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Conceptual foundations of the category of tourist destination

Abstract

Object: object of research is the essence of tourist destination.

Methods: The presented research is analytical in nature. The research methads are based on the principles of sys-
tem-structural analysis, the methods of bibliographic analysis and classificationthave‘applied.

bibliographic analysis: which made it possible to update information,on publication activity within the framework
of the considered scientific problem through the creation and analysis ofthe"search\query “tourist destination”;

classification method: which made it possible to obtain a classification of types of tourist destination based on the
identified features of the grouping.

Findings: The article analyses the key concept of modern tourist dis¢eurse - “tourist destination”. The article dis-
cusses various approaches to the formation and content of the'¢encept,of destination, its meaning, and also examines its
main features. The analysis of the use of the term "tourist destination” in domestic and foreign scientific literature is
carried out, the author's vision is given.

In determining the features of the tourist destination;ithesA system was considered, which groups the main ele-
ments inherent in it. The importance of proper planning of the life cycle of a tourist destination in the successful man-
agement and development was also revealed.

Conclusions: Contemporary tourism scholass,_consider the tourist destination from two points of view: visitor’s
and manager-developers’. Tourist destinationieonsists of several elements: attraction, accessibility, convenience, inter-
mediaries and auxiliary services, the organization of tourist services, and the availability of ready-made tourist products.
Having considered the typology of teuristydestinations given above, it can be described as a place that can arouse any
tourist interest. In conclusion, the destination is a tourist direction with a developed infrastructure and service that can
concentrate the interests of togristsiand attract them.

Keywords: tourismdhdustry, destination, attractiveness, tourist product, 6A, tourist destination life cycle, tourist
motives.

Introduction

The modern international tourism market occupies a leading position as a large developing sector of the
globaldeconomy:3Considering that tourism is extremely important for any country, including the Republic of
Kazakhstaf, itlis necessary to pay attention to the quality of tourist destinations and increase their attractive-
ness. The question of the ways of development of the destination is the most urgent, requiring creative solu-
tions and“agsiew look in connection with the rapidly changing trends in world tourism. Thus, the winners in
the field of tourism will be those countries that have attractive tourist destinations that will attract many visi-
tors.

The formation of the modern domestic tourism industry as a complex economic, social and ecological
system is based on the interaction of its subjects, that is, tourists, and objects - tourist destinations. It is the
tourist destination that acts as a key component ofthe tourist system, since it is formed by functionally relat-
ed elements (tourist resources, tourist and general infrastructure of the territory, labor potential and manage-
ment), which are located on a certain territory, have information and communication structures to ensure the
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implementation of strategies and tactics for the production and sale of tourist products aimed at effective
economic, social and environmental activities in it.

Traditional theories look at a tourist destination as a geographical area but new approaches consider
tourism destination as constantly changing socially constructed units. The article summarizes the main theo-
retical approaches to determining the essence of the economic category “tourist destination”. The character-
istic of the main approaches to the content of the tourist destination is given. The author’s approach to the
structure and components of tourist destinations is proposed.

Literature Review

The concept of the destination means “address” in Latin, even though it is one of the main terms for
tourism researchers and practitioners over the past 30 years, one cannot state that there exists a single, gener-
ally accepted definition or even approach to this term. A destination is a place rich in recreational resources,
located in comfortable geographical and transport conditions, and provides tourists with sufficient infor-
mation about it.

Leiper was one of the first to localize the concept of destination in tourism. One of the, firshscientifical-
ly based concepts of tourist destination was proposed in 1988 by R. Pozzer, who congsiders the conceptto be
“a space for stabilizing tourist flows” (Bogoljubov V.S., 2005). In addition, it comBines#four principles for
tourist purposes: environment, attractiveness, service, residents, heritage and culture.

According to S.R. Yerdavletov (2002) “tourist destination is a locality, a place of residence, a natural
object, where complex of tourist and excursion services is created on the bdsis of recteational resources. The
tourist complex consists of tourist accommodation facilities (tourist bases, thetels,/boarding houses, etc.), ca-
tering, shopping centers, sports equipment locations, institutions providing Sightseeing and other tourist ser-
vices”.

In foreign literature, the concept of tourist destination is mainly associated with the system of Land
Management. Research by C. Metelka (1990) and C. Gunn (2020) define the destination as “a geographical
area to which a person travels”, or “the territory of thetourist market”. Furthermore, a tourist destination can
be any geographical location that is interesting for a persen engaged in tourism, for example, a city, village,
rural locality, special tourist service centers, rivers, lakes, sea (ocean), mountain massifs, landscapes, nation-
al parks, nature reserves, etc.

Table 1. Definitions are given to the concept of “déstination” in foreign literature

Author Definition

Leiper N. (2004) Tourist déstinatien regions - locations that attract tourists to stay temporarily, and in
particularthose features which inherently contribute to that attraction.

World Tourism Organiza- A tourist destination is a physical space, in which a visitor spends at least one over-

tion (2002) pighty 1t Acludes tourism products such as support services and attractions and tourism
resourCes within one day’s return travel time. It has physical and administrative bound-
ariesdefining its management, and images and perceptions defining its market com-
petitiveness.

Kotler Ph. (2017) A tourist destination is a multidimensional tourism product (complex of intangible and
tangible elements): main, accompanying, complementary, and enhanced products.

Buhalis'D:3(2000) Destinations are amalgams of individually produced tourism amenities and services
(accommodation, transportation, catering, entertainment, etc.) and a wide range of pub-
lic goods (such as landscape, scenery, sea, lakes, socio-cultural surroundings, atmos-

phere, etc.).

Cooper C.(2005) A tourism destination is the concentration of favorable conditions and services for tour-
ism activities.

Baggio R. (2010) Destinations are considered complex systems, represented as a network by enumerating

the stakeholders composing it and the linkages that connect them. (...) A tourism desti-
nation shares many of these characteristics, encompassing many different companies,
associations, and organizations mutual relationships of which are typically dynamic
and nonlinear.

Ritchie, Crouch (2003) Tourist destinations are geographical regions explicitly branded and positioned for
tourist enjoyment and all sorts of travel activities.

Note - compiled by the authors on basis of literatures
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The views presented above show that a tourist destination is a specific territory that has the ability to
provide a wide range of tourist services and is the purpose of tourist’s journey (Table 1). In general, tourist
destination is a territory with recreational potential and developed infrastructure (transport roads, hotels, res-
taurants, entertainment centers, urbanization and etc.) to serve a number of tourist contingents. Also, it is the
dominant unit of the tourist system, and it can be described as a center with maximum convenience, services
that meet the needs of the service sector and tourists.

Methods

The presented research is analytical in nature. The research methods are based on the principles of sys-
tem-structural analysis, the methods of bibliographic analysis and classification have applied.

bibliographic analysis: which made it possible to update information on publication activity within the
framework ofthe considered scientific problem through the creation and analysis of the search query, “tourist
destination”;

classification method: which made it possible to obtain a classification of types@f tourist destination
based on the identified features ofthe grouping.

Discussion

The peculiarities of the development of the tourism industry and the modern neéds of consumers im-
pose several strict requirements on the development and formation of tourist déstinations®According to the
traditional concept, the tourist destination is considered as “a place where peaple ‘Spend their holidays”, the
characteristic elements of which are the following: place (development offtousist@area and structure), people
(demographics, motivation, arrival rating and employment in the destination) and recreation (activities of
tourist during the holidays).

Contemporary tourism scholars consider the tourist destinati@n fromitwo points of view:

1 Visitor’s perspective - an area so chosen by people tegspendytheir holidays and resulting impacts of

their activities.

2. Developer/Manager’s perspective - managing the demand for tourism as well as managing the im-
pacts of tourism on the destination. Congepts like carrying capacity, visitor expectation, and resource
protection help in managing the fine balance betwegn tourist expectation, tourism demand, and con-
sequences for the destination.

The role of the local community in tourist destination development, guiding and modifying tourist be-
haviors for minimization of impacts, delivering unique destination experiences, synchronizing the public-
private partnerships, and managing the_conflieting interests of various stake holders are some of the emerg-
ing destination paradigms.

Results

Classification features and types ofdestinations

One of the main signs of @tourist destination is tourist interest. The emergence of tourist interest is as-
sociated with the motivationfof travelers to the destination, that is, consumer preferences are different. For
example, it is clearthatthe interest of a tourist who is going to embark on a pilgrimage journey differs from
that of vacationers, forrecreational purposes. Despite the various reasons for travel, it is possible to get the
main factor called touristenthusiasm, making the main goal of the trip. These incentives allow tourists to
chooseamspecific tourist destination, which is the end point of the trip (Erdavletov et al., 2007). Visiting a
particular tourist destination is typically motivated less by the elaborated physical characteristics of the site
than 'y, the powerful mental and emotional image or “pre-experience” the tourists have for the expected ex-
perienceat the destination.

At thedsame time, the types of tourist incentives can also be described by the concept of “tourist motiva-
tion”. According to some authors, mainly natural and climatic, cultural, economic, and psychological moti-
vations are the main motives for travelers (Fig.1).

Touristincentives
1 i i i
natural and

. . cultural economic psychological
climatic

Figurel. Types of tourist incentives
Note - compiled by the authors on a basis of (Erdavletov et al., 2007)
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A good understanding of tourist incentives allows the manager to form the best tourist destination, pur-
sue a favorable tourism policy and develop the tourism economy and the region (Erdavletov et al., 2007).

Tourist incentives are a combination of cultural, psychological, physical, etc. needs that satisfy the de-
sires and interests of tourists and affect theirs in thinking about the tourist centers. There are many types of
tourist incentives that define a wide variety of types oftourism. Moreover, as tourism spaces, destinations are
deliberately constructed to fulfill specific tourist expectations (Meethan K., 2006). The values associated
with specific destinations play a crucial role regarding the degree to which people will consider their travel
experiences as satisfying and as meeting their expectations (Meethan K., 2006).

Tourist destination establishes the objective and subjective ratio of tourism. 1969 1.VV. Zorin examines
the factors that form tourist destinations into three groups:

» Formative (according to the needs oftourists);

» Developer (depending on resources);

» Consolidating (related to informing the population) (Cooper et al., 2005).

For long-run tourism growth, it is very important to develop a destination in a well-planned manner.
Each destination is characterized by its own specificity, although today the tourist destination,can‘be system-
atized through its elements as follows (Table 2). The elements ofthe destination dirgctly affecbits attractive-
ness and popularity. Also, these basic elements can be broken down into attractions“(*must see” and “must
do”) and other elements. The provision and quality of these elements will be influentialifr'the visitor’s deci-
sions to make their trip.

Table 2. System of destination elements

Elements Elements value
It includes all those factors which attract touristy attractions make people interested in
Attraction visiting them because they are excitingfforexample: a place, nature, lakes, beach, mon-
uments, etc.

Auvailability of internal and externallcommunication and transport links in the destination.
Ways to reach.

A set of enterprises that provide high-quality tourist services and goods: restaurants,
shopping centers, sanitary, and many more.

The supporting facilities inside and around tourist destinations. Even though some of
these facilities may,not'directly relate to tourism, they are often needed by some visitors:
communication,channels, internet services, bank ATMs, medical services, and postal ser-
vices.

o All kinds)ofiactivities that visitors are able to do in a tourist destination: sightseeing,
Activities swimming, outhewfd, playing, and taking photographs.

Accessibility

Amenities

Ancillary services

Réady-to-sell*tourist products prepared according to needs of tourists. You will be able to
findgvarious packages which have been combined into one package for the purpose of
offering'to visitors. They include guiding services, organized tours, and special interest
tours.

Note - compiled by‘the authors on a basis of (Tran et al., 2017).

Available packages

The™irst four elements illustrated in the table can be attributed to the first and second levels of tourism
infraStructurespl hefirst level is not directly related to tourist activities, but includes production facilities that
are necessary for the provision of tourist services (for instance means of communications, energy, public util-
ities, finahceginsurance, etc.). Ifthe quality of service for objects of the first level is low, this, in turn, nega-
tively affects the attractiveness of destinations.

The second level provides a set of structures that tend to form effective tourist destinations without
tourist demand. But their activities expand when they are located in a place of tourist interest (for example,
car rental, accommodation, catering, entertainment, and treatment enterprises) (Tran et al., 2017).

The elements “activities” and “available packages” belong to the third level of tourism infrastructure,
which is represented by complexes of enterprises, activities of which are aimed at forming and satisfying
tourist needs - tour operators and agencies, producers of individual tourist services.

Thus, the tourist destination provides for the needs of tourists, so that it is an isolated geographical
space consisting of certain tourist attractions that create an impression of the place. Each destination has its
own characteristics, although they can be divided into four groups in general:
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1. The destination consists of the following components: attractions, amenities, accessibility, additional

services, etc.

2. The destination offers cultural values: visitors should perceive the destination as an attractive place

that justifies the time and money spent on the trip.

3. The destination is indivisible, that is, the tourist product is produced where it is used, and in order to

consume it, tourists must be in the destination.

4. In addition to tourists, the services of the destination are also used by people: local residents, and

employees serving in the travel area.

The stated properties become criteria for different approaches to destination classification. T. Bieger
classified tourism destinations according to their size: continents, international areas, countries, regions, vil-
lages, tourism localities, and places of attraction (Bieger, T., Beritelli, P., 2012). Another classification of
destinations according to geographical properties is offered by Kotler, it consists of a division gf macro- and
micro-destinations. Macro destinations include a region consisting of thousands of micro deStinations, such
as the USA: districts, States, large and small cities, and inner-cities destinations.

According to the functional structure, tourist destinations can be classified as follows:

- Climatic centers offering sunbathing: cold beaches (North, Baltic seas) and /ot beaches (Mediterra-

nean, Caribbean);

- Balneological and mineral springs;

- Traditional sports (swimming, winter sports, golf) and sports adventure “centers (Safari, fishing,

Olympic Games);

- Historical, destinations where historical and architectural monuments®¥are located (Egyptian pyra-

mids, Louvre, Hermitage museums);

- Religious, centers where different religious duties are_perfotmed and which are symbols of different

beliefs (Jerusalem, Mecca, Lourdes);

- Cultural, visiting exhibitions, concerts, theaters;, film, opera seasons, conferences and congresses,

folklore, national holidays, fairs, and mugic-based‘¢enters;

- Business and shopping centers, visits to faits, various exhibitions, and organization of business meet-

ings, conference centers, seminars, symposiums, aid scientific and political forums;

- Entertainment centers - zoos, casinosattractions, etc.

However, the market of tourism products is expanding, and at present, we can add new categories to
this list. The examples are:

- Dark tourism destinations, @ssociated with death, war, and violence, for instance, concentration

camps, cemeteries, etch

- Gastronomic tourism destinationsygproviding new cuisine and food experiences for the customers.

As atourism product, deStinations fall into two categories: mass and alternative. Mass tourism destina-
tion is characterized by an exfremie concentration of tourists there. Usually, these are all-inclusive resorts,
and guided package tours organized by tour operators and agencies (Vainikka V., 2016). Alternative tourism
concerns a variety“ef| approaches: eco-tourism, agro-tourism, community tourism, ethical tourism, etc.
(Duterme B., 2006). Tourism objects and areas, providing services for these industries may be viewed as al-
ternative tourism destinations.

Cilassification of destinations according to tourism infrastructure: capital cities, towns being hubs of
touristic routesy centers specially built for tourists, or promotion of national or regional culture (Cooper et al.,
2005):

Takingg@estinations as points of touristic routes from the point of consumers, J. Holloway and C. Hum-
phreys (2016) have defined the following destination types:

» Centered destinations, i.e. one locality is chosen for the most time of visit;

» Base destination, i.e. place of stay where tourists stay for a visit with the aim of exploring nearby

countryside;

* Multicentered destination, i.e. two or more places of visit chosen for travel,

» Touring destinations i.e. stop of touristic routes, such as ports at cruises;

» Transit destinations, i.e. stop being made on the way to the final destination.

Each of these types of tourist destinations requires special facilities for tourism and tourism-related ser-
vices.
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The life cycle of tourist destination

The notion of the life cycle of a tourist destination is used in the implementation of Destination Man-
agement. This concept was introduced by Butler (1980) to explain the progress of a tourist destination over
time. This progress is estimated with the number of tourists coming to a destination and their view of the
destination. The life cycle of a tourist destination is important in planning a destination and choosing a strat-
egy for its future development (Butler, 1980).

Figure 2. Tourist destination life cycle
Note - compiled by theiauth asis on (Butler, 1980)

undergoes an evolutionary cycle of six stages as listed below:
ati pre-tourism) stage - national and cultural-historical objects of the region have not yet
ected by tourism. The destination is remote with a shy or unknown look, with little or no

* Involvement stage - visitors / tourists from the congested city centers are fascinated by the calm and
unspoiled landscape ofthe destination. During this stage, people from different groups work together
for the betterment of tourism.

» Development stage - the number of tourists increases and at peak periods it is more than the size of
the local population.

» Consolidation stage - the destination becomes a fully fledge known destination among the tourists.

e Stagnation stage - the tourism landscape becomes overriding and little scope is available for further
expansion.
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» Decline stage - the destination loses its charm and tourists find out some newer destination of the
same choice. There are chances oftwo more events in the declining stage and these are:
a) Stagnation (in the declining stage);
b) Rejuvenation (in declining stage);
c) Declining (in the declining stage).

However, this model of destination development by Butler is not applicable or appropriate for each des-
tination as Choy (1992) suggested that it is better to treat each destination individually. Each destination is a
unique entity, and if managers decide to control development and limit the construction of tourist facilities
before the destination reaches the stagnation stage, the destination can live for a longer time.

Tourists’ destination life cycle finds out the long-term profitability of any destination by using it as a
conceptual framework, as a tool for forecasting, and as a guide to strategic planning and development.

Conclusion

To carry out effective, competitive activities, many tourist centers perform their activitiesyin the form of
destinations. Contemporary tourism scholars consider the tourist destination from two points ofiziew:visitor’s and
manager-developers’. It is characterized as a destination for visitors, a final destination”for tousist travel, and
for managers - developers - a place of concentration of tourist requests and theirgnanagement. Each tourist
destination is characterized by its own characteristics. It combines several elemeénts: attraetion, accessibility,
convenience, intermediaries and auxiliary services, the organization of touristsservices, and the availability of
ready-made tourist products. Having considered the typology of tourist destinatians*given above, it can be
described as a place that can arouse any tourist interest. It can be from large €ities'to small thematic parks. In
general, the role of the destination location, infrastructure, local population, and quality of service in the or-
ganization and development of destinations is also special. And the m@stiimportant condition for creating a
destination today is the presence of an information system. It performs the main function of promoting desti-
nations in the market, awakening tourist interests. The widgfsSpread, ofiinformation about tourist destinations
increases the demand bag for them. Therefore, in the“organization*of tourist destinations developed at any
high level, much attention is paid to marketing. In conclusion,‘the destination is a tourist destination with a
developed infrastructure and service that can concentrate the interests of tourists and attract them.
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b.4. XXaHgwina, P. LWWoxaH, A.I. MampaeBa
TYPUCTXK JeCTUHALNA CaHATbIHbIH T/YKbIpbIMAAMasIbIK; HEri3aepi

AupfaTna

MaucaTbl: 3epTTey HbiCaHbl TYPUCMK LECTUHALMAHDBLL, YTbIMbIHbIL M3LU aHbLLTAY.

ddici: ¥CbIHbINraH 3epTTey aHaIMTVKabIK 60MbIN Tabblnagel. 3epTTey agicTepi pennfle »Xdeik-KypbinbiMabIk
Tangay NpUHUMNTEPLUE Hen3genreH, 6ubanorpadusbik Tangay dXaHe XLWTey agicTepi KofaaHBIIraH.

- bubanorpacdusanbiy Tangay: «TYPUCTK eCTUHaLMA» i3[ey CypaHbICbiH Tantay aHe KypYsapKbiibl KapacTbipbl-
NbIN OTbIPraH rbiAbIMU M3cene LeLbepiHae XapusnaHraH aknapaTTapbl TONbIKTbIpyFayMyMLLIHALL Xacalifbl;

- XKrkTey ddici: aHbIKTa/raH ToNTacTbIpy 6enrinepi HerisiHge TYPUCTIK AeCTMHABN TYPRepLU XikTeyre MYMKiH-
Oik 6epar

H3Twkenep: Makanaga Kasipri TYpUCTiK AUCKYPCTbIL, HEri3ri TYXXbIpbIMAaMacsl — «TypUCTIK 6arbiT» TangaH-
raH. Makanafia AecTMHaLUus YrbIMbIHbIL, KaslbiNTacybl MEH Ma3MyHbIHa,, OHbIMaLbI3AbIbITbIHA KATbICTbI 3pTYPAi T3-
Cinfep KapacTblpblNraH, COHbIMEH KaTap OHbIL, Heri3ri epekLueniktepi 3eprrenred. OTaHAbIK X3He LeTenaik rolibiMu
afebuetTepse "TyPUCNK LeCTMHAUMA" TEPMUHIHIL KONAaHbINybIHaTan[ay dXacanraH, aBTop/bIK Ke3kapac 6epinreH.

TypUCTIK BarbITTbIL, peKLLENiKTePIH aHbIKTay Ke3iHAGOrafTaH HeFigri aneMeHTTep i TONTacTbIpaTbiH 6A XY/e-
Ci TankbinaHraH. CoHfali-ak TabbICTbl 6ackapy »3He AaMbITYRY LUIHNTYPUCTIK 6arbITThil, eMipAiK LMKAIH AYpPbIC XOC-
napnayzbiL, MaubI3blIbIrbl aHbIKTaIraH.

KppbITbTaAbl: Ka’pn 3amaHrbl Typusm 3epTTeyLiifiepi TYPUCnK AecTrHaLMsAHbI eKi TyprblfaH KapacTbipadpl: ke-
NyLwinep TYProiCbIHaH X3He 33ip/eyLli MeHemKepiep TYPrBICbiHaH. TypuCTiK 6arbiT GipHeLLe 3neMeHTTePAEH Typapl:
TapTbIMAbIbIK, KON XETIMAINIK, bILrainbinblk, AE0LANAbIK XIHE KEMEKLUI KbI3MeTTep, TYPUCNK KbI3MeTTepAi yiibiM-
[AacTbIpy X3He AaiiblH TYPUCTIK eHimMaepaiy, 60nybIATypUCTIK 6arbITTbIL, XOrapbigarbl TUNOAOMUACLIH KapacTblpa OTbl-
pbif, OHbl Ke3 KereH TYPUCTIK KbI3bIryLUbIIbIKEYAblpaThlH OpbIH peTiHae cunatTayra 6onaabl. KopbiTbiHAbIAN Kere,
JecTuHauma — Byn fambiraH WHGPakypsiAbiMbl MER KbISMETI 6ap TypuUCnK 6arbIT, 0N TYPUCTEPALL, MyAJenepLu Lwo-
rbIpfaHabIPbIN, onapAbl TapTa anagbl.

KT T cB3gep: Typu3M UHAYCTPUACHLIBECTVHAUMSA, TapTbIMABIIbLIK, TYPUCTIK eHiM, 6A, TYPUCTK AeCTUHALMAHDIL,
eMipAiK LKA, TYPUCTIK MOTUBTER:

b.4. >KaHpawina, P. LLoxaH, .. Mampaesa
KoHenTyaibHble OCHOBbI KaTeropuu TYPUCTCKON fecTUHaLNK

AHHOT aUuA:

O6BeKT: OBBLEKTOM 1CCNe0BaHUA ABASETCS CYLLHOCTb TYPUCTUYECKOW feCTUHALMN.

MeT oAbk, [1PeACTaBNEeHHOE MCCef0BaHNe HOCUT aHaIMTUYECKWIA xapakTep. MeTogbl UcciefoBaHUA OCHOBaHbI
Ha NPUHWAMAaX CUCTEMHO-CTPYKTYPHOIO aHaim3a, NpuMeHeHbl MeToabl 61bnnorpatmyeckoro aHanmsa u Knaccuguka-
(IT717%

- 6ubAMOTrpachmyeckuii aHanms: KOTOpPbI MO3BOAWN OBGHOBUTL MHGOPMaLMO O Ny6IMKALMOHHON aKTUBHOCTY B
paMKax paccMaTprBaemMoii HayuyHoV Npobnembl, NyTeM CO34aHWS 1 aHaM3a NOVMCKOBOro 3anpoca “TypucTuyeckas fec-
THauma”;

- MeTOj Knaccuhukauun: KOTOpbIA MO3BOMMA MOAYUMTb KNACCU(MKALMIO TUMOB TYPUCTUYECKUX HanpaBieHuii
Ha OCHOBE BbISIB/IEHHbIX MPU3HAKOB rPpyNM1POBKY.

PesynbTaTbl: B cTaTbe NpoaHanuM3vpoBaHO K/HOUYEBOE MOHATME COBPEMEHHOIO TYPUCTUYECKOrO AMUCKYpca —
«TYpUCTUYECKASA AeCTUHaLMA». PacCMOTPeHbI pasnuyHble NoAX0Abl K IOPMUPOBAHUIO U COLEPXAHMIO MOHATUA «fec-
TUHALWS», ee 3HaUeHVe, a TakKe UCCNef0BaHbl ee OCHOBHbIE 0CO6eHHOCTM. MpoBefeH aHann3 Ucnosb3oBaHWUs TepMUHa
«TYPUCTKas AeCTUHALMSA» B OTEYECTBEHHON 1 3apy6eXXHOl Hay4YHON nuTepaType, 4aHO aBTOPCKOe BUAEHNE.

Mpwn onpegeneHnn 0CoH6eHHOCTel TYPUCTMYECKOrO HamnpaseHns Oblia pacCMOTpeHa cucTema 6A, KoTopas rpyn-
MMpYeT OCHOBHbIE 3/1EMEHTbI, NpUCyLLMe eil. Takke Oblna BbifB/EHa BXKHOCTb MPaBUIbHOMO NAaHWPOBAHUA XM3HEH-
HOrO LMK/ TYPUCTUYECKOrO HanpaBneHns 41s yCneLwwHoro ynpasneHus 1 passuTu.

142 BecTHuK KaparaHAWHCKOro yHusepcurterta


https://fennia.journal.fi/article/view/40925
https://world-tourism.org/

Conceptual foundations of the category

BbiBogbl: COBpEMEHHbIE UCCMELOBATENM TYPU3Ma PACcCMATPUBAIOT TYPUCTCKYHD AECTUHALMIO C ABYX TOYEK 3pe-
HUSI: C TOUYKM 3PEHUS MOCETUTENS U MEHEIKEPOB-Pa3paboTUMKOB. TYpUCTYECKOE HaMpaBneHUe COCTOUT U3 HECKOSb-
KWX 3/IEMEHTOB: MPUBNEKATENBHOCTb, AOCTYMHOCTb, YA06CTBO, NOCPEAHMYECKIE N BCOMOTaTe/bHble YCIYTr1, OpraHi-
3aUyst TYPUCTUYECKUX YCYT U HA/IMUME TOTOBBIX TYPUCTUYECKMX NMPOAYKTOB. PacCMOTPEB NPUBEAEHHYHO BbILLE TWMO-
NOTUIO TYPUCTKOW ieCTUHALMK, ee MOXHO 0XapaKTepu30BaTh Kak MeCTO, KOTOPOE MOXET BbI3BaTh /060N TypucTMYec-
KWid MHTEpeC. B 3aK/UeHNe MOXHO CKasaTb, YTO AECTUHALMS — 3TO TYPUCTUYECKOE HanpaB/eHWe C PasBUTOMN WH-
(hpacTPyKTypoii U CEPBMCOM, KOTOPOE MOXET CKOHLEHTPUPOBATL UHTEPECH! TYPUCTOB U MPUB/IEYL UX.

KntoyeBble cnosa: MHAYCTpUA Typu3Mma, LeCTUHaLMA, NMPUBAEKATENbHOCTb, TypI/ICTI/Il-IeCKVII7I npoaykKT, 6A, XWns-
HEHHBI LKn Typl/lCTCKOVI nAeCTUHaunn, TYpUCTCKnMe MOTUBBI.
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