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Development of academic entrepreneurship in an innovative economy: factgrs and motivation
Abstract

Object: Study of issues of entrepreneurial activity motivation among universitysseientists and identification of fac-
tors influencing academic entrepreneurship.

Methods: The study uses the methods of system analysis, comparative afalysiS, grouping method, content analy-
sis, analysis of literature.

Findings: The article considers the main factors that influence universitygscientists when they make a decision on
academic entrepreneurship. The types of activities that can be attributed tojacademic entrepreneurship are identified: the
implementation of funded projects, the foundation of start-ups, ligénsing, ete, An analysis of the studies conducted in
the field of motivation of academic entrepreneurs made it¢possible to ideptify groups of main factors, as well as the
strength of their influence on the motivation of scientists. Among the,personal motives most often in Western research
scientists highlight the desire to continue research, cregate innovative products, scientific interest in their field of study.

Conclusions: The creation of an innovative infrastructure and legislation in the field of intellectual property pro-
tection and technology transfer largely determines the possibilitiés for the development of academic entrepreneurship in
the country. Scientists involved in the commercialization of scientific developments become an example (mentor) for
younger colleagues, which makes it possible to invelve young, qualified specialists in academic entrepreneurship. The
presence of professional connections and the ‘oppertunity to communicate with business representatives greatly facili-
tates the receipt of funding for the implementation ofresults, makes small innovative enterprises more successful in the
market. Despite the small percentage oflacademic entrepreneurs in universities, most scientists maintain contacts with
the business community, which, under faverablé conditions, can develop into entrepreneurial activity.

Keywords: academic entrepreneurship, university, commercialization, technology transfer, motivation.

Introduction

Today universities aremaetively involved in the innovation processes of the region not only by training
personnel for the Apovation economy, but also by introducing their own research and development at indus-
trial enterprisés, The'transfer of technologies by the university for further implementation becomes possible
due tofthe development of academic entrepreneurship.

Academic entrepreneurship has been developing in the United States since the 1970s, when public fund-
ing for'scientific research began to decline, and venture capital infrastructure was actively developed. Entre-
preneuriali@etivities of university staff made it possible to attract private funding, the most promising stu-
dents, as well as to introduce technical developments. The further development of academic entrepreneurship
was facilitated by the adoption of the Bayh-Dole Act in 1980, which secured intellectual property rights for
scientists and contributed to the accelerated receipt of patents. Commercialization offices at universities be-
came widespread, which contributed to the transfer of technologies to industry.

In mother conditions the importance of developing entrepreneurship in a university is because academic
entrepreneurs:

- influence the economic development of the region through the introduction of their own develop-
ments;
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- produce new (innovative) products;

- support university research by attracting inventors, private funding;

- contribute to the training of students, increasing their competencies in the field of entrepreneurship and
technology (Gianiodis, Meek, 2020; Anjum et al., 2021).

At the same time, various studies (Rippa, Secundo, 2019; Pugh et al., 2021) show that in foreign coun-
tries, no more than 17% of all university teachers are involved in academic entrepreneurship, and in most
cases, entrepreneurial activity is not related to the direction of scientific research.

Thus, it is relevant to study the factors that influence scientists when they decide to start an entrepre-
neurial activity based on the results of their scientific research, as well as the creation of spin-off companies.

Literature Review

In the modern literature on the innovative development of the economy, much attention is paid to uni-
versities as sources of new innovative ideas and engines of economic growth (Feola et al., 2021, Changes in
the US legislation in the 80-90s of the twentieth century, affecting the issues of technolegy transfer,%¢ontrib-
uted to the growth of entrepreneurial activity of universities and, accordingly, scientistshworking in them.
The concept of “entrepreneurial university” was developed in the mid-90s in the worksnef the, American sci-
entist B.R. Clark. The essence of the entrepreneurial university concept was that the (university‘not only real-
izes its socially significant function, but also meets the needs of the government ahnd business. This soon con-
tributed to the fact that the university began to be seen not only as an element of interaction with other partic-
ipants, but as the core of the attraction of innovative activity.

This understanding of the role of the university was based on the ideas\of American scientists Etzkowitz
& Leydesdorff, who studied the possibilities of universities to introduce theimdevelopments into industry.
Through adding a third element - universities - to the traditional“geverhment-business model, something
new, interesting and creative was obtained (Sitenko, Holienka, 2022). The three-element structure opens up
much more opportunities for all participants in the innovation precess,than the two-element structure does,
and this was proved by them in their research.

The development of the Triple Helix concept has contributed to a better understanding of the relation-
ship that can arise between a university and busifgss in technology transfer (Cai, Etzkowitz, 2020; Etzkowitz
etal., 2022; Leydesdorff, Smith, 2022).

Another conception, “engaged university,”, appeared-in the literature several years later and was strong-
ly focused on the regional role of university. According to the concept, engaged institution “is committed to
direct interaction with external constituefigies \and communities through the mutually-beneficial exchange,
exploration, and application of knowledge, expertise, resources, and information” (Holland, Malone, 2019).
But the difference of this congeption from\Triple Helix was in adaptive responses of university which in-
cludes regional emphasis in its tfaditionalfunctions - teaching and research. In further works university re-
ceived broader functions - societal'transformer and co-creator (Klofsten et al., 2019; Pugh et al., 2021).

Methods

During the study, methads.of system analysis, comparative analysis, grouping method, content analysis
were used. The methedolegy of the Triple Helix theory, developed by Western scientists at the beginning of
the 21st century, G§usedy, the essence of which is the need for innovative interaction between the three driv-
ing forces ofthe modern“economy - the university community, industrial enterprises and public authorities.
To analyzeithe literature on the motivation of academic entrepreneurship, articles were selected for the peri-
od frem 2006<to 2019, which considered modern problems of motivating academic entrepreneurs. The full-
text sciéntific [atabase ScienceDirect, which includes high-ranking (peer-reviewed) journals, was used as
sources faparticles.

Results

The concept of academic entrepreneurship arose with the emergence of a demand for a new role and
mission of the university in society, the so-called “third mission” (Compagnucci, Spigarelli, 2020; Nico-
tra et al., 2021). In the context of globalization, universities play an ever-increasing role in the economic life
of the region, they become conductors in the introduction of new ideas and technologies into production.
Along with research and teaching, the university becomes an “entrepreneurial university”, which allows the
development of new sources of funding from technology transfer and the commercialization of innovations.
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The concept of academic entrepreneurship includes part of the functions of a university teacher and an
entrepreneur who promotes his/her ideas to the market. Performing the functions of an entrepreneur, the
teacher becomes an intermediary between the university and the socio-economic environment of the region.

Currently, the forms of academic entrepreneurship are different. These include activities from traditional
ones like consultations and training till innovative ones - creation of startups (Table 1).

Table 1 Activities related to academic entrepreneurship

Activity Description

Execution of funded projects  Obtaining funding for major projects through public funding or industry sources

Contract research Research projects in cooperation with third-party organizations

Consultations Expert opinion or knowledge to solve a specific problem

Patents/Licenses Conclusion of license agreements with the business sector for the production af innova-
tive products (services)

Startups Creation of new innovative companies or organizations to implementthe resultsiof uni-
versity R&D (research and developments)

Training Short courses for specialists of third-party organizations

Sales Marketing of innovative products developed at the university

Tests/Laboratory Analyzes Providing the possibility of using laboratory equipment fof external users
Note - compiled by the authors based on Teixeira, Nogueira, 2018; Teixeira, Ferreira, 2019.

While studying the factors influencing the opportunities for the formdtiofi of entrepreneurial skills
among university staff, scientists offer various factors for research, which can,beddivided into certain groups.
So, Babak et al. (2019) distinguish 4 groups of factors:

- personal motives;

- motives associated with the availability of various resous€es forthe scientist to create a business;

- motives related to state support for technology transfer;

- motives associated with the professional and socialenvironment.

1. Personal motives. Motives related to the, personalyexpectations and goals of the researcher in the
commercialization of their own development. Thesg,include such motives as increasing the income of a sci-
entist, developing and deepening scientific knowledgeand recognition from the scientific community.

The study by Grudzinsky, Petrova (2012) researched the influence of 12 factors on the decision of the
teaching staff of the university (Russia Federation) to engage in entrepreneurial activities in the field of their
scientific interests. The leading trio ofimotivation factors were a) the need for high earnings, material re-
wards and material benefits, b) the need fag initially interesting and useful work for society, and c) the need
for recognition of merit and thedaequisition/of social significance. The three least significant motivators were
the need for social contact, stable®leng-term relationships, the need for influence, and the need to control oth-
ers. Thus, the study not only'revealedithe factors most influencing teaching staff, but also showed the priority
of personal motives over otheffactors.

The researchiby TeixeiramiNogueira (2018) examined the influence of a scientist's personal characteris-
tics, such as age, genderimang,career position, on entrepreneurial readiness. The researchers considered 2 hy-
potheses previouslyyencountered in the literature:

- the oldéx the seientist, the more likely he/she is an entrepreneur;

dvomen areypless entrepreneurial because they have less access to resources early in their careers.

However,based on the data set under consideration, it is not possible to draw a relevant conclusion that
there isi@ relationship between these variables and academic entrepreneurship. As for the career position, this
variable only affected the number of patents received: the higher the position or title of a scientist, the more
patents he registered. However, this variable did not affect other aspects of academic entrepreneurship.

2. Motives associated with the availability of various resources for a scientist to create a business. With
the resources necessary to create and develop a company, a scientist is most likely to decide about entrepre-
neurial activity. Such resources include knowledge and scientific results in a certain area, financial resources,
social capital, rights to registered intellectual property objects.

Stuart, Ding (2006) in the research on the factors influencing moving of scientist into commercial sci-
ence (academic entrepreneurship) studied the influence of such a factor as the creation of an innovation in-
frastructure at the university, namely, a technology transfer office. The study found that this variable has a
positive impact on the decision of scientists to engage in academic entrepreneurship. It also confirmed the

106 BecTHUK KaparaHAVWHCKOro yHUuBepcuteTa



Development of academic entrepreneurship.

hypothesis that scientists are more likely to move to entrepreneurship when they work in institutions with
other scientists who are already engaged in the commercialization of projects.

To determine the influence of famous scientists on their colleagues, the authors used such an indicator
as reputation (expressed in the number of citations). As a result, a positive correlation was found between the
citation rates of those scientists who are already engaged in entrepreneurial activities and the likelihood that
lesser-known scientists from the same institution will also implement commercial projects.

3. Motives related to state support for technology transfer. This group includes factors related to the
adoption of laws regulating the commercialization of scientific research and creating conditions for academic
entrepreneurship.

Today, the state has developed legislative measures to support scientists in the commercialization of re-
search and development. Kazakhstan adopted the Law of the Republic of Kazakhstan “On state support of
industrial and innovative activity” dated January 9, 2012. For the first time, the concept of commekcializa-
tion, including the commercialization of innovative technologies, was defined in the legisSlationa€urrently,
intellectual property rights obtained by researchers or research organizations for the R&D, financed from the
state budget belong to scientific organizations, unless otherwise provided by an agreement hetween’them and
the author (authors) of intellectual property. The similar legislation was adopted in ghe United, States in the
early 80s. (Stevenson-Wydler Technology Innovation Act) and contributed to theggrawith ofjresearch and, in
general, innovative activity in the country.

Economic systems and the legislation developed within them can havemayserious impact on the devel-
opment of academic entrepreneurship, as shown by Audretsch et al. (2015). The authors consider the role of
the university in various models of economic systems: 1) the Anglo-Saxonisystem based on market mecha-
nisms, 2) the centralized and regulated system in most Asian geuntkies, 8) the European democratic model.
The authors note that academic entrepreneurship was most developed inthe,Anglo-Saxon system, which was
able to create favorable conditions for the commercialization efiuniversity research. This is confirmed by the
high rankings of US and UK universities. Asian countries arg in seeond place in terms ofthe development of
academic entrepreneurship, while the European model®i§,stillathe least competitive. Thus, existing laws and
the degree of state support for academic entrepreneurship have @great influence on the commercialization of
scientific research. In the context of globalizationiiit becomes important that the system of protection of in-
tellectual rights, technology transfer can stimulate innovative development and cooperation.

4. Motives related to the professional an@d social environment. Professional ties can positively influence
the decision of creating and developing & company, attracting innovative staff and obtaining financial re-
sources.

Discussions

The influence of personal and prefessional connections of university scientists on the possibility of en-
gaging in academic entrepreneurship, was considered in the study by Fernandez-Perez V. et al. (2015). The
study showed that, according to scientists, social ties increase mutual understanding between scientists, as
well as increase the ability'te"use jthe accumulated scientific results in entrepreneurial activities. Professional
connections allowyoulto find*new business opportunities and organize your own enterprise. At the same
time, the role of jpstitutions™s to maintain the social interaction of scientists, creating a favorable environ-
ment for stimulatingycooperation (Table 2).

Table 26¢Summary,of research on the factors of academic entrepreneurship

Authors Research method Research questions Results
Grudzinsky 4& Questionnaire, 485 scien- The influence of factors on For both profiles, the leading factors of
Petrova (2042) tific and pedagogical staff the motivation for academic labor motivation are:
of the Lobachevsky Uni- entrepreneurship of the uni- - the need for high earnings, material re-
versity (Russian Federa- versity staff, depending on wards

tion) the profile (natural science or - the need for initially interesting, grateful
socio-economic and humani- and useful for society work;
tarian) - the need for recognition of merits and
positive feedback (reviews)
Teixeira & Questionnaire, 247 uni- To identify determinants of The number of established contacts with
Nogueira (2018) versity researchers in Por- academic entrepreneurship of industry acts as a key determinant of aca-
tugal scientists in the field of life demic entrepreneurship
sciences
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Stuart
(2006)

& Ding Case-cohort study of bio- Identification of social and Academic entrepreneurship is more devel-
tech entrepreneurs, PhD structural factors that con- oped in elite universities (the first 20 uni-
scientists; publication tribute to the transformation versities in the country). The leading fac-
analysis (USA) of scientists into entrepre- tors in the development of academic entre-

neurs. preneurship among teaching staff are the

availability of a specialized infrastructure
at the university (commercialization of-
fice), the number of colleagues involved in
commercialization, and cooperation with
researchers in industry.

Analysis of the influence of Academic entrepreneurship is most devel-
three models of political and oped in the United States and @Great Brit-
economic systems on the ain, where legal and organizational condi-
development of academic tions for technology transfeifghave been
entrepreneurship created. The development, of academic
entrepreneurship in ASia is‘in_the second
place. In the finalgpositions are European
countries that can usefthe“experience of
advanced codntries to increase efficiency
in the field oftechnadlogy transfer.

Social géonnections promote entrepreneur-

ship inlagademia, improve attitudes toward

new, business/ventures, and increase trans-

Audretsch et al. Publication analysis
(2015)

Fernandez-Perez Questionnaire,
V. etal. (2015)  Spanish
researchers

630 Influence of personal and
university professional
connections of scientists to

engage in entrepreneurial
activities in the academic
environment

fer opportunities.
Persgnal and professional connections are
important to start an academic entrepre-

neurship. More experienced colleagues can
be motivators for young specialists.
Note - compiled by the authors

Exploring the convergence of boundaries between academia and entrepreneurship, Lam (2010) identi-
fied several types of scientists in relation to academic entrepreneurship. The first type is “traditionalists”, i.e.
scientists who believe that science and industry should be considered separately. Such scientists strive for a
career only in an academic environmentfdo_not approve of academic entrepreneurship. In the study, such
scientists accounted for 17% (Table 3)s

Scientists of the fourth type believe inithe transparency of the boundaries between science and industry,
that cooperation between these two areas_ean lead to positive effects for all parties involved. Such scientists
according to the study amounted 19, 11%, most of them are engaged in the commercialization of technolo-
gies, the management of spin-off companies (Audretsch & Belitski, 2019). Scientists believe in the practical
application oftheir own¢scientific.developments, positively evaluate commercial activities.

Table 3. Types of scientists;depending on the attitude towards academic entrepreneurship

Type Rerceptions about academ- Ways to interact Main motivating fac-  Attitudes towards
lasindustry interaction with the business tors academic entre-
sector preneurship
Traditional Clearly distinguishes be- Infrequent contacts ~ Mainly to obtain fund-  Resistance
tween academia and indus- ing for own research Attack on aca-
try, builds a career only in demic spirit and
a university environment. autonomy
Traditional Considers science and in- Mostly collabora- Funding research is Considered unde-
Hybrid dustry to be different are- tive ties with occa-  important sirable but inevi-

Entrepreneurial
hybrid

108

as, but understands the
importance of cooperation

Believes in cooperation
between science and busi-
ness, but recognizes the
need to maintain bounda-
ries

sional involvement
in commercial ac-
tivity.

Participation on
regular base in var-
ious joint and
commercial activi-
ties

Funding of research is

important, but its fur-
ther application is
demanded too

BecTHUK KaparaHAuMHCKOro yHMBepcuteTa
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Believes in the fundamen-
tal importance of collabo-

ration between science and
business

Entrepreneurial

Ongoing participa-
tion in arange of
collaborative and
commercial activi-
ties

Development of academic entrepreneurship.

Application of re-
search is most im-
portant, funding for

research sharing and

networking is also

Full acceptance of
commercializa-
tion processes,
collaboration with
firms built into

Strong university- important academic activi-
industry linkages ties
Note - adopted by authors from Lam (2010)

Thus, the extreme types Traditional and Entrepreneurial make up a minority ofthe studied population of
researchers. Most researchers are located between these two poles. These scientists to some extent share the
conviction in the importance and benefits of scientific and industrial cooperation with business, While they
adhere to basic scientific values and aim at a career in the academic environment.

Since academic entrepreneurship develops unevenly depending on the areas of researCh, theyauthors
have identified the number of different types of entrepreneurial activity in various fieldspof seience. Tradi-
tionalist types of scientists (I and Il) are more present in the physical sciences (55%)Jthantin applied“disci-
plines such as engineering and computer science (38%). This is explained by the fact thatsthe "applied nature
of research makes it easier to bring scientific development to practical application."Entrepreneurial types (I11
and 1V) are more represented in engineering and information sciences (62%) thanjin natural sciences (45%).
In general, applied IT solutions have the shortest path from development todmplementation.

Conclusions

Academic entrepreneurship is increasingly developing in universities worldwide, with the greatest de-
velopment now in the US and the UK. Within the framework of academic entrepreneurship, a university sci-
entist can implement the results of his scientific activity at industrialyenterprises or create his own enterprise.
Thus, it becomes an intermediary between the university and‘the secio=economic environment of the region.

Even though the boundaries between academia and, entreprenéurship have begun to blur, not all scien-
tists are ready for entrepreneurial activity. As an analysis af studies in the field of academic entrepreneurship
has shown, only 11 to 17% of researchers understand thelimportance of entrepreneurship for transferring
their scientific developments to production and have'entrepreneurial experience. The rest of the scientists are
at various stages oftheir attitude towards academic entrepreneurship: from complete resistance to partial par-
ticipation injoint projects with the business seGtor.

An analysis of the studies of scientists¥ggmivarious countries made it possible to identify the following
patterns in the motivations of scientiSts tayengage in academic entrepreneurship. The hypothesis that scien-
tists seek more additional income,has not been confirmed in Western studies, and may be relevant for coun-
tries with low incomes of scientists, Factars such as age and gender do not have much influence on academic
entrepreneurship. The age offanscientist is decisive in such indicators as the number of published works, re-
ceived patents, which can(@nly“indirectly affect his motivation for doing business. The most important per-
sonal motives of gscientist'are the desire to continue research in further applied developments, interest in the
introduction of innovative,products, activities useful for society.

The presenceyof aniinnovative infrastructure in the university, as well as legislation in the field of com-
mercialization, largely, contribute to the development of academic entrepreneurship, which was noted by the
researchierSy Theyuniversities that form commercialization offices and other structures as part of the innova-
tiondinfrastructure that facilitate the search for funding, have the largest percentage of scientists who are en-
gagediinfentrepreneurship. The adoption of laws in the field of technology transfer allowed the United States
to take a‘leading position in academic entrepreneurship, which remains today.

Motives related to the professional and social environment are identified as significant in many studies.
A scientist is most likely to engage in academic entrepreneurship if it is already practiced in his/her profes-
sional environment. The presence of many social connections allows the scientist to quickly find qualified
personnel for his/her own enterprise, expands the possibilities of obtaining funding, cooperation with other
scientists and businessmen. The combination of these factors can increase the likelihood of business success.
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MHHOBaLMAbL, 3KOHOMUKAAATrbl aKaAeMUSASbLL, KICLWKEPKT AaMbITy:
thakTOpnap MeH MoTUBaUMs

AugaTna:
MaucaTbl: XKorapbl OKy OpblHAAPbI rabiMAapbIHbLL, KICLLKEP/ILW KbI3METM bIHTaMaHALIPY M3CeNefnepLl 3epTTey
YK3IHE aKafeMUAbIK KICLLKEP/ILLKe acep eTeTw (hakTopiapabl aHbIKTay.
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Development of academic entrepreneurship.

JLKTep: 3epTTeyde Xyiemk Tangay, calbiCTbipManb! Tangay, TONTacTbIpy 34ra, MasmMyHAbl Tangay, 34ebueTnk
Tangay afKTeplkongaHbingsl.

LopbiThiHAb: Makanaga akafeMus/biK K3CLUKEP/K Typaibl LWellM Kabbingay KesLlge >korapbl OKY OpblHAapbI-
HbIH ranbiMaapbiHa scep eTeTwl Heri3ri akTopnap KapacTbipbiiraH. EH angbiMeH, akageMmAnbIK KICLLKep/LWKe XaT-
Kbl3yra 60/aTbiH Kbi3MeT TYprepi aHbIKTangbl: KapXblnaHAblpblnaTolH Xobanapibl opbliHAay, cTapTanTapibiH Hens?
NUeH3manay XasHe T.6. AKafeMUANbIK K3CIiMKepnepAi bHTanaHaplpy canacbiHga XXYPprisinreH sepTteynepgi tangay
Hen3n (bakTopnapAbliH TONTapbIH, COHAal-aK 0napablH raibIMAapabl bIHTaNaHAbIpYra 3cep eTy KyLULL aHbIKTayra mym-
KiHAIK 6epai. baTbICTbIK 3epTTeynepae KebiHece )Keke MOTMBTEPAIH MLULLE ranbiMaap 3epTTeyAil XanracTbipyra, UHHO-
BaLMANbIK eHIMAEP >kacayra yMTbINy /bl XK9He €3 3epTTey CanacblHa rbiibIMU KbI3bIrYLUbIIbIKTbI aHbIKTaAab!.

Ty>KbipbiMgama: VHHOBAUMANBIK MHDPaKYPbIIbIMABI X3He 3UATKep/ILL MEHLUIKTI Kopray >K3He TexXHonorusanap
TpaHcgepa canacbiHAarbl 3aHHaMaHbl Kypy Heri3iHeH efnfen akafemMusnblK K3CinkepnikTi fambiTy MYMKIHAIKTEPIH
aHblKTangpl. [binbiMU 33ipnemenepsi KoMMepLUMAnaHablpyMeH aliHanbiCcaTblH ra/ibiMaap Xac apwitecTtepiug Yari 60-
NbIM, >Xac 6iNiKTi MamaH4apabl akageMuanbiK K3CLLIKep/MKke TapTyra MYMkiHgik 6epegi. Kacibn 6aiinaHbicTapgbiH 60-
ny™: x3He 6r3HecC ekingepiMeH Tin Tabbica 6iny HaTVKenepai XY3ere acblpy YLUIH KapXXbl anyabl aiTapfBIKIalKeHLL-
[eTeqi XaHe LWarbiH MHHOBAUUA/bIK KICLIOPbIHAAPAb!I HapbIKTa TabbICTbl eTedi. YHuBepcutedbTepAen akaeMusbiK
K3CinNKepnepAiH WwarbiH Navibl3biHa KapamacTaH, raibIMAapablH Kenwiniri konanel xargannapaa KaCLUKep/il KoldmeT-
Ke faMy anaTblH BU3HeC-KoramaacTblKneH 6aiinaHbiCbin OTbIpadpl.

LLINT cB3dep: aKkafeMUsi/IbIK KICLUKEp/ILL, YHUBEPCUTET, KOMMEPLMANAHAbIPY, TEXHOAORMsAAP TpaHchepT” MOTH-
BaLys.

O.A. CuteHko, M. XonuneHka, A. CabbipxaH, E.B. Jfapuyesa

Pa3BUTUe aKaeMUYeCKOro NpeanpuHNMaTe/bCTBa B MHHOBAYUOHHO 3KOHOMMKE:
thaKTopbl M MOTMBalusA

AHHOTaumA:

Lenb: MccnepoBaHme BONPOCOB MOTMBALUW MPeanpUHUMATEfIbCKOMA LeRTeIbHOCTM CPeay YYeHbIX BY30B U Onpe-
[leneHve (hakTopoB, OKa3bIBAKOLMUX BAUSHUE HA 3aHATUE akaAeMUYECKMM TIpenpUHMMATENLCTBOM.

MeTogpl: Vcnonb3oBaHbl METOAbI CUCTEMATUYECKOrO aHa/n3ay, CPaBHUTENILHOIO aHann3a, MeTof, rpynnmpoBKy,
cofiepXXaTe/ibHblli aHaNM3 1 aHaIu3 INTepPaTypPHbIX NGTEUHMKOB.

PesynbTaTbl: B cTaTbe pacCMOTPEHbI OCHOBHbIE (IAKTOPbI, JKOTOPbIE 0Ka3bIBAKOT BAMSIHME HA YUEHbLIX BY30B MpW
NPUHATUN peLleHns 06 akafleMUYecKoM MpeanpuH1MaTenberge. Mpexae Bcero, onpefenieHbl BUAbl AeATeNbHOCTH,
KOTOPbIe MOXHO OTHECTU K aKafeMUYecKoMy NpeinpuHUMATENIbCTBY: BbIMOHEHWE (PMHAHCUMPYEMbIX MPOEKTOB, OCHO-
BaHVe CTapTarnos, JIMLEH3MPOBaHWe U gp. AHaIM3\POBELEHHbIX UCCNEA0BaHWIA B Chepe MOTUBALMIA akafeMMNYeCKNX
npeAnpUHMMATENen NO3BOMU/ BbISBUTL MPYMMEIMECHOBHLIX (PaKTOPOB, a TakXe CUIY UX BAWUSHWA Ha MOTUBALMIO yye-
HbIX. Cpean NMYHLIX MOTMBOB HaMb0M1egfHacTo, B 3aMafHbIX MCCNefOBaHMAX YUeHbIe BbIAENAIOT XKenaHne npoLomkaTb
nccnegoBaHvie, Co3aaBaTh MHHOBALVIOHHBIE NPOAYKTbI, HAYUHbIA UHTEPEC B CBOEW 06/1aCTW UCCNEeA0BaHMA.

BbiBogpl: Co3gaHne MHHOBALWIOHHOWMHPPACTPYKTYPbI 1 3aKOHOAATE/IbCTBA B CPepe 3aLnTbl MHTENNEKTYalbHOW
COBCTBEHHOCTU, TpaHCc(epa TEXHONOMIA BO MHOrOM OMpesenstoT BO3MOXHOCTU Pa3BUTMA akafeMUYeckoro npeanpu-
HMMaTeNbCTBa B CTpaHe. Yuehble,BaHMMAatOLLMECS KOMMEPLMaIn3aLmein HayHbIX pa3paboTokK, CTaHOBATCA MPUMEPOM
4N 6onee MONOAbIX KOMJET, \MTO MO3BONAET BOB/EKATb B aKafleMUYECKOe NPeinpuHUMAaTeNbCTBO MOOABIX KBAIMQU-
LIMPOBaHHbIX crieuaancTios. Haimye npoheccnoHaibHbIX CBA3el U BO3MOXKHOCTW O6LIEHNS C MPeACTaBUTENSAMM 613-
Heca 3HauMTENbHO OOABIYaETRROYYEHME (PVMHAHCMPOBAHMA HAa BHEAPEHUE Pe3y/bTaToB, AenaeT Masible MHHOBaLVOH-
Hble NpeanpuaTua BoaeeYenewHbIMM Ha pbiHKE. HecmMoTps Ha He6O/bLUON NMPOLEHT aKageMUYecKX NpeanpuHumaTre-
Neii B By3aX, 6@ObLUMHETBO YUYeHbIX MOALEPKUBAIOT KOHTAKTbI C 613HEC-COOBLLECTBOM, KOTOPbIE MPU 61aronpuSTHbIX
yCnoBuAX"MeryTepepacTv B npeaAnpuHUMATENbCKYIO AeATe/IbHOCTb.

KntoM€BbIe cnoBa: akaemmueckoe NpeanpuUHNMAaTENbCTBO, YHUBEPCUTET, KOMMEPLMan3aLUys, TpaHcqep TeXHO-
Norvin, METUBaLMA.
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