].
Currently, almost 490 thousand people or 5.7% of total employment are employed in the touristic sector.
Table 1 shows the increase in inbound tourists hosted by accommodation facilities in Kazakhstan during
recent years [2].
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Table 1
The number of tourists hosted by accommodation facilities in Kazakhstan.

2013 2014 2015 2016 2017 2018
Foreign 586,038 679,018 692,213 722,515 891,911 830,922
tourists
Domestic 2,721,714 3,125,429 3,110,012 3,495,267 4,387,495 4,695,942
tourists

We can see that the number of foreign visitors exceeded 40% growth, while domestic tourists exceeded
70% growth in 2018 compared to 2013.

According to the results of the last year, tourism development indicators are favorable. The number of
foreigners who came to us in 2018 amounted to 8.79 million people, which represents an increase of14.1%
compared with 2017, and compared with the figures for 2015-2016 — 36.7% and 35%; respectively. In
2018, the amount of tourism services provided reached 104 billion tenge. (The statistics take into account the
total number of visitors, including travelers for business purposes, for seeing friends and relatives, as well as
for leisure).

Of all the countries, the United Arab Emirates, India and Malaysia stand out, from these countries
arrivals to Kazakhstan increased by 50%, 49% and 44% over the past year. The number-of tourists from
Hong Kong (22%), Poland (16%) and South Korea (15%) also continues to grow. Stable growth is observed
from Russia — the main foreign target market of Kazakhstan in attracting tourists.

According to The Travel & Tourism Competitiveness Report 2019, Kazakhstan had the slowest rate of
competitiveness improvement, moving up one place to rank 80th globally. The country has become more
competitive along most TTCI pillars but was held back by declining business environment (36th to 49th),
labour market (47th to 57th) and health and hygiene conditions (6th'to 12th).

Kazakhstan ranks 4th globally thanks to reduced hotel (17th) and fuel (13th) prices, greater purchasing
power (23rd) and low ticket taxes and airport charges (6th) [3].

Table 2.
Main indicators of tourist activity of the Republic of Kazakhstan
No Indicators 2016 2017 2018 Growth (%)
2018/2017

1  |Number of accommodation places 2754 2 987 3345 12%

2 |Room-nights offered by accommedation 7582785 9544646 7540730 -21%

3 |Number of rooms in accommodation| 60427 66 555 71280 7%
locations

4 |Number of visitors...served in the| 4217 782 5279 406 4262963 -19.25%
accommodation

5 |Visitors served by domestic tourism| 3 495267 4 387 495 3654869 -16,7%
accommodation (residents)

6 |Visitors served . by. domestic tourism| 722515 891911 608094 -31.8%
accommodation (non-residents)

*Note: the author made based on [4]

As can'be seen from the above table 2, despite the chronic global economic crisis, Kazakhstan's tourism
as a whole is'successfully developing. If we consider the official data on the development of tourism in
Kazakhstan over the past 3 years, we can see that the number of accommodation and the number of staff
quickly developed from other indicators and increased by 12%.

If we consider the official data, it is known that in the 3-year figures for the number of visitors visited
for the purposes of the trip, more tourists for business and professional purposes. In January 2019, these
figures decreased by 9% compared to 2017 (2664 people). The largest year of tourists staying for personal
purposes falls on 2017 (9125 people), and in January 2019, these figures decreased by 16% compared to
2017 (7658 people).

The Republic of Kazakhstan has a high potential for tourism development. But despite the fact that the
state has a great potential for tourism development, the dynamics of domestic tourism lags behind outbound
tourism, which justifies the need for scientific research in this area in order to determine the most effective
ways to improve it.
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SMART-CITY KAK UHCTPYMEHT IIOBBILIEHN S KOHKYPEHTOCIIOCOBHOCTH
IopOJACKOI'O TYPU3MA

l'oponckoit TypusMm — sIBJIE€HHE MHOTOTPaHHOE, SIBISIETCS BaKHOW YacThIO COBPEMEHHOTO TOpOfa.
YpoBeHb pa3BUTHSA TOPOJCKOTO TypHU3Ma JEMOHCTPUPYET BOBJICUEHHOCTh M 3HAYUMOCTH B QOIIEFOPOICKOM
MOJIUTHKE.

CerosiHs ocTarOTCs aKTyaJlbHBIMU POOJIEMBI YPOBHS Pa3BUTHS TOpoJickoro TypusMa B Kazaxcrane. [1o
MHEHHIO 3apyOeKHBIX UCCIIeI0BaTeNeH, PEIICHNEM MHOTHX 3aiad B TOPOJCKOM Typu3Me SIBISICTCS aKTUBHOE
W TIOBCEMECTHOE BHEJPCHUE TEXHOJOTHH, a TIPUMEHEHHE KOHIENNUHA Smart-ropoJioB sIBISIETCS
3¢ (deKkTUBHBIM aOCOMIOTHO s Bcex cdep, B TOM, uucie U s Typuctckoit. B Epomelickux crpaHax
paccMaTpUBaIOT BOIPOCHI TakKUX TopoloB kak, Green City, Resilient City, Innovative City, Creative Cities —
B 0OJIBIICH CTENEeHH, KaK CIoco0 peleHus mpodieM 3arpsisHeHUS, Ype3MEPHOrO MOTOKA TYPUCTOB U BOTIPOC
nHHOBanui [1, ¢.17].

B Mupe akTHBHO peau3yrOTCS MPOEKThl Mo BHeApeHuro «Smart. City», B bapcenone, Cunramype,
Konenrarene n apyrux, naHHbIE TEXHOJOTHH OBUIM BHEApEHBI BIEPBHIE, TOrAa, Kak B borote, Jlume — Ha
cTaguu pa3paboTok [2, c.84].

IMonsitne Smart City, kak npaBWIo, JOMOJHSETCS W HpeTepreBaeT M3MEHEHHs M0 Mepe U3MEHEHHM
YPOBHSI JKM3HU B JaHHBIX Topojaax. BaKHBIMH TOKa3aTeNs MU B IPOLIECCE PA3BUTHS TAKUX TEXHOJOTHH -
WHpekcel yMHBIX TOPOZIOB, TO €CTh TO KOMIUIEKCHBIN aHamn3 Hauboyiee TEXHOJIOTMYHBIX MPOCTPAHCTB B
MUpE, peaJararoiil onpeaeiIeHHbIN nepeueHb moKa3areie, GopMUPYIOMINH LETOCTHYIO KapTUHY YPOBHS
Pa3BUTOCTH TEXHOJIOTHUH B OTIpeeeHHOM ropoe [3].

Ha ocHoBe naHHBIX MoOKa3areneld MNpeACTaBIsIETCS BO3MOXKHBIM BHJIETh OCHOBHBIE IPOOJIEMBI M
HEJIOCTaTKM OTEYECTBEHHBIX TEXHOJOIMH U OKa3blBa€MOE HMH BIMSHUS Ha pa3IUyHbIC MOKa3aTelny,
HEKOTOPBIMHU U3 HUX SBISIIOTCS: YPOBEHb KHU3HH, YCTOWYMBOE PAa3BUTHE, MHEHHUE SKCIEPTa, IMKUTATH3ALINS
yciyr [IpaBuTenbcTBa, MHHOBAIIMOHHAS SKOHOMHKA U apyrue (Tabnuua 1).

Tabmuna 1
Wunekc «ymMHBIX» TopoaoB Ha 2019 T.
Kpurepuit T'opon Wanexc

«YMHBIE TTAPKOBKIY» 10
WuBectuiyd B tHPPACTpyKTYpy 4,71
«HmcTas oHEpTus) 6,0
3ammra OKpy>Kareu cpeabl 3,65
Bbuznec-skocucreMa Bapcerona 1,87
JAnpxutanusanys roc.yciyr 4,55
BrokueiH-cucTeMBI 8,90
4G LTE 2,36
YPpOBEHB )KHU3HH 2,06

MHenue 3kcnepra 10

OO0 HHIEKC 4,83

AmMcrepaam 7,55

Awnanorndsbiii Habop bocton, Cunranyp 7,07
Momnpeais 7,22

KpuTepres Toxno 6,68
MockBa 4,29

IIpuMeyanue — COCTaBJICHO aBTOPOM Ha OCHOBE MCTOYHHUKA [3].
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