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Legal regulation of tourist services in the Republic of Kazakhstan

This article is devoted to the study of legal regulation of tourist services. We have looked into the following
issues: the history of the emergence of tourism as a form of travel, economic and social preconditions for the
development of tourism. Much attention is paid to definitions of the basic concepts, such as tourism seryi€es.
tourist product, tourist services, as well as the legal regulation of the services on the basis of a standard-for
service agreement of the Republic of Kazakhstan. Finally, we provide the analysis of the existing législation
in the field of tourism services and determine the legal nature of the contract for the provision of tougism ser-
vices.
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In the 21st century tourism, as a social phenomenon has acquired great importanee not only as an op-
portunity to meet one of the most instant human needs, such as the need to learn"by experience, but also has
become one of the most innovative and promising areas of socio-economic, \political@€ultural and education-
al activities of various states. Today tourism is as profitable and equal in benefits state activity as those tradi-
tionally financially viable industries as mining, constructiong automobilemanufacturing, and banking.
Worldwide tourism figures are sustainably high and stable regardless of circumstances. Tourism in its cur-
rent understanding became a phenomenon of the XX century, as,it Wasjactivated by the availability and de-
velopment of the various modes of transport (e.g. cars and plénesWith jet engines). But mankind throughout
its long history has always endeavored to travel in order to develop trade, conquest new lands, and discover
resources. Indeed, people always sought to explore new lands\fleeing from hunger and other hazards; sought
to discover new lands to know the structure of the world-{In faget, as ancient Vikings used to say, «Life is not
necessary, sailing the seas is.» Moreover, the remains off the first humans (Homo erectus) were found in
Western Europe, Africa, China and Java. Thi§ faet, indi€ates a remarkable ability of the ancient people to
travel long distances without any means of transportation:Furthermore, the invention of money by the Phoe-
nicians and the development of trade, which beganfin the 4th millennium BC., can be defined as the begin-
ning of the modern era of travel. The“Phoenicians also invented writing and the wheel, therefore, they can
rightly be considered the ancestors of «touristbusiness» [1; 125].

Travel is a term used to d€scribe ‘@movement of people in space regardless of the purpose of such
movements. Tourism is a kind%ef travel. Thus, tourism (both national and international) is the product of a
long historical development!

Today the touristiefifidustry has embraced not only Europe, which is a traditional tourist center, but also
the Americas, Africa,(Asia and Australia.

Tourism is ofie,of the three leading economic sectors in many countries. It is developing quite rapidly
and is of greatgocial'amnd economic importance, as it increases local revenues; creates new jobs; develops all
industries associated with the production of tourist services; develops social and industrial infrastructure in
tourist centersy activates the activity centers of folk art and centers of cultural development; provides a rising
standard ofdiving of local population; increases foreign exchange earnings.

A positive impact of tourism on the economy of a state occurs only when tourism is developed compre-
hensively, i.e. it does not turn the country's economy into service economy. In other words, the economic
efficiency of tourism suggests that tourism should develop in parallel and in conjunction with other sectors
of socto-economic complex. However, even with such a long history, tourism has not acquired an unambig-
uous definition. There is still no consensus on the conceptual apparatus and instruments for research in the
field of tourism. Tourism can be defined as a set of phenomena and relationships arising from the interaction
of tourists, suppliers, local authorities and local communities. Travel and tourism are a set of related business
fields. The closest occupation to tourism is distribution of tours, i.e. the work of tourist agencies. Indeed, car
hire companies, railroads, buses, hotels and restaurants are all directly involved in tourism. Related business
spheres also include financial institutions that fund the development of the service sector and others.
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Tourism as a special case of travel has clear limitations, characteristics, and many definitions in the
conceptual sense. Unlike travel tourism as a category is strongly influenced by the market and as having du-
alism (duality) of the inner nature of the phenomenon, since tourism is both a special, massive kind of travel,
and activities for the organization and implementation of these trips.

Definition and delimitation of the concepts of «tourism» and «tourism industry» still remains an open
question. There is no clear systematization of the main components of demand and supply in tourism and of
the tourism production statistics. Tourism is a temporary movement of people from their places of permanent
residence to another country or locality within their country in their spare time in order to obtain pleasure
and relaxation, recreation, guest, educational, professional or business purposes, but without taking up paid
employment within the place visited. In 1963 the United Nations Conference on International Tourisim in
Rome addressed the issues of tourism definitions. The following definition of «tourist» was adoptedythere,
which fully goes as follows: a tourist is a consumer of a trip, touristic product or tourism sefvices; a tempo-
rary visitor of an area, locality, territory or country regardless of nationality, ethnicity, sex,danguage or¥eli-
gion; located in the area of not less than 24 hours, but not more than 12 months in a calendar ear, or is out-
side their place of residence within the country and carrying out at least one overnight stay; traveling for
pleasure or with educational, medical, business purposes and not to work in a place ofifemporary residence,
paid from a local source. Diversity of the definitions of tourism can be explainedsbyjthe faet that as a com-
plex socio-economic phenomenon tourism attracts specialists from differént sectors” ofytheteconomy, each
having its own point of view. For example, some authors emphasize the importance, offtourism for travelers,
others focus on the relationship between producer and consumer of tourist semviees, a number of experts in-
dicates its growing importance as a business activity. In fact, existing definitiens of tourism can be combined
into three groups.

The first group includes definitions that characterize tourism'\asjyrecreation (expanded reproduction of
the physical, intellectual and emotional powers of people), as the,system and the form of spending the free
time by the use of services during outings and trips that combine Ieisure and promote human health with an
increase in its overall culture and education. In particulafjithe;Manila Declaration on World Tourism the lat-
ter is regarded as one of the outdoor activities, is a journey, €ommitted for the purpose of knowledge of cer-
tain areas, new countries and combines a number@f elements of sport. Such definitions are highly special-
ized in nature and cover only certain aspects of teurism and'its specific features.

The second group of definitions of tourism sees itias a form of migration, relates to the act of move-
ment, travel, overcoming space and servesgas ajtool of tourism statistics.

And finally, the third group of defifiitions describes tourism as a complex socio-economic phenomenon,
reveals its content, which is expressed,in the@nity of the manifold properties and relations.

Thus, there are many definitions ‘Of tourism that cover its various aspects. However, absence of a uni-
fied approach to this issue not onlyacemplicates the study of tourism as a structured academic discipline, but
may have adverse consequences in practical actions of subjects of tourist activity [2; 324].

The system of tourism, according to K.Kaspar, a Swiss researcher, is based on two subsystems: the sub-
ject of tourism, i.e. todrist i§ha €onsumer of tourist services with different needs and behavioral motives; the
object of tourism, which consists of three elements: a tourist region, tourism enterprises and tourist organiza-
tions.

A set of enterprises of material production and of non-production sphere, ensuring the production, dis-
tribution, eX€hangeyand consumption of tourist services, the development and operation of tourism resources,
as well asthe¢'mdterial and technical base of tourism is called the tourist industry. Organizations are also in-
yolvedin the process of providing tourist services. These include state and public organizational and legal
structires governing and coordinating the development of tourism in a region, providing conditions (such as
infifastructure, information, security, freedom of movement, access to and preservation of tourist sites, the
formation of tourist image of the region, etc.) for effective functioning of tourism. Therefore, the tourism
industry is a set of hotels and other accommodation, transport, catering, entertainment facilities, educational
facilities, commercial, recreational and other purposes, organizations engaged in tour operator and travel
agency activities, as well as institutions providing excursion services and services of guides and interpreters.
These organizations form a tourism policy and take actions to meet diverse needs of people in different kinds
of recreation and travel with rational use of existing tourist resources and provide high quality services for
tourists at the national, regional and local levels [2; 324].

State regulation of tourism development is the impact on the state work of businesses and market condi-
tions to ensure normal conditions for the functioning of the market mechanism, the implementation of gov-
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ernment social and economic priorities and develop a common concept for the development of tourist areas.
This is a complex process involving a procedure for the development of public policies regulating the devel-
opment of tourism, study its goals, objectives, main directions, choice of instruments and methods of its im-
plementation. Article 9 para. 3 of the Regulation «On tourist activity in the Republic of Kazakhstan» defines
methods of state regulation of tourist activity. This includes designation of policies for the development of
the tourism industry, investments in tourism; adoption of normative legal acts aimed at improving relations
in the field of tourism; licensing of tourist activity in accordance with the Regulation of the Republic of Ka-
zakhstan «About permissions and notifications»; standardization in the field of tourist activity according to
the law of the Republic of Kazakhstan on technical regulation; facilitation of the hiring process in the '$phere
of tourism; facilitation of participation of domestic tourists, tour operators, travel agents and their associa-
tions in the international tourist programs; assistance in the promotion of the tourism product infdomestic and
international tourism markets; ensuring rational and efficient use, reporting and protection of tourist|re-
sources of the country [3].

The tourist industry is a set of organizations that provide various services for tour operators and travel
agencies such as lodging; transportation; food stations, entertainment, education, businegs, health,§ports, etc;
as well as organizations that provide services and sightseeing guides and interpreters. The tourist industry
has got a solid material and technical base, provides employment for a large numberjef péeple and interacts
with all branches of state economy. More broadly, the tourism industry canfbe défingd asyan interdisciplinary
complex comprising: a) passenger transportation (air, water, road, rail), with its eXtensive network of tech-
nical services; b) various specialized tourist enterprises and industries that,domet;have a pronounced charac-
ter of tourism (in particular, transport engineering and automotive fuel industsy, and major road construction,
local industry for the production of souvenirs, food industry, many sectors of agriculture; and c) a broad
scope of supplementary services used by tourists [4; 117].

In any activity the most pressing issue is the one of definitions, which allows adequately interpret the
subject, object, terms of a transaction, principles and provisionsyof régulations. Discrepancies in the interpre-
tation of the terms used can have dire consequences in pragtical agtions of subjects of tourist activity. That is
why the first article of the Tourism Act is devoted tesbasicteoncepts in tourism. It should be noted that the
controversy surrounding tourism terminology has eXisted for a long time. Different versions and interpreta-
tions of key concepts have been put forward and.amended/repeatedly. There is a particular conflict related to
the two terms «touristic» and «tourist». As Vikulovaynotes and it is hard to disagree with her, the term «tour-
ist» is more familiar and convenient to use imthe gveryday speech. Official and final consolidation of the
concept of «tourismy»[5] is derived fromithe adoption of the Law on Tourism, which refers to the need to
bring all other normative legal acts i compliance with this Law. Nevertheless, in the legal literature, some
experts continue to use the term, «tourist.» In this regard, one should agree with the opinion of Birzhakov
who suggests an introduction_of™an \article to the Tourism Act where the terms «touristic» and «tourist»
would be set equal in importance.andwould have equal legal consequences [6; 56].

The Law of the Republic of Klazakhstan «On tourist activity in the Republic of Kazakhstany» dated June,
13, 2001, with the late$t changés¥and additions from July 15, 2011, Ne 467-1V (hereinafter the Act) provides
basic terms and their definitions, officially used in the tourism industry of the country. According to the Act,
tourism constitutes ayjourney of individuals with the duration of twenty-four hours to one year, or less than
twenty-four houss, butWith an overnight stay for purposes not related to paid activity in the country (place)
of temporafy'stay. Lourist is an individual visiting a country (place) of temporary stay for a period of twenty-
fourhours tofon¢lyear and performing at least one overnight stay in that country with the purpose of improv-
ing health; ebtaming education, doing business, sports, or religious activities and having other purposes
witholit engaging in paid activity. In its turn, tour operator activities is entrepreneurship of individuals and
(ot) legal entities licensed to the activity of formation of the tourist product, its promotion and sale, as well as
for the, promotion and implementation of the tourism product, formed by non-residents of the Republic of
Kazakhstan (hereinafter — the tour operator). Furthermore, travel agency activities is the business of physi-
cal and (or) legal entities for the promotion and implementation of the tourism product, formed by the tour
operator (hereinafter — the travel agent). Finally, tourism policy of the state is a set of forms, methods and
areas of influence of the state on the functioning of the tourism industry to achieve specific objectives of
conservation and development of the socio-economic complex.

The main directions of Kazakhstan's tourism policy are protection of the rights of travelers; protection
of the interests of domestic producers of tourism products; global support of domestic tourism, which may
take the form of: a) direct investment in the formation of tourism infrastructure; b) scientific and advertising
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information support to promote national tourism products in the world market; ¢) tax and customs privileges,
stimulating investment. In fact, tourism policy of the state is based on the strategy and tactics.

Tourism Strategy works on a common vision of development of targeted programs the implementation
of which requires time and considerable financial resources, whereas, tourist tactics represent specific
measures and methods to achieve this goal in the specific context. Thus, the subject and object of tourism
constitute the basis of its socio-economic system [1; 250].

The activity of the organizers of a touristic journey is ultimately aimed at providing comprehensive
travel services to a consumer in the course of his/her journey. Therefore, it is impossible to identify particular
aspects of legal regulation of tourist services without analyzing the legal regulation of tourist activity in gen-
eral.

The Law of the Republic of Kazakhstan states that a tourist activity is an entrepreneuriald@ctivityyof. in-
dividuals or entities aimed at the provision of tourism services. Yet, the problem of definition and scope\of
tourist activities as a type of business has not been sufficiently reflected in science. Authorgyhave eithefnot
investigated the subject, or have limited themselves to only stating the entrepreneurial naturejef tourist ac-
tivity. This may explain the use of the term «service», which, as we know, belongs to the civil category and
is the subject of civil rights. The concept of «tourism activity» has several meanings both,in the literature and
practice [1; 250]. First, it is understood as activities of specialized organizations fof the prowision and organ-
ization of tourist services and products; secondly, as the occupation of tourismj recfcation, Sightseeing, lei-
sure; and thirdly, as the manifestation of social policy in order to implementithe rights 0f citizens to rest, use
freedom of movement and other rights in the commission of travel. Tourism senvices represent services nec-
essary to meet the needs of the tourist, provided during his travels and related to an actual trip (accommoda-
tion, transportation, meals, excursions, tourism instructors, guidesg(guides and interpreters), and other ser-
vices provided by the contract for tourist services rendered dependinig on the purpose of the trip. In other
words, tourist service is considered as activities aimed at megting,the needs of the tourist directly in the on-
going tour (for example, accommodation services, food, transpertation, etc.). Indeed, Vikulova considers that
the activities of the organization of trips and activities tourist\setyices provision are two different concepts.
Tourist activities is a professional activity of individualsyandilegal entities on the organization of a journey in
which the travel agency is the organizer of the trayel, but not the executor of services included in this trip,
whereas, activities in the provision of tourist sesvicesyis the work of organizations of the tourism industry.
Moreover, organization of a travel is an activity in‘which,a tourist (customer) receives via a travel company
(contractor) the rights to claim for servicestsuch as transportation, hotel accommodation (rent), nutrition, etc.
Thus, the travel agency cannot be execufons of these services as part of the tourist activity [5].

Vinokulova believes that provisien of tQurist services is not regulated by the legislation of tourist activi-
ty, since they do not relate. Tourism'and travel services are similar only in the fact that in both cases we are
talking about entrepreneurship, whieh'is governed by civil law [5].

Tourist activity, as notéd by, Pisarevsky, is covered by the civil law, which regulates relations between
persons engaged in entrepreneurial activities and, therefore, it is subject to all the terms and principles of en-
trepreneurship [7; 1117

Tourist activity im general is uniformly defined as the activities of tourists, tourism organizers and the
state. However, proper toufist services are completed by different entities (who by large are intermediaries)
and not by the“organizess of trips, namely the direct providers of transportation, accommodation, food, etc.
Attributionséfithesé,economic entities to the tourism sector is a key issue, especially in terms of benefits and
other, priorities. The Tourism Act identifies the broad category of the concept of «tourism industry», but does
1ot developit in'the next provisions, in other words, it regulates in detail only the activities of tour operators
and travel agents, omitting the actual problems of regulation of tourist services.

As it was said before, both individual entrepreneurs and legal entities can act as tour operators or travel
agent$y, The Tourism Act does not set specific requirements for organizational and legal forms of tourism
organizations. Moreover, there is no indication on the commercial focus of the activity. Therefore, they can
be created in any organizational and legal forms, as even non-profit legal entities established by law.

The content of the tourist activity can be considered in both narrow and wide contexts. In a narrow
sense, the tourist activity is understood as activity of tour operators or direct executors of the contract for
compensated provision of tourism services under Art. 683 of the Civil Code of the Republic of Kazakhstan.
Tourist activity in the broadest sense includes, in addition to the provision of tourist services, the actions of
the tour operator for the conclusion and execution of contracts with the direct executors, providing individual
tourist services, and a travel agent or tour operator’s action in advertising tourist services, participation in
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exhibitions and fairs. Tourist activity has all the constitutive features of entrepreneurship: the focus on sys-
tematic profit, risk nature of the activity, and making a profit from the provision of services.

Tourism services constitute an activity (action) of businesses in the tourism industry and include: ac-
commodation services, catering, transportation, excursions, guide service and other services designed to
meet the needs of tourists. Tourist product is a set of tourist services required to meet the needs of a tourist
during his tourist trips undertaken within a specific timeframe on a certain route. Legal relations arising in
the field of tourism activities are governed by the civil law in conjunction with public law (administrative,
environmental, financial, etc.). The specifics of the legal regulation of tourist services is that all legal regula-
tion in the tourism legislation should be reflected in the contract with the tourist or the terms of the contract
should not contradict them. Provision of tourist travel services is formalized through the system of confracts.
Essentially, a contract providing tourist services should be regarded as the base for contractual relations of
organizations engaged in tourist activities, since the obligation arising out of this agreement objectivelyin-
duces them to enter into various contractual relationships with others, providing the fulfillment of the obliga-
tion to provide travel services to the consumer. Contract providing tourist services is not only the basic legal
means to achieve a certain result, but also acts as a civil legal instrument protecting thefrights ofileonsumers
in the exercise of tourists travel, which results in the need to do a detailed research. Different definitions of
this type of agreement are used in Russian and other foreign legislations [8].

Thus, the Law «On the basis of tourist activity in the Russian Federdtiony», (Afrticle 6)ithe term «con-
tract» qualifies as a «contract of retail purchase and sale of a tourist product», in'the'Civil Code. (Article
779). The German Civil Code (Article 651) calls it the contract for tourist/Semvices, The International Con-
vention on the contract for journey (1970) uses the term «contract for the journey.» The Ukrainian law «On
Tourism» applies the term «contract for the provision of tourism services» (Article 18). In practice, people
use contracts for the purchase of a tourist tour, tourist service confragts. In addition, some authors suggest
using the contract of sales of non-property rights [8].

If we analyze available publications, there are two most\common points of view. The first is that the re-
lationship between a tourist and the person performing téurist\actiyities is governed by the contract of retail
sale. According to the second belief, the legal form efithe ‘above-mentioned relationship is a fee-based ser-
vice contract. The first view is based on the fact consumers buy the right to a range of services. We prefer the
second point of view where the subject of the contrachis the provision of services, to be more exact the tour-
ist service itself. Some clarity has been made/by the)Supteme Court of the Russian Federation, which during
its consideration of the real case pointed out that the relationship between the buyer and the tourist company
is not regulated by the rules of retail sal¢,but according to the rules of a fee-based service agreement. Indeed,
the contract on tourist services provision is‘one of the central issues in tourism, including international tour-
ism. Unlike an unorganized tourist tripjwhich is regulated by a variety of civil and legal agreements con-
cluded with the performers of indixidual*tourist services, for an organized tourist trip it is enough to enter
into a contract for tourist sefvicelwith a person who undertakes the responsibility to provide tourist services.
Considering the above-said, as well as the provisions of Chapter 33 of the Civil Code of the Republic of Ka-
zakhstan, Strigunova g¢ffersithé™following definition: tourist services contract is an agreement whereby one
party (tour operator) with a purpose of implementation of a touristic travel is obliged to provide the other
party (customersgwhemaysiot be the only the tourist, but also a person who acquires services are not for oth-
ers) a range of services{(at least two), one of which is transport or accommodation and other services, and the
customer agreées, topay for them [9; 6-8].

Such! cefitrdet is consensual and mutually-binding and non-gratuitous. Typically a contract providing
tourist, servieesgls public. Moreover, Article 17 of the legislation on tourist activity in the Republic of Ka-
zakhstan provides the written form of the contract. Essential terms of the contract for tourist service are set in
thefstandard contract approved by the Government of the Republic of Kazakhstan. Each party is entitled to
request amendments or cancellation of the contract due to the significant change of circumstances which be-
come different from those at the conclusion of the contract.

A typical feature of these agreements is that paragraph 4 of Article 17 defines a substantial change of
circumstances, that includes: 1) deterioration in the terms of travel, changing the timing of the trip; 2) unex-
pected increase in transportation tariffs; 3) the introduction of new or increase of existing tax rates and fees
and other mandatory payments to the budget; 4) other grounds defined by mutual agreement.

By virtue of the provisions of Chapter 33 of the Civil Code of the Republic of Kazakhstan the contract
performer and the customer are considered as parties to the contract. Performer in this contract is the person
who is able to provide tourist services. Customer in a standard contract for tourist services is a tourist. The

Cepus «[lMpaBo». Ne 2(78)/2015 139



M.Zhaskairat

contract for tourist service is designed as a typical paid services agreement. The subject of the contract is the
provision of tourism services. In case of a purchase of travel services included in the tour a tourist voucher
would be a supporting document to protect the rights of the tourist. The rights and obligations of the parties
are envisaged in the standard-form agreement on tourist services (approved by the Government of the Re-
public of Kazakhstan dated October 16, 2008 Ne 957).

In accordance with the contract in preparing for the trip, during its commission, including transit, the
consumer has the right to appeal to the consular, diplomatic and other state and tourist offices in the event of
attacks on his personal safety or property; to receive all the necessary and accurate information abqut the
rules of entry into the country (place) of temporary stay, as well as about leaving the country (place) of tem-
porary stay and rules of staying there, especially about the law of the country (place) of temporary stay, the
customs of the local population, religious rites, shrines, nature, history, culture and other tourist sitésadisplay
under the special protection of the state, to know about the environment; freedom of movement, free access
to tourism resources in view adopted in the country (place) of temporary stay of restrictive measures; indem-
nity and moral damages in the event of any breach of the Treaty on the tourist service by the{€ontractor in
accordance with the legislation of the Republic of Kazakhstan; receive emergency medicaligarejassistance
of public authorities of the Republic of Kazakhstan to obtain legal and other forms ofiassistance to foreign
tourists; unimpeded access to the means of communication.

At the time of travel, including transit the customer is obliged to cémply with the legislation of the
country (place) of temporary stay; preserve the environment, and care for mature, (history and culture in the
country (place) of temporary stay; comply with the rules of entry and‘residenee in the country (place) of
temporary stay and the rules of departure from the country (place) of temporary stay in the countries of trans-
it; follow the rules of personal safety during the whole travel.

Consumers undertaking to travel to the country (place) of \temporary stay, must take preventative
measures in accordance with international health regulations, andyother‘duties determined by the legislation
of the country (place) stay.

Contractor is obliged to provide services under the €ontractproperly and in timely manner; provide in-
formation on specific third parties that provide somegousist'services included in the tour; for the carriage of
passengers on any form of transport provide the consumerywith an individual or group (for maintenance of
the tourist group) carriage document (ticket), containing theé names of the places of departure and destination,
basic rights and duties of passengers. Three days beforeythe start of the trip the contractor is obliged to in-
form the consumers in writing about thegfeatures of travel, including necessary and accurate information
about the rules of entry, exit and stay infthe country (place) of temporary stay, about the law and customs of
the local population, religious rites, shrines,‘monuments of nature, history, culture and other tourist sites dis-
played under special protection, the \environment, and the dangers they may encounter when making travel
and implement preventive measures to ensure the safety of consumers; immediately inform the competent
authority in the field of tounismjactivity and the authorized body in the field of natural and man-made disas-
ters, as well as the family of the Consumer from the time when they knew or should have known about the
emergency situation with theyConsumer while traveling.

Responsibility of the parties in the paid tourist services agreement includes the following provisions. In
the case of dissatistaction¥in quality and (or) the volume of tourist services provisions of the Agreement upon
arrival in anothescounty or on the route Contractor shall be liable for the improper performance of the Con-
tract. In cas€"of, impossibility of performance of the Contract through the fault of the Consumer, services are
payable in full] uhless otherwise provided by legislative acts or of a service agreement. In the case where the
impossibility, offexecution of the Agreement arose due to circumstances, for which neither party does is re-
sponsible, the Customer shall reimburse the Contractor actual expenses incurred. The Contractor for all
means of transport shall provide the consumer with an individual or group (for maintenance of the tourist
group),travel document (ticket), which contains the name of the points of origin and destination, basic rights
and duties of passengers. Responsibility for the transportation and preservation of unclaimed baggage re-
mains with the Customer. If the Contractor has issued a ticket, baggage invoice or bill of lading accepted for
shipping, but made errors, damaged or lost them, or if for any other reason it is impossible to produce, the
transport contract remains in force.

The Contractor shall not be liable for damages suffered by consumers around the time of the trip due to
force majeure.

The order of conclusion, modification, termination of the paid tourist services contract is governed by
the general rules of civil law on the procedure for the conclusion, modification, termination of a civil con-
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tract. The standard-form contract ensures that during the preparation for the trip, its commission, including
transit, the consumer has the right to terminate the contract in the event of non-performance or improper per-
formance of the Contract by the Contractor, under the conditions and in the manner provided by the legisla-
tion of the Republic of Kazakhstan. Contractor shall have the right to withdraw from the contract only if the
full recovery of customer losses caused by the termination of the Agreement is secured, unless it is the fault
of the customer.

Each party has the right to require changes or termination of the Agreement due to the significant
change of circumstances that were considered at the conclusion of the Agreement.
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prave-rossii#ixzz30V34eeSc
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M. Kackaipar

Ka3aKCTaH Pecnyﬁﬂmcacu}ma TypI/ICTiK KbI3MeTTi KYKBIKTBIK PETTCY

Makana TypHCTIK KbI3METTi KYKBIKIBIK PETTeyre apHajFaH. ABTOp Kelleci Macelenepil KapacThIPIBI:
casXxaTThIH TYpl peTiHne TYPH3MHIH Waiina OOy TapuXbl, TYpH3MHIH AaMybl VIIIH 5KOHOMHKAIBIK XKOHE
QNEYMETTIK Kargainapgifypr3MyKbI3MeTi, TYpUCTiK oHiM, TypucTik kbi3mer. ConbiMen Katap Kasakcran
Pecry0iKachIHbIH KbI3MET KOPCCTY Typalibl LIAPTHIHBIH OeNriiepi Herizijue KbI3MeTTepi KYKbIKTBIK PeTTey
CHSIKTBI HETI3ri _ByCIHIKTepl aHbIKTayFa 30p KOHIN aynapbligbl. KOpPBITHIHABIAA TYPHUCTIK KbI3MET
cajlachIHJarbl PPCKeT @Iy 3aHHaMara TaJJaylbl YCBIHBII, TYPUCTIK KbI3MET KOPCETy Typaibl IIapTThIH
3aH/Ibl TAOWFATBIH AHBIKTABL.

M. XKackaiipat

IlpaB0Boe peryanpoBanue TypucTckux ycayr B Pecnyosuke Kazaxcran

JlaHHast cTaThsl MOCBSIIEHA W3YYEHHIO MPABOBOTO PEryIMpOBAaHHs TYPHUCTCKHMX yciyr. PaccMoTpens! cie-
JYIOIME BOIPOCHI: UCTOPHS BO3HHKHOBEHHUS] TypH3Ma KakK BHIA MyTEIIECTBHs, SKOHOMHUYECKUE U COLHUATb-
HBIE YCIIOBUS T Pa3BUTHUS Typu3Ma. boJblioe BHIMaHUE aBTOPOM YAENEHO ONPENEICHUIO TAKUX OCHOBHBIX
MOHSATHH, KaK YCIyTH TypH3Ma, TYPUCTCKHI NMPOAYKT, TYPUCTCKHE YCIIYTH, a TAaKXK€ IPABOBOE PETyIHPOBa-
HHE yCIIyT Ha OCHOBE KPUTEpUEB J0ToBOpa 00 okazaHuu yciayr B Pecmybmuke Kaszaxcran. B 3axmouenne
MPUBOAUTCS aHATIN3 AEHCTBYIOIETO 3aKOHOAATENbCTBA B 00JIACTH TYPUCTCKHX YCIYT M ONIPEAENAETCs IPaBo-
Basi IPHPOJA JOrOBOPA Ha UX OKa3aHUE.
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