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Women’s entrepreneurship — a promising potential for economic development

Abstract:

Object: The article describes the trends in the development of women's entrepreneurship.infthe'second half of the
19th century and in the early 20th century, which are established on the basis of statistical materialsg¢ measures taken by
the country's leadership, and facts of interest to readers. Ways of overcoming the identified barriers are suggested to
enable women to realize their ideas and benefit the society.

Methods: When writing the article, a general scientific methodology was uised t6 analyze the theoretical and prac-
tical materials on the development of women's entrepreneurship. Based on the ‘assessment of the development of wom-
en's business in the historical aspect and comparative analysis, as wellas using a systematic approach, an assessment is
made of the role of women's entrepreneurship in the economy of Kazakhstan.

Findings: The active development of the social group of business women with equal participation in the market
contributes to the effective promotion of a number of socio-econgmic and,political tasks of the state and creates favora-
ble conditions for the economic growth of the country's economy.

Conclusions: Statistical materials show that the developmient ofywomen's business in the subsequent period was
notable for its intensity regardless of objective and subjective reasons that created difficulties for female entrepreneurs.
The entrepreneurial potential of women can significantlyjeontribute to the implementation of new priority projects of
socio-economic development.

Keywords: women's entrepreneurship, shuttletbusiness, family business, small and medium business.

Introduction

Among the problems of small and medium-sized enterprises (SME), the development of women's busi-
nesses is of great importance. AyWwoman can create new forms and reinforce old ones, self-selected dangers,
ignoring differences in starting positions, different requirements for doing business (accumulation, influence,
education) and the need fogfwomen tofperform family and economic functions.

It is difficult not only fof women, but also for men in small towns and villages that dominate the coun-
try. It is importanfito note thatithere is a global development trend of companies involving women, especially
managers.

Women todayjare‘entrepreneurial, ambitious and in no way inferior to men in their entrepreneurial abil-
ities (Raiman@ya Z.[';)2019). The entrepreneurial potential of women can make a significant contribution to
socigseconomic ‘development. Women often run businesses in the sectors of household, education, social
assistance publishing, clothing, food, recreation and tourism — activities aimed at improving the quality of
life. This,determines the importance of women's entrepreneurship.

Manyawomen who have become “entreprencurial mothers” around the world not only work for them-
selves and their families, but also contribute significantly to local and national budgets. However, small
business managers, including women, have learned how to prepare various development programs and report
on the success of these programs. An important reason for maintaining this status is the interest of large
companies, among which there are many foreigners. Small businesses are really small in size (Lifidn, F., Ja-
én, I., & Martin D., 2022).
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Literature Review

Women's entrepreneurship emerged in the second half of the 19th century as a form of women's partici-
pation in public life, indicating their growing importance, especially in the field of entrepreneurship. The
increase in the number of women in business was influenced by the law of June 10, 1857 “On allowing mer-
chant's wives to issue certificates for their trade separate from their husbands” (Law of June 10, 1857). Three
groups of women were allowed to engage in business: merchant widows (the most numerous), married mer-
chant women, unmarried merchant daughters. After a series of radical reforms that Alexander has undergone
since the age of 19, February, 1961. Over the years and with each step in economic development, Alexander
Elder became more and more active in business, Ailder destroyed his business prospects. So already in 1884
for 27,235 years, out of 27,235 companies, women owned 1,454 companies, or 5%; in 1887; 1684 out of 34
723 (also 5%). The number of companies run by women increased by 16%. The proportion of women facto-
ry owners was highest in the food and textile industries, at 9.2% and 7.7% respectively in 1884 and 1897
years — 10.6% and 6.9% of all factory owners (Gregori, 2003). In the early 20th century, women were among
the most attractive in the world.

This was contributed by changes in the status of women in society, increasing the leyel ofi€dueation,
household and business culture and the introduction of women's rights to personal property ownership. En-
trepreneurship, or business, as it was then called, was engaged in by nobles, merchants, burghers, wealthy
peasant women and other categories of people with capital. Since many entreprénieurs ates$tarting businesses
in their former profession, and the State social security system in these countries iSidominated by women, it
is expected that the number of women entrepreneurs will increase after the privatization of the State social
security system. Women's entrepreneurship not only provides a livelihgodor women themselves and their
children, but also provides a good education not only for soms, but alse for daughters (Tilmar M. et al.,
2022).

Methods

High growth of entrepreneurship in 19™ century+has Attracted¥many new entrepreneurs to its economic
program, including women entrepreneurs who have conttibuted, to the economy and gained influence in the
global market. For example, the beginning of matket reforms with the approval of Presidential Decree 65.29
in neighboring Russia in 1992-1996 influenced thedemergence of a service center among women entrepre-
neurs, January 1992. The struggle for Freedom (Decree'®f the President of the Russian Federation of January
29, 1992) according to experts, up to 10 million jobs has been created at all levels of service implementation.
In addition, transport dealers have steppeup the work of travel agencies using all types of transport within
the country and abroad. In addition, the®problemiof the lack of public services in the country at that time was
taken very seriously. The service anfiually imports consumer goods worth up to 5-7 billion yen. A brave and
persistent husband, more than half ofjwhom were women of various professions and educational standards,
who worked in extremely difficultieonditions without the help of the government, after which they decided
to start their own business withemployees.

It should be notedyq as\néted by the sociologist S.Y. Barsukova, that the main reasons for the prioritiza-
tion of services andjtrade in the"development of women's entrepreneurship include the following:

- Women's previgus experience, including homework, develops sufficient skills and knowledge to work
in these areas;

- Wemendare lessplikely to get a technical education, which prevents them from starting a business in
constfuctiongtransport and industrial production;

It isddifficult for women to borrow money, which means that “non-traditional” industries need more ini-
tial capital thaft women;

- Personal dignity of the “Motherland” in relations with colleagues, traditions.

It is important that with the collapse of the USSR, all spheres of life in Kazakhstan, as in other post-
Soviet countries, fell into a deep recession that was overcome in the early 2000s. Historically, such develop-
ments have been imposed.

The socio-economic sphere in Kazakhstan is characterized by a dynamic combination of progressive
and traditional features, which is also manifested in the principles of the choice of industries by women en-
trepreneurs. A unique feature of women's entrepreneurship in Kazakhstan is its one-time nature. Wayne's
wife is an oracle who works for himself and appoints himself, but he is forbidden to do so. This is a lobby
“rich place”, but at the same time very unreal. Thus, according to 2020 data, the unemployment rate among
women in Kazakhstan was 5.4 %, with the overall unemployment rate for the country at 4.9 %. This is evi-
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dence of patriarchal traditions in Kazakhstan's society and, among other things, gender discrimination: em-
ployers prefer to hire men; therefore there is a higher unemployment rate for women than for men.

There is labour discrimination against women, which in turn is confirmed by data on the ratio of men's
to women's wages (Table) (https://gender.stat.gov.kz.).

Table. Ratio of women's wages to men's wages

Republic of | Unit Year
Kazakhstan % 2010 |2011 2012 2013 (2014 [2015 [2016 |2017 |2018 |2019 |2020 |2021
340 32,0 30,5 32,2 [33,0 34,1 314 (32,2 (342 [32,2 |25,0 |21,7

Analyzing statistical data, we note that the average gender wage gap in the Republic of Kazakhstan is
21.7%

At the current stage of economic development the labour market is influenced by the depressed state of
the regions and a number of socio-economic factors.

The regional economies are characterized by:

- severe distortion of commodity and resource markets

- lack of consumer and producer information;

- process of radical structural transformations in the economy and society;

- unbalanced prices, supply and demand;

- low incomes (and a low standard of living);

- dependence on agricultural production and fuel and raw material exports

- subordinate position, dependence and vulnerability in the system of intefAational relations.

A women's company can attract relatives and employees. In,addition; this is a distinctive specification.
Women's business is mainly focused on various types of services, pink trade and nutrition, light activity and
other sectors of the national economy. A business woman hés athugeland widely promoted socio-economic
and political potential. The fact is that a society can b&healthy and efficient if it has a large middle class that
deprives economic and political stability. The main honotyof the middle class is in small and medium-sized
businesses. This is where women's entrepreneurship can play a major role in the development of the domes-
tic economy and society as a whole. In practice, women réad weaker sex articles all the time. At this time,
the investigation carefully leads the woman into the family and exposes the opposition to the common life.
Remember the activities of women during the\Second World War, both at the front and behind. Physically
and psychologically, they were older tHamgmen. Nature has endowed them with additional physiological
functions deprived of a person, limitingthe development of their aesthetic potential. And in 2012, a study by
the international consultant MgKinsey & Company found that companies work by women, they have 56%
more nailed than those who work,by ‘tengIn 2016, the international auditing firm Ernst & Young, based on
the collections of financial results“0f 22,000 public companies in 91 pages, found an organization with 30
percent female in its management team that received an additional 6 cents of net profit.

The functions of womeft entreépreneurs in the modern world are seen in strengthening the social orienta-
tion of the businessysphere and in increasing the stability of the economy by introducing into the business
sphere a number @f feminine qualities that perform a stabilizing role. It should be noted that enrichment of
the business environmenthwith fundamentally new elements of doing business inherent in female psychology
can be eonsidered in the classical sense of innovation.

In our practicel women entrepreneurs are a relatively new socio-professional group in the social struc-
ture ‘of, society, defined both by objective criteria: they are engaged in a common professional activity —
entrepreneurship in the structure of the social division of labor, and by subjective ones (identifying them-
selves as members of this group, having common professional interests, employment motives, etc.). Entre-
preneurship is still a predominantly male field of activity. Initially, as mentioned above, most entrepreneurs
in southern China are engaged in small business. In addition, there is a division of labor based on gender: 1)
the construction and transport industries are the least developed by women; 2) the industrial sector, agricul-
ture, wholesale trade, market functioning activities, the financial sector do not have a pronounced gender
component; 3) retail trade, catering, science, culture, and healthcare are the most actively mastered by wom-
en (Barsukova S.Yu., 1999).

Support for women's entrepreneurship is one of the world's socio-economic trends. The UN is a pioneer
in this field. The Beijing Platform for Action, adopted by the Fourth World Conference on Women in 1995,
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highlighted the need to increase support for women entrepreneurs, including by providing access to official
financial instruments in the vocational training markets.

The results of 2017 surveys show that 98% of women are positive about running their own businesses.
Minors, people with disabilities, residents of mono cities and villages are the most vulnerable women in this
situation. The unsatisfactory demographic situation, the instability of family relations, the increase in divorc-
es, especially in recent years, and low wages are pushing women to start their own business that can provide
financial well-being. The development of women's entrepreneurship is negatively affected by imperfect leg-
islation, in which even the term “women's entrepreneurship” is missing. The essence of entrepreneurship in
general form completely ignores the specifics of its female segment, which can play a significant role. Peo-
ple who do not have the necessary funds want to engage in small business, especially women's entrepreneur-
ship. The lack of initial capital, which is the basis for starting your own business, “eradicates” a significant
number of men and women who can become productive businessmen.

In most countries, women's business is a distinct segment of the entrepreneurial spheéses whieh'has re-
ceived a lot of attention. It is created with multi-faceted government support, reducing"women's unemploy-
ment and social tensions in society. In many countries comprehensive support is given to wemenmwithdninor
children. In the UK, there is even a new term “mumpreneur” — working mother.

Mumpreneurs of the UK, who run the Campus for Mums programme, havegbeenfestablished. As a re-
sult, 300 thousand business mums bring about 7.4 billion pounds annually t6 the Bwitish economy (Ba-
zhenov, A. Yu. 2018). As practice shows abroad, the most successful nichesy,oftentrepreneurial ideas for
mothers are services related to solving children's problems, handicrafts, persofialized baby products and so-
cial services.

In general, it should be noted that women's entrepreneurship in Kazakhstan faces the classic problems
of small and medium-sized businesses. The established Fund fofjSustainable Development and Support of
Women's Entrepreneurship, which was established in June 2048ywithin the framework of the IV Congress of
the Council of Business Women of NCE RK “Atamgken’fis a good ool in development. The Foundation
was created due to the great desire of the founders to build ajsustainable platform for the implementation of
effective mechanisms to support women's entrepgeneurship.

The Foundation implements projects aimed ayempowering women who want to implement their ideas
in entrepreneurship, create new jobs and increase family.inéome.

It should be noted that at the International Congress of Women's Entrepreneurship in Astana, Prime
Minister of the Republic of Kazakhstan Alikhan Smailov stressed that today women make up almost 50% of
the workforce in the country. The number ofillegal entities headed by women increased by more than 9% and
reached 625,100 by the end of 202} Thejeontribution of women's entrepreneurship today is about 40% of
the country's GDP. Kazakhstamyranked 65th among 146 countries in the World Economic Forum's Gender
Gap report, which is 15 positiong,betterthan in 2021. Significant progress has been made in the section
“Economic participation and’opportunities”, where Kazakhstan has risen from 47th to 29th place.

Women's Entrepreneutship Support Centers were opened in every region of the country to help empow-
er rural women and promotetheir’sustainable economic growth.

More than 7 thousand,women have applied for consultations; more than 30% of clients are from a so-
cially vulnerable €ategomy of the population who are just planning to start their own business.

Within the framework of the Congress of the Council of Businesswomen of NCE RK “Atameken”, a
Memofandum was signed between the People's Bank of Kazakhstan and the Council of Businesswomen of
NCE RK #Atameken” on launching a Women's Business Lending Program from 5 to 7% per annum. Wom-
en canieceive/up to 10 million tenge in one hand for the development of their business without restrictions
on the fieldsfof activity. The maximum loan term is 7 years. Applications for a loan are accepted in the Re-
gional Councils of Businesswomen of NCE RK “Atameken”, which today is a good support for women.

The Council of Businesswomen of NCE RK “Atameken” with the support of the Asian Development
Bank has launched an educational project “Development of women's entrepreneurship in rural regions” since
2019. The aim of the educational project is to develop women's entrepreneurship in rural regions, increase
access to finance, provide incentives for women's entrepreneurship to engage in business, increase gender
equality in the economic sphere and increase women's employment in rural regions.

It is important to note that over the past few years, work has been carried out to support and develop
women's business, the transformation of the economy orients the population to active promotion, but at the
same time there are socio-gender features associated with the traditional patriarchal way of Kazakhstan soci-
ety (G.S. Akybayeva, A.O. et al., 2022).
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Results

As a result, it should be noted that at the International Congress of Women's Entrepreneurship in Asta-
na, Prime Minister Alikhan Smailov emphasized that today women make up almost 50 % of the labour force
in the country. The number of legal entities headed by women increased by more than 9 % and reached
625,100 by the end of 2021. The contribution of women's entrepreneurship today is about 40 % of the coun-
try's GDP. Kazakhstan ranked 65th among 146 countries in the World Economic Forum's Gender Gap re-
port, which is 15 positions better than in 2021. Significant progress has been made in the section “Economic
participation and opportunities”, where Kazakhstan has risen from 47th to 29th place.

Discussions

Women's entrepreneurship is now on the global agenda of all major international organizationss In order
to promote women's entrepreneurship and raise the profile of women entreprencurs, the UN haS\created
Women's Entrepreneurship Day (WED), celebrated every year in 144 countries since 2014 @ndNovember 19.

The most interesting, in our opinion, is the experience of the development of small andymediumssized
enterprises in China, which not so long ago was considered a hopelessly underdeveloped countryyby histori-
cal standards, and which is now “on the heels” of the United States. The main thing i§that they, control large
amounts of capital and actively contribute to socio-economic processes in the countrys#To promote women's
business, the Chinese government uses mostly well-known means and methodsfweakening or strengthening
them in different combinations depending on the changing market conditionsmStatejand civil society organi-
zations are effectively engaged in this work. According to Forbes magazing, inf20d 7, of the 88 richest wom-
en in the world, with a fortune of more than $1 billion, two-thirds were Chinése women. Chinese women, for
the most part, clearly demonstrate that it is not connections andymoney from close relatives that lead to busi-
ness success, but rather daily hard work and constant creative thinking®Eor example, one of the world's top
20 billionaires is Zhang Yin, a Chinese woman who created hes business at the age of 28 thanks to landfills
in the US.

The finished products, in the form of cardboard pagkingyboxes, were in high demand as the volume of
Chinese shipments to the US and other countriesgdncreasedjToday, Zhang Yin, 60 years old, has a fortune of
more than $4 billion. If the right conditions are créated for our enterprising women, they will turn out thou-
sands of huge mounds of rubbish around cities and towms,4¥here useful recyclables abound in a short time.

To further develop and support womeén's entrepreneurship, it is necessary to take the following
measures:

- Creation of a law or a department to Sipport women's entrepreneurship;

- A comprehensive program offassistance to women's entrepreneurship based on cooperation between
the government, society and th&business sector;

- Creation of a special unit'for the¥pfomotion and support of women's entrepreneurship in regional pro-
grams for the development gf'Sthall‘and medium-sized businesses;

- In small towns, villagesfandirural areas, it is difficult for women to find a job that gives tax benefits to
single mothers andymothers Withgnany children;

- Promotion of'distance learning, employment of women and other forms of entrepreneurship.

You don't need to be an expert to understand that small and medium-sized businesses and employees
have problems. Theyshave no hope; they create conditions for small foreign companies, provide them with a
high standard ofjliving and invest heavily in the state budget we have planned. But it is easy to organize fa-
vorable conditions for this work (J.S. Bulhairova, et al., 2022).

Conclusions

The stirdy has shown that the role of women in modern society is changing rapidly. With the dynamic
development of economic relations, the essence of women entrepreneurs is steadily increasing.

Thus, support for women wishing to engage in entrepreneurial activity is one of the most important
trends of our time, which is reflected in the relevant laws of international law, as well as in the legislation of
individual foreign countries. Various mechanisms to support women's entrepreneurship are widely represent-
ed in world practice.

Despite the considerable number of various programmes and measures for the development of women's
entrepreneurship, many problems remain unresolved. Unyielding red tape and bureaucracy create many dif-
ficulties in setting up enterprises, in their operation, and even in closing them down. Due to state budget cuts,
spending to support small businesses, including women's businesses, has also decreased; women's participa-
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tion in various areas of public life contributes to both the spread and the selection of new ideas. The rationale
is that when women have an effective voice, the diversity and quality of information and ideas received by
decision makers increases. Policies and even important decisions in the private sector are not formulated by
political or business leaders in a vacuum, but are shaped through interaction with interest groups, experts and
the media (Dahlum, S. et al., 2022).

Women's entrepreneurship today is very much in need of future development and improvement, hence
the development of special programmes for state support for women entrepreneurs. Measures need to be de-
veloped to implement relevant state policies in this area.

As it became known, these barriers are both internal and external. It is therefore necessary to minimize
these barriers in order for women's entrepreneurship to develop properly on the existing business platform. It
is necessary to minimize thresholds so that women are not afraid to open their own business strugtures, are
not afraid to implement their ideas and bring benefit to the society all managerial measures should be aimed
at solving problems of entreprencurship development, which are typical for women's businessjvand\at the
same time should be systematic.

In general, it should be noted that modern economic realities complicate the practiceyof entfeprencur-
ship, but at the same time women are actively involved in these processes. Women gntrepreneurs are a rela-
tively new socio-professional group in the social structure of society, which in turmsel¥es a number of socio-
economic problems of the state.
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OliesIep KIcinKkepJsairi — 3K0HOMHMKAaHbI JAMBITYIbIH MePCNEeKTHBAIBIK dJIeyeTi

AHnoamna:
Maxkcamur: Maxkanana XIX raceIpJblH €KiHII KapThIChl MeH XX FachIpIblH OaChIHIAFb! 9leNnep KoCIIKepIIiriHig
JaMy TSHACHLMSIIAPhl YCHIHBUIFAH, OJIap CTATHCTHKAIBIK MaTepHaaap, el 0acuIbUIBIFEl KaObUIIaFaH ic-Iapaiap oHe
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OKBIPMaHap/ibl KbI3BIKTHIPATHIH (aKTLIEep HEri3iH/E aHbIKTaFaH. OUeNAepIiH 63 UAesIIapbIH JKY3€re achbIpblll, KOFaM-
Fa NalacklH TUTI3Y1 YIUIH aHBIKTAJIFaH KeAeprilepl eHcepy Koaapbl YChIHBUIFaH.

O0ici: Makaia xa3y Ke3iHJe aieniep KOCINKepIiriH AaMbITy OOHbIHIIA TEOPHSIIBIK XKOHE NPAKTHKAIBIK MaTepH-
aJIAap.IBl TAJIAYABIH XKAaJIbl FUIBIMU 9JiCTeMeCi KOJIaHbULABL. Tapuxu acreKT IeH calbICThIPMaIIbl Tajllaydarsl oHel-
Jep OWM3HECiHIH AaMybIH Oaranay HeTi3iHze, COHnail-ak »yiemnl Tocinii malipanaHa oTwlpbin, KazakcTaH 3KOHOMHKa-
CBIHJIAFbI oHeN/Iep KCIIKepIIiriHiy pesiH Oaranay Oepiiui.

Kopvimuinowr: Ickep olfenmepin oMeyMeTTiK TOOBIHBIH HAapBIKKAa TCH KATBICYMEH OEJICeHIi TaMybl MEMIICKETTiH
OipKaTap oNEYyMETTiK-’KOHOMHKAIIBIK KOHE CasCH MIHACTTEPIH THIMAI LITepineTyre BIKIall eTeli )KOHE el IKOHOMHKA-
CBIHBIH YKOHOMHKAJIBIK 6CYiHE KOJAMIbI JKaFaainap »acanapl.

Tyarcoipoimoama: CTaTUCTUKAIBIK MaTepHAAAPAbl TaIIay KOCIKepIep YIIiH KHBIHABIKTAp TYyFBI3FaH 0OBEKTHUBTI
JKOHE CyOBEKTHBTI cebenrepre KapamacTaH, KeHiHI1 Ke3eHae oienaep OM3HECiHIH IaMybl KapKbIHIBI TYpAEe CHIATTal-
FaHBIH KepceTelli. OUeNIep/IiH KICITKEPIiK dJIeyeTi dJICYMETTIK-9KOHOMHKAIIBIK TaMyIbIH KaHa 0achiM KOOaIapbiH
JKY3€re achlpyFa eieyl yjaec Kocyra KaOuieTTi.

Kinm ce30ep: oiiennep KocilKepIiri, albl-caTapiblKk Ou3Hecl, 0T0achUIbIK OM3HEC, Killll KHe opfa OM3Hec:

I'.C. Axbi6aeBa, A.O. Mycab6ekoBa, B.B. IleuxoBckasi, T.B. Ctapuxona, H.Bb. /laBieT6aeBa

7Kenckoe npeAIPUHUMATEILCTBO — NEPCHEKTUBHbIN NOTCHUHAN PA3BUTHUA
IKOHOMHUKH

Annomauusn

Lens: B cratbe npencraBiaeHbl TEHACHLIUN Pa3BUTHUS dKEHCKOTO MPEANPUHUMATENbCTBa BO BTOpOi nojouHe XIX
—Hayasie XX BB., KOTOpPbI€ YCTAHOBJICHBI HA OCHOBE CTATUCTUYECKUX MATEPUANIQB, MEPOHPUITUNA, TIPEAPUHSITHIX PYKO-
BOJICTBOM CTPaHBI, U (aKTOB, MPEICTABIIIONINX HHTEpeC Il dnTaTéuciidblpeoKeHbI TyTH TPEOIOICHUS BBISIBICH-
HBIX TIPETPal, Ui TOTO YTOOBI KEHIIHA CMOTJIa PEaTi30BhIBATh CBOM WAECH U MPUHOCHTH TI0JIH3Y OOIIECTRY.

Memoow: Tlpn HammcaHWH CTaThU HCIIONB30BAJIACH OOIICHAYMHAS )METOIONIOTHS aHAllN3a TEOPETHYECKOTO M
MPAKTHYECKOT0 MaTephasia Mo Pa3BUTHIO JKEHCKOTO NMpeIIpHHUMATETbErBa. "Ha OCHOBE OLIEHKH Pa3BUTHS JKEHCKOTO
Om3HECa B UCTOPUIECKOM aCTEKTE M CPaBHUTEIHHOM aHAIIN3e, a TAKXKE C MCIOJIH30BAHHEM CHCTEMHOTO IMOAXOMa JaHa
OIICHKA POJIX )KEHCKOTO MPEIIPUHIMATEIECTBA B SKOHOMIKe KasaxcTama.

Pesynvmamoi: AKTUBHOE pa3BUTHE COLMAIBLHON BPYIIbI OMBHEC-WOMeEN C PaBHOIIPABHBIM YYacTHEM Ha PbIHKE
crocoOcTByeT 3P PEKTUBHOMY MPOABHKCHHUIO Psiia COLMANbHO-IKOHOMHUCCKUX M MOJIMTHYCCKUX 33]1a4 rOCyIapCTBa U
c03/1aeT OJIarOMpPHUATHBIC YCIOBHUS SKOHOMHUECKOMY POCTY SKOHOMUKH CTPAHBI.

Bui16o0ovbl: AHanmM3 CTaTUCTHYECKUX MAaTEpUANOB IMOKA3hIBACT, YTO Pa3BHTHUC KCHCKOTO OM3HECA B MOCIICIYFOIIUI
MEPUOJT OTINYATIOCh HHTCHCUBHOCTHIO HE3aBUEHMO'\OT OOBEKTUBHBIX M CYOBCKTUBHBIX TIPUYHH, CO3/IaBABIINX TPYIHO-
CTH TpeAnpUHAMATEeIbHANIAM. JKeHCKII OpearnpIHAMATEIBCKIN TOTSHITHAN CITOCOOCH BHECTH 3HAYMTEIHHBIN BKIAT B
peanu3aLyo HOBBIX IPUOPUTETHBIX MPQEKTOB COLIMATBEHO-9KOHOMUYECKOTO Pa3BUTHSL.

Knrouesste cnoea: xeHcKoe JPEITPHHAMATEIIECTBO, YETHOUYHBIA OM3HEC, CeMEHHbBII OM3HEeC, Mallblii U CpeTHUH
OuzHec.
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