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Communicative nature of information society and the main  
trends of its social and cultural transformation 

In the work we consider the communicative nature of the information society and its influence on the process 
of sociocultural transformation. The task was to prove the influence of the communicative nature of the in-
formation society on the process of sociocultural transformation of the system of personal values. The com-
municative nature of the information society has a whole range of features — the network principle of func-
tion-monitoring and distribution, a virtual character, a short-term, spontaneous, «clip» form of presenting in-
formation. Informational and communicative processes are being transformed into an alternative information-
al and communicative environment, which has an ontological status. Social space is decentralized in the con-
text of its virtualization, social institutions are transformed into hyperspace, and a virtual society is being 
formed. At present, there is a contradiction in the understanding of the system of values that determines social 
reality. The transformation of values accommodates both traditional ideas about norms and values, as well as 
axiological innovations that characterize the current process of reassessing values. Multidimensionality and 
contradictory interpretations of values, their essential content are characteristic for all generations and ages 
that form a specific socio-cultural state of society, expressed in the appearance of conflicting normative-value 
paradigms. This process complicates the adaptive potential of individual, it has a deforming effect on person-
al development; it turns into an increase in maladaptive potential and identity crisis. Modern man demon-
strates the dialectical denial of the previously adopted system of norms and values, creates a new hierarchy of 
higher values of being and society as a whole. In the era of the information society, a person develops to-
wards the individualization of his own being while reducing communication with the social world, which 
helps to reduce the role of social adaptation of an individual. 

Keywords: values transformation, information society, virtual society, identity crisis, informational space, 
timeless conflict, conflict of normative value paradigms. 

 

The information society as a social, economic and cultural system has come up to attention of research-
ers since the 60s of the XX century, when the features of the era paradigm shift have occurred. At the same 
time, the term «information society» itself was constituted and almost simultaneously introduced into scien-
tific circulation by American and Japanese researchers. The main feature and quality parameter of a new type 
of society was recognized as the special role of knowledge and technology based on it, dominance of infor-
mation, acceleration of technological progress, decrease in the share of material production of the total social 
product, development of the service sector and an increase in the quality of life. 

The information space entered by the humanity a few decades ago corresponds to a fundamentally new 
state of culture. Assessing this state and highlighting its qualitative parameters, researchers strive to establish 
a correlation between the technological and cultural development of the society. And here two approaches 
are clearly distinguished: information technological approach highlighting information and methods of its 
transmission within its limits as the main driving force of progress, and cultural approach, evaluating culture 
as the primary cause of the society and all its systems development. 

So, within the limits of the technological approach, the idea prevails that the technotronic revolution 
leaves its mark on the character of the figurative perception of reality striving for globality, on the specifics 
of social life striving for fragmentation, on the peculiarities of the formation of communities rejecting na-
tional ideologies and relying on global, or on narrow local meanings and values. In this sense, history can be 
represented as a specific process of information development, where the content of the economic, social and 
cultural components is directly related to the nature of the content of communication and the quality of the 
knowledge circulating in this society. 

One of the most developed and popular concepts of technological determinism belongs to 
M. McLuhan [1; 432], who considers the change of historical epochs in direct dependence to the communi-
cation channels alteration. The information age is one of the stages in the development of communication 
media. Moreover, if the written communication that dominated at the pre-writing stage «localized» space and 
time, reinforcing alienation, eliminating the involvement of individuals in social processes, then today's elec-
tronic systems, delivering information about the environment, «harmonize» human relationships turning the 
entire planet into the «global village» [2]. 
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Thus, the qualitative difference between the modern stages of communication development is its global 
nature. The transformation of information and communication into productive force inevitably leads to the 
transcend of the European social and cultural system and the subordination to the new global management 
tendencies associated with overcoming national-state borders and cultural and civilizational spaces. At the 
same time, within the framework of a single social and cultural system, in a rather eclectic combination, var-
ious ways of sign fixation of reality can present, each of which corresponds to a certain level of sociality de-
velopment, cultural, historical and value content. Not all of these information systems correspond to the ideal 
state in terms of economic efficiency. But it is this combination of technological and other realities that 
makes up the specifics of each of the cultural worlds, embodying the most effective way of its existence. The 
qualitative state of such communication systems is conditioned by a number of circumstances, among which 
the dominant ones are such as the nature of production, type of intercultural relations, features of historical 
development, and specifics of the social structure. 

The Internet as means of communication strengthens both positive and negative trends in the society 
development intensifying the growth of opposing trends, such as globalization and localization of cultures. 
The Internet as the basis of the information society can be described as «... a communication mediator that 
made communication for many people with many others for the first time possible at any time and on a glob-
al scale» [3; 62]. 

Like most social processes, space in the information society is subject to globalization and decentraliza-
tion. The essence of the globalization process in the context of all spheres of human activity is characterized 
by the formation of a single global space that includes hidden processes of space fragmentation and individ-
ualization of being. In many respects, modern society is structured not only by the standard of living, but al-
so, first of all, by the criterion of access to information resources and possibility of updating information. 
The information continuum forms a decentered, fragmented space. 

The globalization of social space is manifested in the ability of the Internet to compress space and travel 
long distances in seconds, thereby reducing the dependence of various functions, including job, on being in a 
particular place. The decentralization of social space is evident in the context of its virtualization, transfer of 
social institutions into hyperspace and formation of a virtual society. Although, space is not able to become 
fully interactive, since both society and people are «attached» to a certain place, that is, virtualization of 
space in a network society is only partially possible and localized by social boundaries [4; 72–80]. 

Time, like space, in the information society undergoes significant changes due to the development of in-
formation technologies, including the Internet, the past and future lose their meaning, time becomes timeless, 
reversible, and cyclical, its linearity is destroyed. In the traditional society, the course of time was linear: the 
person communicated through one of the interaction channels, received one message at a time, processed it, 
and then entered into the next communication. Currently, he has the ability to simultaneously perform multi-
ple communications, since there is a simultaneous broadcast of multiple messages via different communica-
tion channels, which makes it necessary to respond as quickly as possible to information flows. 

Due to the ultimate compression of the present time, the future loses its social meaning and begins to 
seem insignificant. Becoming shorter due to the acceleration of social and life processes, the time gap be-
comes indistinguishable in modes past — present — future; this leads to social disorientation and defor-
mation of the personalized origin. The social actor receives the result of his actions with a speed exceeding 
the speed of a thought. Time in the Internet environment concentrates to random moments disrupting the 
temporal sequence of events and de-historicizing the history as such [5; 83–93]. 

The Internet creates a new social time modality — deferred time. Communication on the Internet takes 
place in real time, although, each of the interaction subjects has an opportunity to «take a pause», that is, to 
delay the present, and later to engage in the process again. Besides, the Internet makes it easy to «return to 
the past». Studying the archives of news feeds or chats, a person gets an opportunity to change it at his dis-
cretion. Internet communication allows knowing the future in a specific way. Reading interactive news feeds, 
a person knows in advance the main content of the evening television news and tomorrow's newspapers and 
he can «forecast» events of the future limited to the framework of interactivity. 

Thus, the nature of communication, features of the dominant sign systems and type of knowledge for-
malization appear in these concepts as the main determinants of economic development, social organization 
and culture of society [6]. 

At the same time, noting the efficiency of this approach, we consider it necessary to emphasize that the 
dependence of the specific features of this social and cultural system on communication technologies is not 
one-sided. It seems that it is not information that affects this system (this is true only partially), but, on the 
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contrary, it itself brings to life those communication technologies that meet its needs. This view was held by 
M. Weber, who proved that it is not economic relations that determine the type of culture, but the type of 
religion, i.e. a part of the culture, determines the economic system. 

The influence of communication processes on modern society and its institutions partly determines the 
features of its functioning, and it, in its turn, sets the value and regulatory guidelines and tasks for an indi-
vidual, determining the method of communication, as well as the quality and volume of socially important 
information. 

The following aspects may be listed among those require for adaptation of an individual to the infor-
mation society conditions: 

The network nature of information culture: anti-hierarchy, non-linearity, semantic and axiological plu-
ralism. Researchers identify the «network» character as the most important feature of the information society. 

Value of information. Here, the development of society is increasingly determined by the information 
potential it has. Information is important for understanding the essence of the new society, because on the 
one hand, information forms the material environment of human life acting as innovative technologies, com-
puter programs, telecommunication facilities, and on another one, it serves as the main means of interperson-
al relationships. In this context, we consider it possible to draw attention to the role of information as a stra-
tegic resource for development, as the statutory capital of the society: information, like capital, can be accu-
mulated and stored for future use. 

A positive feature of the information is that the exchange of information leads to cooperation. Infor-
mation, therefore, is a resource that may be shared without regret. Information acts as a source and engine of 
self-organization of the society. 

Since the prospects of the information society are largely related to computerization of all human ser-
vices and social institutions, it is necessary to clarify the limits of information modeling of human thinking. 
These limits are related to the operational aspect of thinking. Computer technologies materialize formalized 
operations of mathematical thinking; in this sense, modern information develops in line with the Cartesian 
tradition, which considers formal mathematics as a model of thinking. It overlooks the main aspect of think-
ing, namely the transcendent moment of idea occurrence, the moment of creative inspiration and spiritual 
enlightenment. The prospects for computerization depend primarily on the value and target attitudes of hu-
man society. Therefore, in the information age, the role of philosophy, main task of which since the time of 
Plato has been constructing ideal norms, goals and values of human life. Fetishization of information tech-
nologies is largely due to homologating information and knowledge, bringing down all the wealth of human 
activity to its operational and pragmatic side, and therefore, denial of the spiritual and axiological aspect of 
human activity. 

Information culture as «clip culture». If we consider the information society culture in terms of its 
technological properties, then the researchers describe it as a «clip culture», which generates «clip thinking». 
E. Toffler believes that the third «wave» accelerates the innovation pace, it transforms the deep structure of 
information, and human loses his ability to adequately update this «image database». Hence, disposable con-
sumer goods, disposable art, the desire to avoid long-term contacts, strong emotional ties, and widespread 
enthusiasm for tourism. 

This new type of culture, which Toffler designates as a «clip culture», is based on information «clips»: 
announcements, teams, snatches of news that cannot be classified. At the same time, consumers of infor-
mation do not have an opportunity to borrow a ready-made model of reality, but must construct it. Such 
a way of information consuming forms such unique forms of its perception, as «zapping». 

«Future shock» as a result of information redundancy. Desire for constant consumption of infor-
mation is fully justified, since the quality of socialization is determined precisely by the amount of infor-
mation received. According to researchers, the world view of a modern human consists of knowledge ac-
quired through his own experience, only for 10–15 %. The main channel for obtaining information, a way 
of familiarizing with the world and its events, a mediator in shaping culture, as well as the most important 
factor transforming the entire system of spiritual production, is the means of mass communication creating 
a kind of information mono world, a special «informational sphere» having globality features as a fundamen-
tally new environment for a modern person. Its distinctive features are its universality and totality of distribu-
tion. 

The specific quality of the information itself (as opposed to knowledge) is its redundancy and fragmen-
tation. The abundance of information inevitably leads to shallowness, first, of perception, and then perhaps, 
of thinking. For a person, this state of plurality of meanings, senses, values that belong to different cultural 
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worlds is psychologically complex. A person loses the solid foundations of his life and begins to experience 
difficulties in defining his own identity. E. Toffler questions the limits of those changes in the social and cul-
tural environment, to which a person can adapt. The author names this state of disadaptation the «future 
shock». 

«Demassification» and «personalization» means the influence of personal factors on the process of de-
veloping the information society culture. According to researchers, the main characteristics of the infor-
mation society culture are associated with the increasing role and importance of a person in the development 
of the information society as a subject of production and an active subject of history. 

In the «super-industrial society», «super-industrial civilization», according to the authors, culture ob-
tains a high level of innovation, acquiring as the main characteristics the demassification and de-
standardization of all aspects of political and economic life; transformation of labor and interpersonal rela-
tionships nature that change the value system and orientation of a person to psychological, social and ethical 
goals; «personalization», that is, orientation of culture and society to every person, losing at the same time 
the features of «mass-based individual». This «demassified» culture should be distinguished by a high level 
of innovation and complexity, which is directly related to the individualization and de-standardization of var-
ious aspects of political and economic life. 

«Personalization» of culture is conditioned by the emergence of a new intellectual class in the infor-
mation society; «Its representatives at the political level act as consultants, experts or technocrats» [7; 31]. 

Thus, the information society is characterized not only by a change in the nature of production, but also, 
first and foremost, by the transformation of the needs and values of a person. 

Human in this new information culture refuses to perceive new modular data in standard structures and 
categories, and strives to create his own material from mosaic information. 

New personality. The communicative space of the information society recognizes the value of personal-
ity and identity of a human. The transition from the significance of a person to the significance of personality 
occurs, «the process of personalization destroys the form of a person» [8; 102] existing in a traditional society. 

Virtual reality is perceived by human consciousness as a continuation of the social one, in fact being 
only a simulacrum of reality, not referring to it. A new personality does not refer to a real person, but forms 
an image of a «hypertext personality» built on the basis of mastering information through hypertext. Since 
many processes of social reality in the information society take place within the Internet networks, the emer-
gence of personality that is not related to a real person expands the possibilities for identifying a person and 
his socialization, but only in the field of Internet communication. 

In the era of the Internet, the time has come for the superman, who carries out an independent reassess-
ment of all values, not only social, but also personal. 

As the researcher V.V. Tarassenko notes, and we mentioned this earlier, the modern human is a «person 
who clicks», that is, he lives in the world of cyber reality, in contrast to the «person who reads» from the 
world of libraries. The specificity of information acquisition becomes the transition to a non-linear design 
and perception of information. The thought process itself is arranged nonlinearly, and the similarity of hyper-
text with the structure of thought in terms of nonlinearity allows a person who clicks to more efficiently use 
time for assimilating information in the communication process. In a network society, due to development of 
the Internet, a person’s opportunities are expanding infinitely, «... legitimizing... the desire for self-
affirmation, bringing down... the flow of images, information, culture, the welfare society led to... radical 
stratification or de-socialization... The era of consumption, based on meeting the needs and necessity for in-
formation, has separated the individual from local environment and stability of everyday life, from immemo-
rial attitudes towards things, towards other people, towards his body and himself» [9; 43–46]. 

Modern human is cut off from the society; he is immersed in virtual reality and deprived of expressed 
ideals and clear norms. 

The fundamental characteristic of a human is freedom in the widest possible sense of the word. Due to 
the Internet, everyone has the right for self-realization, freedom to choose information, profession and place 
of residence, freedom of communication and freedom of thought. 

An important characteristic of an individualized society is an indication of the need for individualiza-
tion, that is, a person does not have to choose whether to become an individual or not. This choice has al-
ready been made by the society. The social system itself, being mobile and flexible, gives every person 
enough freedom to act on his own and take full responsibility for his actions himself. A person can make ad-
justments to the way of individualization. Moreover, in case of a failure, the society cannot be blamed for the 
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failed life: each person takes the risks of organizing his own being and determining its meaning and purpose. 
A modern human is left one-on-one against his problems, tasks and individually forms his living space. 

The formation of a new personality makes it possible to understand the personality transformation pro-
cess as having no end and going on continuously throughout the entire social life of an individual. One of the 
main components of the personality transformation in the network society is the «conductor» that allows 
navigating in a large flow of information. Otherwise, a person may not be able to determine the vectors of 
development of his individuality and, as a result, become an asocial fringe. 

As a result of the analysis, the following definition of a new personality was developed. A new person-
ality is defined as an internal qualitative identity of a person based on his social uniqueness and originality of 
feelings, experiences, emotions, which are hypertext, non-linear, not conditioned by cultural, linguistic and 
geographical features [10]. 

Influencing the spatial-temporal characteristics of social communities, the environment of Internet 
communications creates the basis for the formation of short-lived social groups with different characteristics, 
whose main task is to achieve, as a rule, a short-term result based on the unity of subjects, which contributes 
to the development of a new personality. 

The state of society allows a person to independently create and adjust life goals and principles, which 
leads to a reduction in the impact of social norms and rules on the new personality structuring. Left alone 
with his own rules and regulations, a person drops from the social community and loses his life orientation; 
therefore, the state of society as a whole is not taken into account by him when drawing up his own 
life plans. The formation of the deviant behavior of an individual occurs; the person becomes an object of his 
own influence and, as a result, loses his ability to adequately assess behavior of other people. The process 
of transformation of personality in the information society has a consequence of social indifference simulta-
neously with the dissolution of a person as an individual being in a communication environment. Social in-
difference is also manifested in the fact that in the modern society interest of ordinary citizens decreases in 
the regard to politics, political component of the society as a whole, political convictions are diminished, 
a phenomenon of indistinguishability of political goals, objectives and programs of parties at different 
poles of political life of the society occurs, the scale of everyday citizens participation decreases in political 
events. 

The phenomenon of «timeless time» develops due to the lack of social stability, incessant changes in 
personality and society, and consists in disappearance of interest in the future — an individualized person 
does not need to worry about tomorrow, because there is no certainty that the actions taken to design it will 
be successful and meaningful. 

The structure of the social change eliminates person’s desire for the future and provokes «to live here 
and now» without worrying about consequences, both in social and personal terms. Another aspect of «time-
less time» is social instability, in the context of which, the contours of the social world, society and the per-
son himself are constantly changing. As a result, he is deprived of the future, because he loses confidence in 
the future, being in the mode of free choice, he cannot predict the consequences of his decisions, he is not 
protected from mistakes and is not able to determine whether the planned actions will be successful as the 
dynamics of social life is so great that does not allow forecasting any consequences. «Uncertainty, fluctua-
tions, lack of control over events, all this causes anxiety. This anxiety represents the price paid for new per-
sonal freedoms and new responsibility» [11; 390]. A person is forced to be in a state of continuous anxiety, 
not being able to adequately assess the situation. As a result, personality freedom is imposed by the society, 
and a person is often not able to dispose of the freedom obtained, objectifying and refusing it. 

It can be assumed that in the era of the information society, a person develops towards the individuali-
zation of his own being with a decrease in communication with the social world or with communication min-
imized to physiological needs. That is, the evolution of virtual communication will help to reduce the role of 
social adaptation and self-identification. The formation of social classes and strata in the network society is 
conditional and virtual in nature; a person has an opportunity not to be, but only to appear as a member of 
any social group. The development of the social roles individualization process can be traced in many spheres 
of human life, including in various ways and opportunities to receive education, working conditions, etc. 

The transformation of individuality is associated with the process of social stratification (the structuring 
of social inequality in the society among different social communities, groups or strata of people). The con-
stitution of the new personality is based on the emancipation of a person from a given social role, which in 
traditional society was prescribed, inherited and innate». Individualization consists in transforming human 
identity from «entity» into a «task» and providing actors with responsibility for solving this task, as well as 
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for the consequences (including side effects) of fulfilling their roles; in other words, it consists in establish-
ing the autonomy of an individual...» [11; 27]. A person is forced to take full responsibility for the risks aris-
ing in the specified context: due to the development of the Internet and social mobility, the predetermination 
of the social status of a particular person is replaced by forced and mandatory self-determination of each in-
dividual. The main problem of a person becomes the problem of forming the new personality imposed by 
society: «... the problem... is not so much in how to acquire the chosen identity and make others recognize it, 
but rather in how to choose the identity and how to cope with another choice in time if the previously select-
ed identity loses its value or loses its seductive features» [11; 31]. A person is forced to be constantly in a 
state of choice and self-determination, forming his own personality not on the basis of social norms and 
rules, but often contrary to them, representing the singularity and completeness of a set of social characteris-
tics. The social role and status of such a person are also formed by the individual independently, that is, the 
main development tendency for human personality is the singularity of social role of the individual and his 
structural independence from social prerequisites. 

As a result of the personality transformation, a person begins to perceive his own life as a set of unrelat-
ed episodes, that is, a system of fragments that do not represent unity and integrity. Uncertainty in the future 
generated by social mobility structures living space as a set of disparate elements that are united neither 
structurally nor logically. Interactivity in the structure of the new personality conflicts with the egoistic com-
ponent of personality, leading ultimately to intrapersonal conflict that can be resolved by refusal either to-
wards the interactive component or towards the egoistic beginning. Since the formation of the new personali-
ty occurs outside the cultural and state borders, the transformed personality becomes changeable and labile. 
The transformation of the essential features of personality is carried out in the following directions: freedom 
is transformed into the admissibility of deviant behavior, activity turns into enhanced identification capabili-
ties; creativity is transformed into an independent definition of the meaning of life; isolation — in extra-
sociality, narcissism; integrity is reformed into fragmentation; originality is transformed into the prevalence 
of the ideals of a particular person without correlation with the ways of developing such ideals, uniqueness 
becomes nonlinearity and incompleteness of the personality structure [10; 56]. 

The essential characteristics of the new personality have both positive and negative connotations: 
– the positive ones include the possibility of independent choice of the meaning and purpose of life, ex-

tended ways of identification; 
– the negative ones include the admissibility of deviant behavior, lack of clear social norms, formation 

of an extra-social person; 
– ambivalent characteristics are the presence of the egoistic component in the structure of personality, 

development of neonarcissism. 
Summarizing the above, we can conclude that the new social structure (information society) is charac-

terized by a high level of social organization complexity, intensification of cultural ties and exchanges, 
growth of cultural diversity, departure from unification prevailing in the era of mass industrial society, and 
formation of a person with critical thinking and the desire to realize their creative potential. The peculiarity 
of this period consists in the supremacy of individual beginning over the universal, psychology over ideolo-
gy, connections over politicization, diversity over similarity, permissive over compulsory [11; 35]. 

Thus, new life forms generated by the information society formulate the challenges of modern social 
theory. Modern social theory is an accented analysis of existing forms of social life, the voluminous phe-
nomenology of everyday life. Building of a new social image makes researchers turn to the methodological 
arsenal of sociocultural analysis of the information society, based on which it is possible to understand and 
describe the following phenomena: social and cultural relations in the information society, social and cultural 
processes in the information society, social and cultural communities arising in the information and commu-
nication space 

The study of the information society is a multidisciplinary field of study, and the sociocultural analysis 
is designed to answer its fundamental questions: in what direction and with what purpose does the current 
social situation develop and what is the axiological component of this process. The synthesizing character of 
the sociocultural analysis of the information society sets the vector for forecasting its further development, 
search for new normative concepts suggesting the possibility of localizing this process in a socially desirable 
way, while avoiding both excessive optimism and extreme pessimism. 

The main thesis of the social and cultural approach focuses a certain human motivation in the field of 
culture that can be viewed as a meta-text, in which society is incorporated. In this regard, the mode of sus-
tainable social and cultural values can be defined as an information and communicative phenomenon that has 

Ре
по
зи
то
ри
й К
ар
ГУ



D.G. Shormanbayeva, G.B. Alzhanova et al. 

72 Вестник Карагандинского университета 

network channels of direct, reverse, and horizontal connections with a high bandwidth of information ex-
change between the society and the core accumulating and transmitting traditional values of the society at 
various stages of history and modernity, overlapping channels penetration of new social and cultural values 
in traditional societies. 
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Ақпараттық қоғамның коммуникативтік табиғаты жəне оның  
əлеуметтік-мəдени өзгеруінің негізгі заңдылықтары 

Мақалада ақпараттық қоғамның коммуникативтік табиғаты мен оның əлеуметтік-мəдени өзгеру 
үдерісіне əсері қарастырылған. Ақпараттық қоғамның коммуникативтік табиғатының жеке бастың 
құндылықтар жүйесінің əлеуметтік-мəдени өзгеру үдерісіне əсерін дəлелдеу міндеті қойылған. 
Ақпараттық қоғамның коммуникативтік табиғатының бірқатар ерекшеліктері бар, олар қызмет жасау 
мен таралудың желілік қағидасы, ақпарат берудің виртуалдық сипаты, олардың қысқамерзімдік, 
кенеттен, «клиптік» формалары. Ақпараттық-коммуникативтік үдерістер онтологиялық мəртебесі бар 
альтернативтік-коммуникативтік ортаға өзгереді. Виртуалдық мəнмəтінде əлеуметтік кеңістіктің 
жекеленуі жүргізілді, əлеуметтік институттар гиперкеңістікке ауысады да, виртуалды қоғам пайда 
болады. Қазіргі кезде əлеуметтік жарамдылықты анықтайтын құндылықтар жүйесінің түсінігінде 
қарама-қайшылық байқалады. Құндылықтардың өзгеруіне нормалар мен құндылықтар туралы 
дəстүрлі түсініктерді, сонымен қатар құндылықтарды қайта бағалау үдерісінің жүруін сипаттайтын 
аксиологиялық жаңартпаны сыйғызады. Құндылықтарды түсіндірудің көп мөлшерлігі мен қарама-
қайшылығы, олардың болмыстық толтырылуы қоғамның арнайы əлеуметтік-мəдени күйін жасайтын 
барлық ұрпақтар мен шақтарға тəн, ол қақтығысушы нормативтік-құндылық парадигмалардың пайда 
болуынан көрінеді. Бұл үдеріс жеке тұлғаның бейімділік əлеуетін күрделендіреді, оның жеке дамуына 
өзгерістік əсер береді, бейімсіздік əлеует пен ұқсастық дағдарысының өсуіне айналады. Қазіргі адам 
бұрын меңгерілген нормалар мен құндылықтар жүйесінің диалектикалық терістеуін көрсетеді, жалпы 
тұрмыс пен қоғамның жоғарғы құндылықтарының жаңа иерархиясын жасайды. Ақпараттық қоғам 
кезеңінде адам жеке тұлғаны əлеуметтік бейімделуіне септігін тигізетін əлеуметтік əлеммен 
байланысты, төмендету кезінде өзіндік тұрмысты жекелендіру жағына дамиды. 

Кілт сөздер: құндылықтардың өзгеруі, ақпараттық қоғам, виртуалды қоғам, ұқсастық дағдарыс, 
ақпараттық кеңістік, уақыттан тыс мезгіл, нормативтік-құндылықты парадигмалар қақтығысы. 
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Коммуникативная природа информационного общества и основные  
тенденции его социокультурной трансформации 

В статье рассмотрена коммуникативная природа информационного общества и ее влияние на процесс 
социокультурной трансформации. Была поставлена задача доказать влияние коммуникативной приро-
ды информационного общества на процесс социокультурной трансформации системы ценностей лич-
ности. Коммуникативная природа информационного общества обладает целым рядом особенностей 
— сетевым принципом функционирования и распространения, виртуальным характером, кратковре-
менной, спонтанной, «клиповой» формами подачи информации. Информационно-коммуникативные 
процессы трансформируются в альтернативную информационно-коммуникационную среду, обла-
дающую онтологическим статусом. Происходит децентрализация социального пространства в контек-
сте его виртуализации, социальные институты переводятся в гиперпространство, и формируется вир-
туальное общество. В настоящее время наблюдается противоречие в понимании системы ценностей, 
определяющих социальную действительность. Трансформация ценностей вмещает как традиционные 
представления о нормах и ценностях, так и аксиологические инновации, характеризующие происхо-
дящий процесс переоценки ценностей. Многомерность и противоречивость интерпретаций ценностей, 
их сущностного наполнения характерны для всех поколений и возрастов, образующих специфическое 
социокультурное состояние общества, выражающееся в появлении конфликтующих нормативно-
ценностных парадигм. Данный процесс усложняет адаптивный потенциал индивида, оказывает де-
формирующее воздействие на его личностное развитие, оборачивается увеличением дезадаптивного 
потенциала и кризиса идентичности. Современный человек демонстрирует диалектическое отрицание 
усвоенной ранее системы норм и ценностей, создает новую иерархию высших ценностей бытия и об-
щества в целом. В эпоху информационного общества человек развивается в сторону индивидуализа-
ции собственного бытия при снижении связи с социальным миром, что способствует уменьшению ро-
ли социальной адаптации личности. 

Ключевые слова: трансформация ценностей, информационное общество, виртуальное общество, кри-
зис идентичности, информационное пространство, вневременное время, конфликт нормативно-
ценностных парадигм. 
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